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Shoeing  Chicago 

Merchants  and  manufacturers  of  shoes  have  an  unusually  small  mar¬ 
gin  of  profit.  For  this  reason  they  have  to  be  unusually  careful  in 
placing  their  advertising.  The  selection  of  the  wrong  copy  or  the 
wrong  medium  is  apt  to  put  a  balance  on  the  wrong  side  of  the  ledger. 

Sellers  of  shoes  have  found  that  the  ri^ht  medium  in  Chicago  is 
The  Chicago  Daily  News. 

From  January  1  to  December  31,  1915,  The  Daily  News  printed 
more  shoe  advertising  six  days  a  week  than  any  other  Chicago  news¬ 
paper  printed  in  seven  days.  The  figures  are: 


I 

L. 


The  Daily  News 
The  Tribune 
The  American 
The  Journal 
The  Examiner 
The  Herald 
The  Post 


(six  days) 
(seven  days) 
(six  days) 
(six  days) 
(seven  days) 
(seven  days) 
(six  days) 


I  jnes 

309,582 

222,835 

152,554 

90,491 

90,351 

89,446 

27,136 


These  figures  and  the  circulation  figures  below  should  interest  all 
advertisers,  whether  seeking  to  shoe  Chicago,  clothe  Chicago,  or  feed 
Chicago. 

THE  CHICAGO  DAILY  NEWS 


Over  400,000  Daily 

Member  Audit  Bureau  of  Circulations 


85%  of  New 

England  People 
Live  in  Cities 

This  figure  applies  to  New  England  as  a  whole. 
In  Massachusetts  93 in  Rhode  Island  979^, 
in  Connecticut  90%  of  the  population  is  urban. 

What  is  the  significance  of  this  to  manu¬ 
facturers  of  trade-marked  goods.  It  means 
simply  that  85%  of  the  people  buy  all  their 
food  instead  of  raising  part  of  it.  It  means 
they  are  wage-earners  with  money  to  spend 
regularly.  It  means  they  spend  more  on 
clothes,  more  on  amusements,  more  on  luxuries. 

Thut  is  the  great  reason  why  New  England 
is  such  a  responsive  market  for  advertised 
goods. 

Concentrate  first  on  New  England.  Distribution  problems 
are  simple  if  you  cover  this  field  with  vigorous  newspaper 
advertising.  The  market  is  compact,  the  newspapers  good 
and  their  readers  are  educated  to  respond  to  advertising 
efforts. 

:5s. 

Detailed  information  regarding  the  New  England  market 
will  be  cheerfully  given  on  request  to  The  Editor  and 
Publisher  and  Journalist,  1117  World  Building,  New  York. 


Here  i$  a  Giit-Edge 

Li*t  of  New  England 

Newspapers — Study  It. 

MASSACHUSETTS 

Net  Paid 

2,500 

10,000 

Circulation 

lines 

lines 

Boston  American  (E) . 

389,944 

.35 

.35 

Boston  Globe  (ME) . 

227,523 

.30 

.30 

Boston  Herald-Traveler  (ME) . 

170,093 

.28 

.25 

Boston  Journal  (M) . 

59,451 

.16 

.125 

Boston  Post  (M) . 

463,578 

.40 

.40 

Boston  Transcript  (E) . 

29,052 

.15 

.15 

Fall  River  News  (E) . 

*7,153 

.02 

.02 

Fitchburg  Sentinel  (E) . 

4,879 

.0172 

.0129 

Haverhill  Record  (S) . 

*•15,000 

.0285 

.0285 

Lawrence  Telegram  (E) . 

Lawrence  Tribune-Eagle 

8,780 

.0286 

.016 

(M  &  E  comb) . 

11,426 

.03 

.02 

Lowell  Courier-Citizen . 

16,749 

.03 

.03 

Lynn  Item  (E) . 

13,245 

.0536 

.0357 

Lynn  News  (E)  . .  . . . 

New  Bedford  Standard  and 

8,268 

.0357 

.0207 

Mercury  (ME) . 

20,949 

.03 

.03 

Springfield  Republican 

(M) . 14,831 

Springfield  News  (E)  15,295 

[  30,126 

.09 

.06 

Springfield  Republican  (S)  .  . 

15,973 

.065 

.04 

Springfield  Union  (MES)  . .  . . 

28,216 

.07 

.06 

Taunton  Gazette  (E) . 

5,552 

.0215 

.015 

Worcester  Gazette  (E) . 

24,562 

.05 

.045 

Worcester  Telegram  (MS) .  . . 

26,443 

.05 

.05 

Massachusetts  totals  . .  . .  . 

1,576,962 

2.2601 

2.0588 

Population,  3,605,522. 

RHODE  ISLAND  ' 

Providence  Bulletin  (E) . 

49,388 

.09 

.09 

Providence  Journal  (*MS)  .... 

24,495 

.07*08 

.07*08 

Providence  Tribune  .  (E)  . .  . . 

18,396 

.05 

.05 

Rhode  Island  totals  *. . 

92,279 

.21 

.21 

Population,  591,215. 

MAINE 

Portland  Argus  (M) . 

6,790 

.0178 

.0178 

Portland  Express.  (E) . 

20,163 

.0535 

.0375 

Waterville  Sentinel  (M) . 

5,183 

.02357 

.01215 

Maine  totals . 

32,136 

.09487 

.06745 

Population,  762,787. 

NEW  HAMPSHIRE 

Manchester  Union  and  Leader. 

(M  &  E) . 

24,811 

.08 

.05 

Population,  438,662. 

VERMONT 

Burlington  Free  Press  (M)  . . . 

9,317 

.0228 

.0157 

Population,  361,205. 

CONNECTICUT 

Bridgeport  Post  &  Telegarm 

(E  &  M) . 

25,375 

.065 

.045 

Bridgeport  Standard  (E)  . .  . . 

5,343 

.035 

.015 

Danb^ury  News  (E) . 

5,969 

.0118 

.0118 

Hartford  Courant  (MS) . 

17,624 

.06 

.035 

Hartford  Post  (E) . 

10,597 

.025 

.02 

Hartford  Times  (E) . 

23,899 

.06 

.04 

Meriden  Journal  (E) . 

4,910 

5,768 

.025 

.0357 

.0143 

.015 

New  Haven  Journal-Courier 

(M) . 

11,752 

.03 

.025 

New  Haven  Union  (E) . 

15,719 

.05 

.03 

New  London  Day  (E) . 

8,254 

.0285 

.0171 

New  London  Telegraph  (M)  . . 

3,780 

.00857 

.00714 

Norwich  Bulletin  (M) . 

9,250 

.04 

.018 

Connecticut  totals  . . . 

148,240 

.47457 

.29334 

Population,  1,114,756. 

New  England  totals . 

1,883,745 

3.13 

2.6775 

•Government  statements,  April, 
••Publishers’  statement. 

1915. 

Other  ratings  Government  statements,  October,  1915. 

II  Population  for  New  England,  6,874,147. 

Compare  this  rate  of  $2.64  per  line  for  1,811,714  Circulation  with  the  average 

rate  of  21  leading  magazines  at  $6.29  per  line  for  1,339,006. 
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WILSON  ASKS  AID  OF 

NEWS  ASSOCIATIONS 


Urges  Them  to  Help  Administration  in 

Keeping  Purpose  of  Mexican  Expedi¬ 
tion  Clear  in  Dispatches — Also  That 

Unconfirmed  News  Stories  Be  Disre¬ 
garded  by  the  Correspondents. 

Washington,  March  28. — The  press 
has  lieen  appealed  to  by  President  Wll- 
.sou  to  use  the  utmost  care  not  to  give 
news  stories  regarding  the  expedition 
in  search  of  Villa  the  color  of  war,  to 
withhold  stories  of  troop  movements, 
and  military  preparations,  which  might 
1)0  given  that  interpretation,  and  to  re¬ 
frain  from  publishing  unverified  ru¬ 
mors  of  unrest  in  Mexico.  The  text  of 
the  statement  issued  by  the  President, 
as  given  out  at  the  White  House,  is  as 
follows: 

"As  has  already  been  announced,  the 
expedition  into  Mexico  was  ordered, 
under  an  agreement  with  the  de  facto 
(iovernment  of  Mexico  for  the  single 
I)urpose  of  taking  the  bandit  Villa, 
whose  forces  had  actually  Invaded  the 
territory  of  the  United  States,  and  is  in 
no  .sense  intended  as  an  invasion  of 
that  republic  or  as  an  Infringement  of 
its  sovereignty. 

“I  have  therefore  asked  thg  several 
news  services  to  be  good  enough  to  as- 
.sist  the  Adminl.stration  in  keeping  this 
view  of  the  expedition  con.stantly  before 
l)olh  the  people  of  this  country  and  the 
di.stres.sed  and  sensitive  people  of  Mex¬ 
ico,  who  are  not  only  very  susceptible 
indeed  to  impressions  received  from  the 
American  press  but  also  very  ready 
to  believe  that  those  impressions  pro- 
iced  from  the  views  and  objects  of  our 
(iovernment  itself.  Such  conclusions, 
it  must  be  .said,  are  not  unnatural,  be¬ 
cause  the  main,  if  not  the  only  source 
of  information  for  the  people  on  both 
sides  of  the  border  is  the  public  press 
of  the  United  States. 

SHOULD  USE  GREAT  CARE. 

■  “In  order  to  avoid  the  creation  of 
orroneous  and  dangerous  impressions 
in  this  way,  I  have  called  upon  the 
.si'veral  news  agencies  to  use  the  ut¬ 
most  care  not  to  give  news  stories  re¬ 
garding  this  exjiedition  the  color  of 
war,  to  withhold  stories  of  troop  move¬ 
ments  and  military  preparations  which 
might  be  given  that  interpretation,  and 
to  refrain  from  publishing  unverified 
rumors  of  unre.st  in  Mexico.  I  feel 
that  it  is  most  desirable  to  impress  up¬ 
on  both  our  own  people  and  the  people 
of  Mexico  the  fact  that  the  expedition 
is  simply  a  necessary  punitive  measure, 
aimed  solely  at  the  elimination  of  the 
marauders  who  raided  Columbus,  and 
w'ho  infest  an  unprotected  district  near 
the  border  which  they  use  as  a  base 
in  making  attacks  upon  the  lives  and 
property  of  our  citizens  within  our  own 
territory. 

“It  is  the  purpose  of  our  command¬ 
ers  to  cooperate  in  every  possible  way 
with  the  forces  of  Oen.  Carranza  in 
removing  this  cause  of  Irritation  to 
lM)th  (Governments  and  to  retire  from 
Mexican  territory  so  soon  as  that  ob¬ 
ject  is  accomplished.  It  is  my  duty  to 
warn  the  people  of  the  United  States 
that  there  are  persons  all  aloi^  the 
liorder  who  are  actively  engaged  in 
originating  and  giving  as  wide  currency 
(Continued  on  page  1*12) 


NIGHT  PRESS  RATES  WAR 

Controversy  Between  Postal  and  West¬ 
ern  Union  May  Go  Before  Commission. 

Washington,  March  28. — The  rate 
war  between  the  Postal  and  Western 
Union  Telegraph  Companies  affecting 
night  press  rates,  will  In  all  probability 
be  brought  to  the  attention  of  the  In¬ 
terstate  Commerce  Commission. 

The  act  of  1910,  amending  the  Inter¬ 
state  Commerce  laws.  Included  tele¬ 
phone  and  telegraph  companies  as  com¬ 
mon  carriers  and  placed  them  under  the 
jurisdiction  of  the  Commis.sion.  As  the 
present  war  between  the  two  telegraph 
companies  affects  the  rates  to  be  charg¬ 
ed  by  the  comi>anies,  the  question  of 
filing  of  tariffs  with  the  Commission  will 
undoubtedly  be  raised.  While  Section 
6  of  the  last  Interstate  Commerce  law 
provides  that  railroads  shall  file  their 
tariff  8C^edules  with  the  Commission  at 


stated  times,  it  did  not  speclfly  that  the 
telegraph  companies  should  file  their 
tariff  schedules.  Should  the  Commis¬ 
sion  desire  to  take  charge  of  the  pres¬ 
ent  controversy  (it  has  settled  several 
disputes  involving  telephone  compan¬ 
ies,)  this  omi.sslon  of  providing  for  the 
filing  of  schedules  may  lead  to  a  long 
legal  battle. 


Sixty-five  “Dollars”  a  Copy 

Kl  Paso,  Tex.,  March  27. — George  K. 
Mead,  of  this  city,  this  week  sent  $65 
in  Villa  currency  to  the  Chicago 
Herald,  with  the  request  that  the  paper 
be  m.ailod  to  his  address  for  such  period 
of  time  as  the  remittance  would  cover 
payment  for  the  subscription.  Mr. 
Meade  received  one  copy  of  the  paper, 
with  a  note  to  the  effect  that  at  the 
present  value  of  Villa  currency  $65 
would  pay  but  for  one  copy. 


FEDERAL  COMMISSION 
SUMMONS  ADVERTISERS 


First  Cases  Involving  Alleged  Unfair 

Representation  Will  Be  Heard  Next 

Week  by  New  Trade  Bench  in  Wash¬ 
ington  ~  Silk  Manufacturer  Will  Have 

Initial  Innings — Some  Farts  Sought. 

Washington,  March  March  29. — Next 
Wednesday  morning,  April  5,  will  wit¬ 
ness  the  first  definite  move  to  deter¬ 
mine,  in  the  light  of  the  new  Federal 
laws  against  unfair  competition,  just 
what  is  allowable  in  labelling,  trade- 
marking,  and  advertising  representa¬ 
tion.  This  undertaking,  which  is  apt 
to  have  so  much  influence  on  the  ad¬ 
vertising  ethics  of  the  future,  will  take 
the  form  of  a  hearing  before  the  new 
Federal  Trade  Commission — the  first 
hearing  to  which  this  body  has  sum¬ 
moned  advertisers  accused  of  “unfair" 
representation  of  their  goods. 

Sewing  silk,  so  called,  and  kindred 
products,  will  be  under  scrutiny  in  this 
Federal  probe,  but  if  the  advertising 
and  selling  methods  employed  in  the 
distribution  of  these  specialties  are 
found  by  the  Trade  Commission  to  be 
in  violation  of  the  provisions  of  f?ec- 
tion  5  of  the  Federal  Trade  Commis¬ 
sion  act  the  effect  will  be  far-reaching 
in  the  general  sphere  of  advertising. 

Moreover,  this  enterprise  will,  in  its 
outcome,  show  just  how  big  a  stick  the 
new  Federal  policeman  holds  over  the 
heads  of  advertisers  whose  advertising 
is  alleged  to  be  misleading  or  decep¬ 
tive.  Several  cases  Involving  advertis¬ 
ing  and  trade-marking,  directly  or  In¬ 
directly,  have  previously  been  before 
the  Federal  Trade  Commission,  but  tn 
each  instance  the  Comml.ssion  refrain¬ 
ed  from  exercising  its  full  powers  be¬ 
cause  of  lack  cf  jurisdiction. 

THE  FIRST  TEST  CASE. 

The  history  of  this  the  first  test  case 
of  the  kind,  covering  the  branding  and 
advertising  of  goods,  dates  back  to  the 
early  part  of  December,  1916,  when  an 
appeal  for  relief  from  a  certain  kind 
of  competitive  advertising  was  present¬ 
ed  to  the  Federal  Trade  (Commission  by 
the  officers  of  the  Silk  Association  of 
America.  The  Hilk  A.ssociation  is  com¬ 
posed  of  more  than  three  hundred 
manufacturers  and  advertisers  of  silk 
and  silk  products — firms  that  are 
selling  advertised  and  trade-marked 
goods  to  the  extent  of  $200,000,000  per 
year.  These  advertisers  are  naturally 
jealous  of  the  good  name  of  “silk,”  €Mid 
their  appeal  to  the  Federal  Trade  Com¬ 
mission  was  for  the  placing  of  a  ban 
on  the  use  of  the  word  “silk”  in  the  ad¬ 
vertising  and  labelling  of  mercerized 
cotton  thread,  sewing  silk,  floss,  etc., 
etc.,  in  the  manufacture  of  which  lit¬ 
tle  or  no  silk  enters. 

The  three  hundred  silk  advertisers 
made  out,  through  their  representa¬ 
tives,  a  case  into  which  enters  not  only 
charges  of  unfair  competition,  but 
alleged  substitution  in  retail  trade.  In¬ 
correct  labelling,  inaccuracies  in  trade 
names,  questionable  trade-marking,  and 
objectionable  advertising.  The  Trade 
Commissioners  were  told  that  their  pe¬ 
titioners  were  anxious  to  protect  the 
word  "silk”  from  any  confusion  which 
arises  or  may  arise  from  fraudulent  qr 
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niisloadinf;  advertiscmonla  or  trade 
names.  The  Silk  As.sociation  offlcials 
•said  that  they  could  furni.sh  the  Com¬ 
mission  with  valuable  assistance  and  in¬ 
formation,  and  they  asked  that  if  the 
Federal  body  deciaed  to  act  in  the  mat¬ 
ter  they  be  allowed  to  “intervene”  or 
become  parties  to  the  controversy. 

As  a  re.sult  of  this  protest  the  Feder¬ 
al  Trade  Commission  decided,  the  lat¬ 
ter  p.^rt  of  February,  to  file  “com- 
jilaints” — the  first  summons  of  this  kind 
thus  far  i.ssvicd — atrainst  three  firms  no- 
tifyiiiR  them  to  “show  cause”  why  the 
Commission  should  not  issue  orders  re¬ 
quiring  them  to  discontinue  a  form  of 
competition  complained  of  as  unfair  by 
their  rivals  in  trade.  The  firms  thus 
hated  to  the  bar  of  federal  justice  com¬ 
prise  (toldin  llros.,  A  Theo.  Ablxitt  & 
Co.,  and  Circle  ('ilk  ('ompany.  These 
priKlucers  will  ajipear  licforc  the  Com- 
mis.sion  on  .April  5. 

ltI(:IIT.S  OF  (’OKI*Olt.\TK  N.\MK. 

One  vital  question  that  will  come  up 
is  whether  an  advertiser  may  derive 
from  his  corporate  name  any  rights 
that  he  could  not  acquire  solely  through 
the  .selection  of  a  fanciful  trade-mark 
or  trade  name.  The  (’ircle  ("Mlk  Com¬ 
pany  will  contend  that  he  can.  Then 
they  will  contend  that  the  trade-mark 
or  brand  under  s<’rutiny  “is  derived 
from  tbeir  trade-name  and  not  from 
any  motive,  intention,  or  de.sire  to  de¬ 
ceive.” 

Itclations  between  a  national  adver¬ 
tiser  and  the  retailers  handling  his 
goods  will  also  come  in  for  attention. 

(Joldin  Brothers  will  seek  to  forestall 
action  by  the  Trade  Commission  by  ex¬ 
plaining  that  they  have  discontinued 
the  use  of  the  term  “.sewing  silk”  on 
their  goods.  Nevertheless,  they  make 
several  points  which  if  ruled  upon  by 
the  Federal  Trade  (.''ommission  will  be 
likely  to  afford  precedents  of  value  to 
the  whole  advertising  fraternity.  First, 
the  Ooldin  firm  claims  that  the  words 
“sewing  silk”  as  they  used  them  upon 
a  label  are  merely  idiomatic  and  are  not 
accepted,  regarded,  nor  con.sidered  “as 
being  descriptive  In  a  literal  sense  of 
the  commodity.”  It  the  Federal  Trade 
« 'ommission  should  uphold  this  view  it 
is  possible  to  surmise  what  that  body 
might  do  in  the  case  of  the  u.se  of 
terms  such  as  “Spanish  l..eather.”  etc., 
whii'h  have  lately  been  denounced  as 
untruthful.  Furthermore.  Goldin  Broth¬ 
ers  claim,  the  price  of  an  advertised 
article  should  serve  to  automaticall.v 
prevent  misconception  on  the  part  of 
the  purchasers  as  to  the  character  of 
the  article. 


New  Man  Scored  Big  Beat 

( 'l.KVEi.ANP.  G..  March  29. — One  of  the 
big  news  t»eats  of  the  week  is  <-laimed 
by  the  ('leveland  News,  in  the  stor.v  of 
the  finding  of  Genevieve  Westropp, 
fourteen  year  old  girl  of  l.,iikewo(Kl,  ()., 
who  disappeared  last  Thursday.  The 
city  was  aroused  over  her  absen<-e,  and 
the  story  had  lK*en  followed  up  by  all 
newspaper.s.  Fred  T.  Turner,  a  new 
man  on  the  News,  went  to  the  girl's 
home  and  arrived  almost  simultaneous¬ 
ly  with  her  dis<-overy  by  her  mother  in 
the  garage  of  the  We.stropp  home. 
Turner  shot  the  story  into  the  office, 
took  a  lot  of  gowl  j)ict»ires.  and  the 
story  occupied  flr.st  po.sition  in  an  early 
afternoon  edition  of  the  News.  , 

New  Republican  Daily  in  Oklahoma  City 

Oklahoma  City,  Okla.,  March  25. — 
Oklahoma  Republicans  are  planning  to 
establish  a  daily  new.spaper  in  Okla¬ 
homa  City,  and  steps  arc  now  being 
taken  to  organize  a  company  with  am¬ 
ple  capital  to  launch  such  an  enter¬ 
prise.  The  newspaper,  if  established, 
will  be  the  Republican  organ  of  this 
State.  T.  A.  Latta,  former  editor  of 
the  Bartlesville  (Okla.)  Examiner,  and 
the  Oklahoma  City  Times,  will  be  edi¬ 
tor  of  the  publication.  Since  the  Okla¬ 
homa  City  Times  was  absorbed  by  tbe 
Daily  Oklahoman  several  months  ago, 
the  capital  city  has  been  without  a  Re¬ 
publican  newspaper,  and  party  leaders 
have  felt  the  need  of  such  an  organ. 


PRINTING  EXHIBITION 
A  FASCINATING  SHOW 


History  of  the  Art  for  7,000  Years  Shown 
by  .American  Institute  of  Graphic 
Arts  Great  Progress  Since  Ideogra¬ 
phic  Age  Indicated  -  Early  American 
Books  and  Advertisements  on  View. 

That  jirinting,  long  called  the  “art 
pre.servative  of  arts.”  is  in  reality  the 
“veritable  Seed  of  (fivilization,  of  which 
the  ‘fine  arts’  are  the  flowers,”  is  the 
keynote  of  a  noteworthy  and  fascinat¬ 
ing  exhibition  opened  last  Wednesday 
evening  by  the  American  Institute  of 
Graphic  Arts  at  the  National  Arts  Club, 
14  Gramercy  Park,  New  York  city, 
where  it  will  remain  on  view  until  April 
14.  This  most  instructive  display  was 
heralded  and  is  catalogued  as  an  Ex¬ 
hibition  of  American  Printing,  but  it 
is  more  than  that.  It  includes,  besides 
several  thousand  examples  of  the  print¬ 
er’s  craft  as  practiced  in  America,  both 
in  years  long  gone  and  to-day,  a  col¬ 
lection  of  scarce  and  ancient  specimens 
of  printing,  the  oldest  of  which  dates 
from  almost  7,000  years  ago. 

The  collection  of  ancient  printings  is 
lent  by  the  Typographic  Library  and 
Museum  of  the  American  Type  Foun¬ 
ders.  Company,  Jersey  Qty,  and  the  Li¬ 
brary  of  the  General  Theological  Sem¬ 
inary,  New  York.  This  exhibit  has 
been  selected,  arranged,  and  catalogued 
by  Henry  Lewis  Bullen  to  illustrate  the 
evolution  of  printing.  It  starts  with  a 
cast  from  a  document  with  archaic 
writing  cut  in  stone,  which,  scholars  es¬ 
timate,  was  produced  about  5000  B.  c. 
Next  there  is  an  exhibit  showing  the 
earliest  method  of  printing  by  impres¬ 
sion,  which  dates  from  3000  b.  c.  This 
particular  piece  is  the  name  and  title 
of  King  Ur-Ningirsu  impressed  in  clay 
with  an  engraved  wood  stamp. 

EARLIEST  ALPHABETIC  WRITINO. 

The  earliest  forms  of  alphabetic  writ¬ 
ing  are  shown  in  Babylonian  clay  tab¬ 
lets  in  cuneiform  characters.  There 
are  several  of  these  specimens.  One 
is  a  votive  tablet  of  King  Gudea,  date 
2300  n.  c.  Another  is  a  receipt  for 
grain,  in  an  addressed  clay  envelope. 
Then  there  is  a  pay-roll,  date  1500  b.  c., 
which  shows  that  day  labor  cost  about 
one  mill  an  hour  in  those  days,  and  a 
legal  contract,  date  1500  b.  c. 

A  papyrus  plant,  from  the  Khedlval 
Botanic  Gardens  at  Cairo,  shows  the 
raw  material  from  which  the  first  pa¬ 
per  was  made.  The  block  printing  of- 
the  Chinese,  the  earliest  method  of 
printing  on  paper,  is  shown  in  sev'eral 
examples. 

There  is  a  facsimile  of  the  earliest- 
known  European  book,  dated  1438, 
which  is  entitled  “Ars  Morlendi”  (“The- 
.\rt  of  Dying  Well”).  There  is  an  Il¬ 
luminated  manuscript  book,  dated  1450, 
of  French  or  Flemish  origin,  and  many 
others  of  as  ancient  date. 

The  American  exhibit  itself  begins 
with  a  1682  edition  of  “A  Seasonable 
Di.scourse,”  by  “the  praesident  of  Har¬ 
vard  College,”  printed  by  Samuel  Green, 
of  ('ambridge,  the  flr.st  American  to  be 
taught  to  print.  He  was  taught  in  the 
Daye  Press,  and  his  descendants  print¬ 
ed  in  Boston  and  New  Haven  until  early 
in  the  nineteenth  century. 

franklin’s  first  imprint. 

“The  first  printing  on  this  continent 
was  in  the  (fity  of  Mexico  in  1539  and 
in  Lima  in  1584.  No  relics  of  this  are 
here,  but  here  are  the  books  on  which 
Benjamin  Franklin  began  to  learn  print¬ 
ing.  “A  Sermon,”  by  Thomas  Prince, 
1718;  the  first  hook  printed  in  German 
characters  in  this  country,  “Zionitscher 
Weyrauchs  Hugel,”  printed  in  German¬ 
town  in  1739;  the  first  American  Bible 
in  the  English  I.anguage,  printed  by  R. 
.\itken,  Philadelphia,  1782;  the  largest 
book  printed  in  America,  tiefore  the 
Revolution,  “Der  Blutige  Schau-Platz, 
order  Martyrer  Spiegel,”  printed  by  Der 
Bruderschaflft  in  Ephrata,  Pennsylvania. 
1748;  “The  Charters  of  the  Province  of 


Pensllvania  and  the  (Tlty  of  Philadel¬ 
phia,”  printed  by  Franklin  in  1742: 
copies  of  the  Early  American  Magazine, 
and  several  interesting  “broadsides” 
which  were  a  popular  form  of  litera¬ 
ture  in  the  eighteenth  century. 

A  copy  of  Franklin’s  first  Imprint  is 
shown.  This  is  “The  History  of  the 
Rise,  Increase  and  Progress  of  the 
Christian  People  called  Quakers,”  and 
was  published  at  Philadelphia  in  1728. 
Among  other  old  American  books 
shown  are  a  New  England  Primer  of  the 
middle  of  the  sevententh  century;  a 
“blueback,”  or  American  spelling  book 
by  Noah  Webster  in  1828:  “A  New  York 
Gift  for  A  Good  Boy  or  Girl,”  which 
was  a  kind  of  advertisement  evidently, 
since  it  began  with  ths  verse: 

Of  all  tlip  storcR  in  New  York  City 

Pay’a  1h  the  one  for  Toys. 

Many  are  there  in  IToae  and  Ditty, 

From  either  Girls  or  Boys. 

There  is  also  a  “New  History  of  Blue 
Beard”;  “The  Soldier  Turned  Farmer,” 
with  an  Impressive  picture  of  the  youth 
before  he  turned;  and  “An  Instructive 
Story  of  Industry  and  Sloth.” 

USE  OF  printing  IN  ADVERTISING. 

The  advertisement  for  Day’s  delight¬ 
ful  store  for  the  young  is  an  Interesting 
thing  to  have  in  this  Exhibit  of  Amer¬ 
ican  Printing,  since  very  many  of  the 
present-day  contributions  are  adver¬ 
tisements. 

These  are  of  all  kinds  in  which  fine 
printing  has  been  employed  to  enhance 
the  advertiser's  appeal:  booklets,  cata¬ 
logues,  circulars,  folders,  cards,  calen¬ 
dars,  posters,  poster  stamps,  labels, 
wrappers,  and  other  things.  And  the 
exhibits  have  been  sent  by  printers  in 
all  parts  of  the  country,  from  Maine  to 
California. 

Besides  these  advertising  features,  the 
modern  section  contains  books,  book¬ 
lets,  stationery,  menus,  maps,  and  many 
beautiful  examples  of  color  plate  and 
color  process  printing. 

Th*  complete  list  of  exhibitors  is  much 
too  long  for  inclusion  in  this  report: 
but  some  of  the  most  attractive  group 
displays  are  made  by  J.  M.  Bowles,  the 
Dc  Vinne  Press,  New  York;  the  Boston 
School  of  Printing,  the  Britton  Printing 
Co.,  Cleveland;  the  Matthews-Northrup 
Works,  Buffalo;  Mr.  and  Mrs.  P.  W. 
Goudy,  Forest  Hills,  N.  Y.;  the  Harva.'d 
University  Press,  the  Montague  Press, 
Montague,  Mass.;  Thomas  B.  Mosher, 
Portland,  Maine;  and  Norman  T.  A. 
Munder  &  Co.,  Baltimore.  The  la.st 
named  firm  show."}  some  superlatively 
fine  half-tones,  which  perhaps  have 
never  been  equalled  in  artistic  quality, 
as  well  as  some  finely  printed  books, 
booklets,  catalogues,  folders,  and  ex¬ 
amples  of  color  process  printing. 


WILSON  ASKS  FOR  AID 

(Continued  from  page  1311) 
as  they  can  to  rumors  of  the  most 
sensational  and  disturbing  sort  which 
are  wholly  unju.stlfied  by  the  facts. 

SELFISH  INTERESTS  AT  WORK. 

“The  object  of  this  traffic  in  fal.se- 
hood  is  obvious.  It  is  to  create  in¬ 
tolerable  friction  lietween  the  Govern¬ 
ment  of  the  United  States  and  the  dc. 
facto  Government  of  Mexico,  for  the 
purpose  of  bringing  about  interven¬ 
tion  in  the  interest  of  certain  Ameri¬ 
can  owners  of  Mexican  properties.  This 
object  cannot  be  attained  so  long  as 
sane  and  honorable  men  are  in  control 
of  this  Government,  but  very  serious 
conditions  may  be  created,  unnece-ssary 
blood.she.d  may  result,  and  the  relations 
between  the  two  republics  may  be  very 
much  embarrassed.  The  people  of  the 
United  States  should  know  the  sinister 
and  unscrupulous  influences  that  are 
afoot  and  should  be  on  their  guard 
against  crediting  any  story  coming 
from  the  border;  and  those  who  dis¬ 
seminate  the  news  should  make  it  a 
matter  of  patriotism  and  of  conscience 
to  test  the  source  and  authenticity  of 
every  report  they  receive  from  that 
quarter.”  “Woodrow  Wilson.” 


NOW  SMOKES  $50,000  CIGARS 

Publisher  Srholz  Found  Lost  Check  and 
Soon  Stopped  a  Lot  of  Worry. 

When  old  Diogenes  meets  Emil  M. 
Scholz,  publisher  of  the  New  York  Eve¬ 
ning  Post,  in  that  bright  hereafter,  to¬ 
ward  which  all  newspaper  men  are 
scurrying,  Di  will  probably  put  his  hand 
fondly  on  Mr.  Scholz’s  shoulder  and  say, 
“He’s  good  enough  for  me.” 

A\Tiile  Mr.  Scholz  was  walking  down 
Wall  Street  one  day  last  week,  with 
head  forward  to  protect  his  face  from 
the  driving  snow,  he  saw  on  the  side¬ 
walk  a  piece  of  paper  which  he  recog' 
nized  as  a  document  of  some  sort  and 
which  he  picked  up  and  slipped  into 
his  pocket.  At  his  office  he  examined 
the  paper  and  found  it  was  an  endorst'd 
certified  check  for  $50,022.22. 

Mr.  Scholz  immediately  informed  the 
brokers  whose  name  appeared  on  the 
check  and  learned  that  the  young  man 
who  had  been  sent  to  the  bank  with  it 
had  not  returned  to  the  office  and  that 
there  was  great  excitement  as  to  what 
had  happened  to  him. 

Later  in  the  day  the  clerk  was  sect 
to  Mr.  Scholz’s  office  with  a  letter  of 
thanks  from  his  firm  and  to  convey  in 
person  his  appreciation  of  the  retura 
of  the  check  which  he  had  lost.  And 
Mr.  Scholz  and  his  friends  are  enjoy¬ 
ing  a  box  of  the  “King’s  Own”  brand 
of  cigars  as  a  sequence,  though  primar¬ 
ily  most  happy  over  the  fact  that  the 
peace  of  mind  of  the  clerk  who  lost 
the  check  was  restored  to  him. 


NO  MOVIE  MERGER  YET 

Hampton  Admits  Discussing  Consolida¬ 
tion,  but  Says  It  May  Never  Materialize. 

A  report  from  Chicago  early  in  the 
week  said  that  within  ten  days  Benja¬ 
min  B.  Hampton,  a  director  of  the  Amer¬ 
ican  Tobacco  Company,  would  form  a 
corporation  with  a  capitalization  of 
$40,000,000  “to  dominate  the  world  in 
photo-plays.”  Specifically,  the  story 
named  the  Paramount,  Universal,  Gen¬ 
eral,  Mutual,  V.  L.  S.  E.,  and  Metro 
Companies  as  being  about  to  consoli¬ 
date  into  a  gigantic  “trust.”  It  was 
also  reported  that  Mary  Plckford  and 
t'harles  Chaplin  would  participate  in 
the  undertaking. 

The  story  brought  from  Mr.  Hamidon 
the  following  statement: 

“For  several  months  I  have  been  con¬ 
ducting  informal  discussions  with  mov- 
in.g-pict’jre  manufacturers  looking  to¬ 
ward  a  consolidation  of  various  mo¬ 
tion-picture  Interests.  In  these  di.scus- 
.sions  I  have  represented  no  corporation 
or  individual  except  myself.  So  far  the 
negotiations  have  only  reached  a  pre¬ 
liminary  stage  and  there  are  so  many 
items  to  be  con.sidered  that  the  jirojeet 
may  never  materialize. 


DeBekker  Wins  Long  Suit 
After  three  years  of  litigation  judg¬ 
ment  has  been  entered  in  favor  r.'  l>e- 
ander  J.  DeBekker  against  Frederick 
A.  Stokes  ('ompany  and  the  Univer¬ 
sity  Society,  Inc.,  in  the  Supreme  Court 
of  Kings  ('ounty.  New  York.  The 
plaintiff  is  a  writer  and  the  author  of 
several  work.s,  including  an  encyi-lo- 
ppedia  of  mu.sic,  which  was  publi.shed  in 
1907  by  the  Stokes  Company  under  a 
royalty  contract.  In  1912  DeBekker 
discovered  that  two  years  earlier  the 
Stokes  Company  had  turned  over  his 
book  with  the  plates  and  copyright  to 
the  University  Society,  to  be  published 
as  the  University  Encyclopiedia  of  Mu¬ 
sic  as  a  part  of  a  ten-volume  .s<-t 
known  as  the  University  Musical  Li¬ 
brary.  DeBekker  then  brought  suit. 


Big  Verdict  for  Chaloner 

A  jury  in  the  Equity  Division  of  the 
District  of  Columbia  Supreme  Court, 
Washington,  D.  C.,  returned  a  verdict 
of  $10,000  in  the  libel  suit  of  John  Arm¬ 
strong  Chaloner  again.st  the  Washing¬ 
ton  Post.  The  suit  grew  out  of  the 
shooting  of  John  Gillard  on  Chaloner’* 
place  in  Virginia.  The  Post  published 
a  statement  that  Chaloner  shot  Gillard. 
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UNIVERSITY  OF  TEXAS  ^  NEWSPAPER  WEEK” 
PROVES  A  HIGHLY  SUCCESSFUL  CONFERENCE 

Various  State  Problems  Discussed  and  100  Texas  Editors  Receive 
Knowledge  and  Inspiration  for  Their  Work — Texas  Women’s 
Press  Association  Holds  Annual  Convention  and  Starts 
Fund  for  Scholarship  for  Woman  Student. 

filled  Its  obligations  to  the  people  by 
educating  young  men  and  women  and 
sending  them  back  to  their  communi¬ 
ties  as  teachers,  lawyers,  doctors,  farm¬ 
ers,  publicists,  and  business  men  to 
carry  to  their  neighbors  the  professional 


laria,  typhoid,  and  pellagra  can  be  en¬ 
tirely  eliminated. 

"The  extension  department  from 
time  to  time  prepares  articles  by  the 
best  authorities  on  public  and  home 
welfare,  human  conservation  which,  in 
addition  to  its  correspondence  instruc¬ 
tion  and  the  division  of  ptiblic  discus¬ 
sion,  are  great  factors  in  educating  the 
people  to  the  recognition  of  the  ne¬ 
cessity  of  remedial  measures.  News¬ 
paper  men  and  women  have  a  wonder¬ 
ful  field  for  good  work  in  aiding  and 
cooperating  with  the  university.” 

M.  W.  Florer,  circulation  manager  of 
the  Dallas  News,  gave  a  series  of  talks 
on  organization  of  the  circulation  force. 


WILL  H.  MAYES, 

Who  IbuasiDEt)  AT  THE  Texas  Newspaper  Conference  at  Acstin. 


By  Henry  Bercowitch. 

Acstin,  Tex.,  March  26. — Texas,  its 
newspapers,  its  men  and  women,  its 
agricultural  and  industrial  resources, 
its  educational  systems,  and  its  South¬ 
ern  hospitality  were  the  comprehen¬ 
sive  keynotes  of  the  first  Newspaper 
Week  held  by  the  School  of  Journalism 
of  the  University  of  Texas  in  a  five- 
day  session,  from  March  20  to  24. 

The  week  was  more  than  a  discussion 
of  the  multifarious  problems  of  the 
journalistic  field;  it  embraced  all  the 
efforts  now  being  made  to  bring  Texas 
to  the  forefront  of  the  States  of  the 
Union.  The  “Buy-lt-Made-in-Texas” 
banquet,  composed  entirely  of  made-in - 
Texas  products,  held  on  Thursday  night, 
crowned  the  attempt  to  bring  the  po¬ 
tential  opportunities  of  Texas  enterprise 
to  the  front. 

In  conjunction  with  the  School  of 
Journalism  Newspaper  Week,  the  Texas 
Woman’s  Press  Association  held  its  an¬ 
nual  convention,  and  elected  Mrs.  Fred 
Scott,  of  the  Austin  American,  presi¬ 
dent  for  the  coming  year.  The  T.  W. 

P.  A.,  composed  of  more  than  125  wo¬ 
men  engaged  in  all  lines  of  literary  en¬ 
deavor,  is  practically  responsible  for 
infiuencing  the  Legislature  of  the  State 
of  Texas  to  establish  the  School  of  Jour¬ 
nalism.  On  Wednesday  it  further  ac¬ 
knowledged  its  interest  by  raising  $700 
toward  a  fund  of  $3,000  to  provide  a 
scholarship  for  a  woman  student  at  the 
School  of  Journalism. 

DIRECTOR  MAYES  PRESIDES. 

About  100  editors,  publishers,  and  cor¬ 
respondents  attended  the  week’s  ses¬ 
sions.  William  H.  Mayes,  chairman  of 
the  School  of  Journalism  of  the  Univer- 
•sity  of  Texas,  presided  throughout  the 
week,  and  by  his  participation  in  the 
discussions  showed  his  practical  knowl¬ 
edge  as  well  as  his  theoretical  under¬ 
standing  of  the  newspaper  business. 

The  week  opened  with  addresses  of 
welcome  by  A.  P.  Woolrldge,  Mayor  of 
Austin;  Sam  Sparks,  president  of  the 
Austin  Chamber  of  Commerce;  Dr.  W. 
J.  Battle,  president  of  the  University, 
and  H.  H.  Sevier,  owner  and  publisher  of 
the  Austin  American.  A  response  was 
made  by  Lee  J.  Rountree,  of  the 
(leorgetown  (Tex.)  Commercial  and 
president  of  the  National  Editorial  As- 
.sociatlon. 

B.  O.  Brown,  instructor  in  advertis¬ 
ing  at  the  School  of  Journalism,  opened 
the  discussion  on  salient  features  of 
advertising,  which  elicited  enthusiastic 
response  from  the  country  editors.  J. 
J.  (Jregg,  of  the  X-Ray  (Tex.)  Rising 
Star;  J.  E.  McFarland,  of  the  Jackson¬ 
ville  Banner;  J.  R.  Baldwin,  of  the  Sa- 
binal  Sentinel,  and  J.  W.  Stephens,  of 
the  Gilmer  Echo,  took  part  in  the  dis- 
ciis.slon. 

The  Austin  (Chamber  of  Commerce, 
acting  as  ho.st,  conducted  the  visitors 
to  beautiful  I^ake  Austin.  In  the  even¬ 
ing  Prof.  Frank  L.  Reed,  of  the  School 
of  Music  of  the  University,  gave  a  re¬ 
cital,  a.s8isted  by  a  corps  of  Austin 
artists. 

At  the  second  day’s  session  J.  E.  Ver- 
nor,  of  the  Lampasas  I.,eader,  told  how 
to  make  a  smalt  daily  pay.  His  own 
sheet,  a  five-column  folio,  is  filled  with 
unsolicited  advertisements.  Even  with 
a  circulation  of  only  325  copies,  the 
licader  is  a  power  in  its  community. 

PAPERS  CAN  FOSTER  EXTENSION  WORK. 

Extension  work  carried  on  by  the 
University  of  Texas  was  described  by 
Dr.  A.  Caswell  Ellis.  Supported  by  the 
taxes  of  the  people,  the  State  Univer¬ 
sity  is  attempting  to  enlarge  the  scope 
of  its  activity  to  cover  every  phase  of 
Texas  life  and  work.  Dr.  Ellis  told  the 
editors  that,  while  the  University  ful- 


and  technical  .skill,  the  broadened  sym¬ 
pathies,  quickened  minds,  and  inspira¬ 
tion  to  generous  community  service 
which  higher  education  gives,  yet  the 
I’nlversity  has  learned  that  It  can  also 
render  service  directly  to  the  citizens 
of  the  State  who  cannot  leave  home  to 
attend  its  classes. 

"Where  can  the  newspapers  benefit 
the  State  by  aiding  in  the  work?”  he 
asked.  "One  acquainted  with  the  ac¬ 
cumulated  knowledge  concerning  the 
laws  of  the  physical  and  social  sci¬ 
ences  is  appalled  to  find  how  little  of 
this  useful  knowledge  has  found  its 
way  into  the  minds  of  the  people  and 
into  the  varied  work  of  the  world.  In 
the  libraries,  laboratories,  and  minds 
of  the  faculties  of  the  great  universi¬ 
ties  there  is  locked  up  already  enough 
knowledge  to  banish  half  of  our  hu¬ 
man  .sickness  and  ills,  and  to  double 
our  economic  productivity.  Four 
scourges  of  Texas,  the  hookworm,  ma- 


discussing  the  topics  "Transportation 
of  Newspaper.s”  and  "The  Relation  of 
the  I’irculation  Department  to  the  Edi¬ 
torial  Department.” 

A  PLEA  FOR  tX)-OPERATION. 

“The  Newspaper  and  the  Uorpora- 
tion”  was  the  sutiject  of  an  address  liy 
(^  H.  Abbott  representing  the  South¬ 
western  Telephone  News,  of  Dallas,  to 
which  a  reply  was  given  by  Chairman 
Mayes.  Mr.  Abbott  asked  the  editors 
to  guard  against  the  popular  senti¬ 
ment  of  politicians  and  persons  who, 
looking  for  per.sonal  aggrandizement, 
create  a  false  impression  of  the  work¬ 
ings  of  the  Public  Service  Corporation. 

A  group  of  brilliant  speakers  held 
the  boards  on  Tuesday  evening  at  the 
president’s  evening  of  the  Texas  Wo¬ 
man’s  Press  Association.  The  As.socia- 
tion,  organized  in  May,  1893,  has  been 
a  vital  force  for  higher  newspaper 
standards  in  Texas.  Mrs.  Cora  B. 


Cross,  of  Fort  Worth,  presided,  and 
introduced  Mrs.  William  Christian  ,of 
Houston,  the  retiring  president;  Mrs. 
Fred  B.  Robinson,  of  Waco;  Mrs.  H. 

J.  O’Hair,  of  Coleman;  Mrs.  J.  A.  Jack- 
son,  and  Miss  Kate  Daflfen,  of  Aus¬ 
tin.  Mrs.  Clara  Driscoll  Sevier,  first 
vice-president  of  the  Daughters  of  the 
Texas  Republic,  and  Joe  J.  Taylor  also 
made  addresses. 

Dean  W.  S.  Sutton  delivered  the 
principal  address  at  Wednesday’s  ses¬ 
sion  on  “The  Relations  of  Journalism 
and  Public  Education,”  and  outlined 
five  reforms  deemed  essential  in  Texas 
and  worthy  of  the  support  of  the  press, 
'rhese  reforms  are  the  raising  of  the 
professional  standard  of  the  rural- 
school  teachers,  a  unified  tax  system 
for  the  support  of  public  schools,  the 
abolition  of  the  “ex-officio”  county  su¬ 
perintendents,  and  the  complete  di¬ 
vorce  of  educational  matters  and  fac¬ 
tional  politics. 

SCHOLARSHIP  FUND  STARTED. 

The  women  then  took  charge  of  the 
meeting,  and,  following  a  typical  "in¬ 
side”  story  of  a  newspaper  woman’s 
life,  read  by  Mrs.  Belle  Costello,  of 
Houston,  Mrs.  Pearl  Cashell  Jackson 
told  of  the  need  of  a  scholarship  in  the 
School  of  Journalism  for  some  talent¬ 
ed  young  woman.  When  she  had  con¬ 
cluded  her  account  of  the  efforts  that 
had  been  made  to  secure  an  endow¬ 
ment  for  this  purpose.  Mr.  Whitman 
contributed  $100  to  the  fund.  On  Thurs¬ 
day  this  was  Increased  to  about  $700 
by  various  members  of  the  organization 
and  the  editors  present. 

The  address  of  Dean  Walter  Wil¬ 
liams,  of  the  University  of  Missouri 
School  of  Journalism,  on  "Journalism, 
a  New  Weapon  for  Democracy,”  on 
Wednesday  night  was  one  of  the  most 
remarkable  ever  delivered  at  the  Uni¬ 
versity. 

Dean  Williams  traced  the  history  of 
journalism  in  the  United  States.  “Early 
journalism,”  he  said,  “was  class  jour¬ 
nalism.  It  was  written  for  and  made 
its  appeal  to  the  upper  classes  of  society. 
Now  the  appeal  is  to  every  person  of 
the  community  who  is  literate  and  it 
has  a  direct  appeal  even  to  the  person 
who  cannot  read.  The  tremendously 
widened  appeal  of  the  modern  news¬ 
paper  makes  it  necessarily  more  demo¬ 
cratic,  and  is  the  source  of  many  un¬ 
merited  criticisms.  The  newspaper  is 
the  ‘mirror  of  the  times’  which  reflects 
the  large  element  of  sin,  shame  and 
suffering  in  our  cosmos.  Just  as  so¬ 
ciety  improves,  so  the  newspapers  will 
improve.” 

With  the  election  of  officers,  held 
Thursday  afternoon,  the  Texas  Wo¬ 
men’s  Press  Association  closed  its  ses¬ 
sion.  The  following  officers  were  chosen : 
Pre.sident.  Mrs.  Fred  Scott,  of  Austin; 
first  vice-president,  Mrs.  Giissie  Scott 
Uhaney,  of  Brownsville;  second  vice- 
president.  Miss  Decca  I.,amar  West,  of 
Waco:  third  vice-president,  Mr.s.  Belle 
M.  C’o.stello,  of  Houston:  corresponding 
.secretary,  Mrs.  William  P.  Gaines,  of 
Austin;  recording  secretary,  Mrs.  E.  H. 
Jenkin.s,  of  Bastrop:  treasurer,  Mrs. 
Fred  Robinson,  of  Waco;  parliament.i- 
rian,  Mrs.  Elizabeth  Strong-Tracy. 

AD  COPY  DISCITSSBP. 

At  Thursday’s  sos.sion  Walter  Whit¬ 
man  delivered  a  lecture  on  the  writing 
and  marketing  of  feature  stories.  Mr. 
Shuman,  of  the  Fort  Worth  Star- 
Telegram,  led  a  round  table  dlscus- 
.sion  on  "ad  copy”  and  the  "near  news” 
element  of  advertising.  I^ater  in  the  day 
he  devoted  his  attention  to  classified  ad¬ 
vertising,  whch  he  described  as  a  neces¬ 
sary  evil  from  the  newspaper  man’s 
point  of  view. 

Henry  Edwards,  vice-president  of  the 
Texas  Press  Association  and  editor  "f 
the  Troup  Banner  spoke  upon  the  de¬ 
tails  of  the  business  management  of 
the  newspaper. 

The  climax  to  the  week’s  festivities 
was  the  banquet  In  the  University  Cafe¬ 
teria.  More  than  150  persons  were  pres¬ 
ent.  Including  members  of  the  faculty 
in  the  University  and  men  and  wo- 
{Concluded  on  page  1316) 
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ANTI-TRADING  STAMP  LEGISLATION 

FORECASTED  IN  MANY  STATES  FOR  1917 


Obsitacles  in  the  Way  of  State  Regulation  and  Restriction  Having 
Been  Brushed  Aside  By  the  Recent  Supreme  Court 
Decisions,  Action  Will  Follow  All  Along  the  Line. 


(In  a  majority  of  the  States  the  I.cg- 
islatures  convene  every  tico  years.  Nine¬ 
teen  hundred  and  sixteen  is  an  off-year 
in  most  of  them.  But.  from  present  in¬ 
dications.  1917  will  icitness  a  country¬ 
wide  effort.  State  by  State,  to  eradicate 
the  stamp  and  coupon  evils.  The  in¬ 
terval  affords  opportunity  for  editors 
and  publishers  of  newspapers  to  carry 
on  systematic  campaigns  of  education 
about  these  detHces.  creating  a  health¬ 
ful  public  sentiment  which  will  impress 
itself  upon  the  lawmakers.  In  this 
task  the  newspapers  will  be  performing 
a  real  service  to  their  readers,  cor¬ 
recting  in  their  minds  the  delusion — 
where  that  exists — that  stamps  and  cou¬ 
pons  have  any  legitimate  functions  in 
trade;  serving  the  better  class  of  mer¬ 
chants.  who  have  consistently  refused 
to  commercialize  this  delusion ;  and 
helping  to  remove  a  burdensome  and 
c.rpcnsive  tax  from  the  shoulders  of 
the  merchants  and  customers  alike. — 
Ed.) 

WII.l.  SUPPOUT  P.ESTRICTIVE  LAW 

.1.  I..  Wadley,  president,  Texarkana 
(Ark.),  Texarkanian. — “There  has  been 
no  legislation  in  this  State  regarding 
the  trading-stamp  nuisance.  It  has  not 
pained  much  headway.  It  ran  its  course 
in  I.ittle  Hock  a  few  Shears  ago,  the 
Merchants’  Association  being  too  strong 
in  opposition.  It  slipped  in  here  about 
a  year  ago,  worked  quietly  and  tied 
up  a  few’  concerns,  but  was  so  merci¬ 
lessly  punctured  and  exposed  soon  after, 
by  a  local  grocer,  that  it  seems  to  have 
done  but  little.  The  Texarkanian  is 
not  in  sympathy  with  that  or  any  simi¬ 
lar  schemes,  and  while  we  do  not  know 
that  there  will  be  any  organized  effort 
on  the  part  of  the  business  men  to 
secure  restrictive  legislation,  w’C  stand 
ready  to  support  all  efforts  in  that  di¬ 
rection." 

IDAHO  WIIX  GET  IN  LINE. 

(’At.viN  Cobb,  president,  Boise  (Idaho) 
Statesman.— “At  the  present  time  we 
have  no  State  law  on  trading  stamps 
and  coupons.  The  Boise  Ad  Club  tried 
to  find  a  suitable  law  to  introduce  in 
the  last  I.A“gislature,  but  could  not  find 
one  that  would,  at  that  time,  be  effec¬ 
tive.  All  laws,  previous  to  this  deci¬ 
sion  (of  the  Supreme  Court)  had  been 
found  to  be  unconstitutional.  At  the 
coming  Legislature,  a  law  will  be  in¬ 
troduced,  and  at  that  time  the  Boise  Ad 
('lub,  W.  E.  Graham,  president,  will  be 
glad  of  any  suggestions  along  these 
lines.” 

K.VNSAS  WILL  TAKE  ACTTION. 

Marcx)  Morrow,  director  of  advertising, 
(’apper  Publications,  Topeka,  Kan. — 
“There  is  a  very  strong  sentiment  in 
the  State  against  stamps,  and  I  think 
undoubtedly  a  bill  will  be  introduced  in 
the  ses.sion  of  1917  either  prohibiting 
their  use  or  taxing  trading  stamps  out 
of  existence.” 

SUGGESTS  UNITORM  STATE  LAWS. 

U.  E.  Stafford,  editor,  Oklahoma  City 
(Okla.)  Oklahoman — “I  have  been  in 
hope  that  some  uniform  law  dealing 
with  this  matter  would  be  prepared  and 
proposed,  and  in  that  event  we  would  be 
glad  to  take  the  matter  up  with  our 
I.,egislature.  I  have  noted  your  interest 
and  activities  in  this  matter  for  some 
time  past,  and  beg  to  commend  you  for 
your  good  work.” 

FAVORS  MUNICnPAL  LEGISLATION. 

P.  E.  Burton,  president,  Joplin  (Mo.) 
News-Herald — “A  bill  that  was  present¬ 
ed  to  the  Legislature  last  year  died  in 
committee.  We  understand  it  will  be 
pushed  this  next  session,  which  will  oc¬ 
cur  nearly  a  year. hence.  Have  you  any 
model  legislation  that  a  municipality 
can  enact?  We  are  under  the  commis- 
,sion  form  of  government  here,  and  it 


is  very  likely  something  of  this  s<jrt 
could  be  done  in  the  city  itself.” 

LEGISLATION  PROBABLE  IN  CON¬ 
NECTICUT. 

E.  E.  Smith,  vice-president,  Meriden 
(Uonn.)  Record — "You  are  entitled  to  a 
vast  amount  of  credit  for  the  work  you 
have  done  in  this  cause.  I  am  quite  cer¬ 
tain  that  no  anti-trading-stamp  and  no 
anti-coupon  legislation  has  ever  been 
passed  in  Connecticut.  It  is  quite  like¬ 
ly  something  of  this  character  will  be 
introduced  at  the  next  session  of  the 
Connecticut  Legislature,  in  January, 
1917.” 

“GREATEST  MENACE  TO  LEGITI¬ 
MATE  NEWSPAPER  ADVERTISING.” 

Walter  P.  Dumber,  editor,  Reading 
(Pa.)  Telegram — “It  was  with  interest 
that  I  read  of  the  decision  of  the  Su¬ 
preme  Court  on  the  Trading-Stamp  laws 
in  the  States  of  Washington  and  Flor¬ 
ida.  There  is  no  legislation  in  Penn¬ 
sylvania  regulating  the  use  of  stamps 
and  coupons,  but  in  several  of  the  cities 
of  the  State  the  columns  of  the  news¬ 
papers  are  closed  to  them.  Personally, 
I  have  u.sed  every  means  in  my  power 
to  bring  about  their  extinction,  both  na¬ 
tionally  and  locally.  I  was  the  pioneer 
in  Reading  in  fighting  them,  and  to¬ 
day  there  is  no  newspaper  published  in 
Reading  that  will  print  trading-stamp 
adverti.sing  nor  coupon  adv^ertising 
where  the  coupon  has  a  cash  value  or 
is  contingent  on  a  purchase.  You  may 
l)e  sure  of  my  cooperation  in  every 
way  to  eradicate  what  I  consider  the 
greatest  menace  to  legitimate  newspa¬ 
per  advertising.” 


N.  Y.  BILL  AGAINST  COUPONS 


Fixes  a  Tax  of  $300  Upon  Persons  Using 
Them  in  Merchandising. 

Albany,  March  31. — Assernblym.an 
Meyer  Levy,  Democrat,  of  New  York 
city,  introduced  in  the  Legislature  this 
week  a  bill  which  would  impose  an 
annual  tax  of  $300  upon  persons  using 
trading  stamps  or  .similar  devices  in 
connection  with  the  sale  of  merchan¬ 
dise. 

According  to  the  terms  of  the  bill, 
before  beginning  the  use  of  trading 
.stamps,  a  statement  must  be  filed  with 
the  fiscal  officer  of  the  county  con¬ 
taining  a  description  of  the  business  in 
connection  with  which  it  is  proposed 
to  use  the  stamps.  One-sixth  of  the 
proceeds  of  the  tax  would  be  paid  to 
the  State  and  the  balance  retained  by' 
the  county,  or,  in  the  case  of  New 
York,  the  city. 


Mrs.  Phoebe  \.  Hearst  Honored 
San  Francisco.  March  28. — At  a  re¬ 
cent  session  of  the  San  Francisco 
branch  of  the  woman’s  section  of  th'J 
Navy  I^eague,  Mrs.  Phoebe  A.  Hearst, 
honorary  regent,  was  given  an  ovation 
by  those  assembled  at  Hotel  Fairmont. 
Mrs.  Hearst,  in  expressing  her  appre¬ 
ciation  of  the  office  to  which  she  was 
unanimously  elected,  commejided  the 
work  of  the  local  branch  of  the  I,eague 
and  sent  a  check  for  the  advancement 
of  the  purposes  of  the  League. 


Iowa  Editor  Disappears  in  Chicago 

The  Chicago  police  were  asked  to 
search  for  Scott  Laird,  publisher  of 
the  Olewein  (Iowa)  Daily  News,  who 
disappeared  in  that  city  recently.  Mr. 
I.aird  came  to  Chicago  on  bu.siness  and 
registered  at  the  Great  Northern  hotel. 
He  vanished  leaving  his  belongings,  in¬ 
cluding  his  hat  in  his  hotel  room,  No 
trace  of  him  could  be  regained. 


WORK  AGAINST  TRADING  STAMPS 

Flushing  Busine.s8  Men  to  Frame  Bills 
and  Submit  to  Legislature. 

Inspired  by  the  aggressive  campaign 
of  The  Editor  and  Publisher  against 
trading  stamps,  coupons,  premiums, 
etc.,  and  realizing,  as  all  thoughtful  men 
must,  that  these  devices  are  obstruc¬ 
tions  to  legitimate  merchandising,  the 
Business  Men’s  Association  of  Flushing, 
L.  I.,  has  undertaken  to  have  laws  en- 


L.  S.  Case. 


acted  in  New  York  State  that  will  great¬ 
ly  minimize  and  possibly  put  an  end  to 
the  stamp  and  coupon  annoyance. 

This  organization  has  had  this  sub¬ 
ject  under  con^deration  for  some 
months,  but  not  until  Justice  McKen¬ 
na’s  deciision  was  announced  did  the 
members  see  their  way  clear  for  de¬ 
cisive  action. 

At  a  meeting  of  the  Association  held 
on  March  13  a  resolution  was  presented 
by  Secretary  L.  S.  Case,  setting  forth 
the  facts  in  the  campaign  against 
stamps  and  coupons,  and  urging  that 
action  be  initiated  to  have  New  York 
State  frame  such  a  law  as  that  recently 
introduced  in  the  IjOgislature  of  Ken¬ 
tucky. 

The  resolution  was  approved  unani¬ 
mously,  and  was  referred  to  the  Com¬ 
mittee  on  Bu.slnes8  Improvement,  to  be 
worked  out  in  detail,  and  presented  to 
the  Assembly  and  the  Senate  at  Albany. 

If  the  progressive  men  of  Flushing 
are  true  to  their  traditions,’  they  will  be 
instrumental  in  accomplishing  another 
reform  of  far-reaching  consequences.  It 
was  in  flushing  in  1893  that  the  agita¬ 
tion  was  started  which  resulted  In  the 
State  law  requiring  that  meat  markets 
he  closed  on  Sundays.  It  was  also  in 
Flu.shlng,  the  following  year,  to  drive 
out  a  race-track  tha't  had  been  estab¬ 
lished  there,  that  a  memorial  was  pre¬ 
pared  and  pre.sented  to  the  Constitu¬ 
tional  Convention,  then  in  session, 
amending  .section  10  of  article  1,  to  pre¬ 
vent  race-track  gambling  by  making 
the  section  specifically  Include  pool-sell¬ 
ing  a.s  a  lottery.  The  amendment  was 
adopted  by  the  Convention,  and  at  the 
next  election  was  ratified  by  the  voters. 

By  that  ratification  the  people  of  the 
State  expres.sly  commanded  the  Legis¬ 
lature  to  enact  laws  making  the  pro¬ 
hibition  effective.  The  Legislature  did 
not  obey  the  mandate  until  Gov.  Hughes 
induced  its  obedience  some  fifteen  years 
later. 


War  Correspondents  at  a  Barbecue 

El  Paso,  Tex.,  March  27. — Dr.  C.  C. 
Young,  a  Rio  Grande  valley  rancher, 
last  Sunday  entertained  newspaper 
men,  war  correspondents,  and  writers 
in  general  with  a  barbecue  on  his 
ranch,  seven  miles  down  the  valley.' 
Some  fifty  or  more  gue.sts  were  pres¬ 
ent  to  partake  of  the  barbecued  laml 
and  other  edibles  for  which  this  hpsn 
pltable  ranch  home  is  famous, 


CONGRESS  INTERESTED 
IN  PAPER  SITUATION  ” 


Manufacturers  Have  Appealed  to  Gov¬ 
ernment  for  Abrogation  or  Modifica¬ 
tion  of  Contracts  -Copley  Resolution 
Calls  for  Much  Information  on  Sub¬ 
ject-Conservation  of  Materials  Urged. 
Washington,  March  28. — The  scarcity 
of  paper  and  of  raw  material  for  the 
making  of  paper,  and  what  has  come 
to  be  known  as  the  “paper  situation”  in 
the  United  States,  has  attracted  the  at¬ 
tention  of  Congress.  Important  devel¬ 
opments  marked  the  beginning  of  the 
week  here  in  connection  with  the  short¬ 
age  of  paper  and  raw  materials,  and 
ways  and  means  of  meeting  the  situa¬ 
tion  are  being  worked  out. 

On  Monday,  Representative  Ckipley, 
of  Illinois,  introduced  a  resolution  to 
ascertain  the  desirability  of  placing  an 
embargo  on  materials  required  in  the 
manufacture  of  paper. 

WANT  contracts  ABROGATED. 

Paper  manufacturers  who  are  Govern¬ 
ment  contractors  have  asked  the  Joint 
(’ommittee  on  Printing  to  abrogate  or 
modify  their  contracts  for  the  supply 
of  paper  to  the  Government  Printing 
Office,  asserting  that  conditions  have  so 
changed  since  the  contracts  were  en¬ 
tered  into  that  they  will  sustain  large 
losses  if  they  are  required  to  furnish 
paper  under  them. 

The  Copley  resolution  was  referred  to 
the  Committee  on  Interstate  and  For¬ 
eign  Commerce.  Manufacturers  should 
keep  in  touch  with  developments  on  it, 
as  its  provisions  may  be  extended  to 
cover  print  paper,  since  information  has 
reached  Washington  that  there  are 
thousands  of  tons  piled  at  tidewater 
awaiting  shipment  abroad,  seme  of  it 
consigned  to  countries  which  have  em¬ 
bargoes  against  material  used  in  the 
manufacture  of  paper  and  paper  Itself. 
It  directs  Secretary  Redfield  to  furnish 
the  House  of  Representatives  at  the 
earliest  practicable  date  a  report  as  to 
the  available  supply  of  all  materials  en¬ 
tering  into  the  manufacture  of  print  pa¬ 
per,  together  with  a  statement  as  to  the 
probable  effect  upon  the  industry  If  the 
present  situation  continues  for  any 
length  of  time. 

CALLING  FOR  CONSERVATION. 

Secretary  Redfield  has  directed  that 
a  copy  of  the  circular  prepared  by  the 
Department  in  connection  with  the  scar¬ 
city  of  paper  stock,  and  a  poster  on  the 
same  subject  be  sent  to  27,000  school 
superintendents,  with  the  object  of  hav¬ 
ing  them  cooperate  in  the  campaign  for 
the  saving  of  old  papers,  rags,  rope,  etc. 
The  superintendents  will  be  requested 
to  display  the  posters  in  schoolrooms 
and  thus  induce  children  to  aid  as  col¬ 
lectors,  particularly  of  old  newspapers 
and  magazines. 

A  copy  of  the  poster  has  been  sent 
to  all  post  offices  in  the  United  States, 
for  posting  in  a  conspicuous  place.  It 
has  likewise  been  sent  to  3,700  com¬ 
mercial  organizations,  and  these,  to¬ 
gether  with  the  American  Paper  and 
Pulp  Association,  are  cooperating  with 
the  object  of  furnishing  information  os 
to  dealers  in  junk,  old  paper,  etc.,  in 
their  respective  communities. 

The  American  Paper  and  Pulp  .Asso¬ 
ciation  is  actively  assisting  in  the  cam¬ 
paign,  A.  D.  Naylor,  secretary  and  trea¬ 
surer,  being  in  charge  of  the  work. 


Stories  of  Street  Car  Life 

J.  Bernard  Lynch,  who  once  covered 
Federal  courts  for  the  Boston  Record, 
seems  to  have  launched  his  literary  ef¬ 
forts  and  arrived  with  safety  and  suc- 
cesa  As  evidence  of  this,  the  front 
cover  of  a  well-known  fiction  magazine 
features  his  fourth  story  published  in 
that  publication.  Mr.  Lynch,  in  start¬ 
ing  out,  chose  a  lonesome  and  unworked 
field  for  his  literary  endeavors — street 
car  life.  His  tales,  reminiscent  of  his 
service  as  street  car  conductor,  were 
real  innovations,  little  philosophies  of 
life  as  viewed  by  the  Jerker  of  the 
double-dock  system. 
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The  Evening  Telegraph  now  publishes^  on  week  days,  more  ^^Real  Estate  For  Rent’^  and 
‘*Real  Estate  For  Sale^^  advertisements  than  ALL  other  Philadelphia  newspapers  COMBINED. 


SUPREMACY! 

THE  EVENING  TELEGRAPH  now 

publishes,  on  week  days,  more 
Want  ads  than  any  other  Phil¬ 
adelphia  newspaper,  morning  or 
afternoon.  The  most  trustworthy 
advertisements  published  in  the 
Want  columns  of  any  Philadelphia 
newspaper,  now  appear,  daily,  in 

THE  EVENING  TELEGRAPH’S 

“(iSuaUtp  OTants!” 

[Trade-Mark\ 

For  Over  Half  a  Century  Philadelphia's 
Leading  High-Class  Evening  Newspaper, 


THREE  cents  a  copy  for  over  a  third  of  a  century — now  ONE  cent. 
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GENERAL  ADVERTISING 
IS  BREAKING  RECORDS 


William  A.  Thomson,  Advertising  Di¬ 
rector  of  Publishers’  Association, 
After  Visit  to  Western  Cities  Reports 
Increased  Use  of  Newspapers  —  Says 
“Circus  Stunts”  Are  Growing  Fewer. 
William  A.  Thomson,  Director  of  the 
Burean  of  Advertising  of  the  Americaii 
Newspaper  Publishers'  Association,  has 
just  returned  from  a  five  weeks’  trip 
through  the  Northwest  and  Middle  West. 
To  a  representative  of  The  Kditor  & 
PrBLiSHKR,  Mr.  Thomiion  said: 

“I  visited  sixteen  of  the  principal 
cities  and  a  number  of  minor  points, 
and  everywhere  1  heard  exactly  the 
same  story — ‘Bu.sines8  is  wonderful'. 
This  is  particularly  true  of  the  general 
advertising  situation  with  newspapers. 
It  is  probable  that  the  figures  for  the 
first  three  months  of  1916  will  show 
a  larger  amount  of  general  adverti.sing 
printed  by  the  newspapers  than  in  any 
other  similar  period. 

“I  was  particularly  struck  with  the 
big  Increase  in  food  products  fidvertis- 
Ing.  Food  makers  everywhere,  realiz¬ 
ing  the  nece.ssity  for  lining  up  the 
retailers  on  their  side,  as  well  as  in- 
fiuencing  the  consumer,  have  turned 
to  new'spaper  space  as  the  one  sure 
means  of  establishing  their  product.s. 
The  work  that  has  been  done  to  inter¬ 
est  retailers  in  n#wspaper-advertised 
goods  most  certainly  has  found  favor 
with  men  who  make  the  things  that 
the  grocer  sells. 

MI’ST  HOtJ>  retainers’  OONEIDENrE. 

•'In  my  talks  with  newspaper  people, 
adverti.sers  and  agents  alike,  T 
was  glad  to  ob.serve  a  better  under¬ 
standing  of  the  much  abused  word 
‘cooperation’.  I  think  that  the  circus 
stunts  are  growing  fewer,  and  that  the 
advertiser,  as  well  as  the  newspaper 
man,  is  realizing  more  that  it  is  neces¬ 
sary  to  hold  the  confidence  of  the 
retailer  if  advertising  and  merchan¬ 
dising  campaigns  are  to  be  carried  out 
successfully. 

•'Most  of  the  live  newspapers  are 
turning  down  the  requests  sent  out  l>y 
some  agencies  for  extravagant  forms 
of  cooperation  that  place  an  undue 
burden  on  the  publisher,  and  make  the 
retailer  feel  that  he  is  merely  being 
exploited.  There  is  a  tendency  to  do 
constructive  work  for  the  purpo.se  of 
emphasizing  to  storekeepers  the  advan¬ 
tages  that  accrue  from  pushing  news¬ 
paper-advertised  goods.  This  is  the 
kind  of  work  that  has  induced  many 
manufacturers  to  lay  out  new.spajier 
ccunpaigns. 

“I  had  interviews  with  about  fifty 
manufacturers  whose  products  took  m 
everything  from  collars  to  gas  stoves 
and  from  breakfast  foods  to  bicycles. 
1  found  a  better  understanding  of  the 
value  of  the  newspaper  as  a  national 
medium,  and,  what  is  more  to  the 
IMiint,  plans  for  new  or  increa.sed  ex- 
Iienditures  in  the  dailies. 

A  BIT  OF  BDIICATIONAl.  'WORK. 

"At  only  one  point  on  the  long  trip 
did  1  hear  an  echo  of  the  old-time  bug- 
al>oo,  ‘newspapers  cost  too  much.’  This 
came  from  a  very  young  man,  and  T 
think  he  added  something  about  the 
‘short  life’  of  the  newspaper;  all  of 
which  convinced  me  that  he  had  lieen 
burrowing  in  the  archives  and  had  run 
across  a  work  entitled  ‘Early  Super¬ 
stitions  of  Advertisers.’  1  gave  him 
one  of  our  up-to-date  primers  on  the 
newspaper  situation,  and  I  trust  that 
the  next  advertising  man  who  meets 
him  will  be  able  to  report  some  prog¬ 
ress  in  an  educational  way. 

‘‘I  talked  with  one  of  the  biggest 
merchants  in  the  West  and  was  much 
impressed  with  his  attitude  toward 
newspaper-advertised  goods.  He  said 
he  made  it  a  point  to  take  advantage 
of  every  newspaper  campaign  in  his 
dty,  pushing  and  featuring  the  goods 
advertised  at  ail  times. 


WILL  JOIN  IN  DEFENCE  PARADE 

New  York  Trade  Papers  to  (^o-operate 
with  Merchants’  Association. 

The  Merc.hants’  Association  of  New 
York  is  planning  a  patriotic  demonstra¬ 
tion  in  the  shape  of  a  monster  ‘‘Citizens’ 
National  Defence  Parade,’’  to  be  held 
about  the  middle  of  May,  and  has  called 
on  the  trade  Journalists  of  the  city  to 
aid  in  carrjdng  out  the  project.  Accord¬ 
ingly,  representatives  of  some  thirty 
trade  papers  met  at  the  Hotel  McAlfdn 
la.st  Monday  to  discuss  plans  and  ar¬ 
rangements. 

Boger  W.  Allen,  of  the  American 
Hatter,  presided,  and  the  secretary  oi 
the  meeting  was  Allen  (ribson.  The 
pre.sident  of  the  parade  organization. 
Col.  William  Barbour,  made  an  address 
on  the  purposes  of  the  movement. 

Charles  H.  Sherrill,  who  was  the 
grand  marshal  of  the  Sound  Money  pa¬ 
rade  in  1896,  and  who  is  mentioned  as 
the  leader  of  the  propo.sed  demonstra¬ 
tion,  told  the  meeting  that  if  the  pa¬ 
rade  is  to  be  held  it  must  be  planned 
on  broad  lines,  and  that  it  would  take 
at  lea-st  six  weeks  of  thorough  and 
earne.st  preparation  to  make  it  a  suc¬ 
cess.  It  is  the  intention  to  have  at  least 
100,000  men  in  line.  The  trade  publish¬ 
ers  and  editors  decided  to  do  all  they 
could  toward  mobilizing  this  army  of 
preparedness  by  communicating  with 
the  various  Industries  of  which  they  are 
the  more  or  less  official  organs. 

A  preliminary  canva.ss  made  by  rep¬ 
resentatives  of  the  trade  journals  shows 
a  deep  interest  in  military  preparedness. 
They  reported  that  employers  generally 
are  much  interested  in  having  their 
workmen  and  clerks  and  employees 
generally  take  an  active  Interest  in  the 
nation’s  defence.  Lasts  have  already 
been  prepared  which  show  that  it  will 
not  be  difficult  to  get  together  the  co¬ 
horts  of  preparedness. 


WASHINGTON  HERALD  MOVES 

Now  Has  Only  Building  in  City  Devoted 
Exclusively  to  Newspaper  Production. 

Washinoto.n',  March  28. — The  Wash¬ 
ington  Herald  has  moved  into  a  new 
home  at  425  to  429  Eleventh  Street, 
which  it  claims  is  the  only  building  in 
Washington  devoted  exclusively  to 
newspaper  production.  It  is  a  big- 
three -story,  pressed  brick  and  steel 
structure,  and  affords  an  ideal  home 
for  a  newspaper. 

The  third  floor  of’  the  new  building 
is  devoted  to  the  composing  room, 
where  the  type  for  each  issue  is  freshly 
made.  The  Herald  was  the  first  news¬ 
paper  in  Washington  to  put  in  a  com¬ 
plete  non-distribution  system.  Printing 
each  issue  from  new  type  gives  to  the 
paper  a  clear-cut  appearance. 

The  second  floor  is  given  over  to  the 
editorial  and  reportorial  departments. 
The  printing  is  done  on  the  main  floor 
in  view  of  the  public,  full  length  glass 
Windows  enabling  the  passer-by  to  see 
the  presses  in  operation.  Here  also  are 
the  circulation  and  business  offices  of 
the  paper.  The  distributing  depart¬ 
ment  is  ju.st  off  the  pressroom,  a  fea¬ 
ture  that  makes  for  the  rapid  han¬ 
dling  of  the  paper  in  a  manner  that 
saves  time  in  delivery. 


Minneapolis  News  Orders  New  Presses. 

The  Minneapolis  Daily  News  has  or¬ 
dered  from  the  floss  Printing  Press 
Company  a  new  high-speed  octuple  and 
a  new  high-speed  sextuple  pre.ss,  both 
with  color  attachments,  for  delivery 
within  the  present  year.  The  printing 
press  order  is  accompanied  by  an  order 
for  a  complete  new  equipment  for  the 
stereotyping  room  and  foundry,  togeth¬ 
er  with  new  chases  for  the  composing 
room.  This  new  equipment  will  more 
than  double  its  present  capacity,  and 
the  length  of  the  columns  will  be  in¬ 
creased.  The  order  for  new  machinery 
hajs  been  necessitated  by  the  rapid 
growth  of  the  Daily  News  in  the  last 
five  years,  both  in  circulation  and  in 
advertising. 


TEXAS  NEWSPAPER  WEEK 

(Concluded  from,  page  1313) 
men  prominent  in  journalism  from  all 
parts  of  the  State.  Student  waiters 
served  the  banquet,  every  course  of 
which  was  a  Texas  grown  product.  At 
the  invitation  of  Chairman  Mayes  about 
100  persons  rose  from  the  seats  ack¬ 
nowledging  that  they  too  had  bee.i 
"Made  in  Texas.’’ 

WORK  OF  SCHOOL  APPROVED. 

The  closing  session  Friday  mornine 
was  marked  by  notable  addresses  by 
Clarence  Ousley,  Mr.  Shuman,  and  Pro¬ 
fessor  J.  E.  Trelevan,  of  the  department 
of  Business  Training  of  the  University. 

Numerous  expressions  of  good  will 
toward  the  School  of  Journalism  were 
made  at  the  close  of  the  meeting.  Chair¬ 
man  Mayes  was  much  complimented 
and  the  general  opinion  was  that  the 
work  done  needed  only  to  become 
known  to  the  editors  of  the  State  to 
enlist  their  hearty  sympathy  and  sup¬ 
port. 


UNUSUAL  USE  OF  CARTOON 

Fine  Point  of  Law  Involved  in  Demand 

Upon  Newspaper  Enterprise  Asso¬ 
ciation. 

Cleveland,  O.,  March  28. — A  fine 
point  in  newspaper  law  has  developed 
as  a  consequence  of  misuse  of  an  "Ever¬ 
ett  True"  cartoon  by  Condon,  of 
the  Newspaper  Enterprise  Association. 
These  cartoons  have  been  running  for 
eleven  years,  and  daily  for  the  last  six 
years. 

Some  time  ago  one  appeared  showing 
Everett  at  Washington,  using  his  ever- 
handy  umbrella  over  the  head  of  a 
Congressman,  and  accusing  said  ('on- 
gressman  of  attending  pink  teas  and 
the  like,  instelid  of  attending  to  the 
business  of  the  people. 

According  to  information  now  in  the 
hands  of  the  Newspaper  Enterprise  As- 
.sociation.  Dr.  John  R.  Davis,  of  Mena, 
Polk  County,  Ark.,  was  one  of  the  con¬ 
testants  in  a  hot  primary  fight  in  that 
State,  in  which  Otis  Wingo,  Congress¬ 
man  from  the  Fourth  District  of  Arkan¬ 
sas,  was  apparently  his  opponent. 

It  is  claimed  the  doctor  took  the  Ever¬ 
ett  True  cartoon,  reproduced  it  in  dod¬ 
gers,  and  scratched  the  name  of  Wingo 
on  It  to  represent  the  Congressman 
Everett  was  belaboring.  The  cartoon 
thus  altered  appeared  in  the  Southwest 
American,  Fort  Smith,  Ark. 

The  question  now  arises  whether  a 
person  can  take  an  unpatented  and  un- 
copyrlghted  cartoon,  and  use  it  to  his 
own  advantage. 

When  the  cartoon  appeared  in  the 
Southwest  .\merican,  Wingo  made  a  de¬ 
mand  upon  the  Newspaper  Enterprise 
Association,  which  referred  the  matter 
to  its  attorneys.  Harper,  Allen  &  Curls, 
Cincinnati.  The  lawyers  have  made  a 
similar  demand  upon  Dr.  Davis  for  un¬ 
warranted  use  of  the  cartoon.  In  their 
demand  to  the  doctor  the  attorneys  .say: 

"I'hese  cartoons  are  sold  by  the  News¬ 
paper  Enterprise  Association  for  ii.se 
only  in  newspapers  published  by  its  cli¬ 
ents.  This  is  a  matter  of  contract;  fur¬ 
thermore,  the  cartoon,  as  sent  out  by 
the  Newspaper  Enterprise  Association, 
was  impersonal.  As  this  cartoon  ap¬ 
pears  in  your  circular,  it  bears  the  name 
of  an  individual,  who  is  presumably  a 
member  of  Congress.  The  wording  of 
the  cartoon  when  applied  to  a  desig¬ 
nated  individual  becomes  libellous,  and 
the  Newspaper  Enterprise  Association 
becomes  responsible  for  the  publication 
if  it  permits  the  publication  to  continue 
after  it  has  been  called  to  its  attention.” 


Cleveland  Club  to  Wear  Purple 
Cleveland’s  part  in  the  Convention  of 
the  Associated  Advertising  Clubs  of 
the  World,  at  Philadelphia  next  Juno, 
is  being  arranged  by  the  members  of 
the  Cleveland  Advertising  Club  com¬ 
mittees.  J.  A.  Kerr  has  been  as.signed 
to  the  work  of  designing  the  float  with 
which  the  Cleveland  members  will 
parade  in  the  pageant  on  June  26. 
Purple  and  gold  proltably  will  be  the 
uniforms  worn. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 
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We  H  ave  Been  Making 

LINOTYPES 

Continuously  for  more  than  a  Quarter  Century 

We  are  the  originators^  improvers^ 
and  developers  of  the  Linotype  art. 
We  know  how  to  build  Linotypes, 
and  know  the  kind  of  material  to  use 
to  make  them  durable. 

We  know  how  to  equip  them  to 
meet  your  requirements. 

We  know  how  to  make  them 
render  satisfactory  service  to  you. 

We  have  a  Linotype  for  every  office 
at  a  price  and  upon  terms  within 
easy  reach  of  every  printer. 

When  you  are  ready  to  install  a 
composing  machine,  buy: 

The  LINOTYPE— T/ie  Machine  That  LASTS! 


MERGENTHALER  LINOTYPE  COMPANY 
TRIBUNE  BUILDING,  NEW  YORK 

CHICAGO:  SAN  FRANCISCO:  NEW  ORLEANS: 

1100  S.  Wabash  Ave.  646  Sacramento  St.  549  Baronne  St. 

TORONTO:  CANADIAN  LINOTYPE,  LIMITED 


MODEL  14  LINOTYPE 
Three  Standard  Magazines  and  an 
Auxiliary. 
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CUT  OUT  FREE  COPIES 
4ND  FREE  WRITE-UPS 


Ifcey  Are  in  the  Same  Class  as  Railrnad 
Passes  and  Freight  Rehates,  Says  Janies 
M.  Thomsoa — Telit  New  Orleans  Press 
Club  that  to  Print  Falseheods  is  Vio¬ 
lation  of  True  American  Spirit. 

New  ORU5AN8,  March  27. — There  is  a 
peculiar  word  in  common  usage  in  New 
Orleans  which  probably  is  unknown  in 
ajay  other  part  of  the  United  State#,  the 
curious  old  French  word  "lagniappe.” 
It  stands  for  a  peculiar  old  Louisiana 
ciietom  or  habit,  formerly  prevalent 
aaiong  all  classes  of  the  population — 
Ute  habit  of  asking  and  accepting  small 
favors.  For  many  more  years  than  the 
oMest  resident  can  remember  this  com- 
naen  cu.stom  of  expecting,  and  even  beg¬ 
ging,  little  free  gifts — something  for  n>i- 
tUng — dominated  the  everyday  life  of 
tbs  city  and  the  State.  A  few  coppers 
t#  a  street  beggar  were  "lagnlappe” — 
aaKl  the  mendicant  begged  for  ‘‘lagniap- 
instead  of  for  “a  few  pennies.”  The 
Oeole  buying  a  chicken  or  a  roast  for 
dinner  expected  lagniappe  from  the 
butcher,  at  least  in  the  shape  of  cat’s 
maat  or  a  juicy  bone  for  the  dog.  Every 
tradesman  was  constantly  subjected  to 
this  form  of  petty  tribute. 

Happily,  this  burdensome  custom  is 
dying  out,  but  in  the  old  sec-tiona  it  dies 
hard  and  in  those  quarters  lagniappe  is 
still  surprisingly  prevalent  Particular¬ 
ly  appropriate  and  salutary,  therefore, 
was  a  vigorous  and  common-sense  talk 
on  “Cut  Out  I.Agniappe”  given  by 
James  M.  Thomson,  publisher  of  the 
N#w  Orleans  Item,  before  the  New  Or¬ 
leans  Pre.ss  Club  la.st  week.  In  the 
caarse  of  his  address,  Mr.  Thomson 
said: 

“The  practice  of  giving  away  news¬ 
papers  and  of  accepting  returns  among 
newspapers  is  gradually  going  out  of 
vague.  As  a  rule,  people  whose  interest 
aad  influence  is  worth  while  are  not 
willing  to  accept  small  favors,  the  other 
ktad  have  not  an  Interest  and  influence 
ttot  is  worth  17.80  a  year,  the  retail 
laice  of  moat  New  Orleans  dallies.  The 
liaper  that  has  the  fewest  number  of 
f»ae  copies  on  its  list  can  add  this  sav- 
iag  to  the  quality  of  its  product,  there¬ 
by  giving  *)mething  more  to  the  man 
v«Ik>  pays  for  it. 

GETTING  AWAT  W»f)M  FAVORITISM. 

"The  movement  to  do  away  with  al¬ 
leged  free  service  is  in  line  with  the 
movement  of  the  transportation  com¬ 
panies  to  do  away  with  alleged  free 
transportation,  and  in  turn  in  line  with 
tha  movement  against  reliating,  again.st 
favoritism,  against  unfair  and  unethi¬ 
cal  business  practices  which  we  And  in 
atariost  every  walk  of  modern  business 
Mad  of  modern  life. 

“The  flght  which  leading  newspapers 
naade  for  many  years  for  open  circula¬ 
tion  books,  ending  in  the  requirement 
the  Federal  Government  that  state- 
twcnts  of  paid  circulation  should  be  ren¬ 
dered  the  post  ottic>e  and  should  be  pub- 
llidied  in  newspapers  was  a  good  flght 
— one  in  the  interest  of  the  reading  and 
tjhe  advertising  public.  This,  followed 
by  an  organlaatioa  of  newspapers, 
igagazines,  and  advertisers,  known  as 
the  Audit  Bureau  of  Circulations,  has 
pretty  well  eliminated  the  value  in  the 
■wind  of  advertisers,  of  so-called  free  or 
nat  circulation. 

NEWS  SPACE  MOST  VALrABLK. 

•There  is  one  thing  that  a-s  a  puWlsh- 
<tr,  I  would  like  to  impress  on  the  gen- 
orel  public— that  is,  that  every  line  and 
every  inch  of  spate  in  our  news  col- 
ssrns  is  more  valuable  to  the  paper 
t^n  are  the  lines  and  inchoa  of  space 
purchased  by  advertisers.  VVe  estimate 
the  value  of  advertising  in  the  Item  at 
IP  cents  a  line — 11.40  an  inch,  $28  per 
ealumn,  or  $224  a  page.  In  the  limited 
amount  of  space  at  the  reader's  disposal 
fea  a  newspaper  he  is  entitled  to  some¬ 
thing  worth  while.  Whenever  an  or- 
^niMtinn  with  propaganda  of  some 
sort  comes  along  and  want#  the  free 


” HYPNOTISED  BY  ARMOUR  CONTRACT” 

Tlie  Wilkes-Barre  Record,  March  27,  1916. 
The  Editor  .and  Puiu.isiier; 

Accept  my  hearty  commendation  of  your  fine  editorial  in  the 
current  issue,  regarding  the  Armour  &  Co.  advertising.  We  threw  out 
this  business  when  first  offered,  because  of  the  absurff  demands 
made  in  the  name  of  “co-operation,”  but  many  of  our  weaker  breth¬ 
ren,  hypnotized  by  the  magnitude  of  the  contract,  apparently,  made 
promises  that  it  must  have  been  positively  impossible  for  any  news¬ 
paper  to  carry  out  conscientiously.  You  will  do  a  fine  thing  if  you 
can  make  these  newspapers  see  that  they  are  cutting  their  own 
throats  by  “co-operating”  with  such  an  outrageous  campaign  as  that 
of  Armour  &  Co. 

Very  truly  yours, 

Guy  W.  M(X)re, 
Business  Manager. 


run  of  the  new.spaper’s  columns,  we  are 
willing  to  contribute  and  do  contribute 
to  all  good  causes  to  the  extent  of  our 
ability. 

“I  often  wonder  if  some  one  who 
comes  in  and  asks  for  an  inch  of  space 
realizes  that  he  is  asking  for  a  $1.40 
eontributioB.  Also  whether  the  cause 
which  asks  for  a  page  of  space  realises 
that  it  asks  a  donation  of  $224.  What 
applies  to  the  Item  applies  to  all  papers. 

“Now,  when  we  come  to  the  free  read¬ 
ing  notice,  we  enter  a  twilight  zone. 
The  Federal  statutes  forbid  a  news¬ 
paper  accepting  money  for  any  read¬ 
ing  notice  which  is  not  marked  'ad¬ 
vertisement.’ 

“The  recent  enactment  of  this  statute 
is  properly  along  the  line  of  a  protection 
of  the  public,  for  the  pre.ss  receives  spe¬ 
cial  recognition  of  its  freedom  under 
the  Constitution  of  the  United  States, 
and  the  newspaper  which  prints  any¬ 
thing  in  its  columns  but  the  truth  is 
violating  the  spirit  of  American  insti¬ 
tution  a 

BUSINESS  MEN  (XXIPERATE  WITH  PRESS. 

■'Substantial  merchants  and  larger 
business  men  have  shown  a  decided  dis¬ 
position  in  recent  years  to  cooperate 
with  the  press  In  eliminating  free  read¬ 
ing  notices,  and  it  is  a  rare  occurrence 
that  any  worth-while  advertising  pa¬ 
tron  makes  a  request  for  a  free  reading 
notice  from  a  newspaper.  In  past  years 
the  columns  of  the  New  Orleans  news¬ 
papers  were  loaded  down  with  matter  of 
this  kind.  The  advertising  rates  in 
the  old  papers  were  abnormally  high, 
circulation  very  small,  and  the  reading 
notice  abuse  grew  in  iiart  out  of  this. 

“Take  it  as  a  rule,  the  commercial 
advertiser  is  not  a  space  grafter.  On 
the  other  hand,  the  legitimate  amuse¬ 
ment  houses,  contrary  to  popular  im¬ 
pression,  are  not  space  grafters.  There 
is  an  amount  of  advance  publicity  and 
a  certain  amount  of  reviewing  space 
obtained  by  tlie  proprietors  of  amuse¬ 
ment  enterprises.  Here  there  is  con¬ 
siderable  abuse  of  the  newspaper  col- 
ums,  and  going  l)eyond  this  we  come  in¬ 
to  a  fleld  where  the  professional  press 
agent  begins  to  operate.  In  every  city 
the  size  of  New  Orleans  there  are  a 
number  of  men  who  make  a  comfort¬ 
able  livelihood,  and  in  some  instances 
much  money,  from  annexing  themselves 
to  promotion  of  st:hemes  of  one  kind 
and  another — they  are  known  as  press 
agenta 

THE  PRESS  AGENT  NUISANCE. 

“These  gentlemen  connect  themselves 
with  amusement  enterprises,  with  prize- 
fightera  with  the  oiHjrators  of  base¬ 
ball  parks,  with  promotion  enterprises, 
or  with  civic  movements  which  have  a 
flnancial  side  of  one  kind  or  another, 
and  quite  often  they  sell  their  services 
to  promoters  on  the  claim  that  they  can 
get  advertising  matter  printed  free  'n 
the  colunins  of  new.spapers — what  is 
more,  a  good  many  of  them  get  by  with 
it.  And  the  operations  of  certain  of 
these  gentlemen  give  rise  to  those  ru¬ 
mors  which  from  time  to  time  reach 
the  ears  of  responsible  people  connected 
with  newspapers  that  you  can  buy 


reading  notices  or  write-ups,  or  pay 
for  the  suppression  of  news  in  various 
papers.  This  is,  of  course,  absurd. 

"Every  newspai>er  man  who  values 
his  character  and  his  standing,  every 
newspaper  man  who  looks  for  a  future 
in  the  great  profession  which  he  fol¬ 
lows  and  realizes  the  responsibilities 
whk'h  come  with  the  exercise  of  his  ac¬ 
tivities,  should  set  his  face  sternly 
against  this  class  of  hangers-on  and 
against  the  abuse  of  daily  Journalism  by 
the  practices  of  these  press  agenta 

“The  abolition  of  the  free  reading  no¬ 
tice  of  a  doubtful  or  semi-doubtful  va¬ 
riety  and  the  exertion  of  proper  activity 
on  the  part  of  the  newspapers  to  till 
this  space  with  material  of  real  interest 
and  value  to  the  readers  would  make 
New  Orleans  a  very  much  better  news¬ 
paper  town  and  would  give  New  Or¬ 
leans  papers  a  very  much  wider  circula¬ 
tion.”  _ 

( In  Stereotypers’  Exlucatiunal  Commission 

Balti.more,  March  28. — Edgar  A.  Mills, 
superintendent  of  the  stereotyping  de¬ 
partment  of  the  Baltimore  Sun  and  the 
Evening  Sun,  has  been  appointed  one 
of  a  commission  of  live  to  outline  and 
supervise  a  method  for  the  technical 
education  of  the  apprentices  of  the  Ja- 
ternational  Stereotypers’  Union.  On 
this  committee  the  four  other  branches 
of  th«  craft — book,  job,  and  comsner- 
cial  stereotyping,  and  the  foundry  and 
tinishing  branches — are  represented  by 
George  E.  Uunton,  New  York,  chair¬ 
man;  Owar  C.  Baer,  Chicago;  George 
V.  Wahler,  Chicago,  and  Henry  Stender, 
New  York.  The  commission  will  meet 
at  Indianapolis  on  Thursday,  June  8, 
to  confer  with  the  executive  board.  The 
board  will  remain  in  session  until 
June  14. 


Libel  Damages  for  Mrs.  Asquith 

A  London  cable  says  that  the  libel 
suit  brought  by  Mrs.  Herbert  Asquith 
wife  of  the  Prime  Minister,  against  the 
Globe,  was  settled  by  mutual  consent 
on  March  21,  and  withdrawn  from  court. 
The  Globe  had  said  that  Mrs.  Asquith 
played  tennis  with  German  officers,  in¬ 
terned  at  Donnington  Hall,  and  sent 
them  gifts.  Mra  Asquith  was  not 
named,  but  the  article  referred  to  tlv» 
wife  of  a  “certain  Cabinet  Minister”  In 
a  manner  that  left  no  doubt  as  to  her 
Identity.  The  Globe  will  pay  $5,000  dam¬ 
ages  and  the  co.sts  of  the  case,  it  was 
stated.  The  defendants  made  an  unre¬ 
served  public  aiiology  for  the  state¬ 
ments  in  the  Globe. 


N.  Y.  Ad  Woateii  Have  Dianar-Danre 

The  annual  dinner  and  dance  of  the 
New  York  League  of  Advertising  Wo¬ 
men  at  the  Prince  George  Hotel  on 
.March  17,  was  attended  by  300  mem¬ 
bers  and  friends  of  the  organization. 
Mi.s.s  J.  J.  Martin  pre.«uded  at  tha  dinner. 
The  .si)eakers  were  Channlng  Pol- 
lo<-k,  Frank  T.  Crowninshield,  Miss 
Grace  W.  Drayton,  Herbert  Hou.ston, 
president  of  the  Associated  Advertising 
Clubs  of  the  World,  and  Miss  Martin, 
who  is  president  of  the  League. 


HAS  HAD  VARIED  CAREER 


H.  L.  Hindley,  President  of  Vermont 
Press  Association,  a  Man  of  Wide 
Experience. 

H.  L.  Hindley,  editor  of  the  Rutland 
Herald,  who  has  just  been  chosen  for 
a  second  time  to  head  the  Vermont 
Pre.ss  Association,  is  a  widely  experi¬ 
enced  new.spaper  man.  His  career  has 
been  varied — almost  as  varied  in  scene 
as  that  of  the  old-time  tramp  printer — 
and  interesting.  This  is  his  second  ten¬ 
ure  as  editor  of  the  Rutland  Herald, 
also.  He  served  in  that  capacity  from 
19a8  to  1910.  His  first  election  to  the 
presidency  of  the  Vermont  Press  As¬ 
sociation  occurred  in  1909. 

Born  in  Frome,  Ont.,  July  23,  1870, 
Mr.  Hindley  crossed  the  line  into  the 
United  States  in  his  boyhood  and,  at¬ 
tended  the  Harre  Collegiate  Institute. 
Then  he  learned  telegraphy  on  the 
Central  Vermont  Hallway,  and  for 
twelve  years  was  a  telegrapher  and 
train  dispatcher.  Thereafter  he  enter¬ 
ed  journalism,  and  from  1901  to  1903 
was  editor  of  the  Vergennes  Entev- 
prise;  and  for  the  next  two  year.s,  of 
the  Ludlow  Tribune. 

In  1906  he  conducted  a  publicity  cam¬ 
paign  for  Percival  W.  Clement,  intro¬ 
ducing  the  use  of  display  advertising 
in  politics.  In  1906  also  he  became 
editor  and  manager  of  the  Montpelier 
Journal,  which  position  he  occupied  un¬ 
til  1908,  when  he  went  to  the  Rutland 
Herald.  Two  years  later  he  crossed 
the  continent  to  Spokane  and  became 
dramatic  and  political  editor  of  the 
Spokesman-Review,  in  which  work  he 
continued  for  four  years,  excepting 
eighteen  months  spent  in  Olympia. 
Wash.,  as  secretary  of  the  Industrial 
Insurance  Commission.  In  1914  he  re¬ 
turned  to  the  East  and  to  his  former 
po.sltion  with  the  Rutland  Herald. 

Mr.  Hindley  married  Mary  Ella  Cald¬ 
well,  of  St.  Albans,  Vt,  in  1892.  They 
have  two  daughters  and  one  son.  Mr. 
Hindley  Is  much  interested  in  amateur 
theatricals  and  in  photography,  and  he 
writes  sketches  and  produces  amateur 
entertainments  for  amusement.  He  is 
active  In  State  politics,  and  is  the  au¬ 
thor  of  “The  Gentleman  from  Hayville,” 
a  legislative  satire.  Recently  he  help¬ 
ed  conduct  a  local-option  campaign,  in 
which  the  local-option  principle,  ad¬ 
vocated  by  his  newspaper,  was  en¬ 
dorsed  by  a  majority  of  more  than  13,- 
000  votes. 


DAILIES  THE  BEST  MEDIA 


Chirago  Advertising  Man  (Jives  (Joo.l 
Aclvire  to  Illinois  Gas  Men. 

Chicago,  March  29.— “The  great  mod¬ 
ern  medium  for  adverti.sing,  outpointing 
all  others  in  height,  breadth,  and  reach. 
In  influence,  flexibility,  .and  economy,  is 
the  daily  newspaper.” 

This  was  one  of  the  statements  made 
to  the  Illinois  Gas  Association  holding 
a  convention  here  this  week  in  an  ad¬ 
dress  by  John  W.  I^ansley,  a  Chicago 
advertising  man.  Mr.  I.jansley  urgecl 
the  gas  men  to  use  the  newspaper.s  in 
thair  advertiaing  and  gave  them  some 
good  pointers  on  what  sort  of  adver¬ 
tisements  to  use. 

“The  daily  newspaper  is  constantl.\ 
at  your  service  as  you  are  at  the  pul«- 
lic’s  service,"  he  said.  “Space  in  it, 
when  used  with  good  judgment,  i-t 
cheap.  The  greatest  mercantile  estal.- 
lishments  in  the  world  have  proved  it. 
Advertisements  relating  to  public  utili¬ 
ties  will  be  more  generally  read  than 
others,  because  public  service  is  ahvuy.s 
a  live  topic.  The  man  who  offers  the 
fairest  deal  often  has  calumniators,  and 
if  he  remain  silent  the  popular  verdi"t 
will  be  against  him  by  default. 

"Of  the  various  kinds  of  printed  ad¬ 
vertising  matter,  cards,  folders,  bo.  k- 
lets,  and  signs,  all  have  their  vahie 
when  opportunely  used.  But  my  a  I  • 
vice  to  you  is  to  use  the  columns  of 
the  daily  newspapers.  You  will  tind 
that  this  sort  of  advertising  will  ado 
your  business.” 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 
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WHEELER  OUT  OF  SYNDICATE 


Earle  E.  Carley,  Founder  of  Wheeler  Syn- 
dicate,Now  President  of  the  Company. 
The  Wheeler  Syndicate  announces 
that  John  H.  Wheeler  has  disposed  of 
his  interest  in  the  comi>any  to  Mr.  Earle 
E.  Carley,  who  has  been  elected  presi¬ 
dent,  succeeding  Mr.  Wheeler,  who  has 
resigned.  The  organization  otherwise 
will  remain  as  heretofore  with  the  addi¬ 
tion  to  the  board  of  directors  of  Mr. 
Henry  J.  Cochran,  vice-president  of  the 
.Vstor  Trust  Company.  The  other  of¬ 
ficers  are  E.  S.  McClure,  secretary- 
treasurer,  and  Guy  T.  ViskuiskkL  vicj- 
pre.sident  and  editor. 

It  is  said  that  the  company  is  in  a 
very  prosperous  condition  and  that  Mr. 
Wheeler’s  minority  holdings  were  pur- 
( based  at  a  price  three  times  the  par 
vaiue  of  the  stock.  Mr.  Wheeler’s  con- 
iK'ction  with  the  company  will  cease  on 
and  after  Saturday,  April  8. 

It  is  reported  that  Mr.  Wheeler’s  re¬ 
tirement  was  the  result  of  differences 
of  opinion  of  the  Injard  of  directors  in 
regard  to  a  business  policy. 

The  syndicate  has  been  distributing  ’ 
during  the  past  year  the  work  of  an 
increa.sing  numl)er  of  headliners,  among 
whom  are:  “Bud”  F'isher,  Fontaine  Fox, 
"Christy”  Mathewson,  and  many  others. 

Mr.  Carley  is  quite  well  and  favor- 
alily  known  as  the  president  of  the 
Clismic  Water  Company. 


CURE  FOR  PAPER  FAMINE 


lloiistoii  Chronicle  Raises  Price  ami  Cuts 
Out  Complimentary  List. 

\SliiTial  to  Tub  Kditoh  ani>  I*iiii.isiii.ai I 
llorsTON,  Tex.,  March  30. — If  all 
newspapers  would  follow  the  plan 
atloiited  by  the  Houston  Chronicle  to 
reduce  white  paper  expense,  there 
would  be  little  possibility  of  a  famine 
in  that  commorlity. 

l.ast  week  the  Chronicle,  because  of 
the  freight  congestion,  was  confronted 
with  an  actual  paper  famine."  M.  E. 
Foster,  pre.sident  of  the  comi)any,  im¬ 
mediately  issued  orders  that  all  com¬ 
plimentary  copies,  all  exchanges,  and 
every  paper  printed  for  which  actual 
cash  was  not  received  should  be  cut 
off.  The  street  .sale  was  increa.sed  tem- 
I>orarily  from  two  cents  to  five  cents. 
Even  the  employees  in  the  ottlce  were 
cut  off  the  complimentary  list. 

'Phe  famine  lasted  for  only  one  week, 
after  which  the  two-cent  street  .sale 
price  was  restored,  but  the  policy  of 
having  nothing  but  net-paid  circula¬ 
tion  will  lx*  continued. 

In  Mr.  Foster’s  opinion  the  newspa¬ 
pers  are  them.selves  mainly  responsible 
for  the  present  shortage  and  the  threat 
of  higher  prices.  He  thinks  that  if  the 
big  papers  in  the  East  and  throughout 
the  country  would  cut  off  all  returns 
and  coint)limentaries,  and  quit  wasting 
white  paper,  the  consumption  of  the 
product  could  Ik?  reduced  10  per  cent. 


I’KlCE  MAINTENANCE  DISCUSSED 


McDcrmid,  of  Gerhard  Menncn  Chemi¬ 
cal  Co.  Speaks  at  Six  Point  Lx'ague. 

F.  St.  John  Kichards  presided  at  the 
luncheon  of  the  Six-Point  Eeague  at 
the  .Martinique  on  Wednesday  and  in- 
trodiH'ed  as  the  speaker  William  .\.  Mc- 
IH-rmid,  sales  manager  of  the  Gerhard 
-Mennen  (’hemical  Co.,  of  Newark,  who 
talked  on  "Newspapers  and  Price  Main¬ 
tenance.”  He  said  that  as  a  medium  for 
distributing  goods  and  .stimulating  sales, 
the  newai)apors  were  in  a  cla.ss  by 
themselves.  They  should  be  fair  with 
tho.se  with  whom  they  do  business  when 
it  comes  to  printing  the  news.  Making 
advertising  believable  is  the  greatest 
problem  of  to-day  in  business.  The 
newspaiKjrs  have  been  cleaning  up  their 
columns — throwing  out  the  ads  of 
swindler.s,  thieves,  and  cut-throats. 
'rho.se  that  are  the  most  careful  in 
keeping  out  objectionable  advertising, 
stand  highest. 


Mr.  McDermid  spoke  in  support  of 
the  Stevens  I’rice  Maintenance  bill.  He 
maintained  that  one  reason  why  adver¬ 
tising  had  lost  much  of  its  kick  was 
that  prices  of  advertised  articles  were 
cut  by  department  stores  so  frequent¬ 
ly  that  the  public,  instead  of  buying 
them  at  the  standard  price,  would  wait 
until  they  were  offered  at  special  sales. 
He  complained  that  after  an  adver¬ 
tiser  had  built  a  pedestal  through  ad¬ 
vertising,  upon  which  his  business 
stood,  along  came  the  cut-raters  and 
pushed  him  oft  and  destroyed  the  ef¬ 
fect  of  his  advertising. 


MAHIN  AT  N.  Y.  AD  CLUB 


Speaks  On  Estimating  the  Value  of  Good 
Will  in  Advertising. 

John  Lee  Muhin,  formerly  of  Chicago, 
but  now  of  New  York,  who  has  had  a 
distinguished  career  in  the  advertising 
agency  field,  s(>okc  at  Thursday’s  luncTi- 
e'on  at  the  New  York  Advertising  Club, 
on  “Can  Good  Will  Created  by  Adver¬ 
tising  be  Accurately  Appraised’.'”  He 
argued  that  it  could  and  told  how.  Ho 
said  that  if  advertising  does  its  work 
properly  it  will  constantly  create  good 
will  for  the  ju'oduct  or  its  makers  in 
the  public  mind. 

The  measure  of  good  will  may  seem 
intangible,  but  if  due  investigation  is 
made  it  can  be  ascertained.  Goods  are 
sold  through  sales  promotion  copy,  but 
at  the  same  time  such  an  impression 
is  made  upon  the  reader  that  when  a 
need  for  the  article  develops  he  will  re¬ 
call  its  name  and  ask  for  it  at  the  store. 

The  value  of  good  will  can  be  found 
through  inquiries  made  by  travelling 
investigators.  These  must  not  be  sales¬ 
men,  but  rather,  accountants  or  otheis 
with  scientilic  minds  who  can  do  tho 
work  with  uni)rejudiced  minds  and  pro¬ 
duce  real  unbias.sed  facts.  Mr.  Mahin’s 
was  one  of  the  best  talks  of  the  season. 


BATTEN  COMPANY  CELEBRATES 


Well  Known  Advcrti.sing  Agency  Com¬ 
memorates  'rwenty-fifth  Anniversary. 

'rhe  advertising  tirm  of  George  Bat¬ 
ten  Company,  New  York,  celebrated  its 
twenty-fifth  anniversary  with  a  dinner 
and  dance  at  the  Waldorf,  on  Wednes¬ 
day  evening  of  this  week.  It  was  strict¬ 
ly  a  “family  affair;”  only  members  of 
the  organization  and  their  wives  at¬ 
tended.  Among  the  features  of  the  eve¬ 
ning  was  a  short  play  entitled  “Beauti¬ 
ful  White  Space,”  caricaturing  the  dif¬ 
ferent  phases  of  advertising,  which  Wis 
written  and  presented  by  members  of 
the  company. 

The  business  was  started  in  1891  ’oy 
George  Batten  with  one  assistant,  who 
is  .still  in  the  organization.  To-day  the 
business  is  one  of  the  most  prominent 
in  the  advertising  field;  numbers  about 
130  members  in  its  organization,  with 
offices  in  Chicago  and  Boston,  and 
among  its  clients  arc  some  of  the  larg¬ 
est  manufacturers  of  the  country. 

At  the  close  of  the  banquet  a  very 
handsome  souvenir  piece  of  silver  was 
presented  to  Mr.  Batten  in  commemora¬ 
tion  of  the  event.  About  200  were  pres¬ 
ent. 

The  programme  contained  a  splendid 
new  portrait  of  Mr.  Batten  as  a  frontis¬ 
piece. 

The  motto  was  :  "That  Thing  Which 
We  Make — Bikewise  Makes  Cs — There¬ 
fore  Take  Care  to  Make  It  Bight.” 

Frank  H.  Little  presided. 

Mrs.  William  H.  Johns  was  in  ex¬ 
ceptionally  good  voice  and  sang  bril¬ 
liantly. 

Hesponses  were  made  by  F.  It.  Feland, 
William  J.  Boardman,  Charles  J.  Bab¬ 
cock,  William  H.  Johns,  and  George 
Batten. 


A  bill  providing  for  the  appointment 
of  a  State  I’ublicity  Commissioner  has 
iK'cn  introduced  in  the  Indiana  Senate. 

More  than  fifty  nieml)ers  of  the 
Evansville  (Ind.)  Press  Club  have  sign¬ 
ed  their  names  to  a  roster  for  a  com¬ 
pany  in  the  Indiana  National  Guard. 


MOST  PROLIFIC  POET 
IN  NEWSPAPER  WORLD 


Sketch  of  Folger  McKinsey,  "The  Bentz 
town  Bard,”  of  the  Baltimore  Sun — 
Rhymes  Just  Seem  to  Ooze  From  Him 
at  Every  Pore— Began  His  Versification 
During  His  Cub  Reporter  Days. 


Probably  the  most  prolific  newspa¬ 
per  poet  in  the  world  is  the  “Bentztown 
Bard,”  Folger  McKinsey,  of  the  Balti¬ 
more  Sun.  Poetry  just  seems  to  ooze 
from  him  at  every  pore.  Readers  of 
the  Sun  sometimes  wonder  whether  it 
is  po.ssible  for  him  to  put  anything  on 
paper  that  hasn’t  a  rhyming  jingle. 
’There  isn’t  a  day  in  the  year  that  his 
column  of  verse  on  the  editorial  page 


Folger  McKinsey 


of  the  Sun  docs  not  appear.  And  It 
is  good  verse,  too.  It  seems  to  flow 
from  his  facile  typewriter  much  as 
sausage  does  from  the  nozzle  when  a 
powerful  hand  presses  the  lever  of  the 
“stuffer.”  And  the  product  is  as  de¬ 
lightful  to  the  Intellectual  palate  as  th* 
porcino  product  is  to  the  gustatory  one. 

Recently  the  city  of  Baltimore  through 
Mayor  Proton  announced  that  a  prize 
of  $300  would  be  awarded  to  the  writer 
of  a  .song  that  would  be  adopted  as 
the  ('ity’s  Anthem.  There  were  a  large 
number  of  competitors.  The  offering 
of  Mr.  McKinsey  was  the  one  accepted. 
Mr.  McKinsey  also  writes  the  “Sun¬ 
beams”  on  the  editorial  page.  And 
every  “beam”  is  unclouded  humor. 

HIS  ENOIt.MOL’S  OUTPUT. 

It  would  be  interesting  to  know  just 
how  many  thousands  of  poems  Mr.  Mc- 
Kin.sey  has  written.  Say  an  average  of 
fifteen  each  d%y,  three  hundred  and 
sixty-five  days  in  the  year,  for  fifteen 
years,  might  approximate  it.  That 
would  make  more  than  82,000,  and  he 
was  writing  new.spaper  poems  long  be¬ 
fore  the  Sun  discovered  him  and  en- 
llstetl  his  services.  His  fund  of  mate¬ 
rial  .seems  inexhaustible. 

The  sobriquet,  “Bentztown  Bard,”  or¬ 
iginates  from  the  fact  that  Mr.  McKin- 
.sey  was  born  in  that  .suburb  of  Fred¬ 
erick,  Maryland,  known  as  Bentztown. 
As  a  cub  reporter  on  the  local  papers 
in  Frederick  he  often  told  his  stories 
in  verse,  and  finally  his  verses  became 
a  feature  of  the  paper  he  worked  on. 
Folks  used  to  call  him  the  “Bentztown 
Bard”  in  fun.  The  name  stuck,  and 
when  the  Sun  induced  him  to  give  that 
newspaper  the  result  of  his  peculiar 
ability  his  column  was  captioned,  “The 
lientztown  Bard." 

Mr.  McKinsey  is  on  tho  shady  side  of 
forty — perhaps  the  sunny  side  of  fifty 
would  be  nearer  correct — and  has  a* 
interesting  family  and  beautiful  homo 
on  the  Magothy  Itlver,  a  short  rid# 
from  Baltimore. 


Mr.  McKinsey  was  editor  of  the 
Daily  News,  Frederick,  Md.,  six  years. 
Then  he  bought  a  half  interest  in  the 
Weekly  Times  there  and  established 
the  Daily  Times.  He  ran  the  Times  two 
years  and  then  returned  to  the  Fred¬ 
erick  News. 

In  1898  Chas.  H.  Grasty,  then  editor 
of  the  Baltimore  News,  brought  Mr. 
McKinsey  to  Baltimore  and  made  him 
managing  editor  of  '  the  ‘Baltimore 
News.  During  the  period  of  his  ser¬ 
vice  on  the  News  Mr.  McKinsey  con¬ 
ducted  a  daily  column  of  verse  similar 
to  that  now  appearing  in  the  Balti¬ 
more  Sun.  This  column  was  cap¬ 
tioned  “Made  in  the  Shop.” 

He  was  with  the  Baltimore  New# 
five  years,  and  then  joined  the  Wash¬ 
ington  Post  for  a  time. 

Ten  years  ago  he  became  a  member 
of  the  staff  of  the  Baltimore  Sun  and 
during  this  period  has  done  a  wide 
range  of  editorial  work  in  addition  to 
supplying  his  column  of  vers#  every 
day. 

Here  are  a  few  samples  of  verse 
showing  the  Bentztown  Bard’s  style: 


I  listen  often  in  the  spring 
To  hear  again  their  footsteps  swing 
In  that  old  rat-a-tat  again 
Of  boys  that  marched  away  like  men 
In  visions  of  a  dear  delight 
With  only  w<K>den  guns  to  flght. 

In  what  far  vale  are  pitched  to-day 
Their  little  tents.  Ah  me! 

That  little  soldier  troop  of  mine 
In  the  days  that  used  to  be! 

How  bravely  all  that  village  clan 
Brcathe<l  all  the  valor  of  the  man, 

As  with  their  wooden  swords  they  wheeled 
In  line  across  the  old  back  tleid. 

And  with  the  clover  to  their  knees 
Charged  the  marauding  honey  bees ! 


On  what  campagne  of  silent  green 
They  rest  tonight  I’d  know— 
That  little  soldier  troop  of  mine 
In  the  town  of  long  age! 

Ah,  often  when  the  sweet  spring  day 
Comes  up  in  all  the  bloom  of  May, 

I  think  I  hear  them  marching  on 
in  sweet  platoons  across  the  lawn. 

With  wooden  guns  and  dishpan  drums, 

.4s  in  my  heart  the  echo  thrums, 

Oil.  never,  never  may  I  see 
Their  swords  of  lath  again — 
That  little  soldier  troop  of  mine 
Asleep  in  some  green  glen ! 


Just  do  your  part  and  take  no  count 
Of  how  your  little  help  may  mount 
When  others  add  their  bit  to  It — 

Of  laughter,  sunlight,  gladness,  wit. 

Just  do  your  part  and  do  not  fear 

But  what  some  heart  will  feel  Its  cheer; 

Just  do  your  part  from  day  to  day. 

Like  sunbeams  on  the  common  way, 

.\nd,  oh,  how  steadily  they  grow. 

These  parts  that  soon  together  flow 
In  one  wide,  beauteous  stream  of  love 
Lit  by  that  Living  Light  above! 

Itebin’  like  swimmin’  time. 

Hard  thing  to  wait : 

Earth-worms  Just  elegant. 

Talk  about  bait ! 

Bumblebees  hiinrmin’ 

That  old  drony  way — 

What's  the  use  talkin 
Of  work  in’  today  ! 


Mr.  I>amb  Loses  a  Hand 

FI.  J.  Lamb,  private  secretary  to  P.  T. 
DocIkc,  president  of  the  Mergenthalcr 
Linotype  Company  and  the  Interna¬ 
tional  Paper  Company,  had  his  right 
hand  amputated  just  above  the  wrist 
by  a  West  End  Elevated  train  at  the 
84th  Street  station.  Brooklyn,  early 
Thursday  morning.  Mr.  I.,amb  is  at  tho 
Zion  Hospital,  Brooklyn.  Mr.  Lamb 
broke  bis  arm  six  months  ago  while 
cranking  his  automobile. 


Metro  Advertising  Campaign 

The  nationwide  advertising  campaign 
in  the  daily  newspapers,  which  was  an¬ 
nounced  by  the  Metro  Picture  Corpor¬ 
ation,  after  its  annual  meeting  a  few 
weeks  ago,  will  begin  in  the  first  week 
in  April.  Contracts  have  been  signed 
with  the  lK!e-Jones  Agency,  of  Chicago, 
Ill.,  for  the  placing  of  the  entire  busi¬ 
ness. 


VISITORS  IN  TOWN 
J.  B.  Woodward,  advertising  manager, 
Chicago  Daily  News. 

E.  C.  Rogers,  business  manager, 
Washington  Herald. 

Clifton  Carberry,  managing  editor, 
Boston  Post. 

C.  N.  Cooke,  business  manager,  Phil¬ 
adelphia  Telegraph. 
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PHILADELPHIA  LEDGER 
PASSES  801 H  BIRTHDAY 


Special  Anniversary  Number  Issued  Last 

Saturday — Congratulations  from  Presi¬ 
dent  Wilson  and  Many  Prominent  Edi¬ 
tors  and  Publishers— Contributions  by 

Joseph  Jackson  and  Dr.TalcottWilliams. 

Philadelphia,  Pa.,  March  30. — With 
liirthday  congratulations  from  Presi¬ 
dent  Wilson,  and  a  special  anniversary 
number  of  twelve  page.s,  the  Public 
I.,edger  celebrated  the  lieginning  of  its 
eightieth  year  last  Saturday. 

The  supplement  liore  on  its  outer 
leaves,  full  page  and  picturesque  draw¬ 
ings  of  the  Ledger  Building  looking 
south,  with  the  superb  Curtis  Publishing 
Company  Building  towering  in  the  back¬ 
ground  and  a  view  of  Chestnut  Street 
toward  the  east.  The  pictures  were  the 
work  of  Herbert  Pullinger,  who  is  mak¬ 
ing  a  valiant  effort  to  follow  in  the 
steps  of  Joseph  Pennell.  There  were 
two  pages  of  cuts  reproducing  old  Led¬ 
gers,  beginning  with  Vol.  1,  No.  1,  on 
March  25,  1836;  a  poem  from  the  Amer¬ 
ican  Monthly  Magazine  entitled,  "The 
Birth  of  Venus.”  and  an  article  on  the 
poet  Burns. 

MANY  tXINIinATULATIONS  lUXTSIVED. 

l.,etters  of  congratulation  and  praise, 
from  prominent  men  all  over  the  coun¬ 
try  filled  two  pages,  among  them 
greetings  from  Robert  L.  O'Brien,  editor 
of  the  lioston  Herald:  U.  M.  Johnston, 
president  of  the  Houston  Daily  Post; 
Victor  Rosewater,  editor  of  the  Omaha 
Bee;  Clark  Howell,  editor  of  the  Atlan¬ 
ta  Constitution;  Charles  T.  Wilder,  edi¬ 
tor  of  the  Colorado  Springs  Gazetti; 
Frederick  1.  Thompson,  president  of  the 
Mobile  Register;  W.  W.  Ball,  managing 
editor  of  the  Columbia  (S.  C.)  State; 
James  F.  Powell,  of  Ottumwa  (Iowa) 
Courier;  Richard  W.  Knott,  editor  of 
the  Louisville  Evening  Post;  Frederick 
G.  Bonfils,  of  the  Denver  Post;  W.  B. 
Howe,  manager  of  the  Burlington  (Vt.) 
Free  Press;  E.  G.  Burkam,  president  of 
the  Dayton  Journal:  M.  S.  Sherman, 
editor  of  the  Springfield  Union;  Alex¬ 
ander  P.  Moore,  editor  of  the  Pittsburgh 
lx“ader;  E.  G.  Johnson,  editor  of  the 
Milwaukee  Sentinel;  Edgar  L.  Haynes, 
business  manager  of  the  Wilmington 
(Del.)  Morning  News;  John  Day  Jack- 
son,  publisher  of  the  New  Haven  Regis¬ 
ter;  W.  L.  Halstead,  manager  of  the 
Minneapolis  Tribune;  Lafayette  Young, 
pubiisher  of  the  Des  Moines  Capital; 
Victor  Lawson,  publisher  of  Chicago 
Daily  News;  Guild  A.  Copeland,  editor 
of  the  Boston  Daily  Advertiser;  H.  B. 
iSaker,  of  the  Reading  Telegram  and 
News-Times;  George  F.  Booth,  editor 
of  the  Worcester  Evening  Gazette;  C. 
.V.  Rook,  president  and  editor  of  the 
Pittsburgh  Dispatch;  Philip  McMillan, 
of  the  Detroit  Free  Press;  J.  Andrew 
Boyd,  editor  of  the  Wilkes-Barre  Rec¬ 
ord;  Samuel  S.  Sherman,  manager  of 
the  Rocky  Mountain  News,  of  Denver; 
Scott  C.  Bone,  of  the  Seattle  Po.st-In- 
telligencer;  Frank  1.  Cobb,  of  the  New 
York  World;  D.  A.  Miller,  proprietor  of 
the  Allentown  Morning  Call,  and  C.  N. 
Andrews,  editor  of  the  Easton  Free 
Press. 

NOTABLE  AKTICLES  PIUSSENTED. 

Among  other  articles  in  the  supple¬ 
ment  were  a  fine  story  of  "famous  men 
of  other  days  who  made  the  Ledger,”  by 
Joseph  Jackson;  “What  it  Meant  to  Be¬ 
come  a  Ledger  Man,”  by  Edmund  Stirl¬ 
ing;  a  scholarly  critique  of  "The  Led¬ 
ger  in  Three  Periods  and  the  Childs- 
Drexel  Era,”  by  Dr.  Talcott  William.s; 
a  sketch  of  Anthony  J.  Drexel,  by  Hol¬ 
lis  Godfrey,  president  of  Drexel  Insti¬ 
tute;  “The  'I>,‘dger  as  a  Booster,”  oy 
City  Statistician  Cattell;  "The  Rise  of 
Newspaper  Illustration  Through  Photo¬ 
graphic  Film,”  by  Louis  Edward  Levy, 
and  reminiscences  by  Francis  B.  Reeves. 

The  Ledger  was  founded  as  a  onc- 
cent  paper  by  Swajn,  .\l)ell  and  Sim¬ 
mons;  purchased  in  1864  by  George  W. 
Childs;  bought  by  Adolph  S.  Ochs,  in 
1902,  from  the  Drexel  estate,  and  secur¬ 
ed  by  Cyrus  H.  K.  Curtis  on  January 


1,  1913.  With  the  increase  of  price  to 
two  cents  on  May  1,  1913,  the  circula¬ 
tion  of  the  Public  Ledger  has  risen  from 
45,000  copies  to  60,000  copies,  as  large 
a  circulation  as  it  had  prior  to  its  in¬ 
crease  in  price,  while  the  Sunday  editi- 
tion  has  risen  from  65,000  to  a  net  paid 
sale  of  149,000  copies.  The  Evening 
Ledger,  founded  by  Mr.  Curtis  on  Sep¬ 
tember  14,  1914,  has  already  attained  a 
net  paid  circulation  of  100,000  copies 
daily.  Curtis  Wager-Smith. 


ASTOR  SELLS  NEWSPAPER 


Pall  Mall  Gazette  Disposed  of  at  Auction 
Sale  Last  Tuesday. 

The  Pall  Mall  Gazette,  the  Ijondon, 
(Eng.)  evening  newspaper  owned  by 
William  Waldorf  Astor — now  Lord  As- 
tor — for  twenty  years,  was  sold  at  auc¬ 
tion  last  Tuesday.  The  sale  marked 
the  severance  of  Lord  Astor  from  asso¬ 
ciation  with  the  newspaper  world,  the 
end  of  one  of  the  most  interesting  chap¬ 
ters  in  English  journalism. 

When  Mr.  Astor  decided  to  become  a 
British  citizen,  one  of  the  first  steps  he 
took  was  to  buy  the  Pall  Mall  Gazette, 
with  the  idea  of  working  himself  into 
favor  with  the  Tory  party. 

Previously  the  paper  had  followed  a 
more  or  less  independent  policy,  but 
once  under  the  control  of  Mr.  Astor, 
it  became  the  most  staunch  supporter 
of  aristocratic  privilege  and  the  old 
nobility. 

This  delighted  the  West  End  clubs, 
and  with  the  dinners  and  receptions 
given  by  Mr.  Astor  at  his  home  in  Carl¬ 
ton  House  Terrace,  he  soon  became  one 
of  the  mo.st  popular  members  of  the 
“Upper  Ten.”  Now  he  has  been  made 
a  baron  and  rumor  has  it,  his  ambition 
achieved,  he  has  cut  off  all  unnecessary 
expenses. 


TOPEKA  PRLSS  CLUB  CELEBRATES 

Opens  New  (Quarters  with  Ban<|uet  and 

Draws  MacLennan  on  Trading  Stamps. 

Topeka,  March  28. — Fun  and  caric.n- 
turing  reigned  supreme  last  evening 
when  sixty-four  Topeka  and  Kan.sas 
newspaper  men  celebrated  at  a  banquet 
the  opening  of  the  Topeka  Pre.ss  (^ub's 
new  quarters  in  the  Mills  Building.  The 
banquet  was  .strictly  an  Arthur  Capper- 
Frank  MacTjcnnan-W.  Y.  Morgan-Phil 
Eastman-Frank  Curry  affair. 

Lieutenant-Governor  Morgan  was  the 
fir.st  a.s.sociate  member  of  the  club  and 
the  other  four  men  equipped  the  Press 
nub’s  quarters  with  the  new  furniture. 

Characteristic  of  the  fun  was  the  way 
in  which  George  Hart  “kidded”  the 
State  .Journal  publisher  on  the  green 
trading  stamp  fight  waged  a  short  time 
ago.  Mr.  Macljcnnan  was  pre.sented 
with  a  brass  trading  stamp  advertise¬ 
ment  and  a  premium  book. 

In  speaking  of  the  subject  which  was 
sprung  upon  him  last  evening,  “In¬ 
iquities  of  the  Green  Trading  Stamps.” 
Mr.  Macl^ennan  said;  “Why  limit  to 
color?  They  are  all  iniquitous — red, 
l>lue,  and  green— all  kinds  of  premium 
stamps  and  all  sorts  of  premiums  that 
are  ‘given  away.’ 

“Perhaps  I  would  have  been  more 
friendly  to  premiums,  the  giving  of 
something  for  nothing,  had  not  my  eo.m- 
netitor.  Brother  Capper,  beaten  me  to 
it. 

"I  take  the  ground  that  the  merchant 
is  entitled  to  his  trade,  and  that,  !n 
adverti.sing  his  goods,  a  newspaper 
.should  not  give  away  the  things  he  sells, 
but  give  the  reader  an  opportunity  to 
buy  them  through  the  regular  chan¬ 
nels.” 


Eugene  Kelly,  formerly  assistant  to 
K'rank  P,.  Atwood,  manager  of  the  East¬ 
ern  branch  of  the  Tntertype  Corporation, 
and  later  connected  with  the  sales  de¬ 
partment  of  the  Fuchs  &  I.ang  Manu¬ 
facturing  Company,  of  New  York,  hiis 
recently  become  manager  of  the  Type 
Metal  Department  of  the  Syracus" 
Smelting  Works,  manufacturers  cf 
Stanley  Process  Type  Metals. 


CHALMERS  AD  CAMPAIGN 

Return  in  Ratio  to  Ad  Cost  is  the  Real 
Question,  Says  Paul  Smith. 

Atlanta,  March  28. — Newspaper  ad¬ 
vertising  received  a  big  boost,  and  some 
live  “tips”  were  thrown  out  to  adver¬ 
tising  managers  of  Southern  papers  at 
the  Southeastern  Convention  of  Chalm¬ 
ers  motor  car  dealers,  recently  held  in 
Atlanta.  The  Constitution  got  out  a 
special  Chalmers  extra  for  the  visitors, 
which  proved  a  big  success  and  won 
much  praise  from  the  sojourners,  and, 
what’s  better,  also  won  some  advertis¬ 
ing.  But  that’s  aside  from  the  story. 

Paul  Smith,  vice-president  of  the 
(’halmers  Motor  Company,  and  L.  A. 
Van  Patten,  advertising  counsel  for  the 
company,  were  at  the  Convention  and 
.spoke  on  newspaper  adverti.sing  from 
the  viewpoint  of  practical  hu.siness  men, 
and  indicated  the  scope  of  the  Chalmers 
advertising  campaign  for  the  year,  with 
particular  reference  to  the  Atlanta  dis¬ 
trict,  w'hich  includes  the  States  of 
Georgia,  Florida,  Alabama,  Tennes.see, 
South  Carolina,  and  North  Carolina. 
Vice-Pre.sldent  Smith  said: 

“Advertising  is  not  a  question  of  what 
it  co.sts  you,  but  a  question  of  what 
you  get  out  of  it  in  proportion  to  what 
it  costs  you.  The  succe.s.sful  solution 
of  that  que.stion  is  successful  advertis¬ 
ing.  Our  policy  is  honesty  with  the 
public,  and  honesty  in  maintaining  the 
quality  that  you  represent  in  your  ad¬ 
vertising  is  nothing  but  good,  common, 
hor.se  sen.se.  You  cannot  afford  to  ad¬ 
vertise  what  you  haven’t  got.  The  day 
for  that  is  past.  An  advertisement,  of 
course,  should  have  ‘the  punch.’  but 
there  is  quite  as  much  in  the  timeli¬ 
ness  of  ‘the  punch’  as  in  ‘the  punch’ 
itself.” 

The  advertising  program  of  the 
Chalmers  Company  was  outlined  in  Mr. 
Van  Patten’s  speech.  He  said: 

“We  are  advertising  in  1.377  differ¬ 
ent  publications:  14.000,000  lines  of 
space  we  will  use  this  year.  Of  this 
number  1.300.000  will  be  used  in  seven¬ 
ty-five  new.spapers  in  the  South  where 
we  have  dealer.s.  We  are  u.sing  the 
same  amount  of  space  in  newspapers 
all  over  the  country  regardless  of  the 
size  of  the  paper,  or  the  size  of  the  city, 
or  the  circulation  of  its  paper,  which 
means  that  we’ll  u.se  approximately 
half  a  page  of  advertising  In  every  pa¬ 
per  in  the  T'^nited  States  that  we  deal 
with  every  other  week. 

“Our  national  advertising  campaign 
consists  of  advertising  in  the  Saturday 
Evening  Post,  Collier’s.  IJterary  Dige.st, 
Christian  Herald,  and  Life,  and  In  se¬ 
lecting  the.se  five  papers  we  believe  we 
have  selected  the  five  leading  is.sues 
and  will  reach  all  classes  of  people.  In 
addition  ive  are  advertising  in  36  agri¬ 
cultural  papers,  but  I  am  sorry  none  of 
them  are  in  the  South,  but  I’ll  recom¬ 
mend  that  the  South  be  included.” 


A  Sign  of  Good  Business 

The  Boston  Po.st  hung  this  .sign  in 
its  business-office  window  at  three 
o’clock  Thursday  .afternoon;  “No  More 
.Vdvertising  .Accepted  for  To-morrow’s 
Post.  To-night.”  “That’s  a  sign  of  good 
business  and  hu.siness  conditions  in 
general.”  .said  A.  H.  Marchant,  advertis¬ 
ing  manager  of  the  Post. 


Co-operative  Method  a  Success 
A  siicce.ssful  advertising  method  w.as 
adopted  by  the  management  of  the 
Complete  Building  Show,  in  Cleveland 
recently.  In.stcad  of  grabbing  off  all 
the  free  publicity  it  could  get,  the 
building  show  management  placed  a 
contract  with  the  Ne.sbit  Service  Com¬ 
pany,  of  which  Wilbur  Ne.sbit  is  man¬ 
ager,  and  this  firm  took  nearly  a  page 
in  e.ach  newspaper  for  the  greater  part 
of  the  ten-day  period  the  show  has 
been  running.  The  newspapers  not 
only  gained  in  business,  but  saved  the 
trouble  and  expense  of  going  after  in- 
div'idual  advertising  from  the  firms 
exhibiting  at  the  show. 


ADS  HELP  CHURCH  ATTENDANCE. 

Merle  Sidener  Talks  of  Results  of  Great¬ 
er  Religious  Publicity. 

Indianapolis,  March  27. — The  Church 
Federation,  of  Indianapolis,  has  been 
u.sing  display  space  weekly  in  the  In¬ 
dianapolis  News  for  more  than  two 
years. 

Merle  Sidener,  who  Is  chairman  of  the 
National  Vigilance  Committee,  uses  the 
apace  each  week  for  a  religious  message 
to  the  public.  Mr.  Sidener  .sold  the  Church 
Federation  the  idea,  and  has  been  con¬ 
tributing  his  service  ever  since.  The  ad¬ 
vertisements  carry  the  signature  of  the 
Church  Federation  of  Indianapolis,  oc¬ 
cupy  one  hundred  and  thirty  lines  by 
three  columns,  and  are  given  prefcrreii 
position  on  the  church  page.  Mr.  Side¬ 
ner  .says: 

“Originally  the  message  was  a  ‘Come 
to  Church’  invitation,  but  gradually  it 
was  changed  to  be  a  virile  statement 
along  some  lines  of  general  righteous¬ 
ness.  It  is  read  by  thousands  who  never 
go  near  a  church. 

"The  only  actual  check-up  on  the  re¬ 
sults  from  this  adv'ertising  was  last 
Ea-ster  when  the  audiences  in  all  the 
churches  were  counted  and  found  to  ex¬ 
ceed  by  far  any  previous  attendance  in 
the  churches  on  Easter  or  any  other 
single  day.  This  check-up  foliowed  a 
series  of  four  advertisements  leading 
up  to  the  Easter  service.” 


TORONTO  DAILIES  CO-OPERATE 

.Agree  on  Uniform  Standard  for  Count¬ 
ing  Words  in  Classified  Ads. 

Toronto,  March  28. — As  an  lllu.stra- 
tion  of  the  extent  to  which  local  co¬ 
operation  among  publishers  may  bo  de- 
veioped,  a  recent  regulation  adopted  by 
the  six  Toronto  dailies  may  prove  in- 
tere.sting.  It  establi.shes  a  uniform 
standard  for  the  counting  of  words  in 
classified  adverti.sements,  death  notices, 
and  mi.scelianeous  announcements. 

In  calculating  the  cost  of  an  adver¬ 
tisement,  by  this  regulation,  each  initial, 
figure  or  fraction  of  a  figure,  abbrevia¬ 
tion,  and  and  “Ct.”  sign,  is  to  be 
counted  as  one  word.  When  a  hyphen¬ 
ated  word  is  iLsed,  each  word  therein  is 
to  count  as  one  word.  For  example, 
“high-cla.s.s”  is  two  words.  Niagara-on- 
the-I-ake  is  four  words.  When  the  let¬ 
ters  “.st.”  “nd,”  “rd,”  or  “th”  follow  a 
number,  .such  abbreviation  is  to  count 
as  one  word. 

These  are  all  small  matter.s,  but  it  is 
advantageous  to  have  common  action 
in  dealing  with  them. 


Editorial  Writer  Left  $51,000 
PiTTSBimr.H,  March  28. — The  will  of 
the  late  Morgan  Edwards  Gable,  former 
chief  editorial  writer  of  the  Pittsburgh 
Gazette-Time.s,  recently  probated,  dis¬ 
posed  of  an  estate  worth  $51,000,  of 
which  $6,000  is  in  realty  and  $45,000  in 
per.sonal  property.  His  home  he  be¬ 
queathed  to  his  widow  and  directed  that 
she  be  paid  $10,000,  which  amount  he 
inherited  from  her  father.  In  referring 
to  this  distribution,  Mr.  Gable  .said,  in 
his  will:  “This  item  is  to  be  treated  as 
a  debt  of  high  honor,  non-interc.st- 
. bearing.”  He  left  to  each  of  his  four 
.sisters  $2,000,  and  directed  that  the  ri.st 
of  his  estate  should  go  to  his  wife. 


Y.  M.  C.  A.  Ad  Class  Dinner 
The  graduates  of  the  adverti.sing  class 
of  the  Twenty-third  Stre<*t  Young  Men's 
(’hri.stian  .\s.sociation,  will  hold  their 
eleventh  annual  dinner  at  the  Hotel 
Martinique,  next  Wednesday.  The 
speakers  will  be  Richard  H.  Waldo,  of 
the  New  York  Tribune;  Arthur  M.  Har- 
ri.s,  banker,  and  (’hristian  F.  Reisner, 
pastor  of  Grace  Methodist  Church,  New 
York. 


Walter  ,\.  Sibley,  of  the  Go.sh  m 
(Ind.)  Democrat,  has  gone  to  Mexico  as 
the  representative  of  the  South  Bead 
Tribune,  Chicago  Daily  News,  and  Mo¬ 
tor  Age  of  Chicago. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


1321 


FISHER  LEAVES  EVENING  WORLD 

Ha^  Signet!  a  (iontraet  to  Draw  Exelii- 
sively  ft>r  McClure  Synilieate. 
Thornton  hlshcr,  who  has  been  for 
the  past  two  years  on  the  art  staff  of 
the  New  York  Evening  World,  has  re¬ 
signed  from  that  paper  and  signed  a 
contract  with  the  McClure  Newspaper 
Syndicate,  which  gives  that  syndicate 


Thornton  Fisher. 

the  exclusive  right  to  all  Mr.  Fisher's 
newspaper  output.  He  will  furnish  Mc¬ 
Clure's  with  a  dally  comic  and  a  Sunday 
comic  page. 

Mr.  Fisher  is  a  native  of  Elmwood 
Place,  a  suburb  of  Cincinnati,  O.  He 
studied  art  in  New  York,  worked  as  a 
reporter  on  the  old  Daily  News,  and 
later  was  a  cartoonist  on  the  Cleveland 
Ix-ader  and  St.  Louis  Uepublic.  He  then 


returned  to  New  York  and  did  comics 
for  the  Sunday  supplement  of  the  New 
York  Herald.  He  left  the  Herald  to  join 
the  staff  of  the  Evening  World.  In 
that  paper  his  "Marrying  of  Mary," 
“Mary's  Married  Life,"  and  “Human 
Nature"  have  made  hits.  He  has  also 
written  newspaper  and  magazine  fea¬ 
tures  which  he  illustrated.  His  draw¬ 
ings  have  been  widely  syndicated. 

AN  UNACCEPTED  CHALLENGE 

A.  P.  Correspondent  Has  $1,000  to  Pay 
a  Critic  Who  Can  Prove  Charges. 

Moe  Marks,  a  citizen  of  St.  Paul,  re¬ 
cently  wrote  to  the  Dispatch  and  Pio¬ 
neer  Press,  of  that  city,  charging  the 
Associated  Press  with  crediting  Minne¬ 
apolis  with  St.  Paul  newa  This  arous¬ 
ed  the  ire  of  Harrison  Hatton,  the  St. 
Paul  correspondent  for  the  Associated 
Press,  who  straightway  wrote  as  fol¬ 
lows  to  the  Dispatch: 

“In  last  evening’s  Disiiatch  was  print¬ 
ed  a  communication  signed  ‘Moe  Marks,’ 
in  which  the  following  statement  was 
made: 

“  ‘Every  Important  event  that  takes 
place  in  this  city,  and  reported  to  other 
cities  through  the  Associated  Press, 
generally  gives  Minneapolis  the  credit 
for  the  same.’ 

“As  to  that  loose  statement,  and  the 
uninformed  individual  behind  it,  I  have 
simply  this  to  .say:  That  I  will  pay  Mr. 
Moe  Marks,  or  any  other  citizen  of  St. 
Paul  $1,000 — cash  in  hand — if  he  can 
prove  that  .statement  or  any  part  of  it. 

“Harrison  Hatton." 

Up  to  the  hour  of  going  to  press, 
nothing  has  been  heard  from  Mr.  Marks 
and  the  $1,000  still  reposes  in  Mr.  Hat¬ 
ton’s  jeans. 

Complete  Officers’  Training  Course 

Toronto,  March  28.  —  After  a 
strenuous  .six  weeks’  work,  members 
of  the  House  of  Commons  and  the 


Parliamentary  Press  Gallery,  who 
stuck  to  the  job,  completed  recently 
the  special  officers’  training  course 
arranged  for  them  at  Ottawa.  There 
were  seventy-four  candidates  entered 
for  the  course  at  the  outset  but,  owing 
to  the  severe  tax  on  their  time,  necessi¬ 
tating  early  rising  in  zero  weather, 
.several  hours  of  drill  and  lectures  and 
much  night  work,  the  number  dwin¬ 
dled  down  to  twenty-three.  Examina¬ 
tions  were  recently  concluded  and  re¬ 
sults  will  be  announced  soon. 

Censor  Praises  German  Paper 

Toronto,  March  28. — Col.  E.  J.  Cham¬ 
bers,  chief  press  censor  of  the  Domin¬ 
ion,  has  written  Rittinger  &  Motz,  Limit¬ 
ed,  publishers  of  the  Berliner  Journal, 
a  German  newspaper  published  in  Ber¬ 
lin,  Ont.,  congratulating  them  on  the 
exceptionally  satisfactory  manner  in 
which  they  are  complying  with  the  press 
censorship  rules  and  regulations,  and 
expressing  the  belief  that  if  all  Gor¬ 
man  newspapers  in  Canada  realized 
their  duties  to  the  country  in  the  same 
way,  the  censorship  authorities  would  be 
relieved  of  a  considerable  amount  of 
disagreeable  work. 

Rliml  Man  Edits  Weekly  Paper 

C.  Magee  Adams,  twenty-two  years 
old  and  a  graduate  of  Ohio  State  Uni¬ 
versity,  although  blind,  is  proving  him¬ 
self  an  efficient  editor  of  a  weekly  news¬ 
paper  in  Milford,  O.  He  writes  heads, 
dictates  the  “make-up”  of  the  paper, 
edits  “copy”  turned  in  by  subscribers 
and  country  correspondents,  writes  edi¬ 
torials  and  reports  local  news.  Adams 
uses  a  typewriter.  An  assistant  reads 
many  of  the  local  items  turned  in  by 
subscribers,  and  he  rewrites  them  in 
better  news  form.  He  attends  meetings 
and  remembers  details  without  taking 
a  note.  He  thinks  it  is  not  much  more 
difficult  for  him  than  for  any  other 
man  to  edit  a  newspaper. 


STAFF  MUST  STUDY  JOURNALISM 

ITniqiie  Plan  to  Teach  Reporters  How 
Their  Copy  is  Handled. 

CLEranAND,  O.,  March  28. — Progress 
of  development  among  members  of  the 
reportorial  staff,  copy  desk,  and  other 
branches  of  the  news  department  of  the 
Cleveland  Press  is  seen  in  the  system 
of  education  which  has  been  in  effect 
since  the  first  of  the  year.  This  sys¬ 
tem  is  thought  to  be  unique  here. 

Knowledge  of  several  branches  of 
journalism  must  be  obtained  by  every 
member  of  the  staff.  Among  the  prin¬ 
cipal  things  a  reporter  is  expected  to 
learn  from  practical  experience  is  pho¬ 
tography,  from  taking  the  picture  to 
making  the  print;  a  practical  knowl¬ 
edge  of  sports;  the  fundamental  princi¬ 
ples  of  financial  and  market  news;  work 
on  the  copy  desk;  work  on  the  make¬ 
up,  so  he  may  learn  what  happens  to 
the  news  between  the  time  it  is  written 
until  it  gets  into  type;  and  the  opera¬ 
tion  of  the  morgue. 

The  reason  for  all  this  is  that  the  re¬ 
porter  must  know  how  to  do  almost 
anything  in  connection  with  gretting  out 
the  paper,  and  not  be  dependent  upon 
those  who  specialize  in  the  different 
working  of  the  organization. 

According  to  the  editorial  executives 
of  the  Press  the  plan  is  bearing  fruit 
daily  in  the  better  work  shown  by  re¬ 
porters.  They  have  learned,  in  break¬ 
ing  into  the  other  parts  of  the  work, 
what  not  to  do,  as  well  as  what  to  do, 
thus  improving  their  efficiency  all 
around. 

All  this  education  is  given  under  the 
direction  of  the  make-up  editor,  sport¬ 
ing  editor,  copy-desk  men,  photogra¬ 
phers,  and  the  others  with  practical 
knowledge. 

The  Public  Ledger,  of  Philadelphia, 
Pa.,  celebrated  its  80th  anniversary  on 
Saturday,  March  25. 


Building. Wisely  and  Well 


will  continue  to  be  the  policy  of  this  com¬ 
pany.  Intertypes  must  run  well  and  wear 
well.  Intertype  parts  and  supplies  must  fit 
and  satisfy.  Nothing  less  will  be  acceptable 
to  buyer  and  user.  Nothing  less  will  be  ac¬ 
ceptable  to  the  business  men  directing  this 
company’s  career  today. 


IVcj  Build  to  Serve 


MODEL  A. 
Single  Magazine 


MODEL  B. 
Two  Magazines 


MODEL  C. 
I’hree  Magazines 


STAND.' RDIdF.D  AND 
INTERCHANGEABLE 
MODELS 


INTEMTYPE  COMPOMATION 

NEW  YORK  CHICAGO  NEW  ORLEANS  SAN  FRANCISCO 

WORLD  BLDG.  RAND- MCNALLY  BLDG.  516  CARON ELET  ST,  ©6  THIRD  STREET 
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IMPORTANCE  OF  ART 

IN  ALL  ADVERTISING 


A«lverti6iiiK  it  Primarily  Display  and 
the  Langaage  of  Display  is  Based  on 
Color-Balance  and  Harmony  of 
Structure  Help  to  Create  Atmosphere 
of  ReadaWeness,  Says  Prof.  Parsons. 


By  Fkakk  Al-vah  Pahbons 

There  are  two  or  three  things  that 
I  want  to  make  very  clear.  First: 
Human  minds  work  quite  alike  in  a 
big  way.  People  are  quite  taken  up 
with  little  things  but  there  are  cer¬ 
tain  big  things  that  the  human  mind 
does  almost  always.  For  example,  i 
can  think  of  but  one  thing  atoneume, 
however  great  1  am.  That  is  funda¬ 
mental.  Then,  1  take  it,  1  cannot  go 
from  one  thing  to  another  with  too 
great  rapidity.  No  matter  how  bril¬ 
liant  1  am,  1  have  to  have  some  time 
lapses  while  1  get  hold  of  that  which 
is  presented  to  my  mind.  Most  ad¬ 
vertising  does  not  give  you  time  to 
get  hold  of  anything,  before  another 
thing  comes.  There  it  is  bad.  Again; 

1  must  not  introduce  into  the  mind 
a  thing  that  does  not  have  anything  to 
do  with  what  1  am  trying  to  have  the 
mind  grasp — not  even  for  the  sake  of 
attracting  attention.  We  do  not  get 
people  by  slayhig  them  on  the  spot. 

SUMS  APPROPRIATE  EXAMPLES. 

l.,et  US  take  the  advertising  like  a 
certain  hosiery  ad.  Here  1  see  a 
woman  who  never  saw  a  stocking  and 
never  would  wear  one  if  she  could. 
Then  I  take  up  half  a  car  card  pictur¬ 
ing  her.  It  doesn’t  sell  stockings.  The 
instant  I  look  at  that,  psychologically 
1  have  started  human  consciousness 
on  a  track  that  has  nothing  to  do  with 
what  1  am  saying  in  words.  Most 
every  advertisement  that  is  written 
has  something  of  that  element  in  it, 
either  in  the  introduction  of  an  illus¬ 
tration,  or  the  wrong  words,  or  the 
wrong  kind  of  type;  so  that  the  mind 
starts  off  on  a  thing  which  is  unre¬ 
lated  to  a  thing  that  I  intend  to  have 
it  take  in  the  end.  There  is  more 
or  less  of  time,  money  and  energy  lost 
in  this  liecause  of  people's  belief  that 
they  have  got  to  do  that  to  attract 
attention.  It  is  a  good  sight  better 
not  to  attract  their  attention  at  all 
than  to  give  them  a  good  start  on 
something  unrelated  that  they  cannot 
come  back  to  the  thing  you  want 
them  to. 

Now  it  seems  to  me  that  “display” 
is  a  thing  of  prime  importance  in  ad- 
verti^ng.  Display  in  advertising 
means  to  me  the  thing  1  y  which  I 
make  myself  understood.  The  effects, 
by  which  I  am  judged.  The  language 
by  which  1  express  myself  to  any¬ 
body.  This  is  display.  1  shall  use 
this  language  just  as  long  as  people 
have  eyes  and  as  long  as  I  do  any¬ 
thing. 

BALANCED  AND  UNBALANCED  ADS. 

1  read  an  article  last  week  in  which 
the  man  said  “There  are  two  kinds  of 
advertising — that  which  is  balanced  in 
arrangement  and  that  which  seeks  to 
be  unbalanced.”  He  commended  each 
of  those  but  he  did  not  .•stipulate  in 
any  way  where  it  would  lie  very  dan¬ 
gerous  to  have  the  thing  unbalanced. 

A  lialanced  thing  always  gives  you 
an  unconscious  feeling  of  rest.  I  want 
lialance,  because  I  want  the  feeling  of 
repose  and  rest,  of  sequence  of  ideas — 
so  that  I  naturally  go  from  one  thing 
to  another.  There  are  many  and  sun¬ 
dry  principles  of  form  all  of  which  are 
as  important  as  balance.  1  think  I 
must  speak  of  one  thing,  and  that  is 
this:  It  is  a  fundamental  law  in  all 
things  that  are  good.  First— all  de¬ 
corative  matter  (and  print  is  decora¬ 
tive  matter)  must  harmonize  in  struc¬ 
tural  line  with  the  thing  it  decorates — 
only  deviating  for  purposes  of  strong 
emphasis. 

There  are  other  principles  of  form 
and  composition  all  of  which  tend  to 
create  an  atmosphere  of  readableness. 


And  as  1  take  it,  an  advertisement  is 
to  be  read.  The  easier  1  can  make  it 
for  a  man  to  grasp  the  thought  and 
the  greater  pleasure  I  can  give  him  in 
doing  so,  the  more  likely  he  will  be 
to  use  the  medicine  1  give  him  to  use. 
That  is  the  secret  of  delivering  the 
goods  in  advertising. 

“Decoration  must  not  interfere  with 
use."  Leonardo  da  Vinci  said  that,  and 
he  knew.  Anything  that  1  decorate 
where  1  am  going  to  use  it  is  bad  form. 
'Xhe  thing  tnat  is  art  is  not  nature, 
and  decoration  must  not  interfere  with 
use,  nor  detract  from  the  ethcient  idea. 

Advertising  is  the  place  just  now  to 
begin  to  apply  the  principles  of  art, 
because  art  is  truth — that  is,  harmony 
between  an  idea  you  have  and  how 
you  express  it.  When  the  art  quality 
IS  present  in  any  externalized  thing, 
it  is  a  tactor  which  is  bound  to  create 
in  him  who  sees  it  a  subconscious  feel¬ 
ing  of  satisfacuon  and  pleasure  which 
reacts  on  the  nund  and  the  action  of 
It.  This  is  a  selling  quality  and  it  is 
also  an  educative  one.  For  both  these 
reasons,  art  is  essential  to  the  best 
modern  advertising  idea. 


A.  A.  C.  W.  COiWFINTlOiN  NOTES 

More  than  lu  representatives  of  the 
leading  business  houses  of  Kichmond, 
\  a.,  nave  arranged  to  attend  the  an¬ 
nual  t-onvenuon  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World  at  Phila¬ 
delphia. 

ine  Dreadnought  Pennsylvania 
which  was  christened  last  year  by  Miss 
Fiizaudh  Kolb,  whom  Governor  Brum¬ 
baugh  called  the  “sweetest  girl  in 
Pennsylvania,”  will  head  a  fleet  of  bat¬ 
tleships,  cruisers,  torpedo  boat  de¬ 
stroyers  and  submarines  which  will 
manueuvre  in  the  Delaware  Kiver  dur¬ 
ing  the  convention  of  the  Associated 
Advertising  Clubs  of  the  W'orld  at 
Philadelphia. 

For  the  purpose  of  making  Phila¬ 
delphia  one  of  the  most  widely  known 
cities  in  the  world  as  an  industrial  and 
commercial  centre.  Mayor  Smith  will 
ask  the  Philadelphia  City  Council  for 
an  appropriation  of  $5UU,U0U  to  carry 
on  a  campaign  of  publicity,  in  the 
newspapers  in  the  various  large  cities 
of  the  country,  for  the  Convention  of 
the  Associated  Advertising  Clubs  of  the 
World. 

Using  arguments  based  on  the  fact 
that  Detroit  is  now  the  foremost  ad¬ 
vertising  city  in  America,  the  Adcraft 
Club  of  that  city  is  planning  to  send  i 
big  delegation  to  this  year’s  Convention 
of  the  Associated  Advertising  Clubs  of 
the  World,  in  Philadelphia,  instructed 
to  wage  a  campaign  to  secure  the  1917 
convention  for  Detroit 

One  hundred  and  twenty-five  cities 
in  the  United  States  are  to  be  repre¬ 
sented  at  the  Convention  of  the  Asso¬ 
ciated  Advertising  Clubs  of  the  World, 
which  will  be  held  in  Philadelphia  dur¬ 
ing  the  la.st  week  in  June. 

Clarence  W.  Campbell,  chairman  of 
the  Rochester  (N.  Y.)  Ad  Club  com¬ 
mittee  which  is  promoting  the  trip  of 
the  club  to  the  twelfth  annual  Conven¬ 
tion  of  the  Associated  Advertising 
Clubs  of  the  W'orld  in  Philadelphia, 
June  25  to  30,  has  announced  that 
members  of  the  club  and  business  men 
can  make  the  journey  on  the  easy  pay¬ 
ment  plan.  An  instalment  of  $2  a 
week  from  February  3  to  June  22  will 
provide  a  round  trip  ticket,  with  berth 
and  meals,  hotel  accommodations  and 
$25  for  expenses. 

Chief  McLaughlin,  of  the  Philadel¬ 
phia  Klectrical  Bureau,  plans  elabor¬ 
ately  to  illuminate  the  streets  of  that 
city  for  the  annual  Convention  of  the 
Associated  Advertising  Clubs  of  the 
W'orld. 


Not  Subsidized  by  Austria 
Chicago,  March  29. — On  investigation. 
Federal  agents  have  found  Dr.  Frank 
Iska,  owner  of  the  W'eekly  Vehmir,  a 
Bohemian  language  newspaper,  not 
guilty  of  the  charge  that  he  was  being 
paid  $200  a  month  to  make  his  paper  a 
mouthpiece  for  Austria.  Threats  of  vio¬ 
lence  had  been  made  against  Iska. 


SOUTH  AMERICAN  ADVERTISING 

.American  Syndicate  of  Newspapers  Opens 

a  (Campaign  Through  G.  A.  March. 

George  A.  March,  the  hustling  young 
American  who  is  representing  eight 
important  daily  newspapers  in  far¬ 
away  Argentina  and  other  South  Amer¬ 
ican  republics,  in  an  advertising  way, 
cables  that  he  will  be  in  New  York 
city  alxiut  the  middle  of  April. 

On  a  cooperative  plan  Mr.  March  es¬ 
tablished  himself  about  six  months  ago 
in  Buenos  Aires,  opening  an  office  at  La- 
valle  341.  As  was  naturally  expected,  im¬ 
mediate  busine.ss  was  not  forthcoming, 
and  the  real  results  of  his  work  did 
not  show  until  a  few  weeks  ago  when 
the  publication  of  advertising  from  va¬ 
rious  business  houses  began  in  the  af¬ 
ternoon  papers  of  the  syndicate. 

Mr.  March  was  fortunate  in  securing 
cooiieration  of  important  Government 
officials,  and  in  spite  of  the  greatly 
changed  conditions  of  finance  in  the  far 
South,  paved  the  way  for  this  busi¬ 
ness. 

In  a  communication  to  his  various 
newspapers  he  issues  a  warning  that 
many  plans  will  be  offered  for  solici¬ 
tation  of  advertising  in  South  Ameri¬ 
ca,  and  that  judging  by  the  experience 
of  newspapers  in  the  solicitation  of 
Kuropean  advertising  glittering  pro¬ 
posals  will  be  made. 

Most  of  the  newspapers  in  the  syn¬ 
dicate  have  devoted  special  attention 
in  a  news  way  to  South  America  and 
its  opportunities,  and  numerous  in¬ 
quiries  have  been  received  from  peo¬ 
ple  interested  in  South  American  trade. 
The  various  Government  bureaus  en¬ 
gaged  in  the  work  of  disseminating 
information  regarding  trade  opportuni¬ 
ties  have  lieen  flooded  with  inquiries 
^  regarding  South  American  matters.  It 
is  said  that  American  business  is  in 
South  America  with  a  firm  foothold 
and  to  stay,  as  evidenced  by  the  es¬ 
tablishment  of  banks  in  I.xitin  repub¬ 
lics  by  the  National  City  Bank  of  New 
York,  which  thus  far  have  been  well 
patronized  by  South  Americans  as  well 
as  by  foreign  export  houses. 

Mr.  March  now  represents  the  follow¬ 
ing  papers:  The  Chicago  Daily  News, 
the  Chicago  Tribune,  the  New  York 
Sun,  the  New  York  Evening  Post,  the 
Philadelphia  Telegraph,  the  Philadel- 
Iihia  Record,  the  Washington  Star,  and 
the  Boston  Globe. 

Prior  to  his  present  connection  Mr. 
March  represented  the  London  Times. 
,  This  pioneer  work  on  the  part  of  the 
eight  newspapers  mentioned  paves  the 
way  for  a  cla.ss  of  advertising  which 
has  been  liberally  used  in  London  news¬ 
papers,  and  which  heretofore  has  been 
very  scarce  in  American  publications. 

Friends  of  Mr.  March  can  reach  him 
through  Post  Office  Box  794.  New  York 
city. 


“THE  JOURNAL  CITY” 

Unique  Publication  Issued  by  New  York 
Newspaper  for  Advertisers. 

James  C.  Dayton,  publisher  New 
York  Evening  Journal,  has  adopted  a 
novel  plan  in  the  “Journal  City”  idea 
for  sugar-coating  facts  and  statistical 
data  for  the  use  of  manufacturers  and 
general  advertisers  who  are  planning  to 
distribute  their  markets  in  the  great 
metropolitan  market. 

The  latest  issue  of  “Journal  t^ty,”  a 
book  of  forty  pages  and  cover,  size  lOx 
12  inches,  contains  a  wealth  of  mater¬ 
ial  regarding  the  so-called  “Journ.il 
City,”  the  territory  within  a  radius  of 
fifty  miles  of  the  Journal  office,  tables 
of  comparative  growth  of  American  ci¬ 
ties,  and  circulation  of  metropolitan  pa¬ 
pers,  and  stati.stical  charts  on  fnieign- 
born  population,  number  of  telephones 
in  use,  purchasing  power  of  metropoli¬ 
tan  readers,  savings  banks,  advertising 
lineage,  occupations,  manufacturers,  and 
merchandising. 

The  Journal’s  circulation  of  782,249 
copies  daily  is  the  largest  newspaper 
circulation  in  the  United  States, 


L 


FOR  GREATER  PUBLICITY 

Bills  at  Albany  for  Publication  of  Town 
Affairs  and  P.  S.  Commission  Calendar, 

Ai.bany,  March  30. — Two  bills  of  in¬ 
terest  to  new.spaper  publishers  were  in¬ 
troduced  in  the  Assembly  this  week. 
One,  put  in  by  Assemblyman  DeWitt 
C.  Talmage,  of  Easthampton,  Suffolk 
County,  would  insert  in  the  Town  law 
a  new  section  requiring  the  submission 
to  biennial  town  meeting,  upon  the  pe¬ 
tition  of  fifty  taxpayers  of  a  town,  the 
proposition;  “Shall  the  affairs  of  the 
town  be  published  in  the  newspapers 
of  such  town?”  The  Talmage  hill  pro¬ 
vides  for  publication  at  town  expense 
of  an  annual  itemized  statement  of  the 
town  finances:  a  notice  in  detail  of  the 
offices  to  lie  filled  at  any  election,  to¬ 
gether  with  other  information  regard¬ 
ing  the  election;  the  notice  of  the  filing 
of  the  assessment-roll;  the  rules  and 
regulations  of  the  Board  of  Health; 
notices  of  the  meetings  of  the  Boanl 
of  Audit. 

The  other  measure  was  introduced 
by  As.semblyman  M.  Maldwin  Fertig, 
Democrat,  of  Bronx.  This  would  make 
the  meetings  of  the  State  Civil  Service 
Commi.ssion  public,  and  would  require 
the  pulilication  of  a  calendar  of  its 
meetings  in  an  Alliany  newspaper  and 
in  the  City  Record  of  New  York  city. 


PARIS  PAPERS  LIKE  PHOENIX 


Texas  Dailies,  Undaunted  by  Flames, 
Were  Printed  on  Hand  Presse.s. 

Paris,  Tex.,  March  25. — In  the  fire  on 
the  night  of  Marcji  21,  which  swept 
more  than  103  city  blocks  of  the  city  of 
Paris,  destroying  fully  three-fourths  of 
the  residence  section  and  sweeping '  the 
business  district  clean,  with  a  loss  of 
fully  $15,000,000,  both  the  Paris  Morn¬ 
ing  News  and  the  Paris  Daily  Advocate 
plants  were  burned.  The  Paris  Dinner 
Horn,  a  daily  newspaper  issued  for  free 
distribution,  was  the  only  newspaper 
left  in  the  city  after  the  great  fire. 

On  the  day  after  the  fire  the  News 
and  Advocate  came  out  in  hand-bill 
form,  these  having  been  printed  on  the 
hand  job  presses  In  the  office  of  the 
Dinner  Horn.  Both  the  News  and  the 
Advocate  are  preparing  to  rebuild  their 
plants  and  will  resume  publication  as 
soon  as  they  can  become  adjusted  to 
the  changed  conditions.  The  News  esti¬ 
mates  its  loss  at  $30,000,  and  the  Advo¬ 
cate  at  $20,000. 


New  Daily  at  Terrell,  Tex. 

Terreu,,  Tex.,  May  27. — Fred  Massen- 
gill,  Conrad  Patton,  and  J.  A.  Scott  have 
begun  the  publication  of  an  afternoon 
daily  here.  The  owners  and  publi.shers 
have  fitted  up  a  well-equipped  office, 
with  linotypes  and  other  equipment. 
The  new  paper  Is  of  eight  pages,  and 
carries  full  afternoon  telegraph  report 
It  is  now  being  issued  under  the  name 
of  the  Terrell  Daily  Infant,  but  the 
publishers  announce  that  they  will  in¬ 
augurate  a  contest  in  which  the  sub¬ 
scribers  will  suggest  a  name. 


About  tbe  Duplex  Tubular  Plate  Preh^ 
“'rhe  Duplex  Tubular  Plate  Press — 
What  U.sers  Say,”  is  the  title  of  a  book¬ 
let  just  put  out  by  the  Duplex  Printing 
Pre.ss  ('ompany  of  Battle  Creek,  Mich., 
in  which  the  tubular  plate,  invented 
seven  or  eight  years  ago  by  Henry  F. 
Bechman,  .superintendent  of  works  of 
that  company.  Is  proclaimed  “the  great - 
e.st  advance  in  rotary  printing  pres.s 
I'onstruction  in  a  half-century.”  Tlu' 
tubular  plate  is  descriliod,  pre.sses  in 
which  it  is  Incorporated  are  pictureil, 
and  many  testimonials  from  newsjui- 
jiers  now  using  the  presses  are  printeil. 


Another  Iowa  Ad  Club 
At  Marshalltown,  la.,  organization  of 
an  ad  club  has  been  perfected  with  <’ 
E.  Farkner,  president,  Harold  Woo<l- 
ward,  vice-president,  J.  S.  Johnson, 
secretary  and  William  Barrie,  trea.sn- 
rer.  H.  J.  Kenner  of  Indianapolis,  sei  - 
retary  of  the  National  Viftllance  Com¬ 
mittee  recently  addres.sed  the  club. 
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WORLD  MEN  AND  ITS 

ALUMNI  AT  DINNER 


Speeches,  Songs,  and  “Stunts,”  with 
Abundance  of  Excellent  “Eats,”  Made 
Happy  Hours  Rapidly  Pass — One  Hun¬ 
dred  and  Fifty  Guests  Participated  in 
the  Merry  Making — A  Notable  Success. 

The  fourth  annual  dinner  of  the  New 
York  World’s  editorial,  art,  and  Sunday 
departments,  last  Saturday  night  at 
Healy’s,  was  the  most  successful  func¬ 
tion  of  the  kind  yet  held  by  the  staffs 
of  the  departments  named.  It  was  en¬ 
joyed  by  150  guests.  Herbert  Bayard 
Swope,  city  editor  of  the  World,  and 


Hkrbert  Bayard  Swope. 


chairman  of  the  1916  entertainment 
committee,  presided. 

The  festivities  lasted  five  hours,  and 
there  was  not  a  dull  minute  in  the  three 
hundred.  The  dinner  was  excellent,  the 
menu  being  as  follows: 

Blue  Points. 

Celery,  Olives,  Almonds. 

Mulligatawny  en.  Tasse. 

Special  Tenderloin,  Grilled. 

Sweet  Potatoes,  Southern  Style. 

Sweetbreads,  Virginia  Ham. 

Hearts  of  Lettuce  and  Tomatoes. 

Ice  Cream. 

A.ssorted  Cakes. 

Coffee. 

Short,  appropriate  speeches  were 
made  by  Ralph  Pulitzer,  Joseph  Pulit¬ 
zer,  C.  M.  Lincoln,  Frank  I.  Cobb,  Louis 
Seihold,  J.  Angus  Shaw,  Capt.  Norman 
(J.  Thwaites,  and  others.  Capt.  Thwaites, 
who  is  recuperating  from  wounds  re¬ 
ceived  in  the  British  trenche.s,  recited 
with  much  force  Kipling’s  “Snarleyow,” 
and  was  warmly  greeted  by  his  old  fel- 
low-woi-kers  on  the  World. 

.Vmong  the  World  alumni  present,  be¬ 
sides  Capt.  Thwaites,  were  John  J. 
Spurgeon,  editorial  director  of  the  Phil¬ 
adelphia  Public  I.iedger;  Fire  Commis¬ 
sioner  Robert  Adamson,  Director  of  the 
Mint  Robert  Woolsey,  L.  R.  South- 
worth,  David  Ferguson,  supervisor  of 
the  City  Record;  former  City  Editor 
Sherman  Morse,  Frederick  Irving  An- 
der.son,  Hari-y  P.  Waugh,  "Tom”  Mc¬ 
Gill,  Me.ssrs,  Francuelli,  Buchanani, 
and  others. 

The  “stunts”  were  of  a  high  order 
and  kept  the  diners  in  an  uproarious 
state  of  appreciation.  The  particular 
stage  feature  was  the  presentation  of 
“Little  Casino  and  Her  Park  Row 
Belles,”  in  which  every  squab  was  a 
Venus,  and  which  was  truthfully  de¬ 
scribed  on  the  programme  as  "a  carni¬ 
val  of  grace,  a  bouquet  of  beauty,  a  pot 
of  ginger.”  The  cast  Included  Messrs. 
Slaght,  Somerville,  Warren,  Brown, 
Key,  Foote,  Van  Benthuysen,  Donald 
Clarke,  Bliss,  Pratt,  Stith,  Kessler,  Her¬ 
rick,  Frueh,  Goebel,  Wallace,  Stoker, 
Murray,  Hand,  and  Igoe.  From  the  first 
.sweet  notes  of  the  opening  chorus,  “Our 
Pants  Are  at  the  Tailors,”  until  the 


final  curtain  call,  the  talent  shone  re¬ 
splendent. 

The  skit  served  as  a  vehicle  for  the 
introduction  of  the  World’s  own  pony 
ballet,  four  sweet  dancers  in  pink  skirts, 
the  trippers  being  Messrs.  Frazee, 
Eddy,  Casey,  and  Stettenbenz.  It  was  a 
whirlwind  of  slim  pulchritude. 

Harry  Bennett  was  the  musical  direc¬ 
tor  of  the  entire  performance,  and 
Frank  J.  Warren,  the  acknowledged 
natural  and  only  real  stage  manager  of 
the  World  staff,  had  general  charge  as 
usual. 

A  clever  “Mutt  and  Jeff”  moving-pic¬ 
ture  film  led  to  loud  calls  for  the  au¬ 
thor,  whereupon  Budd  Fisher  arose  and 
bowed  acknowledgments  amid  much 
applause. 

During  the  evening  old  and  new 
World  “hymns”  were  sung  with  much 
gusto.  They  were  full  of  personal  hits 
and  topical  allusions.  In  Hymn  No.  6 
the  verses  were  sung  respectively  by 
the  Brooklyn  contingent  district  men, 
reporters,  copy-readers,  bosses,  J.  An¬ 
gus  Shaw,  John  J.  Spurgeon,  and  for¬ 
mer  reporters  for  the  World.  The 
chorus,  in  which  all  the  diners  joined, 
was: 

Readers,  readers,  if  eleven 
Offers  at  our  heads  were  hurled 
To  report  for  sheets  in  Heaven, 

We  would  never  leave  the  World. 


Under  all  the  waves  of  fun,  however, 
there  was  a  strong  current  of  action 
and  expression,  which  showed  the  loy¬ 
alty  of  the  staff  to  the  great  paper  it 
serves  and  to  each  other  from  the 
Messrs.  Pulitzer  down  to  the  office  boys. 

Assistant  Managing  Editor  Robert  H. 
Lyman  was  chosen  chairman  of  1917 
committee. 


Sun  Editorial  Staff  Party. 

An  informal  family  party  will  be  held 
at  one  o’clock  to-morrow  morning  by 
the  morning  Sun  editorial  staff,  at 
Stewart’s  restaurant.  Park  Row,  in 
honor  of  Samuel  A.  Wood,  the  Sun’s 
oldest  reporter  in  point  of  service,  and 
dean  of  the  ship  news  staff.  Mr.  Wootl 
will  be  introduced  by  Robert  Frank  W. 
O’Malley,  and  is  expected  to  respond 
with  one  of  his  happy  poems.  All  of 
those  who  attend  will  be  late  for  break¬ 
fast. 


A.  P.  Executive  Committee. 

A  meeting  of  the  executive  commit¬ 
tee  of  the  Associated  Press  was  held 
on  Wedne.sday  afternoon  in  the  Asso¬ 
ciation  headquarters  at  the  Emigrant 
Industrial  Saving  Bank  Building.  Rou¬ 
tine  business  was  transacted.  Among 
those  present  were  C.  A.  Rook,  W.  L. 
McLean,  C.  H.  Clark,  and  F.  B.  Noyes. 


KIPLING  ARTICLES  IN  BOOK  FORM 


New  York  American  Reproduces  Them 
From  Its  Own  Columns. 

“Rudyard  Kipling  with  the  British 
Fleet”  is  the  title  of  a  handsomely  em¬ 
bellished  little  monograph  containing 
six  articles  and  six  poems  by  the  gift¬ 
ed  author,  describing  the  work  of  the 
British  fleet  and  of  the  trawlers  in  the 
dangerous  waters  ofcthe  English  Chan¬ 
nel. 

These  articles  are  reprinted  from  the 
columns  of  the  New  York  Morning 
American,  Mr.  Hearst’s  paper,  and  are 
representative  of  the  enterprise  of  'hat 
newspaper  in  taking  every  opportunity 
of  giving  its  readers  the  best  articles 
and  flnest  descriptions  by  the  most  re¬ 
nowned  writers  of  all  events  of  world¬ 
wide  interest. 

The  little  book,  printed  in  green  on 
tan  paper,  and  bound  in  gray  and  gold, 
is  being  distributed  by  the  “Editor  of 
the  New  York  American.” 


L.  P.  Gehres,  editor  of  the  Waverly 
(Ohio)  Republican-Herald,  urges  the 
passage  of  a  law  compelling  doctors  and 
surgeons  to  advertise  their  prices,  ex¬ 
perience,  school  and  other  information 
for  the  benefit  of  the  public. 
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EDITORIAL 


HAVE  MUNITIONS  A  MORE  DEFINITE  COMMOD- 
ITV-VALl  E  THAN  ADVERTISING  SPACE? 

HK  Naval  Consulting-  Board's  Committee  re¬ 
port  progress  in  the  plan  for  mobilizing  the 
nation's  indtistries — for  either  peace  or  war. 
In  May  the  work  of  card-indexing  the  factories  of 
the  country  is  to  begin.  The  (lOvernment  is  to 
have  available  exact  information  as  to  the  resources 
and  possibilities  of  its  factories  for-  the  manufacture 
of  ammunition,  .so  that,  in  the  event  of  war,  these 
resources  may  be  instantly  utilized. 

To  all  manufactui-ei's,  wiuipped  for  handling  mu¬ 
nitions  oi'dcrs.  trial  order's  are  to  be  given  by  the 
tiovernrrrent  in  time  of  peace.  Brices  are  to  be  fixed 
on  a  basis  allowing  for  a  r'ea.sorrable  profit  on  such 
work;  and  it  is  plannetl  that  the  execution  of  these 
small  or-der  s  will  familiarize  manufacturers  with  the 
neerls  and  r'enrrir'ernents  of  the  nation,  .so  that  no 
time  ritay  lx>  wasted,  either  in  training  men  or  in 
arlaptation  of  mechanical  facilities,  when  the  need 
comes. 

It  is  an  excellent  plan,  and  .should  produce  all  the 
resirlts  exin-cted  of  it.  It  is  American  busine.ss 
sense  applietl  to  the  task  of  preparedness. 

The  defect  in  the  plan  is  that  pha.se  of  it  which 
provirles  that  the  newspai>ers  and  periodicals  of  the 
country  should  contr-ibute — not  sell — to  the  Gov¬ 
ernment  a  million  dollars'  worth  of  advertising 
space,  throrrgh  which  to  familiarize  the  people,  e.spe- 
cially  the  manufacturers  and  .skilled  workens,  with 
the  aims  and  purposes  of  the  Naval  Consulting 
Board  in  this  matter. 

Mr.  Herl>ert  Houston,  pre.sident  of  the  Associated 
Advertising  Clubs,  and  engaged  in  the  periodical 
and  l)ook-publishing  business,  has  volunteered  to 
call  upon  the  publishers  of  newsi>apers  and  periodi¬ 
cals  to  contribute  this  vast  amount  of  advertising 
sjrace;  and  he  has  felt  so  assured  of  the  result  that 
he  has  i>ractically  pledged  himself  and  his  as.socia- 
tion  of  advertising  clubs  to  deliver  it  to  the  Naval 
Consulting  Board. 

In  the  membership  of  the  A.ssociated  Advertising 
Clubs  are  many  competitive  interests.  The  repre- 
.sentation  of  the  newspaper  publishers  is  very  small. 
Airout  a  score  of  newspapers  are  aligned  with  this 
organization.  For  this  small  number  of  newspapers 
Mr.  Houston  might  claim  the  right  to  speak,  with 
some  propriety.  For  the  great  l)ody  of  newspapers 
he  can  claim  no  such  right.  A  “call”  from  Mr.  Hous¬ 
ton,  addressed  to  the  newspapers  of  this  country, 
should  have  al)out  the  same  weight,  the  same  au¬ 
thority,  as  that  of  the  legendary  “Three  Tailors  of 
Tooley  Street,"  who.  in  addres.sing  a  resolution  to 
the  Government,  denominated  themselves:  “We, 
the  people  of  England.” 

Mr.  Houston,  from  the  niche  of  usefulne.ss  which 
he  occupies  in  the  advertising  world,  should  l)e  very 
anxious  to  conserve  the  commodity-value  of  adver¬ 
tising.  He  should  do  his  part  in  eliminating  the 
too  prevalent  idea  that  advertising  space  is  .some¬ 
thing  which  may  Ije  given  away  for  any  good  cause 
BECAT'SE  IT  IKIES  NOT  COST  THE  IKINOK  ANY¬ 
THING.  He  should  help  drive  home  the  truth  that 
advertising  space  has  as  definite  a  cost  as  any  other 
product  or  commodity;  and  that  it  should  be  dealt 
with  as  a  commodity. 

The  manufacturers,  who  are  to  lie  favored  with 
trial  orders  for  munitions  by  the  Government,  are 
to  receive  such  compensation  as  will  enable  them 
to  make  a  fair  profit.  IT  H.\S  NOT  EVEN  BEEN 
SFGtlESTEO  TH.AT  THEY  CONTIilBUTE  A  MIL¬ 
LION  IKILLAUS'  WOItTH  OF  SHELLS  FOB  THE 
USE  OF  THE  GOVBatNMENT. 

How  unfortunate  it  is  for  the  Government  that 
the  manufacturers  do  not  seem  to  have  a  spokes¬ 
man  who,  without  consulting  them,  may  foreca.st 
their  contribution  of  munitions  amounting  to  a  mil¬ 
lion!  Surely  such  a  contribution  from  them  would 
lie  more  fitting  than  a  like  contribution  from  news¬ 
papers — for,  in  case  of  war,  they  would  receive 
hand.some  returns  on  this  initial  expense,  while  the 
newsjiapers  are  always  losers  through  war. 

Of  course,  it  may  be  argued  that  these  manufac¬ 
turers  have  fixed  expenses  to  meet,  and  must  earn 
dividends  for  their  stockholders,  so  are  not  in  a  po¬ 
sition  to  GIVE  .AWAY,  even  to  the  Government,  any 
part  of  their  product. 


**  The  essence  of  civilization  is 
information.  Publicity  is  the 
monitor  of  a  nation.  News¬ 
papers  are  the  arteries  of  pub¬ 
licity,  the  overflowing  currents 
of  enlightenment.  Newspaper 
advertising  has  become  a  basis 
of  business.  It  serves  those 
who  sell  and  those  who  buy.  It 
is  the  modern  market-place.** 
— Michael Friedsam,  president, 
B.  Altman  &  Co.,  New  York. 


X  daily  newspaper  is  a  manufacturing  concern, 
with  fixed  expenses.  Its  pay-roll  must  be  met  with 
currency  of  the  realm.  The  raw  materials  it  uses 
must  l)e  paid  for  in  cash.  Its  chief  PKODUUT,  that 
on  which  it  mu.st  rely  for  its  earnings,  is  its  adver¬ 
tising  space.  If  a  newspaper  is  to  live,  to  earn  any 
sort  of  dividends,  it  must  conserve  its  chief  product. 
It  must  SELL  its  advertising  space  for  a  reasonable 
price. 

These  self-evident  facts  are  repeated  here  only 
l>ecause  they  seem  to  have  been  wholly  overlooked 
by  the  optimi.stic  and  genial  Mr.  Houston,  who 
seems  to  have  been  carried  away  from  sound  rea¬ 
soning  through  his  loyalty  to  and  enthusiasm  for 
the  cause  of  The  League  to  Enforce  Peace,  of  which 
he  is  an  important  officer.  They  are  earnestly  com¬ 
mended  to  his  renewed  notice. 

Is  there  any  convincing  reason  why  the  Govern¬ 
ment  should  pay  to  a  factory  owner  one  hundred 
dollars  for  munitions  valued  at  that  sum.  and  should 
receive  from  newspapers  advertising  space  of  like 
value  without  paying  for  it  anything  at  all? 

If  such  a  reason  exists  The  Editor  and  Pi  busher 
would  be  glad  to  consider  it,  and  to  join  in  the  plea 
to  publishers  to  contribute  to  the  Government  what 
other  business  men  sell  to  it. 

It  occurs  to  The  Editor  and  Pi  blisher  that  there 
is  a  ser\'ice  which  the  newspapers,  or  some  commit¬ 
tee  repre.senting  them,  may  render  to  the  Govern¬ 
ment  in  connection  with  this  patriotic  movement  for 
adequate  preparedne.ss.  This  service,  as  is  that  of 
the  engineers,  should  Ije  without  cost. 

It  should  consist  in  preparing  for  Government  use 
and  information  comprehensive  data  concerning  the 
cost  of  advertising  campaigns,  through  the  dally 
newspapers,  covering  specified  zones  of  the  country. 
It  should  Include  data  as  to  the  circulation  of  news¬ 
papers,  advertising  rates,  etc.,  in  order  that  the  Gov¬ 
ernment  might  have  at  hand,  when  need  aro.se,  ample 
information  upon  which  to  base  estimates  of  the 
cost  of  advertising.  And  it  is  conceivable  that  oc- 
ca-sions  may  arise  when  advertising  will  be  quite  as 
important  to  the  Government  as  munitions. 


Arthur  BRISB.ANE.  brilliant  publicist  of  the 
Hearst  newspapers,  made  a  speech  to  the 
members  of  the  Moving  Pictures  Board  of 
Trade  in  which  he  scored  the  film  industry  rather 
heavily.  In  Mr.  Hearst's  American,  on  the  following 
morning,  Mr.  Bri.sbane’s  views  were  torn  to  shreds, 
and  an  editorial  rebuke  administered  to  him.  The 
incident  ■was  so  unusual  that  Park  Row  has  been 
gues.sing  and  surmising  aliout  it  ever  since.  Have 
we  not  entered  a  new  era,  indeed,  when  an  editor 
has  liecome  so  big  that  an  expression  of  his  per¬ 
sonal  opinions  calls  for  a  dissenting  opinion  from 
his  .still  bigger  phief — expressed,  as  in  this  Instance, 
through  a  characteristic,  hard-hitting  editorial? 
Perhaps  the  incident  is  not  wholly  a  riddle,  but 
presages  the  day  when  editors  may  take  their  dis¬ 
agreements  on  matters  of  editorial  policy  to  the  tri¬ 
bunal  of  reader-opinion. 


The  editor  .and  publisher  does  not  print 

anonymous  communications.  We  do  not 
always  insist  that  names  signed  to  them  shall 
be  printed,  but  we  do  want  to  know  the  authors’ 
names  as  a  guarantee  of  good  faith. 


WH.AT  CONSTITUTES  “PAID  ADVERTISING” 
UNDER  THE  BOURNE  LAW? 

EXTRACT  FROM  THE  POSTAL  LAWS 
AND  REGULATIONS. 

See.  44,’! — Article  2. 

".in  editorial  or  other  readina  matter  pub- 
li-thed  in  any  such  newspaper,  matjazine,  or 
periodical  for  the  publication  of  which  money 
or  other  valuable  consideration  is  paid,  ac¬ 
cepted,  or  promised,  shall  be  plainly  marked 
'advertisement.’  .Any  editor  or  publisher 
printina  editorial  or  other  reading  matter  for 
which  compensation  is  paid,  accepted,  or 
promised  without  so  marking  the  same,  .shall, 
upon  eoniiction  in  any  court  having  Jurisdic¬ 
tion,  be  fined  not  less  than  dfty  dollars  ($50) 
nor  more  than  five  hundred  dollars  ($500).” 

JASON  RfXIERS,  publi.sher  of  the  New  Y'ork 
Globe,  draws  attention  to  a  defect— or  so  he 
considers  it— in  the  Bourne  Publicity  law.  His 
letter  on  the  subject  is  printed  in  another  part  of 
this  i.ssue,  and  is  “live  matter,”  in  the  truest  sense. 

The  .section  of  the  Bourne  Publicity  law  to  which 
Mr.  Rogers  objects  is  printed  with  this  editorial. 

The  mischief-making  phraseology  of  this  section 
of  the  law  consists  in  the  possibility  it  affords  for 
confusing  the  issue  as  to  what  really  constitutes 
“paid  advertising.” 

AA  hen  a  commodity,  such  as  advertising  space,  is 
disposed  of,  it  is  either  given  away  or  it  is  sold.  If 
it  is  sold  it  should  be  marked  “advertising” — if  it  is 
given  away,  even  with  the  prospect  of  future  bene¬ 
fits,  it  should  not  be  so  marked. 

Mr.  Rogers  has  in  mind  the  confusion  resulting, 
under  the  section  of  the  law  printed  herewith,  when 
a  newspaper  prints,  because  of  its  value  as  BUSI¬ 
NESS  NEAA’S,  matter  concerning  the  advent  of 
some  new  enterprise,  the  promoters  of  which  may 
urge  upon  the  publisher  of  a  newspaper  the  claim 
that,  in  cour.se  of  time,  such  enterprise  will  develop 
into  a  large  advertising  account  for  such  newspaper. 
That.  Indeed,  might  be  construed  as  a  "promise  of 
valuable  consideration.”  Yet  it  is  abvious  that  such 
matter  is  not  "paid  advertising.” 

Paid  advertising  is  not  a  thing  involved  in  mys¬ 
tery.  Advertising  space  is  a  commodity.  A  news¬ 
paper  fixes  the  price  at  which  it  sells  this  commod¬ 
ity.  If  the  advertiser  prefers  to  pay  the  higher  rate 
usually  charged  for  advertising  set  in  the  style  of 
reading  matter,  he  should  not  object  to  hav'ing  such 
matter  designated  as  advertising.  The  evident  pur- 
po.se  of  the  law  is  to  prevent  the  old-time  practice 
of  selling  editorial  OPINION,  of  selling  advertising 
under  the  mask  of  editorial  opinion.  The  practice 
has  long  since  passed.  And,  as  Mr.  Rogers  points 
out,  reputable  publishers  have  no  objection  to  a 
clear  DESIGNATION  for  reading  matter  which  is, 
actually,  paid  advertising. 

If  this  section  of  the  Bourne  law  may  be  con¬ 
strued  to  mean  that  any  matter  of  business  news, 
which  may  he  published  on  its  merits  as  news,  the 
publication  of  which  may,  through  thus  attracting 
the  favorable  attention  of  a  merchant  or  other  bu.sl- 
nss  man,  predispose  him  to  use  that  newspaper 
for  his  advertising,  must  lie  marked  “advertising,” 
becau.se  of  the  prospect  of  future  benefit.s,  then  the 
whole  section  should  be  amended  or  repealed. 

Paid  advertising  is  advertising  which  is  paid  for 
in  either  ca.sh  or  commodities.  Any  consideration 
which  would  be  considered  as  payment  for  a  barrel 
of  potatoes,  whether  of  cash,  service,  or  an  exchange 
of  one  commodity  for  the  other,  will  equally  define 
what  is  “consideration”  for  adverti.sing  space.  If  a 
merchant  gives  away  a  barrel  of  potatoes,  for  the 
sake  of  .securing  future  licnefits,  he  cannot  be  said 
to  have  SOLD  them.  Likewise,  a  newspaper,  which 
gives  away  space,  even  with  the  hope  of  obtaining 
future  patronage,  has  not  SOLD  THAT  SPACE.  It 
cannot  be  marked  as  “paid  advertising,”  for  it  is 
not. 

If  Mr.  Rogers’s  mi.sgivings  about  this  section  of 
the  law  are  well-founded,  then  the  editor  of  a  news¬ 
paper  would  be  muzzled.  He  would  not  dare  to 
commend,  hardly  to  discus.s,  any  busine.ss  enterprise, 
lest  his  comment  should  come  under  the  ban. 


PERSONALS 


most  precious  thing  in  life  is  our  good  relation  with 
M  other  people.  Good  relations  are  not  established  through 
speech;  on  the  contrary,  they  are  spoiled  by  too  much  talk¬ 
ing.  You  must  speak  little,  especially  with  those  with  whom 
you  wish  to  be  on  friendly  terms. —  Tolstoy. 


New  YORK  CITY,— Martin  H. 
Glynn,  editor  of  the  Albany 
Tlmes-I'nion,  and  former  Gov¬ 
ernor  of  New  York,  and  Mrs.  Glynn,  ar¬ 
rived  on  Monday  on  the  steamship 
Caroiina  from  San  Juan.  Mr.  and  Mrs. 
Giynn  had  been  spending  a  littie  vaca¬ 
tion  in  Porto  Rico. 

Ronald  M.  Lynch,  recently  managing 
editor  of  the  Engineering  &  Mining 
Journal,  has  joined  the  staff  of  Merrill, 
Lynch  &  Co.,  in  the  capacity  of  consult¬ 
ing  engineer. 

Edward  K.  Leech,  who  has  been 
prominent  in  the  newspaper  and  auto¬ 
mobile  circles  in  Philadelphia,  has  been 
elected  president  of  the  Chalsmith  Sales 
Corporation  of  this  city. 

Harrison  Parker,  editor  and  publisher 
of  the  Chicago  American,  was  at  the 
Ritz  last  week,  having  just  returned 
from  a  dash  into  France  to  get  “the 
smell  of  gunpowder,”  as  he  puts  it. 

E.  S.  Millard,  former  Sayville  repre¬ 
sentative  of  the  Brooklyn  Times,  has 
moved  to  Seattle,  Wash. 

Samuel  Strauss,  formerly  of  the  New 
York  Times,  and  one  of  the  American 
leaders  in  the  Zionist  movement,  made 
an  address  last  Friday  evening,  at  the 
Cnion  Park  Forum,  on  “War  and  the 
Jews,”  in  which  he  sounaed  a  note  of 
warning  against  further  Zionist  organi¬ 
zation  at  the  present  time. 

Arthur  H.  Folwell,  of  Puck,  will  as¬ 
sume  the  r61e  of  Sunday  editor  of  the 
Tribune  the  coming  w'eek.  He  will, 
succeed  Mrs.  B.  F.  Brewer,  who  has  re¬ 
signed.  Robert  C.  Benshley,  formerly 
with  the  Saturday  Evening  Post,  and 
now  on  the  reportorial  staff  of  the  Trib¬ 
une,  will  be  assistant  to  Mr.  Folwell. 

V.  V.  McNitt,  manager  of  the  Eve¬ 
ning  Mail  Syndicate,  is  on  his  way  back 
from  the  Pacific  Coast,  after  a  success¬ 
ful  business  trip.  He  is  accompanied 
by  Mrs.  McNitt  and  the  children  who 
have  been  spending  the  winter  in  Los 
Angeles. 

.  Nelson  H.  Cobleigh  has  returned  to 
his  desk  as  cable  editor  of  the  morning 
World,  after  three  w'eeks’  illness. 

George  French,  of  the  morning 
World’s  art  department,  is  again  at 
work,  after  being  laid  up  for  a  month 
as  the  result  of  a  fall  on  icy  .steps. 

L.  R.  Southworth,  of  Arnold's  Inn, 
Conn.,  who  was  for  many  years  ship 
news  man  of  the  morning  World,  but 
who  is  still  on  leave  of  absence,  re¬ 
turned  to  his  home  on  Thursday,  having 
come  to  New  York  to  attend  the  World 
staffs  annual  dinner. 


OTHER  CITIES— William  Carter, 
formerly  a  newspaper  man  in 
Wilmington,  Bel.,  has  been  ap¬ 
pointed  postmaster  at  Edgemoor,  Pa. 

Charles  Clogston,  editor  of  the  Terre 
Haute  (Ind.)  Post,  who  was  cited  for 
contempt  and  committed  to  the  Vigo 
County  jail  two  years  ago  by  Judge  Eli 
Redman,  has  been  released  by  Judge 
Anderson,  of  the  P'ederal  Court. 

Judge  Alden  Bell,  formerly  of  Cul¬ 
pepper,  Va.,  has  been  elected  editor  of 
the  Hopewell  (V^a.)  New.s.  F'.  B.  Wal¬ 
ters,  who  has  held  the  comluned  office  of 
editor  and  manager,  wilt  devote  his 
energies  to  the  business  side  of  the  pa¬ 
per. 

O.  H.  Booton,  formerly  a  new.spaper 
man  of  Ea.st  Liverpool,  O.,  has  l)een 
elected  Mayor  of  Williamson,  W.  Va. 

Elmer  Schlichter,  a  new.spaper  re¬ 
porter,  has  been  appointed  by  Director 
Web.ster  a  special  agent  in  the  Depart¬ 
ment  of  Wharves  and  Docks  of  Phila¬ 
delphia,  Pa.,  to  develop  the  scheme  for 
advertising  that  city,  especially  its  port 
and  indu.stries. 

Daniel  S.  Dexter,  a  reporter  of  the 
ly'wi.ston  (Me.)  Journal,  has  lM>en 
named  as  private  secretary  to  Mayor 
Braun. 

Wfilliam  J.  McGrath,  telegraph  editor 
of  the  Fall  River  (Ma.ss.)  Daily  Globe, 
has  been  made  juvenile  probation  officer 
of  the  Second  District  Court  of  Ma.s.sa- 


chu.setts.  He  till.s  the  vacancy  cau.sed 
l>y  the  death  of  Edward  F.  Murphy. 

John  J.  Cosgrove,  a  former  newspaper 
man,  of  Baltimore,  Md.,  has  lieen  chosen 
by  former  Gov.  Phillips  Lee  Goldslxir- 
ough,  candidate  for  the  Republican 
nomination  for  Cnited  States  Senator, 
as  a  meml>er  of  the  Goldsborough 
headquarters  force. 

E.  P.  Martin,  editor  of  the  Miami 
(F'la.)  Record-Herald,  announces  that 
he  is  a  candidate  to  lie  a  delegate  from 
that  district  to  the  National  Democratic 
Convention  at  St.  Louis. 

Valentine  Wallace,  who  was  formerly 
connected  with  the  Brooklyn  Eagle  and 
who  has  joined  the  office  staff  of  the 
-Associated  Press,  recently  sailed  for 
England. 

John  H.  Hearley,  a  newspaperman 
of  .\ll)any,  N.  Y..  who  was  sent  abroad 
recently  t>y  a  news  a.ssociation,  was  a 
passenger  on  Iward  the  Channel  steam¬ 
ship  Sussex  when  that  ves.sel  was  tor¬ 
pedoed.  He  was  rescued. 

Harrie  T.  Price,  a  newspaper  man  of 
Wilmington,  Del.,  has  been  appointed 
by  Mayor  Price,  of  that  city,  as  mem¬ 
ber  of  the  City  Board  of  Assessment, 
to  fill  the  vacancy  cau.sed  by  the  death 
of  J.  Ball  Peirce.  He  will  serve  three 
and  a  half  year.s,  at  $3,000  a  year. 

P.  J.  Keating  has  assumed  charge  of 
the  circulation  department  of  the 
Stratford  (Ont.)  Herald.  He  succeeds 
Will  Jenner,  who  resigned  from  the 
Herald  because  of  ill-health. 

A.  Earl  Stumpf  has  resigned  as  as¬ 
sistant  editor  of  the  Milwaukee  (Wis.) 
Sentinel,  and  moved  to  St.  Augustine, 
Fla.,  where  he  has  purcha.sed  an  inter¬ 
est  in  one  of  the  principal  newspapers 
of  that  city. 

Jim  Ronin,  successful  manager  of 
Ronin’s  All  Stars,  one  of  the  leading 
semi-professional  baseball  teams  of 
New  York  State  in  1913,  1914,  and  1915, 
has  been  engaged  as  manager  of  the 
Knickerbocker  Press  baseball  team,  of 
Albany,  N.  Y.,  for  the  sea.son  of  1916. 

A.  P.  John.son,  editor  of  the  Grand 
Rapids  (Mich.)  News,  spoke  on  “Swe¬ 
den's  Position  in  the  War”  at  the  sec¬ 
ond  annual  Itanquet  of  the  Swedish 
people  of  Detroit  in  the  Wayne  Hotel, 
that  city,  last  F'riday  evening. 

L.  N.  Small,  formerly  manager  of 
the  Stra.ssburg  (Sask.)  Mountaineer, 
has  accepted  a  po.sition  on  the  staff  of 
the  Saskatoon  (Sask.)  Ph(enix. 

Will  G.  MacRae,  w'ell-known  news¬ 
paper  writer,  of  Portland,  Ore.,  has  gone 
to  Mexico  as  a  “free  lance”  newspaper 
correspondent. 

H.  H.  Hen.sel,  since  1877  a  reporter  of 
the  Intelligencer,  recently  retired  from 
active  work,  on  account  of  ill-health, 
ending  forty-nine  years  in  news[)aper 
harness.  Hensel  went  to  Lanca.ster 
from  his  home.  Quarry \'ille,  in  1873, 
.spending  the  years  prior  to  beginning  a 
newspat>er  career  at  Franklin  and  .Mar¬ 
shall  Academy  and  College. 

F.  Wil.son  Kaler,  for  .several  years 
editor  of  the  Ander.sonvllle  (111.)  Herald, 
has  lM?en  missing  three  weeks. 

John  S.  McLennan,  put)li.sher  of  the 
Sydney  (N.  S.)  Post  and  a  man  of  con¬ 
siderate  literary  attainments,  has  been 
honored  with  an  appointment  to  the 
Senate. 

Artemas  R.  Robert.s,  president  of  the 
Amicable  Life  Insurance  Company  of 
Waco,  Tex.,  has  been  elected  president 
of  the  Southern  Publishing  Company, 
publishers  of  the  Waco  Morning  New.s. 
The  other  officers  are:  Secretary,  A.  R. 
Wilson;  treasurer,  W.  H.  McCullough. 
Stanley  Mayer,  who  has  been  business 


manager  of  the  New.s,  is  continued  in 
that  position. 

-Arthur  Livingston,  for  several  years 
connected  with  the  reportorial  staff  of 
the  Paterson  (N.  J.)  Press,  Chronicle 
and  Press-Guardian,  ha.s  been  appoint¬ 
ed  clerk  in  the  Paterson  tax  office.  He 
siicceedii  William  .1.  Weiss,  resigned. 

John  Newman,  formerly  Minneapolis 
editor  of  the  St.  Paul  Dispatch  and 
Pioneer-Press,  has  l)een  made  police 
reporter  of  the  St.  Paul  Dispatch. 
Lewis  R.  Jones  has  left  the  Pioneer- 
Press  to  become  Minneai>olis  reprc.sen- 
tative.  G.  T.  McConville.  former  po¬ 
lice  reporter  of  the  Disi)atch.  now  is 
night  correspondent  of  the  .K.ssociated 
Press  in  St.  Paul,  his  predecessor,  M. 
M.  Oppegard,  having  l)een  transferred 
to  the  Chicago  Bureau.  Mr.  Oppegard 
was  given  a  dinner  l)y  fifteen  ret>re- 
sentatives  of  the  Dispatch  and  Pioneer- 
Press  editorial  department  on  the  eve 
of  his  departure  for  Chicago. 

Col.  Hatton,  editor  of  the  Olympia 
(Wa.sh.)  Daily  Recorder,  and  former¬ 
ly  of  the  Washington  (D.  C.)  Post 
and  Star,  has  resigned  to  go  to  Seat¬ 
tle. 

Gen.  Harrison  Gray  Otis,  publisher 
of  the  Los  Angeles  (Cal.)  Times,  who 
recently  suffered  a  severe  illne.ss,  is 
now  said  to  be  out  of  danger. 

Hugh  K.  Taylor,  editor  of  the  Orange 
(Tex.)  I-«ader,  and  for  years  actively 
identified  with  the  press  of  that  State, 
announces  his  candidacy  for  the  office 
of  State  Representative  of  the  Four¬ 
teenth  Texas  District. 

A.  E.  Peck,  editor  of  the  Downsville 
(N.  Y.)  News,  is  critically  ill  at  his 
home  in  that  village. 

Burton  F.  Gillett,  who  for  the  last 
three  years  has  been  in  charge  of  the 
art  department  of  the  Newburgh 
(N.  Y.)  Daily  New.s,  is  visiting  his  old 
home  in  McConnellsville,  Pa. 


Boston — Cllfton  B.  Carlierry,  manag¬ 
ing  editor  of  the  Post,  who  has 
been  ill  with  an  attack  of  grippe,  is 
now  much  better.  Charles  Young,  night 
editor,  has  been  acting  as  managing  ed¬ 
itor  during  Mr.  Carberry’s  ali.sence. 

Elias  McQualde,  of  the  Boston  .Ameri¬ 
can,  noted  for  his  humor  as  well  as 
his  knowledge  of  political  conditions, 
has  been  in  Maine  looking  up  matters 
political,  and  writing  about  them  to  the 
extent  of  several  colimms. 

George  Richards,  of  the  Post,  covered 
the  Republican  State  Convention  in 
Portland.  While  there  Mr.  Richards 
met  Sam  Connor,  of  the  Lewi.ston  Jour¬ 
nal.  “Jimmy”  Norton,  of  the  Port¬ 
land  Express-Advertiser,  and  other  well- 
known  newspapermen  of  the  Ifine  Tree 
State. 

.Tames  Morgan,  of  the  Boston  f'llobe, 
will  deliver  an  address  Easter  Sunday 
on  Shakespeare  at  the  celebration  of 
the  Shakespearean  tercentenary.  Ro¬ 
bert  Mantell  will  be  another  speaker. 

James  Hurley,  formerly  a  Boston 
newspaperman,  has  been  made  telegraph 
editor  of  the  Waterbury  Republican. 
When  Mr.  Hurley  went  to  the  Repub¬ 
lican  he  acted  as  sporting  editor,  and 
his  promotion  to  the  desk  of  telegraph 
editor  came  in  quick  order. 


C>LEVEI..AND— William  P.  I.eech, 

J  genei-al  manager  of  the  Cleveland 

I..eadei',  was  among  the  pi-ominent 
Clevelanders  at  the  Willard-Moran 
fight  in  Madison  Square  Garden  last 
week. 

W.  G.  Chandler,  advertising  mana¬ 
ger  of  the  Cleveland  Pi'e.ss,  addressed 


the  Friday  meeting  of  the  Cleveland 
-Advertising  Club  on  “The  Newspaper 
as  a  Service  Bureau  for  -Advertisers.” 

Robert  T.  Walsh,  well-known  adver¬ 
tising  man  in  the  Middle  West,  has  been 
appointed  as  head  of  the  advertising 
department  of  the  Briscoe  Motor  Cor¬ 
poration.  His  headquarters  will  lie  in 
Jackson,  Mich.  Mr.  Walsh  re.signs 
from  a  similar  position  with  the  Max¬ 
well  Alotor  Car  Company  at  Detroit, 
Mich. 

Tom  Terrell,  boxing  expert  of  the 
Cleveland  Plain-Dealer,  was  in  charge 
of  the  news  distribution  df  the  Wil¬ 
lard-Moran  fight  at  Madison  Square 
Garden  Saturday  night.  Tommy,  as  he 
is  familiarly  known  to  nearly  every 
fight  fan  in  northern  Dhio,  also  ar¬ 
ranged  for  special  articles  by  James 

J.  Corbett,  John  L.  Sullivan,  and  “Kid” 
AIcKoy. 

.\.  .1.  Hain,  well-known  newspaper¬ 
man  in  Cleveland,  Chicago,  and  other 
cities,  has  joined  the  copy  desk  of  the 
News  under  City  Editor  Sam  -Anson. 
Mr.  Hain  until  recently  was  on  the 
copy  desk  of  the  I-eader. 

W.  H.  Hook,  of  the  Press,  is  believed 
to  have  the  hardest  job  in  town.  He 
is  expected  to  turn  in  five  fifty-w’ord 
exclusive  stories  every  day.  -Any  one 
who  has  tried  it  will  know  what  that 
means. 

-Archie  Green,  former  member  of  the 
advertising  staff  of  the  Sherwin-Wil¬ 
liams  Company,  is  with  a  Canadian 
battalion  in  the  trenches  in  France,  and 
his  first  letters  on  the  conflict  have 
just  l>een  received  in  Cleveland. 

C.  E.  Shuart  is  now  a  member  of  the 
general  staff  of  the  Cleveland  Leader. 
He  formerly  was  connected  with  the 
St.  Louis  Globe-Democrat. 


ST.  LOITIS — Henry  Schott,  director  of 
publicity  for  Montgomery,  Ward 
&  Co.,  talked  on  “Advertising  from  the 
Inside  and  Outside”  before  the  Adver¬ 
tising  Club  of  St.  Louis  at  the  t^lub's 
weekly  luncheon  Tue.sday.  Schott  was 
formerly  connected  with  the  Leaven¬ 
worth  (Kan.)  Times  and  the  Kansas 
City  Star. 

Nathan  Boone  Williams,  an  attorney 
of  Washington,  D.  C.,  who  has  address¬ 
ed  various  advertising  organizations 
over  the  country,  talked  to  the  mem¬ 
bers  of  the  -Advertising  Club,  of  St. 
I-ouis,  at  a  special  meeting  this  week 
on  “.Adverti.sing  and  the  Federal  Trade 
Commis-sion  Law.” 

Frank  Sullivan,  a  reporter  on  the  St. 
Louis  Star,  was  the  first  man  to  send 
in  his  name  for  consideration  for  en¬ 
listment  when  the  proposed  military 
camp  for  St.  Louis  business  men  was 
propo.sed.  It  is  expected  that  Secre¬ 
tary  Baker  will  agree  to  the  establish¬ 
ment  of  a  training  camp  here. 

H.  H.  Fpdegraff,  who  has  been  re¬ 
write  man  on  the  St.  I-ouis  Republic, 
has  gone  to  Panama  City  to  edit  the 
English  Department  of  the  Star-HeralJ, 
a  daily  newspaper  in  that  city. 

Mrs.  Cullom,  wife  of  Charles  K.  Cul- 
lom,  poultry  editor  of  the  St.  I-ouis 
Globe-Democrat,  and  infant  daughter, 
died  this  week  of  pneumonia  after  a 
week's  illness. 


PITTSBCRGH.— George  McAneny,  of 
the  New  A’ork  Times,  formerly 
President  of  the  Borough  of  Manhat¬ 
tan,  spoke  at  the  benefit  concert  of  the 
Hamilton  Singers  given  in  this  city 
last  week. 

Ernest  H.  Heinrichs,  financial  editor 
of  the  Pittsburgh  Dispatch,  has  gone  to 
Colorado  on  pleasure  and  business.  Dur¬ 
ing  his  absence,  H.  Brownfield  Scott  ** 
taking  care  of  the  news  of  the  street. 

Edgar  B.  Speer,  formerly  city  editor 
of  the  New  Castle  (Pa.)  Herald  is  now 
late  watch  man  on  the  Dispatch. 

E.  G.  Williams  has  re.signed  as  tele¬ 
graph  «‘ditor  of  the  Pittsburgh  I’ost  to 
go  to  the  Chicago  Herald.  He  is  suc¬ 
ceeded  by  Charles  Murray. 
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PERSONALS 

(Continued  from  page  1325) 

C.  A.  Roolc,  president  and  editor  of 
the  Pittsburgh  Dispatch,  attended  the 
executive  committee  meeting  of  the  As¬ 
sociated  Press  held  in  New  York  city 
March  29,  of  which  he  is  a  director. 

Harry  Keck,  of  the  sporting  depart¬ 
ment  of  the  Pittsburgh  Post,  represent¬ 
ed  his  paper  at  the  Moran-Willard  fight. 

H.  J.  Hoyle,  formerly  court  man  at 
the  Tri-State  News  bureau,  is  now  a 
member  of  the  Pre.ss  editorial  staff. 

J.  D.  B.  Seckelman,  who  was  the  man¬ 
ager  of  the  Pitt.sburgh  office  of  the 
United  Pre.ss,  has  joined  the  secret  ser¬ 
vice  force.  He  is  succeeded  by  E.  H. 
Kroh. 

Mary  Haldeman  Way  is  writing  a 
series  of  clever  feature  stories  for  the 
Pitt.sburgh  Dispatch.  Each  week  she 
covers  some  article  used  in  the  house¬ 
hold  with  a  two  or  three  column  story. 
The  articles  are  attractively  illustrated 
and  the  other  half  of  the  page  is 
eagerly  sought  by  adverti.sers  selling 
the  wares  atjout  which  she  writes. 


DALL.\S — Richard  Wa.shburn  Child. 

author  and  war  correspondent, 
who  has  recently  returned  from  Rus¬ 
sia,  vi.sited  in  Fort  Worth  (Tex.)  this 
week,  and  spoke  l>efore  the  Fort  Worth 
Rotary  Club. 

R.  L.  Petty,  recently  of  the  Chicago 
office  of  the  Associated  Press,  has  been 
transferred  to  the  Dallas  office,  suc¬ 
ceeding  Roy  C.  Carter,  resigned. 

Dr.  Curtis  Ixe  I..aw.s.  editor  of  the 
Baptist  Examiner  of  New  York,  is  a 
vi.sitor  in  Dallas  as  the  guest  of  Dr. 
George  W.  Truett.  pa.stor  of  the  First 
Baptist  Church.  While  here  he  ijreach- 
ed  at  the  First  Baptist  Church.  Dr. 
Daws  will  visit  Waco,  where  he  will 
deliver  an  address  before  the  student 
lx)dy  of  Baylor  University. 

Wilbur  Keith,  of  the  Dallas  News 
force,  went  to  Paris  and  covered  the 
$15,000,000  fire  for  the  Belo  publica¬ 
tions,  the  Dallas  Morning  News,  Gal¬ 
veston  Morning  News,  and  the  Dallas 
Evening  Journal. 

George  H.  Clements,  publicity  direc¬ 
tor  for  the  El  Paso  Chamber  of  Com¬ 
merce,  has  gone  to  the  front  in  Mexi¬ 
co  with  Gen.  Pershing  and  the  punitive 
expedition,  and  will  cover  the  develop¬ 
ments  for  the  El  Paso  Herald. 

John  C.  Welch,  recently  with  the 
Dallas  County  Record,  has  returned  to 
the  Dallas  Morning  News,  and  is  now 
employed  on  its  advertising  staff. 


SAN  FRANCISCO.— Winnlfred  Black 
(Annie  Laurie),  of  the  San  Fran¬ 
cisco  Examiner,  addressed  the  San 
Francisco  Chapter  of  the  Women’s 
Section  of  the  Navy  League  at  their 
weekly  meeting,  held  at  the  Fairmont 
Hotel  on  "Preparedness.”  Mrs.  Fred¬ 
erick  Colburn,  a  former  newspaper  wo¬ 
man,  who  is  regent  of  the  San  Fran¬ 
cisco  Chapter,  presided  over  the  meet¬ 
ing. 

Harold  Walker  has  taken  the  water 
front  detail  for  the  Chronicle  in  place  of 
Albert  Porter,  who  Is  now  assistant  city 
editor  on  night  duty. 

Alexander  Berkman,  editor  of  'The 
Blast,  a  radical  paper  recently  estab¬ 
lished  in  San  Francisco,  spoke  at  the 
Emerson  Studio  last  Friday  on  “The 
Psychology  of  Pri.son  Life.”  Many  club 
women  attended  the  session.  Berkman, 
who  is  well  known  in  New  York,  is  the 
author  of  "Prison  Memoirs  of  An  An¬ 
archist.” 

Among  the  outside  newspaper  men 
who  are  visiting  in  San  Francisco  are 
the  following:  V.  S.  McClatchy,  one  of 
the  owners  of  the  Sacramento  Bee; 
C.  H.  Denel.  editor  and  publisher  of  the 
Chico  Record;  Wm.  A.  Marlow,  who  is 
connected  with  a  Sacramento  paper;  F. 

D.  Atkinson,  a  newspaper  publisher,  of 
Sanger,  Cal. 

Bailey  Millard,  journalist  and  maga¬ 
zine  editor,  has  been  appointed  as  edi¬ 
tor-in-chief  of  Orchard  and  Farm,  which 
is  publi.shed  in  San  Francisco  by  the 
Hearst  interests.  He  was  Sunday  edi¬ 
tor  of  the  Examiner  in  1902,  and  has 
l>een  editor  of  Hearsfs  Magazine  for 
some  time. 


ANAD.\.— Hon  P.  T.  McGrath,  edi¬ 
tor  of  the  St.  John’s  (N.  F.)  Her¬ 
ald,  was  appointed  president  of  the 
Legi.slative  Council  at  the  opening  of 
the  Newfoundland  Parliament  recently. 
Mr.  McGrath  is  well-known  to  maga¬ 
zine  readers  as  a  writer  on  many  phases 
of  Newfoundland  life. 

E.  Lancaster,  manager  of  the  Ma- 
doc  (Ont.)  Review  for  the  past  two 
years,  has  bought  the  Comber  (Ont) 
Herald. 

J.  Mannering,  a  former  member  of  the 
staff  of  the  Lethbridge  Herald  has  been 
recommended  for  the  military  cross  for 
valuable  work  at .  the  front.  He  is  an 
officer  of  the  Second  Dublin  Fusiliers 
and  with  great  daring  reconnoitred  and 
made  maps  of  certain  enemy  trenches. 

D.  B.  Weldon,  of  the  Moncton  Times 
staff,  has  been  given  a  lieutenant’s  com- 
mis.sion  in  the  115th  New  Brun.swick 
Battalion.  He  is  the  fourth  member 
of  the  Times’s  staff  to  join  the  115th. 

Miss  Alice  Fairweather  has  joined 
staff  of  the  St.  John  (N.  B.)  Standard 
and  is  covering  the  theatre.s,  besides  do¬ 
ing  other  general  work.  She  is  said  to 
lie  the  only  girl  regularly  employed  on 
the  editorial  staff  of  any  St.  John  paper. 

R.  W.  Allin,  M.A.,  is  the  new  editor 
of  the  Canadian  Churchman,  the  organ 
of  the  .-Vnglican  Church  in  Canada.  This 
l)aper  has  been  acquired  from  its  for¬ 
mer  owner,  Evelyn  Macrae,  by  a  joint 
.stock  company  of  which  George  B. 
Woods  is  president.  Its  shareholder.^ 
extend  all  over  Canada. 

James  R.  Morrison,  who  obtained  his 
newspaper  training  on  the  Toronto  Star 
and  afterwards  was  engaged  in  new.7- 
paper  work  in  I.^porte,  Ind.,  has  been 
honored  with  the  distinguished  conduct 
medal,  for  gallantry  and  devotion  to 
duty  at  Festubert.  He  Is  a  corporal 
in  the  Royal  Army  Medical  Corps. 

H.  B.  Crow,  who  has  had  varied  ex- 
p<'riences  on  the  Canadian  press,  serv¬ 
ing  at  different  times  on  the  staffs  of  the 
D-thbridge  News,  Ro.ssland  Miner,  Tor¬ 
onto  News,  Montreal  Herald,  and  Ot¬ 
tawa  Journal,  has  joined  the  staff  of  the 
British  and  Colonial  Pre.s.s  Service,  Tor¬ 
onto. 

J.  C.  I-aval,  formerly  of  Spokane,  has 
joined  the  Nelson  News  as  telegraph 
editor. 

James  B.  Derer,  St.  John  (N.  B.) 
Times-Star,  has  completed  his  course 
at  Halifax  and  has  been  gazetted  lieu¬ 
tenant  in  the  115th  New  Brunswick 
Battalion. 


CHRISTIANITY  IN  BUSINESS 

Stirring  Address  by  Circulation  Manager 
Sidney  Long  at  Coffey ville,  Kan. 

“Work  of  the  Young  People”  was  the 
topic  of  an  address  delivered  last  Fri¬ 
day  evening  by  Sidney  Long,  business 
manager  of  the  Wichita  (Kan.)  Eagle 
and  member  of  the  Newsboys’  Welfare 
Committee  of  the  International  Circula¬ 
tion  Managers’  Association,  at  the  First 
Christ;an''Church,  in  Coffeyville,  Kan. 

Mr.  Long  is  an  optimist  and  an  al¬ 
truist.  He  does  not  believe  that  the 
world  is  going  to  the  dogs  just  because 
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a  few  men  go  wrong,  or  that  young  peo¬ 
ple  to  succeed  must  shut  themselves  out 
from  all  wholesome  pleasure. 

He  does,  however,  believe  that  the  all 
important  and  all  powerful  element  in 
success  is  C^hristian  manhood  and  Chris¬ 
tian  womanhood,  and  declares  that  the 
Christian  business  man  or  woman  gets 
nearer  success,  in  the  long  run,  than 
the  selfish,  hardened  men  and  women 
of  the  world. 

He  holds  that,  while  it  may  be  per¬ 
fectly  legal  to  let  egoism  take  supre¬ 
macy  over  Christianity  in  one’s  busi¬ 
ness,  yet  the  results  are  not  half  so  sat¬ 
isfactory,  nor  the  rewards  so  sweet. 

The  Christian  man  or  woman  may  not 
gain  such  great  wealth  as  the  worldly 
man  or  woman,  according  to  Mr.  Long, 
but  they  do  accumhlate  far  greater 
trea.sures  in  the  world  to  come,  while 
living  at  the  same  time,  happy  in  the 
consciousness  of  a  work  well  done  and 
a  life  well  spent. 

Mr.  Long  also  believes  in  the  selection 
of  young  people  while  they  are  young, 
for  the  future  lawyers,  doctors,  mini."- 
ters,  missionaries;  that  the  time  to 
shape  and  train  the  mind  for  its  future 
sphere  of  usefulness  is  in  childhood, 
when  the  mind  is  plastic — when 
thoughts  are  easily  molded  and  good 
impre.ssions  easily  implanted.  His  the¬ 
ory  is  that  "as  the  twig  is  bent,  so  the 
tree  Inclines.” 

He  believes,  too.  In  the  big  brother 
idea — the  lifting  of  the  boy  up  into  a 
higher,  nobler,  and  more  spiritual  man¬ 
hood;  in  the  spirit  of  helpfulness  that, 
while  condemning  human  shortcomings, 
and  the  frailties  of  human  nature,  yet 
banishes  these  to  the  limbo  of  the  past 
and  implants  in  their  stead  pure 
thoughts  that  spring  up  into  the  true 
Christian  life. 


Presbrey  Chosen  Golf  Chairman. 

Frank  Presbrey,  president  of  the 
Frank  Presbrey  Company,  adverti.sing 
agents,  of  New  York  city,  has  been 
cho.sen  chairman  of  the  committee  if 
arrangements  for  the  senior  tourna¬ 
ment  of  the  Apawamis  Golf  Club,  at 
Rye,  N.  Y.,  next  fall.  Mr.  Presbrey  is 
the  originator  of  the  father  and  son 
tournament,  instituted  at  the  Sleepy 
Hollow  Country  Club,  Tarrytown,  N.  Y., 
la.st  year,  and  which  will  again  be  made 
one  of  the  principal  events  at  that 
club  this  year. 


BROOKLYN  TIMES  DINNER 
Staff  Reunion  Held  In  Celebration  of 
Paper's  68th  Anniversary. 

The  Brooklyn  (N.  Y.)  Daily  Times 
celebrated  Its  sixty-eighth  anniversary 
with  a  dinner  and  staff  reunion,  at  the 
Brooklyn  Club,  last  Saturday  evening. 
Representatives  of  the  State  Govern¬ 
ment,  the  city  government,  and  the 
bench  of  Kings  County  were  present. 

Among  those  who  congratulated  the 
Times  and  John  N.  Harman,  Its  editor 
and  general  manager,  were  Secretary 
of  State  Francis  M.  Hugo,  State  Con¬ 
troller  Eugene  M.  Travis,  Public  Ser¬ 
vice  Commissioners  Travis  H.  Whitney 
and  Charles  S.  Hervey,  Supreme  Court 
Justices  Frederick  E.  Crane,  Russell 
Benedict,  Isaac  M.  Kapper,  and  Luke 
D.  Stapleton,  and  many  other  distin¬ 
guished  profes.sional  and  business  men. 

The  200  diners  enjoyed  a  vaudeville 
entertainment,  a  short  lecture  illus¬ 
trated  with  moving  pictures  of  exciting 
present-day  incidents  on  the  Mexican 
border,  and  pictures  and  songs  by 
George  Dostal.  The  menu  was  printed 
in  a  book  illu.strated  with  reproductions 
of  the  Brooklyn  ’Times  as  it  was  when 
first  issued  and  as  it  is  to-day. 


St.  Louis  Farewell  to  Francis 

St.  Louis,  March  29. — Former  Gov. 
David  R.  Francis,  chief  owner  of  the 
St.  Louis  Republic,  was  tendered  a 
$3,000  testimonial  dinner  by  500  friends 
and  business  associates  on  the  night  of 
March  23  at  Hotel  Jefferson,  upon  the 
occasion  of  his  departure  to  Petrograd, 
where  he  will  assume  his  duties  as 
Ambassador  to  Russia.  The  dinner  was 
under  the  auspices  of  the  Merchants’ 
Exchange,  of  which  he  was  an  early 
president,  and  the  St.  Louis  Business 
Men’s  League.  On  the  following  eve¬ 
ning  a  public  reception  was  tendered 
him  at  the  Jefferson  Memorial,  where 
the  Missouri  Historical  Society,  of  which 
he  had  been  president  and  director,  was 
host.  On  the  following  day,  a  public 
reception  was  held  for  all  St.  Louis 
citizens  on  the  floor  of  the  St  Louis 
Merchants’  Exchange.  He  left  on  March 
27  for  Washington  City,  whence  he  goes 
to  his  new  foreign  post. 


Times  Acl  Staff  Dines 

C.  Ironmonger,  of  the  Ironmonger 
Advertising  Agency,  of  20  Vesey  Street, 
was  a  guest  of  the  first  monthly  din¬ 
ner  of  the  advertising  staff  of  the  New 
York  Times,  recently  held  in  the  private 
dining  room  of  the  Times  Annex,  229 
West  43d  Street.  Mr.  Ironmonger 
said,  in  part,  that  the  man  who 
creates  something  is  the  man  who  wins 
respect.  This  is  the  first  of  the  series 
of  monthly  luncheons  by  the  advertis¬ 
ing  department  of  the  New  York  Times. 
Prominent  advertising  men  will  give  an 
address  at  each  luncheon. 


Editor  H.  H.  Harver  Honored 

The  stati.stics  of  Princeton  I’niver- 
.sity’s  .senior  clas.s.  made  public  on 
March  29,  reveal  the  fact  that  H.  H 
Harver,  of  New  York  city,  editor  of 
the  Daily  Princetonian,  was  voted  to 
be  the  beat  all-round  man  outside  of 
athletics  and  also  was  voted  the  most 
respected  man. 


WEDDING  BELLS 

Mi.ss  Lydia  Lopokova,  youngest  of  the 
premiers  with  the  Diaghileff  Ballet 
Ru.s.se,  will  be  married  at  the  close  of 
the  New  York  Metropolitan  Opera  House 
season,  to  Hayward  Brown,  sporting 
editor  of  the  New  York  Tribune. 

Warren  E.  Monfort,  telegraph  editor 
of  the  Peoria  (Ill.)  Transcript,  and  well 
known  in  journalistic  circles  of  Illinois, 
and  Miss  Grace  E.  Salisbury,  society 
editor  of  the  same  newspaper,  eloped 
and  were  married  at  Eureka,  Ill.,  on 
March  20.  A  peculiar  circumstance  of 
the  wedding  was  the  fact  that  Miss  Sal¬ 
isbury’s  elopement  was  foretold  by  a 
fortune-teller,  whom  she  visited,  while 
she  was  writing  a  series  of  special  arti¬ 
cles  dealing  with  clairvoyants,  for  the 
Peoria  Transcript. 
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SUMPTUOUS  QUARTERS 
FOR  ADVERTISING  CLUB 


Colonial  Buildings  in  West  Twenty- 

Fifth  Street,  Remodelled  into  Modern 

Structure— Formal  Opening  to  Be 

Observed  April  19— Tenth  Anniversary 

Celebration  to  be  Held  May  16. 

The  new  clubrooms  of  the  Advertis¬ 
ing  Club,  of  New  York,  were  informal¬ 
ly  opened  on  Thursday.  The  formal 
opening  will  take  place  on  April  19, 
with  an  elaborate  programme  of  exer¬ 
cises,  and  on  May  16,  the  Club  will  cel- 
el)rate  its  tenth  anniversary. 

The  property,  which  comprises  the 
three  buildings  at  4P,  47,  and  49  West 
25th  Street,  was  acquired  by  the  Club 
about  six  months  ago.  Previous  to 
that  time  the  Club  maintained  an  ex¬ 
ecutive  headquarters  at  200  Fifth  Ave¬ 
nue.  Through  extensive  alterations 
and  remodelling,  the  three  buildings 
have  been  changed  into  a  single  mod¬ 
ern  structure. 

The  buildings  are  of  the  Colonial 
■style  of  architecture,  and  in  outward 
ai)i)earance  they  remain  the  same  as  in 
the  early  period.  Inside,  however,  they 
have  been  almost  e.itirely  reconstructed 
to  meet  the  modern  conditions 
and  requirements  of  the  Club.  The  con¬ 
necting  walls  have  been  broken 
through,  and  the  buildings  so  cleverly 
joined  together,  that,  from  the  inside, 
they  present  the  appearance  of  one 
large  structure. 

While  much  has  been  done  in  the 
way  of  modernizing  the  interior  of  the 
buildings,  yet  it  is  a  noticeable  fact 
that  in  the  reconstruction  the  archi¬ 
tects  have  retained  a  great  deal  of  the 
Colonial  effects,  (particularly  in  the 
main  stairways.  The  most  radical 
change  was  made  in  the  lighting  sys¬ 
tem.  When  the  Oub  took  over  the 
buildings  they  were  lighted  by  gas. 
These  fixtures  have  now  been  removed 
and  an  indirect  electric  lighting  system 
installed. 

The  entrance  to  the  new  clubrooms 
Ls  through  the  central  building  of  the 
group,  47  West  25th  Street.  Just  in¬ 
side  the  decorated  glass  doors,  in  which 
are  ground  the  crest  of  the  Club,  is  a 
spacious  lobby,  with  coatrooms  and 
cigar  stand.  Adjoining  the  lobby  are 
several  telephone  booths,  a  special 
kitchen  service,  and  a  large  three-part 
dining-room. 

The  basements  of  the  buildings  have 
been  remodelled  into  a  kitchen  and 
grill-room,  with  wash  rooms  for  men 
and  women.  The  second  fioor  has  been 
turned  into  a  commodious  lounglng- 
room,  while  on  the  third  floor  are  two 
writing  and  reception  rooms,  which 
may  al.so  be  u.sed  for  classrooms  and 
special  committee  meetings,  and  book 
and  magazine  libraries.  The  fourth 
fioor  is  occupied  by  the  Club  office  and 
wash  and  dressing-rooms  for  members 
desiring  to  use  them  for  preparing  for 
the  theatre,  receptions,  partie.s,  or  ban¬ 
quets. 

For  the  formal  opening  of  the  Club, 
an  elaborate  and  appropriate  pro¬ 
gramme  of  exercises,  to  begin  with  .a 
dinner  in  the  early  evening,  is  being 
prepared.  The  informal  opening  of  the 
Club  was  arranged  in  order  that  the 
friends  and  guests  of  the  members 
might  have  a  more  leisurely  opportu¬ 
nity  of  inspecting  the  rooms  than  could 
be  afforded  at  the  formal  opening  cere¬ 
monies.  The  form  of  the  tenth  anni¬ 
versary  celebration  on  May  16  has  not 
yet  been  definitely  decided  upon. 

Among  the  coming  events  at  the  Club 
will  be  an  address  on  the  European 
War,  by  "Jimmy”  Hare,  the  war  pho¬ 
tographer  of  Leslie’s  Weekly,  who  re¬ 
cently  returned  from  the  European  bat¬ 
tlefields,  on  April  6  or  12.  Mayor  Mitch- 
el  will  speak  at  the  Club  on  April  6, 
and  Albert  J.  Farrell,  of  the  United 
States  Steel  Corporation,  on  May  11. 

At  the  noonday  meeting  last  Thurs¬ 
day,  John  Ijce  Mahin,  who  recently 
disposed  of  his  interest  in  the  Mahin 
.\dvertlsing  Agency,  of  Chicago,  and 

moved  to  New  York,  spoke. 


CANADIAN  GOVERNMENT  ADS. 


Begins  a  Series  of  Thrift  and  Production 
Pleas  in  Dominion  Newspapers. 

Tokonto,  March  28. — Copy  for  the 
first  of  a  series  of  thrift  and  produc¬ 
tion  advertisements  to  appear  in  all 
(.'anadian  newspapers  was  sent  out  last 
week  to  the  publishers  of  the  three 
prairie  Provinces.  It  is  addressed  par¬ 
ticularly  to  the  farmers  of  the  Middle 
West,  and  urges  the  advisability  of  put¬ 
ting  as  much  land  as  possible  under 
crop  by  resorting  to  the  practice  of 
seeding  on  stubble.  Advertising  suited 
to  the  needs  of  the  producers  of  other 
iiarts  of  Canada  will  follow  in  the 
course  of  a  week  or  so,  and  the  entire 
campaign  will  extend  over  a  period  of 
six  to  eight  weeks. 

This  publicity  is  the  latest  scheme  of 
thf  Government  of  Canada  to  utilize  the 
newspaper  press  of  the  country  in  the 
furtherance  of  its  plans.  Commencing 
with,  an  apple  advertising  campaign  in 
1914,  it  followed  this  up  with  the  pa¬ 
triotism  and  production  campaign  of  me 
spring  of  1915.  Then  came  the  domes¬ 
tic  loan  campaign  of  the  fall,  and  now 
there  has  been  arranged  the  present 
thrift  and  production  campaign.  Every 
daily  and  weekly  newspaper  in  the 
country  and  several  other  mediums  will 
be  used,  while  it  is  understood  that 
about  $50,000  will  be  expended  for  the 
purpose. 

Following  the  precedent  established 
in  connection  with  the  advertising  of 
the  domestic  loan  last  November,  the 
copy  is  being  sent  direct  from  Ottawa 
to  the  various  newspapers,  and  not,  as 
before,  through  an  advertising  agency. 
The  Departments  of  Finance  and  Agri¬ 
culture  are  jointly  responsible  for  the 
business,  and  the  King's  Printer  is  at¬ 
tending  to  the  details.  This  means  that 
publishers  will  receive  their  full  card 
rates  for  the  advertising,  which  is  a  fa¬ 
vorable  consideration. 

The  promotion  department  of  the 
Canadian  Press  Association  is  again 
largely  responsible  for  the  campaign. 
It  persuaded  the  Government  to  under¬ 
take  the  apple  advertising  campaign, 
which  proved  so  successful  that  it  has 
not  been  so  ditficult  to  induce  them  to 
take  up  other  lines.  This  work  of  the 
Association  has  never  been  completely 
organized,  but  it  is  hoped  that  it  will 
soon  be  placed  on  a  more  .systematic 
basis.  The  directors  believe  that  there 
is  a  great  future  for  a  well-handled  pro¬ 
motion  department. 


Arthur  Navarre  Arrested 

St.  IjOI’is,  March  29. — A  man.  who 
the  police  say  is  Arthur  Navarre,  sixty 
years  old,  an  author  who  wrote  under 
the  name  of  Helen  Dare,  and  who  also 
conducted  a  news  .syndicate  bureau  in 
Chicago,  was  arrested  here  this  week 
on  the  authority  of  a  telegram  from 
Chicago.  It  is  said  that  a  warrant  has 
lieen  i.ssued  against  him  there,  charging 
fraud  to  the  amount  of  $1,300.  He  had 
l)een  living  here  under  the  name  of 
Navarre.  He  refu.sed  to  make  a  state¬ 
ment.  Detectives  watched  his  residence 
for  days  before  apprehending  him. 
Pinkerton’s  say  that  Navarre  had  an 
account  in  the  Fort  Dearborn  National 
Hank  of  Chicago,  and  that  on  March 
16  he  deposited  a  check  for  a  large 
amount  and  checke<t  out  more  than 
$500.  Igiter,  they  claim,  the  check  was 
returned  to  the  bank,  marked  "not 
sutfleient  funds.” 


About  the  Making  of  Cuts 

"The  Preparation  of  Copy  for  Photo- 
Engraving,”  by  William  Henry  Hakcr, 
is  the  title  of  a  little  booklet  which  is 
being  distributed  by  the  Eclipse  Elec¬ 
trotype  and  'Engraving  (.ompany,  of 
Cleveland,  O.  It  is  filled  with  sugges¬ 
tions  that  will  help  newspapers  and  ad¬ 
vertisers  to  secure  l)etter  results  from 
the  photographs  they  send  to  the  photo¬ 
engraver  or  aid  them  in  their  selection. 
A  copy  should  be  in  every  advertising 
man’s  handa 


DIRECT  ADVERTISING  WEEK 


Chicago  .All  Men  Hear  the  Views  of  Ex¬ 
perts  in  Reaching  Customers. 

Chicago,  March  29. — E.  St.  Elmo 
lA^wis,  adverti.sing  coun.sellor  of  De¬ 
troit,  .Mich.,  addressed  the  Advertising 
Club  Monday  noon.  Mr.  I.ewis  heads 
the  list  of  advertising  experts  who 
will  talk  to  the  Club  every  day  this 
week,  which  has  been  set  aside  as  “Di¬ 
rect  Advertising  Week.” 

Mr.  I.ewis,  whose  subject  was  “Di¬ 
rect  -Advertising  Coming  into  Its  Own,” 
gave  the  Club  some  advice  on  handling 
direct  advertising. 

"The  great  fault  with  direct  adver¬ 
tising  in  the  past  has  been  that  ad¬ 
vertising  men  have  written  it,”  Mr. 
Lewis  said.  “There  is  not  one  of  the 
brotherhood  in  a  hundred  who  is  quali¬ 
fied  to  write  this  class  of  advertising. 
You  should  let  the  customers  write  the 
letters  which  are  to  be  sent  out.  These 
are  the  per.sons  best  qualified.  I^earn 
how  to  use  other  people’s  brains  for 
your  succe.s.s. 

"The  great  trick  with  successful  di¬ 
rect  adverti.sing  is  getting  the  cus¬ 
tomer’s  viewpoint.  The  ad  man  must 
write  about  something  which  appeals 
to  the  customer.s,  but  until  he  knows 
what  they  are  thinking  of,  he  cannot 
.satisfy  that  appeal.” 

Charles  H.  Stevenson,  president  of 
Veneer  Products,  Mishawaka,  Ind.,  was 
the  speaker  on  Tue.sday.  “Handling 
the  Inquiry”  was  the  subject  of  his 
addres.s.  He  told  about  the  scientific 
and  thorough  method  his  company  had 
adopted  in  the  working  out  of  its  di¬ 
rect  advertising  problems. 

"Keeping  the  Dealer  Sold,”  was  the 
address  given  to-day  by  C.  G.  Howell, 
adverti.sing  manager  of  the  J.  I.  Case 
Plow  Works,  Racine,  Wis.  The  other 
speakers  of  the  week  will  lie  John  Al¬ 
len  Underwood,  .sales  director  Favorite 
Stove  and  Range  Co.,  Piqua,  O. ;  H.  R. 
Mulford,  publicity  manager  Harris 
Trust  and  Savings  Rank,  and  H.  Wal¬ 
ton  Heegstra,  Heeg.stra  Advertising 
Service. 

nie  clubrooms  have  lH>en  decorated 
with  various  exhibits  in  celebration  of 
the  week’s  programme. 


HONESTY  IN  ADVERTISING  PAYS 

Head  of  Big  .Agency  So  Declares  When 
Interviewed  on  the  Subject. 

San  Francisco,  March  25. — F.  W. 
.Ayer,  head  of  N.  W.  .Ayer  &  Son,  of 
Philadelphia,  who  is  in  San  Francisco 
on  one  of  his  periodical  busine.ss  trip.s, 
.said,  in  an  interview: 

"The  extent  to  whTch  advertising  has 
developed  as  a  i>otential  factor  in  busi¬ 
ness  is  lieyond  the  belief  of  the  uniniti¬ 
ated.  It  would  surprise  many  people 
to  know  that  the  educational  institu¬ 
tions  of  this  country  spend  hundreds  of 
thousands  of  dollars  every  year  just 
to  tell  when  school  opens. 

"The  advertising  pages  of  a  news¬ 
paper  are  as  important  and  are  probably 
more  widely  read  than  the  editorial 
pages.  Advertising  is  a  department  of 
selling,  not  a  business  by  itself.  You 
cannot  create  a  demand  for  an  article 
unless  it  is  properly  distributed.  The 
goods  must  be  on  the  shelf  when  the 
customer  calls  for  them.  Di.stribution 
must  precede  adverti.sing. 

"Advertising  makes  the  first  .sale.  Re¬ 
sales  depend  upon  the  goods  themselves. 
The  quality  advertised  must  lie  con¬ 
stantly  delivered.  The  proof  of  a 
tradesman’s  honesty  is  the  fact  of  his 
being  able  to  continue  advertising.” 


Newspapers  were  first  inventeil 
by  a  F'rench  physician,  who,  find¬ 
ing  his  visits  welcome  whenever 
he  brought  any  news  or  gossip, 
applied  to  C'ardinal  Richelieu  for 
a  patent  to  publish  the  Paris 
Gazette,  in  1622. — lUhambers. 


AD  CLUB  MEN— 


Tell  your  Transportation  Com¬ 
mittee  you  wish  to  go  over  “The 
Route  of  the  Black  Diamond  ’  to 
Philadelph’a.  It  means  a  joy¬ 
ride  through  some  of  America’s 
most  interesting  mountain  coun¬ 
try.  Let  us  tell  you  more  of  it-  - 
shall  our  representative  call  on 
your  Committee  ? 

ADDRESS 

Loh^h  ^alloy  Railroad 

14.4  Liberty  St.  New  York  City 


Announcement 

On  April  8th  we  will 
move  our  New  York. 
Office  to  the  7th 
floor  of 

THE  WORLD 
BUILDING 


E.  W.  BLATCHFORD 
COMPANY 

New  York  Chicago 

Makers  of 

QUALITY  PRINTERS^ 
METALS 

Lino  ] 

Mono 

Inter  \  TYPE  METALS 
Stereo i 
Job  J 


(lartoonists  Will  .Aid  Actors'  Fund 

Several  of  the  best  known  newspaper 
cartbonists  have  enli.sted  in  the  motion 
picture  campaign  for  the  Actors’  Fund 
of  America.  They  will  help,  by  their 
valuable  services  and  faille  pens  and 
IM-ncil.s,  to  rai.se  the  $500,000  which  the 
allieil  motion  picture  industries  hojie  to 
realize  in  fifteen  weeks  as  their  share 
of  the  million  dollars  needed.  Charles 
R.  MacUauley,  the  cartoonist,  is  chair¬ 
man  of  the  Committee  on  Animated 
Cartoons  and  Announcements.  He  is 
organizing  the  famous  pen  arti.sts  and 
work  along  unique  lines  will  be  mapped 
out  for  all  of  them.  Tom  Powers  and 
T.  A.  Dorgan  (Tad),  of  the  New  York 
Evening  Journal,  and  George  McManus 
head  the  long  list  of  those  who  have 
responded  to  the  call  for  help. 


k 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


Elditors  Who  Know 

The  George 
Grantham 
Bain  Serv¬ 
ice  occupies 
the  same 
relation  to 
newspapers, 
in  an  il¬ 
lustrated 
way,  that 
the  Asso¬ 
ciated  Press 
does  in  a 
news  sense. 

I  regard  the 
service  as 
JOSEPH  OAHRETSON  invaluable. 

Cincinnati  Times-Star. 

Bain  Service  Motto  It  “liiuatrate  To  day't 
Ne«*  To-day.”  Try  It. 

BAIN  NEWS  SERVICE 
32  Union  Square,  E..  N,  Y.  City 


SLIM  JIM 

is  a  full  page  Comic  feature,  fur¬ 
nished  in  Mat.  form,  Black, 
Black  and  Red  or  Four  Colors, 
20"  or  21",  7-columns  or  8-col¬ 
umns;  Saturday  or  Sunday  re¬ 
lease  date. 

Carries  lots  of  ACTION; 
Color  scheme  beautiful.  Price 
right. 

Do  you  Tvant  late  proofs? 

WORLD  COLOR  PRINTING 
COMPANY. 

R.  S.  Grable,  Mgr. 
Established  1900  St.  Louis,  Mo. 


MANHATTAN 
PHOTO- 
ENGRAVING  C? 


251  &  Z53 'WILLIAM  ST.  COB  KETW- 
CHAMBEB^  ST.NETW  YOBlK. 


R.J.BIDWELI 

CO. 

Pacific  Coast  Representativ* 

DAILY 

NEWSPAPE 

‘  of 

RS 

SAN  FRANCISCO  OFFICE 

of  the 

Editor  and  Publisher 

742  Market  Street 

SAN  FRANCISCO 

SIDELKHITS  ON  BIG  MEN 


JASON  HOtJKKS 

(PuhliHhrr  of  the  New  York  Globe.) 

TWO  men  were  talking  toRether  re¬ 
cently. 

Said  one: 

“Geraldine  Farrar  i.s  at  the  zenith  of 
her  career.” 

“No,  said  the  other,  “wait  until  she 
is  universally  known  as  ‘Geraldine.’  " 
.And  I  couldn’t  help  but  wonder  if 
Mr.  UoRers  realized  the  siRnifleance  of 
Iteing  universally  known  as  “Ja.son.” 

“Jason  KoRer.s,”  I  onee  heard  said 
of  him,  “is  a  human  dynamo;  he  sput¬ 
ters  energy." 

It  exactly  de.scxibes  him. 


Jason  Rogers. 


“Rut,"  1  .said  to  one  of  his  as.sociate.s, 
“How  can  he  possibly  give  the  best 
that  is  in  him  to  .so  many  different  en- 
terr>rises?  Doe.sn't  he  l)eeome  con- 
fu.sed  in  his  idea.s,  and  weaken  a  project 
l»y  only  half  interesting  himself  in  if.’’’ 

"It’s  a  curious  thing,”  was  the  answer, 
“I  have,  on  numerous  neca sinus,  heard 
Mr.  Rogers  di.scour.se  on  half  a  dozen  or 
more  .sultjects  in  one  afternoon,  and  he 
tackles  each  as  though  it  wore  the  on.y 
thing  he  had  l»een  thinking  of  for  the 
past  year.  His  ideas  are  clear,  con¬ 
cise,  and  to  the  point.  He  doesn’t  waste 
time  or  words,  and  invarialdy  there  is 
a  ’punch’  in  what  he  say.s.” 

’’t)h,  I  l>elieve  the  ’punch’  all  right,’’  I 
responded,  thinking  of  the  man  who, 
uiMjii  being  a.sked  to  quote  Mr.  Rogers’s 
favorite  axiom,  wrote: 

“!  !  -!-!  ?  !-!  ! 

While  not  entirely  devoid  of  senti¬ 
ment  (1  under.stand  he  has  his  own 
private  i>ay-roll),  Mr.  Rogers  is  es¬ 
sentially  a  prac-tieal  man. 

“Dt'liver  the  goods,’’  is  his  motto 
(don’t  you  Ijelieve  the  one  quoted 
alM)ve! ),  and  if  you  cannot  do  that — out 
you  go,  for  he  i.s  absolutely  merciless 
when  there  is  a  man  to  Ije  “tired”  who 
has  fallen  down  in  his  work,  even 
though  that  man  may  have  the  well- 
known  sick  wife  and  seven — why  do 
they  always  in.si.st  upon  .seven? — chil¬ 
dren  at  home. 

The  appealing  figure  of  “the  tired 
business  man”  is  describeti  in  numer¬ 
ous  of  our  l)e.st  .sellers:  is  sympatheti¬ 
cally  portrayed  on  our  stage,  and  is 
the  subject  of  much  proldematic  dis- 
cu.ssion,  especially  in  New  York. 

When  I  fir.st  heard  of  him  I  pictured 
him  about  as  follows: 

Very,  very  jtale,  with  perhaps  a 
nervous  twitch  in  one  eye  (just  to  make 
it  more  realistic,  you  know),  thin,  oh. 
quite  thin,  .sad  and  melancholy  of 
countenance,  and  much  inclined  to  daily 
swoons  due  to  mental  strain  and  sheer 
exhaustion. 

Never  by  any  chance  did  he  work 
for  the  love  of  it,  but  merely  to  support 
in  luxury  the  extravagant  wife,  who 
stient  all  her  time  at  the  th6  dansant 
with  some  t)old,  bad  man  who,  however, 
danced  divinely! 

Then  I  met  Mr.  Jason  Rogers. 

And  he  completely  upset  all  my 
theories  on  the  hard-working,  patient 
sufferer,  who  earned  the  daily  l)read. 

Powerfully  Imilt,  .square-shouldered, 


ruddy  of  cheek,  he  i.s  a  man  with  a  pe¬ 
culiarly  aggre.ssive  personality,  who 
fully  justifies  his  reputation  for  over¬ 
coming  .seemingly  insurmountaldc  oh- 
.staclos  and  “putting  over”  dittlcult  bu.si- 
ness  undertakings. 

"Why,”  1  said,  studying  him  closely, 
"he  looks  happy,  and,  doggonit,  as 
though  he  actually  enjoyed  his  work  I ' 

And  1  mused  sadly  on  another  wide¬ 
ly  popular  fallacy  that  had  been  wan¬ 
tonly  smashed.  Penelope. 


AI)  AFFILIATION  IS  ACTIVE 


Buffalo-(]leveland-Rochester  Group,  With 

1,600  Members,  Pushes  Good  Work. 

At  a  recent  meeting  of  the  board  of 
directors  of  the  Advertising  Affiliation, 
which  includes  the  ad  clubs  of  Cleve¬ 
land,  Buffalo,  and  Rochester,  a  pro¬ 
gramme  of  action  was  adopted,  with  a 
view  to  enlarging  the  activities  of  this 
department  of  the  Associated  Advertis¬ 
ing  Clubs  of  the  World.  At  present  the 
atfiliation  is  the  largest  in  point  of 
membership  that  it  ever  has  been.  Due 
to  the  recent  increases  in  membership 
of  the  Rochester  and  Buffalo  Ad  Clubs, 
almost  1,600  ad  men  are  now  meml^ers 
of  the  Advertising  Atliliation. 

A  big  item  in  the  programme  of  the 
Affiliation  is  an  active  campaign  to  fur¬ 
ther  the  big-brother  movement  in  Af¬ 
filiation  territory.  This  work  will  be 
done  in  cooperation  with  the  Associated 
Advertising  Clubs  of  the  World.  The 
.secretary  of  the  Atliliation,  Thomas  W. 
Garvin,  of  Cleveland,  has  already  start¬ 
ed  some  speechmaking  activities  along 
that  line. 

Better-business  bureaus  are  being  or¬ 
ganized  by  the  members  of  the  Attilia- 
tioii,  under  the  plan  prepared  and  pro¬ 
moted  by  the  vigilance  committee  of 
the  Associated  Ad  Clubs.  At  the  pres¬ 
ent  time  Cleveland  is  raising  upward 
of  $6,000  in  order  to  institute  this  work 
for  the  promotion  of  truth  in  advertis¬ 
ing. 

Buffalo  is  abso  actively  engaged  in  the 
preliminaries  looking  toward  following 
in  Cleveland’s  foot.steps  in  this  vigilance 
work.  Roehe.ster,  also,  is  building  plans 
along  that  line.  All  of  the  clubs  are  co- 
oiKTatiiig  and  interchanging  informa¬ 
tion,  so  as  to  help  one  another  in  the 
busines.slike  consummation  of  these  big 
tasks. 

It  was  rejKirted  at  the  meeting  of  the 
Affiliation  directors  that  Rochester  had 
added  some  200  members  to  its  roll,  and 
that  Buffalo  has  recently  doubled  its 
membership,  making?  it  the  largest  ad 
club  that  Buffalo  has  ever  had.  One  of 
•the  rea.sons  for  this  progress  was  given 
as  improvement  in  the  programme  of 
speakers.  In  order  to  advance  the.se 
activities  further,  a  system  was  adopted 
by  which  the  three  l)ig  clubs  will  inter¬ 
change  with  one  another  confidential 
information  in  regard  to  men  whom 
they  can  secure  to  talk  before  the  clubs 
at  their  formal  meetings. 

A  special  committee,  consisting  of  H. 
W.  Brarnley,  of  Boche.ster,  A.  F.  Os- 
Ijorn,  of  Buffalo,  and  E!.  H.  Roljert.s,  sec¬ 
retary  of  the  Uochester  Ad  Club,  was 
created  to  formulate  and  recommend 
additional  activities  which  the  Affilia¬ 
tion  will  undertake  in  the  interests  of 
its  meml)er.s,  and  of  advertising  in  gen¬ 
eral. 

The  present  officers  of  the  Affiliation 
are:  f'linton  Fish,  president;  Alex  F". 
0.sl)orn,  vice-president;  Thoma.s  W 
Garvin,  secretary-treasurer. 


American  Trade  Periodirals  Desired 

The  American  consul  at  Bergen, 
Norway,  reports  that  the  Bourse  (or 
E!xchange)  at  Ifcrgen,  which  corre- 
siwnds  roughly  with  the  Chamber  of 
C’ommerce  in  American  cities,  receives 
only  three  American  trade  periodicals, 
and  that  the  secretary  of  the  Bourse 
has  stated  that  if  the  publishers  of 
American  trade  periodicals  of  any  and 
all  kinds  care  to  send  their  puldica- 
tions  gratis  to  the  Bourse  they  will 
be  gladly  received.  Correspondence 
.should  be  directed  as  follows;  Bergens 
Bbrsen,  Bergen,  Norway. 


ALONG  THE  ROW 

CUB  COPY. 

”’riic  annual  Ix'ap-Year  dance  of  tlie 
Vindex  Social  Club  was  held  last  night, 
and  was  a  great  success.  Despite  its 
youth  and  embarrassment,  this  ever 
popular  organization  has  entered  upon 
a  career  of  such  tremendous  romantic 
possibilities  that  the  task  of  recording 
developments  in  moderate  language  i.s 
difficult.” 


GONE  TO  SLEEP. 

So  the  London  Standard  has  su.s- 
pended.  It  never  was  a  very  cheerful 
sheet,  and  the  copies  of  it  we  have 
seen  always  read  to  us  like  the  liamen- 
tations  of  Jeremiah. 


SHOWING  GOOD  SIGNS. 

Managing  Editor — "That  new  girl 
who  is  writing  society  news  for  us,  I 
think  is  going  to  do  good  work.  She 
seems  to  have  some  original  ideas.” 

Assistant  Editor — “How  so?” 

Managing  Editor — “Why,  in  describ¬ 
ing  the  reception  given  to  the  daughter 
of  Millionaire  Smith  the  other  night, 
who  has  a  fierce  yellow  face,  she  said: 
‘Miss  Smith  has  a  beautiful  rotogravun? 
complexion.’  ” 


RESPECTFULLY  DECLINED. 

Clara  Velson  writes  to  ask  “What 
shall  I  do  with  a  rejected  story?”  It 
all  depends,  Clara,  on  clrcumstancas. 
There  are  some  three  thousand  papers 
in  the  United  States  that  buy  stories, 
and  you  might  send  it  to  them  all  in 
turn.  If  you  can  raise  the  postage 
stamps.  However,  it  Is  safe  to  say  that 
if  a  story  has  been  rejected  twenty  or 
twenty-five  times,  it  is  probably  lacking 
in  some  interest.  The  thing  to  do  in 
this  case  is  to  put  it  away  and  write 
something  fietter.  Then  in  ease  you 
become  successful,  you  can  sell  the  old 
story  for  a  big  sum,  and  it  will  lie  hailed 
as  a  new  proof  of  your  genius.  We 
once  sent  a  story  to  an  editor,  and  ho 
.sent  it  liack.  We  kept  it  a  year,  and 
.sent  it  to  the  .same  paper  and  got 
a  nice  cheek  for  it.  The  second  time 
it  arrived  the  editor  had  prolialily  been 
fed.  So  never  grow  discouraged,  Clara, 
you  never  can  fell. 


EASILY  FIXED. 

This  may  lie  an  old  story,  l)ut  never- 
thele.ss  it  is  a  good  one. 

An  indignant  citizen  walked  up  to 
the  editor  of  the  town  paper  and  said; 
“See  here.  You  state  in  your  obituary 
column  to-day  that  I  am  dead.  Now 
what  do  you  propose  to  do  about  it?” 

“Oh,”  replied  the  editor,  “that  can  be 
easily  fixed,  to-morrow  1  will  put  you 
in  the  larth  notices.” 


FRO.M  THE  SKINNKRSVILLK  SIGNAL. 

“Our  readers  have  no  doubt  observe.! 
that  the  Signal  is  always  consistent. 
We  do  not  denounce  prize  fighting  as 
Itrutal  and  then  publish  two  pages  .)f 
interviews  with  leading  pugilists,  with 
pictures  of  liattles  in  the  ring.  We  do 
not  accept  ads  from  Imoze  manufactur¬ 
ers,  and  then  denounce  llieir  goods. 
There  Is  no  necessity  for  this  as  good.s 
speak  for  themselves.  We  believe  in 
honest  advertising  but  we  haven’t  got 
the  gall  and  nerve  to  take  money  from 
our  farmers  who  advertise  for  summer 
lioarders  and  who  .state  that  vegetahles 
are  served  right  off  the  farm,  and  then 
denounce  them  liecause  we  know  that 
their  vegetable  supply  was  liought  at 
a  department  store  liargain  .sale.  If 
we  had  to  tell  the  exact  truth  about 
every  thing  and  everybody,  we  would 
have  to  suspend  publication  and  make 
arrangements  to  spend  the  rest  of  our 
lives  on  the  town  farm.  When  there  is 
a  great  public  wrong  to  be  righted  the 
Signal  will  always  be  found  battling  on 
the  side  of  the  people — but  when  it 
comes  to  small  things  like  dyspepsia, 
and  nervous  debility,  contracted  from 
certain  preparatlon.s,  they  will  have  to 
look  after  themselves,  or  complain  to 
the  Board  of  Health.” 

To.m  W.  Jackson. 
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Most  For 
The  Dollar 


Circulation  News,  Views,  and  Observations 

FOR  WELFARE  OF  NEWSBOYS  HOLAHAN  GOES  TO  FT.  DODGE  HEADLESS  PICTURE  SCHEME 


That’s  what  our  illustrated 
news  matrix  and  feature 
service  represents.  Let  us 
prove  it. 

The  Central  Press  Ass*n 

World  Building  Frederick  Building 

New  York  ClereUnd 


MATS  &  STEREOS 

For  National  Advertisers 


\Vc  have  exceptional  facilities  for 
handling  such  work,  backed  by  16 
years’  experience  in  the  newspaper 
feature  game. 

The  INTERNATIONAL  SYNDICATE 

Features  for  Newspapers 
Established  1899  BALTIMORE.  MD. 


AD  ART 
SERVICE 

^  For  newspaper  advertising  depart¬ 
ments  exclusively — and  sold  only  where 
both  newspaper  and  we  believe  it  will 
produce  a  profit. 

5  Proofs  on  request. 


AD  ART  SERVICE 

THE  NEWSPAPER  ADVERTISING 
MANAGERS’  SERVICE 
212  Press  Bldg.  Cleveland,  O. 


$50,000  WORTH  OF 
NEW  SUBSCRIBERS 


In  two  montlis  is  wliat  we  secured  for  The 
IxM  Angcleii  Times  last  year.  Total  business 
$GT,9T0.  SECOND  campaicn  Is  now  running. 

Tticse  A.  B.  C.  pairers  know  our  methods 
are  original  and  prodiictire: 

Courier-Journal,  LouisTilie,  Ky . $60,000 

l>eseret  News.  Salt  Lake  City . $33,000 

Express,  San  Antonia,  first  campaign. $50, 000 

Si-cond  campaign  . $78,000 

We  ALWAYS  repeat  on  the  same  papers. 
Why?  Ask  us  bow  to  get  more  circulation. 

North-Eaatem  Circulation  Co. 

C.  B.  HOLLISTER,  Gen.  Mgr.,  Darenpert,  lewa. 
H’rtfe  or  wire  care  Loe  Angeles  Timee. 


SPECIFY 

CLINE-WESTINGHOUSE 

Motor  and  Control 
Equipments 

•  FOR  WEB  PRESSES 

SPECIAL  MOTOR  DRIVES  for 
STEREOTYPE  MACHINES 

LINOTYPE  MOTOR  DRIVES 

CLINE  ELECTRIC  MFC.  CO. 

Fisher  Bldg.,  Chicago 

38  Park  Row,  New  York 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make  and 
hold  circulation. 

SERVICE 

by  experts  means  material  and  meth¬ 
ods  that  have  been  PROVED. 

Let  us  send  you  samples  of  our  col¬ 
ored  comics,  daily  and  Sunday 
pages  in  black  and  colors. 

Newspaper  Feature  Service 

M.  KOENIGSBERG,  Manager 
41  PARK  ROW  NEW  YORK 


Publishers  Giving  More  Attention  to  Sub¬ 
ject  of  Boys’  Future,  Says  J.  M.  Schmid. 

iNiUANAPoi.is.  March  29. — Under  the 
title  “Our  Newslxjys:  Something  for 
Our  Welfare  Uommittee  to  Think 
.khout,"  .John  M.  Schmid,  circulation 
man.Tger  of  the  Indianapolis  News,  has 
preimred  an  article  for  the  Welfare 
Uoinniittee  of  the  1.  C.  M.  A.  which  was 
ai>pointcd  hy  Pre.sident  MacKinnon  at 
the  last  convention.  In  this  he  says: 

"It  is  a  go<Kl  sign  that  there  is  a 
growing  disposition  on  the  part  of 
newspajH'r  pul>Iishers  to  pay  more  at¬ 
tention  to  the  future  of  their  news¬ 
boys.  The  average  new.shoy  is  natural¬ 
ly  industrious,  and  if  given  a  chance 
will  work  out  his  own  salvation,  hut 
it's  the  chance  that  frequently  fails  to 
present  itself  at  the  opportune  time. 

Iioy  needs  help  in  choo.sing  a  suit¬ 
able  vocation  in  life.  Very  few  news¬ 
boys  follow  the  .selling  of  newspapers 
as  a  permanent  l)usine.ss.  They  have 
higher  ambitions,  and  if  encouraged 
will  not  only  make  better  newsboys,  but 
better  business  men. 

“Our  Welfare  Uommittee  can  do  noth¬ 
ing  lietter  than  to  impre.ss  upon  pub¬ 
lishers  the  importance  of  looking  af¬ 
ter  the  future  of  their  new.sboys  and 
carriers — it  will  .serve  to  make  better 
boys  while  they  are  still  in  the  new.spa- 
per  biisines.s,  and  most  a-ssuredly  will 
make  better  men.  Nearly  every  city 
or  town  has  a  Uhamher  of  Uommerce, 
Hoard  of  Trade,  Merchants’  Association, 
or  other  industrial  body,  having  as 
meml)ers  the  husine.ss  men  of  the  oom- 
nmnity.  These  organizations  should  be 
advised,  whenever  they  want  a  good 
hoy  or  young  man,  who  can  be  trusted 
and  is  reliable.  cai>able,  and  industrious 
to  apidy  to  the  ciri'ulation  dei)artment 
of  the  local  newspapers  for  such  help. 

“Hy  keeping  a  list  of  worthy  eligibles 
the  new.sjiaper  not  alone  serves  its  own 
organization,  iuit  is  of  great  a.ssistanec 
to  the  eoininunity.  Kvery  year  there 
are  graduates,  as  it  were,  from  news¬ 
boys  and  carriers  into  larger  affairs, 
having  grown  enough  to  seek  a  broad¬ 
er  range  of  employment.  These  Iwiys 
and  their  qualifications  are  be.st  known 
to  the  circulation  men.  who  should  rec¬ 
ommend  these  worthy  boys  to  the  city's 
business  and  manufacturing  a.ssooia- 
tlons.” 


NEWSBOYS’  CLUB  HOME 

Work  to  Be^in  on  the  New  S’ruriure 
Within  a  Short  Time. 

E.  N.  Potter,  treasurer  of  the  Hoys’ 
Club  of  Avenue  A,  has  i.ssued  a  call 
upon  contributors  to  the  recent  Hoys’ 
Club  campaign,  in  which  $110,351.14 
was  rai.sed  inside  of  ten  day.s,  for  pay¬ 
ment  of  fifty  per  cent,  of  contributions 
or  pledges,  so  that  the  work  upon  the 
new  building  need  not  be  delayed. 

Adequate  provision  will  be  made  for 
the  boys  of  the  Newslwys’  Home  Club 
in  the  new  quarters,  and  the  new  build¬ 
ing  will  include  a  large  gymnasium,  au¬ 
ditorium,  swimming  pool,  liowling  al¬ 
leys,  and  many  new  large  and  small 
club-rooms,  and  will  more  than  double 
the  facilities  of  the  present  clubhouse. 

The  Boy.s’  Ulub,  of  Avenue  A  and 
Tenth  Street,  has  been  in  existence,  for 
over  thirty-nine  years,  and  has  a  mem¬ 
bership  of  approximately  4,000  hoys,  and 
an  average  nightly  attendance  of  ap¬ 
proximately  1,000  boys. 


Si.  Paul  Newtiies  See  a  Play 
•V  hundred  and  fifty  meml>ers  of  the 
St.  Paul  Newsboy. s’  Ulub  witnessed  the 
Iierformanc-e  of  "A  Strenuous  After¬ 
noon,”  a  playlet  presented  by  the  club 
at  it.s  rooms.  Hoy  Scouts  assisted  in 
the  play,  which  was  staged  by  As.sistant 
S<-out  Master  I.«on  Hlehert.  In  a  three- 
rov.nd  Ixixing  match  Joe  Schaure,  as 
Mike  Gibbon.s,  l>«sted  Glickman,  as  Jeff 
Smith. 


(arrulation  Manager  of  Beaumont  (Tex.) 

Enterprise  Resigns. 

J.  J.  Holahan  has  re.signed  as  circula¬ 
tion  manager  of  the  Beaumont  (Tex.) 
Entwpri.se,  and  moved  to  Fort  Hodge, 
la.,  where  he  has  taken  charge  of  the 
circulation  department  of  the  Daily 
Chronicle  of  that  city. 

Mr.  Holahan  went  to  the  Beaumont 
Enterprise  a  little  more  than  two  years 
and  a  half  ago.  He  had  been  in  the 
city  only  two  months  when,  under  his 
energetic  direction,  the  circulation  of 
the  paper  began  to  increase.  The 
grow'th  was  a  steady,  weekly  increase, 
accomplished  on  a  legitimate  business 
basis,  that  resulted  during  Mr.  Holahan’s 
stay  with  the  paper,  in  the  addition  of 
4,000  readers  to  both  the  weekly  and 
Sunday  editions. 

When  he  started  in  the  weekly  had 
a  circulation  of  12,000  and  the  Sunday 
16,000.  Mr.  Holahan  concluded  that,  if 
the  right  kind  of  business  management, 
t>acked  by  hard  work  and  enthusiasm, 
were  put  into  the  circulation  depart¬ 
ment,  these  figures  should,  if  the  pajicr 
was  to  keep  pace  with  the  growth  in 
population,  be  increased  by  at  least  one- 
third. 

That  his  judgment  was  correct  is 
proved  hy  the  fact  that  when  he  left 
Beaumont  recently,  the  circulation  of 
the  week-day  Enterprise  had  increased 
from  12.000  to  16.000,  and  the  Sunday 
edition  from  16,000  to  20,000. 

Mr.  Holahan  has  taken  hold  of  the 
Fort  Dodge  Chronicle  with  the  same 
vim  and  enthusiasm  that  marked  his 
career  in  Beaumont,  and  his  friends 
predict  for  him  an  even  greater  record 
in  ,his  new  enterprise  than  he  accom- 
pU.shed  in  Beaumont. 


Reroril  Business  Month  Brings  a  Dinner 

Eb  Paso,  March  27. — H.  H.  Fris,  cir¬ 
culation  manager  of  the  El  Paso  Her¬ 
ald,  in  celebration  of  a  record-breaking 
month  in  collections  and  new  subscrib¬ 
ers  during  February,  entertained  hi.s 
force  at  the  VVe.st  Y.sleta  Country  Ulub 
with  a  chicken  dinner  Friday  evening. 
Travelling  representatives,  office  clerks, 
office  managers,  and  city  circulation 
men  were  present,  and  a  general  in¬ 
terchange  of  ideas  was  the  order  follow¬ 
ing  the  dinner. 


A  Newsboy’s  Adventure. 

'  The  only  American  injured  when  the 
.Norwegian  l>ark  Silius  was  torpedoed 
t>y  a  submarine,  was  John  Hartmann, 
a  Philadelphia  newsl>oy,  who  sold  the 
Evening  I>edgcr  at  Front  and  York 
Streets,  and  suddenly  disappeared  from 
his  home  some  eight  weeks  ago.  The 
first  news  that  hi.s  family  had  of  his 
whereabouts  was  when  the  State  De¬ 
partment  was  informed  by  Consul  Os- 
Ixirne,  of  Havre,  France,  that  the  hoy, 
who  is  eighteen  years  old,  was  a  Silius 
survivor.  He  is  in  a  hospital,  suffer¬ 
ing  from  a  fractured  thigh,  and  is  re- 
IHirted  to  lie  in  a  satisfactory  condition. 
The  Consul’s  report  stated  that  the  ship 
carried  no  armament  nor  pa.ssengers, 
and  was  loaded  with  grain.  In  conse¬ 
quence,  it  is  said,  the  adventurous 
newsie  may  he  an  important  witness 
when  the  matt  r  is  threshed  out  by  the 
authorities. 


Judge  Murphy  Addresses  Newsboys 
“Preparedness”  and  “President  Mon¬ 
roe”  were  the  topics  of  the  weekly  talk 
hy  Judge  Thomas  Murphy  to  the  news- 
Ijoys  of  Buffalo,  N.  Y.,  last  week,  at  their 
rooms,  42  South  Division  Street,  that 
city.  More  than  150  newsies  listened  to 
his  entertaining  stories  of  the  great 
President.  In  his  remarks  on  prepared- 
ne.ss,  the  Judge  urged  the  boys  to  take 
an  active  interest  in  this  great  question. 


Ground  has  been  broken  in  Des 
Moines,  la.,  for  a  new  home  for  the 
Register  and  Tribune. 


Decision  in  the  Boston  Post  Case  Eases 
Minds  of  Many  Editors. 

The  unswerving  belief  of  the  Bos¬ 
ton  Post  in  the  legality  of  its  “head¬ 
less  picture” 
scheme  for  'n- 
creasing  the  cir¬ 
culation  of  that 
paper,  has  set 
at  ease  the 
minds  of  many 
newspaper  men 
all  over  the 
country.  The 
scheme  of  the 
Post  was  to 
“snapshot”  wo¬ 
men  In  the 
shopping  dis¬ 
trict,  and  then 
publish  the  pic¬ 
tures  minus  the 
head.  To  the 
woman  identi¬ 
fying  her  pho¬ 
tograph  a  $5 
gold  piece  was 
presented.  The 
postal  authorities  held  the  scheme  to 
he  a  lottery,  and  notified  the  Post  that. 
unle.ss  the  practice  was  stopped,  the 
paper  would  be  liarred  from  the  mails. 

So  first  was  the  Post  in  its  convic¬ 
tion  that  the  scheme  was  not  a  vio¬ 
lation  of  the  law,  that  it  carried  the 
case  to  the  courts.  .^The  result  was 
that,  while  the  lower  court  held  that, 
although  the  pictures  did  not  consM- 
tute  a  lottery,  yet  it  was  of  the  opin¬ 
ion  that  the  scheme  offered  prizes  de¬ 
pendent  in  part  at  lea.st  on  chance, 
and  as  such  should  he  excluded  from 
the  mails.  The  Post  appealed  to  the 
United  States  Circuit  Court  of  Appeals, 
which  decided  that  the  scheme  formed 
the  basis  of  a  legitimate  adv'ertisement 
to  increase  the  circulation  of  the  paper, 
and  as  such  could  not  be  classified  as 
a  lottery. 

The  .scheme,  while  a  new  one  with 
the  Post,  was  not  original,  and  the  de- 
<  ision  of  the  United  States  CMrcuit  Court 
in  this  case  has  .settled  the  question 
also  for  hundreds  of  papers  in  the 
United  States  which  have  conducted 
.similar  schemes. 


BILLY  SUNDAY  TO  NEWSBOYS 


Addresses  Crowd  of  2,500  in  Their  Own 
Lingo  in  Baltimore. 

Baltimore,  March  28. — By  special  ar¬ 
rangement  of  the  social -service  depart¬ 
ment  of  the  Evening  Sun,  Billy  Sunday 
addressed  2,500  newsboys  of  Baltimore 
at  the  Hippodrome  one  Sunday  morn¬ 
ing.  He  talked  to  them  about  right  and 
wrong,  about  good  lives  and  bad,  in  lan¬ 
guage  that  boys  of  the  street  under¬ 
stand — sometimes  in  words  and  phrases 
that  only  boys  of  the  street  understand. 

At  the  conclusion  the  boys  gave  him 
a  great  ovation.  In  the  theatre  the 
evangelist  had  talked  so  rapidly  and 
kept  his  programme  moving  so  fast 
that  there  was  hardly  a  moment  for  ap¬ 
plause  after  he  began  to  speak.  Before 
he  was  through  he  had  won  the  respect 
of  the  vast  a.s.sembly  of  boyhood.  Out- 
.side  the  theatre,  after  the  meeting  wa.s 
over,  the  boys  swarmed  over  the  evan- 
gell.st's  limousine.  Sunday  .shook  hands 
with  as  many  of  them  a.s  could  reach 
him.  When  his  car  moved  away,  more 
than  a  thou.sand  hoys  trailed  after  it, 
keeping  up  with  it  for  .six  blocks. 

Previous  to  Sunday’s  appearance. 
Homer  Rodeheaver,  his  mu.sical  direc¬ 
tor,  entertained  the  boys  with  stories, 
jokes,  and  feats  of  legerdemain. 


An  advertising  and  selling  class  was 
organized  last  night  by  the  (^entral 
Branch  Y.  M.  C.  A.,  of  Pittsburgh,  Pa. 

The  weak  spot  in  the  life  Insurance 
game  is  Its  lack  of  live-wire  adverti.s- 
Ing,  says  G.  R.  I.«onard,  of  the  Nation.'l 
Underwriters’  Association. 


1331  ■ 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


NEWSPAPER  ACTIVITIES  IN  MANY  CITIES 


Various  Plans  and  Schemes  That  Are  Being  Employed  to  Build 
Circulation  and  Increase  Prestige. 


The  Los  Angeles  Times  wound  up  on 
Wednesday  a  big  prize  campaign  for 
the  purpose  of  increasing  its  circula¬ 
tion.  Sixteen  automobiles  and  forty 
other  prizes,  as  well  as  sums  of  money, 
will  l)e  distributed  among  the  contes¬ 
tants  who  secure  the  greatest  number 
of  new  subscribers  in  their  respective 
ilistricts.  A  large  territory  was  divided 
into  twelve  districts  for  convenience  in 
handling  the  campaign.  March  22 
marked  the  close  of  the  special  bonus 
Iteriod,  when  80,000  extra  votes  were 
given  on  each  five-year  club  of  new 
.sul)scriptions.  It  was  also  ‘‘Gold  Day,” 
when  the  candidate  turning  in  during 
this  period  the  largest  sum  in  new 
.subscription  payments  won  an  added 
jirize  of  $75  in  gold. 


The  cro.ssing  of  the  100,000  mark  in 
(irculation  of  the  Pittsburgh  .Sunday 
Po.st  was  celebrated  Monday  evening 
(March  27),  with  a  dinner  at  the  Wil¬ 
liam  Penn  Hotel  to  heads  of  depart¬ 
ments  of  the  Post  and  the  Sun  by  the 
vice-president  and  general  manager  of 
these  papers.  The  affair  was  of  his¬ 
toric  importance  in  the  journalism  of 
Pittsburgh  as  marking  the  progress  of 
a  great  newspaper.  The  boys  were  in¬ 
spired  by  the  achievement  of  the  Sun¬ 
day  I’ost,  and  imparted  their  pride  in 
the  attainment  to  the  affair,  and  good- 
fellowship  reigned  supreme.  The  cele¬ 
bration  was  one  of  mutual  felicitation 
of  the  management  and  departments 
on  having  won  such  generous  approval 
of  the  public  for  their  efforts.  All  of 
the  thirty  teams  made  remarks  reflect¬ 
ing  the  team  work  that  won  such 
spiendid  result.s,  and  promising  even 
greater  achievements. 


A  new  milestone  was  marked  in 
Pittsburgh  journalism  by  the  Pitts¬ 
burgh  Sunday  I’ress  on  March  26, 
when  120,854  complete  copies  were  is¬ 
sued.  This  is  said  to  he  the  largest 
Sunday  circulation  of  any  Pittsburgh 
newspaper.  In  spite  of  this  large  num¬ 
ber,  orders  that  came  in  iate  Saturday 
night  and  Sunday  were  unfilled,  as  the 
demand  exceeded  the  supply. 


The  St.  Louis  Globc-Democrat’s  mov¬ 
ing-picture  reels,  which  depict  that  pa¬ 
per’s  plant  in  operation  in  all  its  de- 
liartments,  are  being  sent  to  many 
cities  and  towns  in  .Mis.souri  and  11- 
linois,  where  exhibitions  are  made.  The 
demand  for  these  reels  i.s  so  great  that 
engagements  are  being  booked  weeks 
ahead. 


The  Cape  Girardeau  (Mo.)  Daily  Ke- 
imblican  this  week  issued  a  handsome 
‘‘(Mty  Beautiful”  supplement  to  one  of 
its  daily  editions,  which  has  caused 
much  favorable  comment  all  over  Mis¬ 
.souri.  The  St.  Louis  Kepublic  devoted 
a  iengthy  editorial  to  its  beauty,  and 
commented  on  it  as  a  striking  illus¬ 
tration  of  journalistic  enterpri.se  in  its 
relation  to  civic  spirit.  The  supple¬ 
ment  was  printed  on  line  paper  and  in 
color.s.  Its  main  object  was  to  induce 
('ape  Girardeau  citizens  to  transform 
eyesores  by  making-  flower  plots  and 
parks  out  of  them,  and  to  clean  up 
the  city  and  keep  it  clean. 


So  successful  in  Cleveland,  O.,  was 
the  .showing  of  “Stars  and  Stripe.s,”  the 
patriotic  film  by  the  neveland  Press, 
that  plans  have  been  made  to  take  the 
pictures  to  other  Ohio  cities.  The  film 
will  be  shown  at  Columbus  all  next 
week  and  at  Toledo  the  following  week. 
.More  than  18,000  per.sons,  among  them 
2,000  new.sboys.  Press  guests,  saw  the 
pictures  in  Cleveland.  The  chief  fea¬ 
tures  are  the  activities  of  the  soldiers 
in  Mexico,  which  parts  will  be  increased 
as  new  films  are  made.  Other  parts 
.show  activities  in  United  States  Gov¬ 
ernment  offices,  and  different  parts  of 
the  country. 


In  celebration  of  its  twenty-fifth  an¬ 
niversary,  the  Olympia  (Wash.)  Re¬ 
corder  recently  issued  a  special  edition 
of  which  its  publishers  have  reason  to 
be  proud.  In  the  character  of  its  arti¬ 
cles  and  illustrations,  and  in  the  vol¬ 
ume  of  advertising  carried,  the  Record¬ 
er  is  to  be  congratulated.  R.  S.  Duncan, 
formerly  of  Spokane  and  California  pa¬ 
pers,  handled  the  edition.  The  Record¬ 
er  is  one  of  the  oldest  dailies  in  the 
State. 


The  World  in  the  Films 

The  New  York  World  plays  an  im¬ 
portant  part  in  the  Triangle-Kay  Bee 
drama,  “The  Moral  Fabria”  At  one 
l)oint,  when  a  husband  and  wife  decide 
to  separate,  the  husband  states  that 
their  step  shall  be  given  the  widest  pub¬ 
licity  pos.sible  and  calls  up  the  World 
to  tell  the  story.  Another  scene  shows 
the  front  page  of  the  World  bearing 
headlines  to  the  effect  that  the  husband, 
a  wealthy  broker,  has  given  his  wife  to 
his  rival. 


NEW  INCORPORATIONS 

Nkw  York  City — American  Publish¬ 
ing  and  Printing  Corporation;  capital 
stock,  $50,000;  publishing  and  adver¬ 
tising;  Incorporators,  D.  Richardson,  E. 
C.  Vandyke,  and  H.  C.  Sommers. 

Trenton,  N.  J. — Jean-Elbert  Com¬ 
pany;  capital  stock,  $100,000;  general 
advertising  business;  incorporators, 
Owen  H.  Jean,  Henry  W.  Elbert,  and 
George  E.  E.  Jones,  all  of  Evansville, 
Ind. 

Cincinnati,  Ohio.  —  Toledo  Review 
Ihiblishing  Company,  capital  stock,  $10,- 
000;  incorporators,  George  J.  Mendel¬ 
sohn,  Albertine  Mendelsohn,  Harry  J. 
Werneet,  Willis  W.  Church,  and  Harry 
O.  Winch. 

Whitbsburo,  Ky., — Mountain  Eagle 
Publishing  Company;  capital  stock,  $2,- 
000;  incorporators,  N.  M.  Webb,  David 
Hays,  and  Lewis  E.  Harvie. 

Houston,  Tex. — American  Printers’ 
Supply  Company  has  been  organized 
here  with  a  capital  of  $3,000.  Incor¬ 
porators  are;  E.  W.  Harbaugh,  L.  M. 
Wiley,  and  C.  C.  Beavens. 

New  York  City. — Motion-Picture  Ex¬ 
hibitor  Publishing  Company;  capital 
stock,  $50,000;  general  printing  and 
publishing;  directors,  Mary  L.  Van  Deu- 
sen,  Cortlandt  J.  Van  Deusen  and  Ei-ed- 
erick  Smith,  alt  of  Brooklyn. 

Ei)1)Yvtu,e,  N.  Y.— E.  T.  Wells  Com¬ 
pany;  capital  stock,  $60,000;  new.spaper 
publisher.s,  book.sellers,  manufacturer.s, 
.storekeepers,  farmers,  printers,  florist.s, 
re.staurant-keepers;  directors,  James  J. 
Sullivan,  Donald  C.  Strachan,  and  Ion 
C.  Holm,  all  of  New  York  city. 

New  York  City — Art  critic  Company; 
capital  .stock,  $6,000;  publish  a  magazine 
devoted  to  art  and  art  criticism;  direc¬ 
tors,  Salvatore  Buffardi,  John  Aquaro, 
and  Dirce  St.  Cyr,  all  of  New  York  city. 

United  Animated  Advertising  Ser¬ 
vice;  capital  stock,  $100,000;  general  ad¬ 
vertising  business,  display  motion-pic¬ 
tures;  directors,  Isidore  Dominitz,  Grace 
Talgo,  and  James  E.  Monroe,  all  of  New 
York  city. 

Brooklyn,  N.  Y.— Coney  Island  Indus¬ 
trial  Company;  capital  stock,  $1,000; 
general  adverti.slng  business;  directors. 
Wiliam  J.  Ward,  of  Brooklyn;  S.  W. 
Gumpertz,  of  Brighton  Beach;  I.,ouls 
Stauch,  of  Coney  Island,  and  seven 
other.s. 


Reunion  of  a  Family  of  Editors 

Seven  editors,  all  brothei’s,  gathered 
in  Bushnell,  111.,  rw-ently  for  a  social 
time  together  for  the  fir.st  time  in 
seven  years.  They  are:  Editors 

Thomas  Maxwell,  Laporte,  Ind.;  W.  A. 
Maxwell,  Denver,  Col.;  Ered  .H.  Max¬ 
well,  Macomb,  Ill.;  Kee  Maxwell, 
Peoria,  III.;  H.  V.  Maxwell,  Bardolph; 
G.  C.  Maxwell,  Cincinnati;  Roliert 
Maxwell,  Globe,  Arizona. 


NEW  PUBLICATIONS 

Chippewa  EALi.a,  Wis. — This  city  has 
a  new  evening  paper,  in  the  entrance 
of  the  morning  Independent  into  the 
evening  field.  A  Sunday  morning  edi¬ 
tion  will  be  issued  in  connection.  A 
new  editorial  staff  will  be  in  charge, 
and  many  improvements  are  to  be  made 
in  the  pian.  There  is  one  other  even¬ 
ing  paper  in  the  field,  the  Chippewa 
Herald. 

Birchwood,  Wis. — This  city  is  soon  to 
be  supplied  with  a  paper  called  the 
Birchwood  Bulletin,  printed  by  Chip¬ 
pewa  Falls  men. 

Gouverneur,  N.  Y. — Twenty  citizens 
have  contributed  $500  each  toward  the 
establishment  of  a  new  daily  newspaper 
in  this  city.  The  paper  will  have  i 
telegraphic  service  and  will  lie  i.s.sued 
from  the  office  of  Frank  L.  Cox. 

Atlanta,  Ga. — Application  for  a  char¬ 
ter  for  the  Commonwealth  Publishing 
Company  has  been  filed  in  the  Superior 
court  by  the  Rev.  G.  VV^  Eichellierger, 
Dr.  J.  L.  White,  W.  H.  I’reston,  of  At¬ 
lanta;  Wilber  Colvin,  of  Cobb  County, 
and  K.  R.  Kime,  of  I.,akeland,  Fla.  The 
puriHise  of  the  company  is  to  establish 
in  Atlanta  a  newspaper  “especially  de¬ 
voted  to  temperance,  law  enforcement, 
and  other  moral  ideas.”  Mr.  Eichellier- 
ger  said  that  this  is  a  move  to  incor¬ 
porate  the  Commonwealth,  a  paper 
which  has  been  publi.shed  in  Atlanta  for 
the  past  year. 

Indianapolis,  Ind. — The  Indiana  Pub¬ 
lishing  Company  has  increased  its  capi¬ 
tal  stock  from  $10,000  to  $25,000.  The 
new  articles  of  incorporation  give  the 
chief  purpose  of  the  organization  as  the 
publication  of  a  daily  and  weekly  news¬ 
paper  in  Indianapolis.  Among  the  di¬ 
rectors  given  are  Senators  John  W. 
Kern  and  Thomas  Taggart,  the  latter 
a  memtier  of  the  Democratic  National 
Committee;  Representative  Dixon, 
United  States  District  Attorney  Slack, 
and  Mayor  Bell,  of  Indianapolis. 


CHANGES  IN  INTEREST 

Pasadena,  Cal. — The  two  daily  news¬ 
papers  of  this  city,  the  News  and  Star, 
have  been  consolidated  and  will  issue 
hereafter  as  the  Star-News. 

Be.midji.  Minn. — Negotiations  are  un¬ 
der  way  whereby  H.  Mayme  Stanton, 
.son  of  Judge  C.  W.  Stanton,  and  Walter 
F.  Marcum,  will  become  the  owners  of 
the  Bemidji  Sentinel,  owned  and  edited 
by  F.  A.  Wilson. 

Royse  City,  Tex. — C.  H.  Bentley  has 
purcha.se^  the  Royse  City  News-Times 
from  Will  C.  .\.'  Medlen,  who  has  tieen 
appointed  postma.ster  of  this  city. 

Chari.ks  Town,  W.  V. — The  Virginia 
Free  Press,  a  weekly  paper,  which  was 
established  in  1807,  has  been  di.scon- 
tinued.  The  i>aper  Whs  .sold  recently  by 
William  Campbell  to  Robert  Ris.sler, 
editor  of  the  Farmers’  -Vilvccate.  anl 
C.  I<.  Haines,  editor  of  the  Spirit  of  Jef¬ 
ferson. 


Changes  Name  of  Publishing  Company 

The  Fort  Worth  Publishing  Company, 
publishers  of  the  Fort  Worth  Star- 
Telegram,  has  filed  an  amendment  to 
its  charter  changing  its  name  to  the, 
Wortham-Carter  Pulilishing  Company. 
Louis  J.  Wortham  is  president  and  A. 
G.  Carter,  vice-pre.sident  and  general 
manager. 


New  Head  for  Waco  News 

Waco,  Tex.  March  27. — .\rtemus  R. 
Roberts,  president  of  the  .Xmicable  Life 
Insurance  Company  of  Waco,  who  has 
purchased  a  controlling  interest  in  the 
company,  has  been  elected  president 
and  general  manager  of  the  Southern 
Publishing  Company,  publishers  of  the 
Waco  Morning  News.  Mr.  Roberts  re¬ 
cently  purchased  a  controlling  interest 
in  this  newspaper.  Other  officers  elect¬ 
ed  are:  A.  R.  Wilson,  .setTetary;  W.  H. 
McCullough,  treasurer.  Stanley  .Mayer, 
who  has  Iteen  business  manager  of  the 
Morning  News  for  some  time,  is  re¬ 
tained  in  that  position.  It  is  announced 
that  the  News  will  continue  as  a  pro¬ 
hibition  paper.  The  jdant  was  damaged 
by  fire  to  the  extent  of  $:10,000  a  few 
days  ago. 


The  ‘Tlaneur”  Letter  I 


Edward  S.  Lewis,  Editor  St.  Louis  Star: 
I  note  in  to-day’s  St.  Louis  Times  in  your 
Flaneur  letter  a  reference  to  “StonehenKe” 
and  an  article  which  you  say  that  you 
wrote  some  time  ago  concerning  Stone¬ 
henge.  I  should  thank  you  very  much  to 
send  me  a  clipping.  I  have  been  reading 
your  letters  daily  and  find  them  very  in¬ 
teresting. 

For  1‘rire  and  Territory  irrite : 

THE  DAILY  “FLANEUR  ”  lETTER  OFFICE 

Munsey  Building  Washington,  D.  C. 


Ten  Million  a  Week  Says 
Government  Report 

A  special  service  syn¬ 
dicated  gratuitously  to 
papers  who  desire  live 
movie  topics. 

The  Vitac/raph  Company 
of  America 

East  15th  St.  &  Locust  Ave.,  Bklyn,  N.  Y 
NEW  YORK  LONDON 

CHICAGO  PARIS 


SUPPLIES 

For  the  Press  aiul  Stereotype  Rooms 
are  iiicreasiiig  iu  price  and  hecoming 
scarce  and  difficult  to  olitain.  Oiu" 
advice  is  to  ORDIiiR  NOW  while  it 
is  possible  to  secure  supplies  that 
later  on  will  he  entirely  c.xhausted. 

“Quality  Goods  Only” 

New  England  Newspajicr 
Supply  Co., 

Worcester,  Mass. 


USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 

General  Office*,  World  Bldg.,  New  York 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


NEWS  OF  THE  SCHOOLS  OF  JOURNALISM 


[/n  thit  department  wOl  he  presented 
each  week  news  items  from  the  Colleges 
and  Universities  In  which  journalism  is 
taught.  Occasional  contributions  are  in¬ 
vited  from  such  institutions,  the  only 
restriction  being  that  the  matter  sent 
in  shall  be  brief,  important,  and  of  gen¬ 
eral  interest. — Ed.] 


University  of  Missouri 

When  a  man  familiar  with  advertis¬ 
ing  chiefly  as  he  sees  its  effects,  says 
that  the  fundamental  purpose  of  ad¬ 
vertising  is  to  create  a  sympathy  and  a 
feeling  of  good-will  rather  than  to  get 
immediate  results,  he  is  giving  adver- 
ti.sers  and  advertising  men  food  for  a 
great  deal  of  thought. 

Such  was  the  statement  of  Prof.  Her¬ 
mann  Almstedt.  of  the  University  of 
Mis.souri,  in  a  recent  address  before  the 
University  of  Mis-souri  Ad-Point  Club. 
Profes.sor  Almstedt  said  that  he  had  lit¬ 
tle  faith  in  the  advertising  which  had 
for  its  sole  purpose  the  selling  of  a  pair 
of  shoes  or  the  immediate  moving  ot 
any  particular  merchandise.  He  believed 
that  it  was  possible  for  advertising  to 
do  this,  but  did  not  think  that  it  would 
have  much  influence  in  building  up 
trade  for  the  future. 

“The  book  companies  have  reduced 
the  good-will  idea  to  a  science,”  con¬ 
tinued  Professor  Almstedt.  "Agents 
are  not  expected  to  make  immediate 
sates  of  books;  in  fact,  they  frequently 
talk  al>out  other  things  much  more 
than  they  do  about  their  books.  Pos- 
sil)ly  a  good  salesman  might  force  a 
sale,  but  in  so  doing  he  might  earn  my 
ill-will. 

"liut  the  good  salesman  is  the  one 
who  talks  my  iiroblems  over  with  me.  If 
he  •make.’?  goo<r  by  .showing  that  he  un¬ 
derstands  my  problems,  1  will  think 
that  the  house  that  employs  such  an 
agent  mu.st  be  a  good  one.  When  1 
.s<-lect  books  for  the  next  year,  the 
house  of  this  agent  will  receive  my 
favorable  consideration. 

“Advertising  for  good-will  as  well  as 
for  immediate  sales  is  the  goxl  agent 
of  the  advertiser.  If  it  is  properly 
managed  it  will  build  a  firm  founda¬ 
tion  for  future  business. 

“1  am  an  advocate  for  preparedness 
when  it  comes  to  advertising  training. 
It  looks  easy  to  handle  advertising,  and 
that  is  the  reason  for  many  failures. 
The  succes.sful  advertising  man  must 
have  an  education  that  is  the  result 
of  broad  and  deep  .study.  He  must 
know  something  of  art  and  .s<ience,  and 
alH>ve  all  he  mu.st  have  a  knowledge 
of  human  nature.” 


University  of  Illinois 

Although  the  newest  branch  of  uni¬ 
versity  instruction,  and  not  yet  a  full- 
Hedge*d  department  in  the  University  of 
Illinois,  the  students  and  faculty  of  the 
cour.ses  in  journalism  have  been  among 
the  tnost  active  on  the  campus  this 
year.  The  biggest  thing  planned  is  the 
lii-.st  annual  conference  of  country 
newspajH?r  men,  to  lie  held  at  the  Uni- 
v€*r.sity,  April  6,  7,  and  8.  The  confer¬ 
ence  is  designed  to  take  up  many  of  the 
problems  of  the  smaller  papers  of  the 
State.  The  suggestion  has  met  with 
the  hearty  approval  of  the  editors,  and 
the  conference  promises  to  be  a  big 
succe.ss. 

Under  the  auspices  of  Sigma  I>elta 
('hi,  the  Chicago  Tribune  movies  were 
shown  to  a  crowded  house  recently  in 
one  of  the  Univer.sity  assembly  room.s. 
The  fraternity  also  secured  H.  K.  Har¬ 
rington,  who  teaches  the  laboratory 
courses  in  journalism,  to  give  an  eve¬ 
ning  lecture  on  “The  Reporter  as  a 
Story-Teller.”  Mr.  Harrington  show¬ 
ed  that  the  newspaper  has  given  to 
modern  literature  some  of  its  ablest 
short-story  writers  and  novelists.  Simi¬ 
lar  lectures  are  being  planned  by  the 
organization.  On  a  recent  trip  to  Wash¬ 
ington,  President  E.  J.  James  secured 
John  Hay,  jr.,  to  come  to  the  University 
to  deliver  two  lectures  before  the  stu¬ 
dents  in  journalism.  Mr.  Hay  spoke 


on  “The  Washington  Correspondent" 
and  “Adventures  of  a  Free  Lance.” 

The  Graphomen,  a  local  society,  com¬ 
posed  of  editors  and  assistants,  on  a 
number  of  student  publications,  “made 
the  line”  with  a  vengeance  on  February 
29.  The  men  wrote  B.  L.  T.’s  Lin-o- 
Tyi)e  or  Two  column  of  the  Chicago 
Tribune  of  that  date,  and  even  Mr.  Tay¬ 
lor  confesses  that  he  got  a  few  chuckles 
out  of  it.  The  men,  however,  say  “Never 
again!”  and  are  inclined  to  believe  any 
story,  however  extravagant,  regarding 
the  salary  the  Tribune  pays  for  its 
daily  column. 

Mr.  Harrington’s  new  course,  “The 
Making  of  a  Country  Newspaper,”  offer¬ 
ed  for  the  first  time  this  semester,  has 
an  enrolment  of  sixteen,  .and  the  men 
are  finding  it  profitable.  Many  of  them 
expect  to  become  country  editors.  Ur. 
F.  W.  Scott’s  “Agricultural  Writing" 
has  an  enrolment  of  twenty-seven. 
Many  are  agricultural  students,  who  ex¬ 
pect  to  return  to  the  farm,  but  who 
wish  to  be  able  to  write  in  order  to  help 
spread  the  information  they  have  se¬ 
cured  at  the  University.  Others,  how¬ 
ever,  plan  to  enter  agricultural  journal¬ 
ism. 

On  March  2  Mr.  Harrington  spoke  to 
the  students  in  journalism  at  Purdue 
Univer.sity  on  “The  Making  of  a  Col¬ 
lege  Newspaper.”  The  following  day 
he  addre.ssed  a  convocation  of  students 
and  fac-ulty  at  Purdue  on  “Journalism 
as  a  Profe.ssion.”  In  the  evening  he 
spoke  at  Wabash  College  on  “The  Re¬ 
porter  of  To-morrow.”  Ur.  F.  W.  Scott 
is  to  discuss  "Editorial  Material  and 
Method”  at  the  approaching  spring 
meeting  of  the  teachers  of  journalism, 
to  l)e  held  at  the  University  of  Kansas. 

Work  in  the  courses  in  journalism 
and  new.spaper  practice  on  the  Uaily 
mini,  the  student  newspaper,  have  been 
closely  correlated,  and  both  paper  and 
students  have  been  mutually  benefited. 
The  Kiiitok  and  PcBiasHER  is  used  by 
the  class  in  new.spaper  practice  as  a 
supi)lementary  textbook  this  semester. 
The  students  have  pooled,  and  groups 
of  three  each  take  a  pai>er,  seven  copies 
being  received.  The  men  read  the  pa¬ 
per,  and  are  prepared  to  comment  in 
cla.ss  on  happenings  in  the  news¬ 
paper  world. 


STATE-TIMES  AIDS  STUDENTS 


Journalism  Class  of  L.  S.  U.  Given  Work 
on  Baton  Rouge  Paper. 

Through  the  cobr>eratlon  of  the  edi¬ 
tor,  practical  assistance  is  given  the 
students  of  the  Department  of  Journal- 
i.sm  of  the  Ixiuisiana  State  University, 
by  the  Baton  Rouge  State-Times. 

The  class  working  on  the  State-Times 
is  comi)osed  of  juniors  and  seniors,  sec¬ 
ond-year  .students  in  journalism.  Each 
student  rejxtrts  to  the  paper  two  morn¬ 
ings  and  one  afternoon  of  every  week. 
They  are  under  the  direct  supervision 
of  the  city  editor.  In  the  morning  their 
work  con.sists  of  covering  important  as- 
signment.s,  copy-r«‘ading,  etc.,  for  the 
paiH'r  of  the  day,  while  in  the  aftenioon 
they  are  employed  on  time  copy  and 
general  a.s.signment.s. 

On  the  first  day  of  each  week  the  stu¬ 
dents  submit  their  reports  for  the  pre¬ 
vious  week,  and  the  professor  criticises 
these  in  conference.  The  weekly  reports 
con.sist  of  loose-leaf  notebooks  contain¬ 
ing  every  story,  headline,  etc.,  covered 
by  the  students.  These  also  serve  as 
exercises  for  the  class  in  news  writing, 
copy-reading,  etc.,  as  exhibits  of  the 
journalism  department,  and  as  memen¬ 
tos  of  the  hardships  and  ditficulties  of 
“cub”  days. 

The  results  of  the  work  are  indeed 
gratifying,  says  the  News  Letter  of  the 
American  Association  of  Teachers  of 
Journalism.  The  students  get  the  actual 
experience  in  real  newspaper  work.  Be¬ 
sides,  those  who  want  positions  find  it 
easy  to  secure  them,  and  their  rapid 
promotion  proves  the  worth  of  their 
work. 


FARM  PAPERS  FILL  IN 
OWN  PARTICULAR  GAP 


First  Market  Conference  Under  Aus¬ 
pices  of  Advertisers’  Club  of  Indian¬ 
apolis  Brought  Out  Many  Suggestions 

Based  on  Experiences  of  the  Speakers 

— Wide  Territory  Represented. 

Indianapolis,  Ind.,  March  27. — That 
the  farm  papers  begin  where  the  news¬ 
papers  leave  off  was  largely  the  mes¬ 
sage  of  the  harm  Market  Conference, 
which  made  its  start  here  to-day  under 
the  auspices  of  the  Advertisers’  Club  of 
Indianapolis.  This  keynote  was  struck 
by  H.  G.  Larimer,  a  clothing  merchant 
of  Cariton,  Iowa,  who  has  built  a  |50,- 
OUO  a  year  clothing  business  in  a  town 
of  less  than  5,OUO  people.  Mr.  Larimer 
said  that  the  big  city  dailies  and  the 
magazines  in  general  circulation  reach- 
ed  ^good  proportion  of  the  people  in 
the  small  towns,  but  the  small-town 
daily  reached  another  proportion,  and 
that  the  farm  papers  filled  in  the  gap. 

He  said  that  in  Cariton  he  found  by 
making  a  survey  of  his  trade  territory, 
that  there  were  people  across  the  county 
line  on  roads  to  (Jariton  who  made  a 
practice  of  buying  in  Cariton,  who  did 
not  get  Cariton  papers  or  any  publica¬ 
tion  in  which  he  could  advertise  econom¬ 
ically.  He  found  that  these  people  took 
the  farm  papers,  and  by  getting  a  list 
ot  fai'm-paper  subscribers  in  bis  terri¬ 
tory  from  farmers  he  was  able  to  cu> 
cularize  the  trade  upon  such  articles 'as 
were  advertised  in  the  farm  paiJers.  He 
urged  that  newspapers  could  well  take 
a  hint  from  the  farm  papers  in  their 
methods  of  cooperation  with  national 
advertisers  arid  dealers.  He  said  that 
he  had  never  been  disappointed  in  get¬ 
ting  information  from  farm  papers  when 
he  sought  it. 

NATIONAL  ADVEKTISKK  AND  THE  DEALER. 

Ifr.  Larimer  said  that  in  his  opinion 
the  national  advertiser  had  no  right  to 
expect  the  dealer  to  do  his  advertising 
to  the  consumer.  Every  national  ad¬ 
vertiser  should  cultivate  his  own  con¬ 
sumer  market  and  the  dealer  should  on¬ 
ly  be  expected  to  make  use  of  his  sell¬ 
ing  ideas.  The  chief  function  of  the 
national  advertiser  should  be  to  furnish 
the  retailer  with  selling  ideas  and  sell¬ 
ing  helps.  He  said  that  in  his  experi¬ 
ence  it  took  less  time  to  sell  three  men 
a  nationally  advertised  brand  of  cloth¬ 
ing  when  these  three  men  came  in  and 
rocognized  the  brand,  than  it  did  to  sell 
one  man  who  had  no  definite  idea  of 
what  clothing  to  buy.' 

He  argued  that  every  retailer  should 
reinforce  his  newspaper  advertising  by 
direct  advertising,  and  that  it  was  his 
plan  to  make  a  circular  on  book  paper 
of  his  newspaper  advertising  for  any 
special  purpose,  and  mail  it  to  reach  the 
trade  at  about  the  same  time  that  the 
advertisement  appeared.  He  said  that 
no  greater  tribute  could  be  paid  adver¬ 
tising  than  that  It  creates  store  effi¬ 
ciency: 

WHAT  MIGHT  BE  DONE. 

E.  B.  Moon,  a  general  merchant  of 
I.akeville,  Indiana,  formerly  a  good¬ 
will  man  with  Butler  Brothers’  mail¬ 
order  wholesale  house,  of  Chicago,  said 
that  the  retailer  could  not  do  better 
than  to  advertise  the  fact  that  he  was 
carrying  a  nationally  advertised  line  of 
goods.  ,He  said  the  prestige  of  the  na¬ 
tional  advertiser  was  thereby  added  to 
the  retail  store,  and  the  retail  store’s 
standing  was  multiplied  just  that  much. 

E.  T.  Meredith  spoke  on  the  subject 
“Uo  Farmers  Wear  Garters?”  and  said 
that  a  national  garter  manufacturer 
who  undertook  an  investigation  of  the 
farm  field  was  surprised  to  find  that 
more  than  one-half  of  the  farmers  not 
only  do  wear  garters,  but  bad  been 
wearing  them  for  some  time,  though 
the  company  had  made  no  special  effort 
to  reach  the  farm  market 

Sidney  S.  Wilson,  from  Willoughby, 
Ohio,  a  merchant  who  knows  from  long 
and  successful  experience  what  farm¬ 
ers  will  buy,  and  why  they  buy,  and 
how  to  sell  them,  spoke  on  the  sub¬ 
ject  “Selling  Farmers  and  Small  Town 


People  Everything  from  Tooth-Picks  to 
Wagons.” 

C.  F.  Roemer,  of  Hampton,  Iowa, 
spoke  upon  “How  the  Standard  of  Au¬ 
tomobiles  Which  My  Farmer  Customers 
Buy  Has  Been  Raised.”  He  told  how 
the  standard  of  automobiles  sold  to 
farmers  had  been  raised  two  or  three 
hundred  dollars  on  the  average. 

E.  P.  Holland,  of  Dallas,  Texas,  pub¬ 
lisher  of  Holland’s  Magazine,  spoke  on 
“Our  Undeveloped  Trade  Opportunities 
in  America.” 

The  Indianapolis  Advertisers’  Club 
sent  invitations  to  individual  members 
ot  other  Indiana  Advertising  Clubs. 


PAPER  FOR  AND  BY  WOMEN  FAILS 

This  Week  Brought  Suspension  of  Evan¬ 
ston  (Ill.)  North  Shore  Review. 

Chicago,  March  30. — “Journalism  for 
women  and  by  women”  is  not  a  pay¬ 
ing  enterprise  in  Evanston,  Chicago's 
north  shore  suburb,  famed  as  the  cradle 
of  Illinois  suffrage  and  as  the  home  of 
Northwestern  University. 

The  North  Shore  Review,  a  weekly 
newspaper,  suspended  publication  with 
to-day’s  issue.  The  Review  was  found¬ 
ed  two  years  ago  by  John  C.  Shaffer, 
publisher  of  the  Chicago  Evening  Post 
and  six  other  newspapers  in  mid-West- 
ern  cities.  The  Review  was  established 
as  a  newspaper  edited  “by  women  and 
for  women.”  Its  entrance  into  the  field 
was  heralded  as  another  step  in  wo¬ 
man’s  triumphant  progress  in  the  indus¬ 
trial  and  professional  world. 

The  newspaper’s  end  is  announced  .'n 
the  following  statement,  which  appear¬ 
ed  on  the  front  page  of  the  paper  a  few 
days  ago. 

“The  North  Shore  iteview  was  estab¬ 
lished  by  me  in  order  that  there  might 
lie  a  paper  published  in  this  country  by 
women  and  for  women.  For  the  la.st 
two  years  it  has  devoted  itself  to  the 
cause  of  women  and  to  the  civic  life  of 
Evanston. 

“Now  that  Mrs.  Johnson,  who  has  ^o 
ably  conducted  The  Review,  finds  that 
she  cannot  see  her  way  clear  to  con¬ 
tinue  the  management  and  publishing 
of  the  paper,  it  will  be  discontinued  after 
the  issue  of  March  30,  1916. 

“John  C.  Shaffer." 

When  the  Review  was  established  Mr. 
Shaffer  turned  its  editorial  management 
over  completely  to  newspaper  women. 
Mrs.  Lillian  H.  Johnson  had  been  its 
editor  for  about  two  years. 


Says  Ten  Reporters  Distorted  Facts 
B0.STON,  March  26. — Mrs.  Alice  Parks, 
of  the  Womans  Journal,  who  was  a 
meml)er  of  the  Ford  Peace  Party,  speak¬ 
ing  before  the  Twentieth  Century  Club 
ye.sterday,  .said  that  “of  the  sixty  report¬ 
ers  on  the  Ford  peace  ship  ten  were  dis¬ 
torters  of  facts.  I  say  this,”  she  de¬ 
clared,  “because  I  do  not  wish  to  have 
it  reflect  on  the  other  fifty  represen¬ 
tatives  of  the  press  who  were  all  right. 
The  power  of  the  press  simply  miscon¬ 
strued  the  whole  facts  of  the  trip.  The 
truth  is,  we  started  out  to  organize  a 
peace  conference,  and  that  object  has 
been  carried  out.  There  was  no  mutiny, 
war,  assaults  with  revolvers,  fist  fights, 
or  even  any  belligerent  expressions  dur¬ 
ing  our  voyage  across  the  Atlantic.  The 
sen.sational  stories  sent  broadcast  by 
the  pre.ss  representatives  were  manufac¬ 
ture  from  whole  cloth.” 


Tribune  Better  Writing  Prizes. 

The  February  prizes  in  the  New 
York  Tribune’s  better  writing  contest 
were  awarded  to  W.  S.  Abbott,  best 
heading;  Robert  Rohde,  best  long  story, 
and  T.  N.  Pockman,  best  short  story. 
T'he  contest  was  instituted  on  January 
1,  to  encourage  better  writing  among 
the  members  of  the  Tribune  staff.  The 
prizes  are:  |15  for  the  best  heading; 
$15  for  the  best  long  story,  and  $U) 
for  the  best  short  story. 


The  Reading  (Pa.)  Telegram  and 
News-Times,  and  the  Minneapolis 
(.Minn.)  Daily  News,  have  been  elect¬ 
ed  to  active  memliership  in  the  Ameri¬ 
can  Newspaper  Publishers’  As.sociation. 
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LIVE  TOPICS  DISCUSSED  PLANNING  WORLD  PRESS 
BY  OUR  READERS  CONGRESS  AT  SYDNEY 


Law  Defective,  Says  Mr.  Rogers 
Thb  Editor  and  Pdblisheb: 

■  I’ermlt  me  to  call  to  your  attention  tlie  III- 
cnnsldered  eiUtorlal  in  your  last  Issue  on  tlie 
Itoiirne  Futillcity  law.  This  article  was  writ¬ 
ten  with  only  one  phase  of  the  matter  In  tlie 
mind  of  the  writer.  Few  repiitahle  puhllaheni 
have  any  serloua  objection  to  the  provlMions 
of  the  law  havlni;  reference  to  ownership  and 
circulation,  except  that  the  law  ahoiiUl  tie  made 
to  include  all  piibllcatlons  admitted  to  .second- 
class  entry  on  the  same  basis. 

Tlie  really  serious  part  of  the  law  Is  Its  de¬ 
fective  effort  to  compel  publishers  to  mark  all 
paid  matter  ‘•advertisement.”  which,  throuirh 
its  loose  wording,  makes  It  next  to  ImpossUiliA 
to  produce  a  newspaper  without  technically  vio¬ 
lating  its  provlsloiia  and  laying  Itself  open  to 
IMwsiible  annihilation  by  a  post  office  depart¬ 
ment  wishing  to  discipline  a  newspajper  for  tul- 
Hlling  Its  duty  in  exposing  Government  ras¬ 
cality. 

If  the  law  provided  that  all  paid  matter  be 
markeil  “advertisement”  under  heavy  penalty 
lliere  would  be  no  objection,  but  Its  framer, 
lirotMliiy  seeking  to  amplify  the  bill,  included 
in  it  provisions  excluding  any  matter  having 
reference  to  advertising,  past  or  prospective. 
Advams;  notices  of  theatrical  performances. 
siHirtlng  events,  real  estate  enterprises,  and 
HiS'li  should  be  marked  “advertisement”  to 
(Simply  with  tlie  present  law. 

Tlie  existing  statute,  which  has  lH>eii  passed 
niion  by  the  Supreme  Court  as  constitutional, 
III  some  details  provides  a  direct  control  of  the 
lils-rly  of  the  press  by  those  In  command  of 
tis!  1‘oot  Office  Department,  provided  they  de¬ 
sire  to  do  so  through  enforcing  Its  literal  ap¬ 
plication  ill  a  ruinous  way.  There  Is  prob- 
iitily  not  a  single  Issue  of  any  one  of  the  2,<1UU 
daily  iKiwspapers  In  the  Unltisl  States  that  does 
isit  iiiifrlnge  iiiioii  tile  law,  and  Is  not  sub¬ 
ject  to  discipline  by  an  adverse  administration, 
if  my  iinderHlandiiig  of  the  law  Is  correct. 

Tills  feature  of  tlie  law  should  lie  amended 
or  re|S‘ale<l.  Ibgiiilable  newspais-r  publishers 
do  not  print  paitl  matter  without  marking  It 
"adv.”  Tliey  have  little  olijectloii  to  mak¬ 
ing  a  statement  of  circulation  and  ownership, 
but  feel  that  tliey  should  be  relleveil  of  the 
dangeruus  iiosslbilltleis  of  the  present  loosely- 
drawn  statute,  so  open  to  malicious  taie.  fur 
rendering  legitimate  service  in  their  communi¬ 
ties. 

There  can  be  no  more  serious  objection  to 
a  newspaiper  giving  its  readers  advaui'e  lii- 
fomiation  regarding  theatrical  performances  or 
IwoivtlDg  any  other  phase  of  local  activities. 
Just  because  those  Interested  are  or  may  be  ad¬ 
vertisers,  than  to  print  weatlier  predictions. 
To  be  forced  to  latwl  legitimate  news  “ad¬ 
vertisement”  when  It  In  no  sensi*  is  paid  for. 
Is  as  absurd  as  to  be  asked  to  call  black  white. 

Jason  Koobrs. 

New  York,  March  29. 


Qualifications  for  Recognition 

Johnstown,  Pa.,  March  2T,  1016. 
Tub  Editor  and  Pubi.ishkr: 

Would  you  kindly  Inform  us  what  you  would 
consider  the  necessary  requirements  fur  an  ail- 
vertlslng  8rm  to  meet  In  order  to  be  rated  as 
a  recognized  advertising  agency? 

Are  there  any  national  associations  whose 
stamp  of  approval  would  give  an  advertising  con¬ 
cern  a  rating  or  prestige?  Is  there  a  list  of  the 
reisignized  advertising  agencies  In  the  country? 
Is  there  any  effort  being  made  to  standardize 
tile  charges  of  the  advertising  agencies? 

•  Tom  Nokbs,  Secretary. 

The  two  national  orKanization.s  that 
extend  recognUion  to  aKent.s  are  the 
Quoin  (’lub,  representing  magazine  puh- 
lisher.s,  and  the  American  Newspaper 
Huliilshers’  As.sociation,  which  has  over 
300  members,  who  are  publishers  of 
daily  newspapers.  In  order  to  qualify 
In  the  latter  organization  an  agent 
must  .show  assets  that  will  yield  a  mlnl- 
nium  surplus  of  $3,000  above  all  liabili¬ 
ties:  must  have  several  national  ad¬ 
vertising  accounts  and  must  establish 
the  fact  that  he  Is  a  bona  tide  adver¬ 
tising  agent.  Thk  Editor  and  Piibi.ish- 
•■ai,  on  March  11,  printed  the  A.  N.  P.  A. 
Il.st  of  so-called  Kecognlzed  Advertis¬ 
ing  Agencies. 


The  annual  meeting  of  the  Panhan¬ 
dle  Press  Association  will  be  held  In 
Amarillo,  Tex.,  April  20,  21,  and  22. 

The  annual  convention  of  the  Ten¬ 
nessee  Women’s  Press  and  Authors’ 
•  'lub  will  be  held  at  Morristown,  June 
21  to  23. 


By  Invitation  of  New  South  Wales  Gov¬ 
ernment,  Journalists  from  Many  Lands 
Will  Meet  There  in  March,  191&—  Capt. 
Niesigh  Says  Gathering  Will  Be  More 
Comprehensive  Than  Any  in  Past. 

Arrangements  are  making  to  organ¬ 
ize  the  {’ongre.ss  of  the  World’s  Press, 
which  is  to  meet  at  Sydney,  New  South 
Wales,  In  March-April,  1918. 

The  International  Press  Congress  held 
at  San  Francisco  in  July,  1915,  wa.s 
formed  into  a  permanent  organization 
with  an  International  executive  com¬ 
mittee,  of  which  Dr.  Walter  Williams, 
dean  of  the  School  of  Journali.sm  at 
the  I'nlversity  of  Missouri,  Is  chairman 


Capt.  J.  W.  Niesigh. 


and  convener.  The  Oovernment  of  New 
South  Wales  cabled  an  Invitation  for 
the  Congress  to  meet  at  Sydney,  and 
this  was  unanimously  accepted,  so  that 
it  has  now  become  neces.sary  to  put 
the  machinery  Into  motion. 

Capt.  J.  W.  Niesigh,  who  represent¬ 
ed  the  New  South  Wales  (lovernment 
at  the  San  Francisco  Exposition  as 
chief  intelligence  officer,  and  who  has 
just  pa.ssed  through  New  York  on  his 
way  to  England,  has  conveyed  the  In¬ 
vitation  of  his  Government  to  leading 
men  and  press  organizations  In  the 
large  centres  of  the  United  States  and 
('anada.  He  reports  that  he  has  found 
keen  Interest  in  the  projected  meeting, 
and  that  everything  indicates  that  It 
will  be  a  notable  event.  At  the  San 
Francisco  Congress  there  were  delegates 
from  29  countries  and  46  States,  the 
total  number  enrolled  being  957. 

“We  look  for  a  much  larger  repre- 
.sentation  at  Sydney  in  1918,”  Capt. 
Niesigh  says:  “The  gathering  on  that 
occasion  will  he  organized  upon  more 
comprehensive  lines  than  anything  of 
the  sort  that  has  been  attempted  In 
the  past.  It  Is  intended  that  there  shall 
be  sections  for  every  branch  of  press 
work — commercial,  editorial,  art,  and 
mechanical  departments  of  every  de¬ 
scription  of  publication.  There  will  be 
no  restriction  In  the  scope  of  the  Con- 
gi'ess,  and  di.scussions  will  be  promoted 
In  each  section  upon  a  variety  of  sub¬ 
jects  of  common  Interest  to  people  en¬ 
gaged  in  press  work,  and  an  endeavor 
will  lie  made  to  finish  the  debates  with 
resolutions  or  “concluslon.s’’  that  may 
be  of  importance  to  all  concerned  in 
the  profession  of  journalism.  In  other 
words,  and  quoting  the  words  of  a 
prominent  New  York  pubU.sher,  the 
aim  of  the  Congre.ss  will  be  ‘efficiency’ 
and  increasing  efficiency.” 

The  qualification  neces.sary  for  ad- 
mbssion  to  the  Congress  Is  that  mem¬ 
bers  shall  be  actively  engaged  In  some 
one  of  the  .several  sections  of  publica¬ 
tion  work.  Delegate.s,  It  is  explained, 
will  include: 


(1)  Those  nominated  by  national  or 
State  Governments;  (2)  those  nomi¬ 
nated  by  various  organized  associations, 
and  by  publishers  of  journals;  (3)  in¬ 
dividual  members  of  Congress;  (4)  in¬ 
vited  delegates — 1.  e.,  men  distinguished 
in  .some  branch  of  journalistic  work, 
who,  because  of  their  past  achieve¬ 
ments  will  be  asked  to  attend  and  to 
take  part  In  the  proceedings  of  the 
Congress. 

Already  the  participation  of  men  and 
women  from  many  foreign  countries  is 
assured,  and  keen  interest  Is  shown  in 
the  inquiries  received  from  variou.s 
parts  of  the  United  States.  Arrange¬ 
ments  are  promised  by  which  accredit¬ 
ed  delegates  will  receive  material  con¬ 
cessions  in  the  matter  of  passage 
money,  while  transportation  in  Aus¬ 
tralia  by  means  of  the  State-owned 
railways  will  be  provided  without  ex¬ 
pense  to  the  vi.sitors.  Although  the 
Congress  will  meet  at  Sydney,  and  at 
the  invitation  of  the  New  South  Wales 
Government,  it  is  promised  that  oppor¬ 
tunity  will  he  afforded  by  the  Govern¬ 
ments  of  the  other  States  for  members 
of  the  Congress  to  visit  all  places  of 
interest  and  every  facility  will  be  pro¬ 
vided  to  enable  journali.sts  and  other.s 
to  study  and  investigate  the  political, 
social,  and  economic  conditions  of  the 
Commonwealth. 

The  formal  Invitation  to  the  Con- 
gres.s,  as  given  by  the  Government  of 
New  South  Wales,  will  soon  be  issued 
by  Dean  Williams,  who  is  now  enter¬ 
ing  actively  upon  his  duties  as  pre.si- 
dent  and  convener.  He  will  keep  in 
touch  with  publishers  throughout  the 
United  States  and  in  other  countries, 
and  will  keep  them  supplied  with  in¬ 
formation  as  to  the  progress  of  the  or¬ 
ganization. 


ANSWERS  TO  CORRESPONDENTS 

Will  you  ijleust*  tell  me  wUere  I  can  aecnre 
(iuttt  concerning  “ray  ni>  day”  or  week.  If 
yon  can  give  me  this  Information  direct  it  will 
be  deeply  uppreclated.  ,1,.  U.  .M. 

GlearHeld,  Pa. 

VV’rlte  to  the  Merchant.s’  Trade  Jour¬ 
nal,  Des  Moine.s,  la.,  or  Merchant.s’  As- 
.soclatlon,  Wilson,  N.  C. 


What  ia  the  law  regarding  gnbscriptlons  that 
liave  explreil  and  publishers  continue  to  send 
publications  witlioiit  renewal  by  tihe  siibscrllwr? 

Omaha,  Neb.  J.  E.  T. 

The  law  is  that  as  long  as  you  con¬ 
tinue  to  accept  the  paper,  even  after 
your  subscription  has  expired,  you  must 
pay  for  it,  because  when  you  accept 
the  paper,  you  ratify  the  publisher’s 
sending  it  to  you.  However,  after  you 
have  notified  the  publi.sher  not  to  send 
you  the  periodical,  he  cannot  longer 
hold  you  for  .same. 

Can  a  dally  newspaper  be  run  on  a  free- 
dlstrlhntlou  basis  and  succeed — that  Is,  gain  and 
hold  adrertlHing  patronawe,  reduce  the  snb- 
acription  lists  of  established  daily  papers  to  the 
danger  point,  and  establish  In  a  short  time  more 
than  ran  he  done  In  years  under  the  older 
methods  of  eircnlatlon  building? 

The  above  question  Is  prompted  by  the  fact 
that  a  morning  daily  lias  lieen  started  here  on 
the  free-dlstrlhntlon  Imsls,  morning  except  .Mon¬ 
day.  For  a  year  It  lias  lieen  run  as  a  semi- 
weekly,  free.  We  understand  that  some  such 
plan  lias  Im-cii  followed  In  Oklahoma  (’Ity. 

S.  E.  W. 

California,  March  lo. 

Free  weekly  newspajiers  have  lieen 
succe.ssfully  conducted  in  many  citle.s, 
notably  in  Brooklyn,  New  York,  for 
fifteen  or  twenty  yeans.  Free  dailies 
have  also  lieen  started  and  in  a  few 
in.stances  have  built  up  a  profitable 
business.  One  of  these  is  the  Free 
Pointer,  founded  in  1907,  at  Oklahoma 
Gity,  liy  Tucker  Brothers.  The  Noon¬ 
day  Sun  was  launched  at  Austin,  Tex- 
a.s,  la.st  month  with  C.  D.  Tobin  as 
Editor.  Only  a  few,  however,  have 
made  a  permanent  success. 


Puts  a  Crimp  in  False  News  Stories 
The  City  Commission  of  El  Paso, 
Tex.,  has  passed  an  ordinance  providing 
that  any  corre.spondent  .sending  out  of 
that  city  news  reports  “calculated  to 
injure  the  general  business  or  reputa¬ 
tion  of  El  Pa.so  and  knowa  to  be  false,” 
shall  be  fined  from  $25  to  $200.  It  is 
believed  that  the  enforcement  of  this 
ordinance  will  put  a  stop  to  many  of 
the  false  reports  which  have  been  .so 
strenuously  objected  to. 


PITTSBURG 

THE  HOME  OF  THE 

LEADER 

Also  the  city  of  happyized 
homes  and  substantial  workmen 
Write  to  W.  E.  Moffett,  Advertis¬ 
ing  Manager,  Pittsburg,  or  to 
Verrce  &  Conklin,  Brunswick  Build¬ 
ing,  N.  Y.,  Steger  Building,  Chi¬ 
cago,  for  any  information  desired. 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Publisher 

“The  only  Buffalo  newapaper  that  cen¬ 
sors  its  advertizing  columns.  Many  of 
our  adverliters  use  our  columns  exclusive¬ 
ly-  The  above  is  one  of  the  many  rea¬ 
sons  why.” 

MEMBER  A.  B.  C. 

Fortign  Advertising  Rtpresenlatives 
KELLY-SMITH  COMPANY 
sso  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


THE 

NEW  ORLEANS  ITEM 

Member  A.  B.  C. 

Accepts  advertising  on  the  abso¬ 
lute  guarantee  of  the  largest  net 
paid  daily  circulation  of  any  New 
Orleans  newspaper  or  no  pay. 
THE  JOHN  BUDD  COMPANY 
Advertising  Representatives 
New  York  Chicago  St.  Louis 


What  Do  You  Know  About  This? 

The  Times-Leader  ia  the  only  one  of  the 
three  JSew  Haven,  Conn.,  evening  newspa¬ 
pers  which  opened  its  books  to  the  recent 
audit  of  the  Audit  Bureau  of  Circulations. 
The  S.  C.  BECKWITH  SPECUL  AGENCY 
New  York  Chicago  St.  Louis 


You  MUST  Use  the 

LOS  ANGELA 

EXAMINER 

to  cover  the  GREAT  SOUTHWEST 
Sunday  Circulation  s  eo  A/t/k 
MORE  THAN . IDUyUUU 


Wm.  A.  Woodbury’s  Book 


Attracts 
Women 
ind  Girl 
Readers, 
rhe  Subject 
and  tb« 
Author 
Combine 
to  make  it 
a  Happy 
Premium. 

ELIOT 
LORD, 
110  W.  34 
New 
Toi’: 


MONEY  IN  THIS  TOWN 
Colorado  Spriugz  baa  $12,000,000  In  liauk 
deiiosits — $400  for  each  person. 

THE  TELEKIRAPH 
Is  the  iiaper  these  depositors  read. 

J.  P.  McKInnrjr  A  Son 
New  York  Detroit  ChlraKo 


Newspaper  Properties 

Specisllzing  In  Central  West  sod  Southern 
Ilailles.  ConSdentlal  correspondenee  with 
Buyers  or  Sellers  invited. 

A.  S.  PORTER 

11N-130  GrUwold  St.,  Detroit,  Mich. 
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WHAT  LIVE  ADVERTIING  CLUBS  ARE  DOING 


Brief  Arcounts  of  Their  Important  Activities  Specially  Reported 
by  Correspondents  in  Many  Cities. 


A  movement  has  been  launched 
amonp  merchants  of  Oswego,  N.  Y., 
toward  the  organization  of  an  adver¬ 
tising  club.  Charles  G.  Gold.stein  and 
the  members  of  the  committee  have 
prepared  petitions  which  will  be  circu¬ 
lated  among  the  merchants,  and  if 
there  is  a  sentiment  for  the  organiza¬ 
tion,  a  meeting  will  be  called,  and  for¬ 
mal  organization  will  be  e.stablished. 
The  proi>o.sition  will  have  the  endorse¬ 
ment  of  the  Chamber  of  Commerce. 


.\n  organization  for  the  purpose  of 
instructing  the  young  business  men 
of  downtown  Pittsburgh  in  expert  ad¬ 
vertising  and  selling  was  organize<l  re¬ 
cently  at  Centi-al  Hranch  Y.  M.  C.  A., 
that  city.  The  new  organization  is 
known  as  the  .Vdverti.sing  and  Selling 
Club,  and  is  designed  especially  for 
young  men  who  are  unable  to  take  the 
high-t)rice<i  advertising  and  salesman- 
shiji  courses. 

including  the  meeting  just  held,  the 
Club  will  conduct  ton  sessions.  The 
stibject  and  .speaker  last  night  were: 
“Kelations  of  Advertising  to  Success¬ 
ful  Selling,"  Kdward  M.  Power,  jr. 

The  programme  for  the  remainder  of 
the  so.ssions  is  as  follows:  April  7, 
"Preparedness  for  Advertising.”  C.  H. 
Xa.sh;  April  14,  “Planning  an  .Vdvertis- 
ing  Campaign,”  H.  W.  Prentis,  jr. ; 
.\pril  21,  "Schooling  the  Sales  Force," 
S.  J.  Stoughton;  April  28,  “Schooling 
the  Trade,”  J.  C.  McQui.ston:  May  5, 
“Preparing  Cojiy.”  Howard  K.  Way; 
.May  12.  "Muilding  the  Catalogtie,"  I.. 
F.  Hamilton;  ^fay  19,  “Direct  by  Mail 
.Vdverti.sing,”  Fayette  A.  Rillineyer; 
May  -il.  “Handling  the  Sales  Force,” 
William  H.  Duff  II;  .Tune  27.  “Per- 
.sonality  in  Selling,”  J.  K.  Stevenson. 


Prominent  bu.siness  men  of  Chester, 
Pa.,  have  organized  an  .Vd  Club.  George 
W.  Thomi).son  presided  at  the  organ¬ 
ization  meeting,  and  the  following  of¬ 
ficers  were  elected:  President,  t'harles 
U.  Long;  vice-prc.sident.  ('hester  Spen¬ 
cer;  secretary,  .John  B.  Creamer;  trea¬ 
surer,  James  Hopkins.  The  executive 
committee  comprises  Robert  E.  Piefer, 
chairman;  Kilwoo<l  J.  Turner,  Ray¬ 
mond  Hendrickson,  and  R.  E.  Jefferis. 
The  club  will  be  ais.sociated  with  the 
I'oor  Richard  Club,  of  Philadelphia,  and 
will  take  an  active  part  in  the  coming 
convention  in  Philadeliihia  of  the  As- 
.sociated  Advertising  ('lubs  of  the 
World. 


William  S.  (Yaig  was  elected  presi¬ 
dent  of  the  .lunior  .\dvei-tising  .-Vssoi'ia- 
tion  of  Chicago  over  S.  f Jordon  Hyde 
at  the  annual  election  last  Saturday 
night.  The  other  new  otficer.s  are  !Vic- 
t<>r  Fabian,  first  vice-president;  .1, 
.lerome  Tinlay,  second  vice-president  i 
.\.  F.  Smith,  third  vice-president;  G.  R. 
rhslin.  recording  .secretary;  Mi.ss  Hat¬ 
tie  Krase,  c-orresponding  secretary; 
I'rc'd  G.  .lohnson,  treasurer;  C.  .4.  Slay¬ 
ton.  sergeant-at-arms;  W.  Jay  Ste¬ 
phens.  director,  ami  R.  H.  Horne,  di¬ 
rector.  The  retiring  president  is  Harold 
James  Smith. 


The  “On-to-Philadelphia”  Committee 
of  the  Advertising  Club  of  Baltimore, 
Luther  E.  Martin,  chairman,  announces 
a  rate  of  two  cents  per  mile  in  each  di¬ 
rection  for  the  Convention  of  the  Asso¬ 
ciated  Adverti.sing  Clubs  of  the  World, 
tickets  good  until  midnight,  July  4, 
which  will  allow  delegates  to  spend  the 
k'ourth  in  Atlantic  City.  The  Housing 
Committf'c,  J.  E.  M.  lialey,  chairman, 
was  authorizes!  to  decorate  the  Ritz- 
Carlton  Hotel.  There  will  be  a  roof- 
garden  |>arty  under  the  auspices  of  the 
Baltimore  Club  on  the  liitz-Carlton 
roof  on  Wednesday  night,  June  28. 


The  Adcraft  Club,  of  Detroit,  Mich., 
will  send  a  large  delegation  to  the  con¬ 
vention  of  the  Associated  Advertising 
Clubs  of  the  World,  in  Philadelphia 
next  June,  with  in.structions  to  devote 
its  entire  time,  if  need  be,  to  assure 
the  1918  convention  of  the  Association 
for  Detroit.  The  Detroit  Club  had 
planned,  to  campaign  for  the  1917  con¬ 
vention,”  but  at  a  recent  meeting  it  was 
decided  to  support  the  claims  of  St. 
I.,ouis  tor  the  1917  meeting. 

Twenty-two  prominent  busine.ss  men 
of  Clinton,  la.,  have  formed  an  organ¬ 
ization  which  will  l)e  the  future  nucleus 
of  the  Clinton  Adverti.sing  Club.  The 
officers  are;  H.  H.  Hobart,  president; 
Otto  Korn,  vice-president;  O.  T.  Rob¬ 
erts,  secretary;  S.  S.  Cook,  treasurer. 
The  Board  of  Directors  includes  C.  k’. 
Tucker,  J.  C.  Hayes,  J.  I...  Lubbers,  F. 
H.  Van  Allen,  and  K.  D.  Slocum.  The 
directors  will  serve  as  chairmen  of  the 
.standing  committee.s,  as  follows;  Mem. 
bership,  C.  F.  Tucker;  house,  J.  C. 
Hayes;  programnie.  J.  I<.  Lubbers;  vig¬ 
ilance,  F.  H.  Van  Allen;  publicity,  K.  D. 
Slocum. 

H.  H.  Hobart,  president  of  the  Club, 
announced  at  the  close  of  the  meeting 
that  he  expected  to  call  .some  special 
meetings  during  the  spring,  as  he  was 
anticipating  visits  from  a  numljer  of 
nationally  prominent  advertising  men, 
who  would  bo  available  as  speakers. 

W.  J.  Betting,  of  the  Town  Criers,  of 
St.  Paul,  Minn.,  suggested  that  the  Club 
open  a  business  library  in  the  down¬ 
town  district  of  Clinton,  where  busi¬ 
ness  men  of  the  city  could  borrow  books 
for  use  on  advertising  and  similar  sub¬ 
jects,  free  of  charge.  This  plan,  he 
said,  has  worked  very  successfully  in 
St.  Paul. 


Thirty-two  members  of  the  Cincin¬ 
nati.  (.t).)  .4dvertisei-s’  Club  have  signi¬ 
fied  their  intention  of  enrolling  for  the 
fourteen  weeks’  course  in  the  sales  de¬ 
partmental  recently  organized  by  the 
Club.  The  cla-sses  will  be  conducted 
by  Thomas  P.  Scully.  The  curriculum 
contains  three  lessons  in  “Kinds  of 
Salesmanship,”  three  in  “Kinds  of  Sales¬ 
men,”  three  in  “Factors  of  Sale,”  and 
five  in  “Sales  Classified  as  to  Simplic¬ 
ity." 


Britt  Craig  and  Les  Rawlings,  stars 
of  “Alias  Jimmy  Valentine,”  writers  for 
the  Atlanta  (Ga.)  Constitution,  will  fur¬ 
nish  a  sketch  for  the  vaudeville  part 
of  the  Ad  Men's  Show,  at  the  Atlanta 
Theatre  April  12.  The  act  is  a  rapid- 
fire  sketch,  written  by  Mr.  Craig. 

The  Ad  Men’s  Show  will  consist  of 
three  main  parts,  the  first  being  a  min- 
.strel  of  the  regular  black-face  ragtime 
variety  and  participated  in  by  one  hun¬ 
dred  prominent  Atlanta  men. 

The  minstrels  will  be  followed  by  four 
vaudeville  acts,  and  the  evening  will 
lie  concluded  by  the  big  political  drama 
of  City  Hall  life,  entitled  “A  Busy  Day 
in  the  Mayor’s  Office.” 


The  Ad-  Club  of  Commercial  High 
School,  New  York  city,  is  now  actively 
engaged  in  an  advertising  contest  for  a 
fisheries  company  of  Gloucester,  Mass. 
The  contest,  which  is  closed  to  Ad  Club 
members,  consists  of  four  parts,  viz., 


(1)  campaign  to  cover  Commercial 
High  School;  (2)  best  copy  for  ad  in 
the  Ledger  (Commercial’s  monthly  pub¬ 
lication);  (3)  copy  for  all  other  media 
suggested  by  winner  of  Part  I;  (4)  best 
plan  to  get  dealers  to  stock  up  with  fish 
products. 


Must  Not  .4tlack  Religions. 

Washington,  March  29. — Representa¬ 
tive  James  A.  Gallivan,  of  Boston,  Mass., 
has  introduced  a  bill  authorizing  the 
Postmaster-General  to  exclude  from  the 
mails  certain  publications  which  attack 
religions.  The  bill  (H.  R.  13778)  in  full 
reads  as  follows: 

/te  it  (naefed  bj/  the  Srnafe  and  Home  of 
Itfttn'HetitativfH  of  the  United  of  Americo 

iti  {'on<jrefkn  msvmbled,  'niat  Hm*  IVistniastpr- 
ifPiipral  Khnil  make  the  neet^Ksary  rul»*s  ami 
rp^dlationH  to  exclude  from  the  mnllx  those  pub- 
licathms  the  avowed  and  dellbt*rate  purjioRe  of 
which  is  to  attack  a  recognized  religion  held 
by  the  citizenK  of  the  United  States  or  any 
religious  order  to  which  citizens  of  the  United 
STHtes  belong. 


TR.4INING  YOUNG  AD  MEN 

Chicago  Advertising  Association  Starts  a 
“Big  Brother”  Movement. 

Chicago,  March  28. — The  “big  broth¬ 
er”  movement  in  the  Advertising  Asso¬ 
ciation  of  Chicago  is  making  headway. 
The  big  brothers  are  the  members  of 
the  Association  and  their  prot4g4s  are 
the  members  of  the  Junior  Advertising 
.V.ssociation  of  (ffiicago,  comprising  the 
younger  .set  in  Chicago  advertising. 

John  A.  Tenny,  chairman  of  the 
junior  committee  of  the  present  organ¬ 
ization,  has  completed  a  course  of  in¬ 
struction  for  the  youngsters,  which  in¬ 
cludes  a  talk  each  week  by  a  Chicago 
advertising  man.  A.  A.  Gray,  manag¬ 
ing  editor  of  the  Electrical  Review,  ad- 
dres.seil  the  young  ad  men  last  night, 
and  on  I’uestlay  night  of  last  week 
Henry  Schott,  advertising  manager  of 
Montgomery  Ward  &  Co.,  spoke  on 
newspapers  and  adverti.sing.  On  March 
21  S.  DeWitt  (Plough,  president  of  the 
Advertising  Association  of  Chicago,  and 
Hugh  Brennan,  president  of  the  Dooley- 
Brennan  Advertising  Agency,  spoke. 


Dallas  Ad  Men  Hold  Clinic 

Dallas,  Texas,  March  28. — At  an  ad¬ 
vertising  clinic  of  the  Dallas  Advertis¬ 
ing  League  this  week  ads  that  appear¬ 
ed  in  Dallas  newspapers  last  Sunday 
were  di.scussed  as  to  their  good  and  bad 
qualities.  “Rea-son  why”  copy  was 
.stressed  and  ad.  writers  brought  out 
the  fact  in  their  discussions  that  near¬ 
ly  all  the  larger  adverti.sors  have  adopt¬ 
ed  the  policy  of  giving  reasons  why 
their  products  should  be  purchased  in 
preference  to  others;  their  ad.s.  are 
written  to  appeal  to  reason  more  than 
to  any  other  .sen.se.  William  B.  Newlin, 
sales  manager  of  the  Pierce-Arrow  Mo¬ 
tor  Car  (Company  of  Buffalo,  showed 
how  the  high-grade  idea  may  be  em¬ 
bodied  in  the  mechanical  make-up  of 
advertising  in  cuts,  illustrations,  bor¬ 
der  designs,  kinds  of  type  used,  and  in 
other  ways.  He  also  urged  selecting 
high-grade  mediums  for  advertising 
high-grade  products.  The  following 
new  memljers  were  elected;  Walter 
A.  Dealey,  Bernard  J.  Roemer,  George 
McBlair,  C.  H.  Seidenglanz,  George  A. 
Volk,  and  Robert  William.s. 


Dress-U|)-Week  in  Los  Angele.s 

Tx)S  Anoei.es,  Cal.,  Mar<-h  25. — Next 
week  will  be  Dress-Up-Week  here. 
Among  the  leading  organizations  of  I,os 
Aiigeles  which  are  interested  in  the 
coming  events  are;  The  Advertising- 
Club,  the  Rotary  Club,  the  Jovian  Elec¬ 
tric  League,  the  Merchant!?’  &  Manufac¬ 
turers’  Association,  and  the  Sales  Man- 
ager.s'  A.s.sociation.  C.  M.  Adler  is  chair¬ 
man  of  the  Dress-Up-Week  committee. 
This  year  an  effort  will  be  made  to  have 
the  street.s,  yards,  buildings,  and  va¬ 
cant  lots  “dre.ssed-up.” 


The  Dubuque  (Iowa)  Times-Journal 
has  lK‘en  elected  to  a.ssociate  member¬ 
ship  in  the  American  Newspaper  Pub- 
lisher.s’  Association. 


“BUILDING  BETTER  BUSINESS” 

National '  Vigilance  Conroiltce,  A.  A.  C. 
of  W.,  Issues  Helpful  P&mphlet. 

From  its  headquarters  In  InAanapo- 
lis  the  National  Vigilance  Committee 
of  the  Associated  Advertising  Clubs  of 
the  World  is  sending  out  an  attractive¬ 
ly  printed  and  really  helpful  pamphlet 
on  the  work  of  this  bureau.  It  1?  en¬ 
titled  “Building  Better  Busines.s,’’  and 
was  written  by  H.  J.  Kenner,  secre¬ 
tary  of  the  committee. 

“.\dvertising  men  and  business  men 
of  integrity,”  it  points  out,  "are  taking 
steps  to  completely  purge  advertising 
of  fraud,  falsehood,  and  deception  of 
every  sort — even  of  half-truths  and 
petty  deceit.s.  Advertising,  if  it  is  truly 
succes.sful,  must  not  betray  the  read¬ 
er’s  confidence.  Business  has  discov¬ 
ered,  as  Gerald  Stanley  Lee  points  out. 
that  ‘Success  is  the  science  of  being  be¬ 
lieved  in.’  The  need  for  better  adver¬ 
tising  being  realized,  it  has  brought 
about  a  cooperative  movement  on  the 
part  of  thoughtful  adverti.sers  to  direct 
the  growth  of  adverti.sing  along  sane, 
constructive  lines. 

“This  movement  is  manifesting  itself 
in  the  progressive  commercial  centers 
of  the  TTnited  States,  and  Is  sweeping 
the  country  liecausc  behind  it  is  a  tre¬ 
mendous  national  force  of  well-organiz¬ 
ed  advertising  Interests." 

After  outlining  the  work  in  many 
cities  of  the  Better  Business  Bureau, 
in  begetting  greater  public  confidence 
in  advertising,  the  writer  has  this  to 
say  of  the  National  Committee: 

“The  National  Vigilance  Committee 
acts  as  a  national  clearing-house  of 
information  and  as  a  national  service 
body  to  advance  Better  Business 
Bureau  work.  It  enjoys  the  hearty  co¬ 
operation  of  Federal  post  office  officials. 
The  Federal  Trade  Commission,  on  No¬ 
vember  23,  1915,  inAdted  representatives 
of  the  As.soclated  Advertising  CHubs  of 
the  World  to  appear  before  it  and  dis¬ 
cuss  misleading  ad-yertlsing  as  an  un¬ 
fair  method  of  competition.  The  Com¬ 
mission  expressed  its  willingness  to 
give  speedy  rulings  in  any  such  qa.ses 
brought  before  it. 

“The  National  Vigilance-  Committee 
will  give  to  publishers  any  information 
obtainable  about  suspected  advertising. 
It  will  not  try  to  dictate  to  publishers 
or  tell  them  what  to  do,  but  if  they 
want  facts  they  can  get  them  by  ask¬ 
ing. 

"In  every  community  where  adver¬ 
tising  clubs  are  at  work  developing 
business  efficiency,  advertisers  have  an 
opportunity  to  provide  a  bureau  which, 
in  a  practical  way,  insures  accuracy 
and  truth,  working  constantly  to  dis¬ 
cover  and  correct  the  dishonest  spots 
in  all  advertising  and  merchandising. 
Such  bureaus  in  progrresslve  cities,  co¬ 
operating  with  every  good  element  in 
those  cities,  turn  the  truth  ideal  of 
the  .Associated  Advertising  Clubs  of  the 
World  into  real  practice.  They  make 
for  better  business  in  every  sense  of 
the  phrase.  Their  work  is  positive.  It 
aims  to  make  good  advertising  better. 
It  purpo.ses  to  create  in  every  advertis¬ 
er  a  compelling  desire  for  better  busi¬ 
ness  methods.  It  is  constructive,  not 
destructive.  .  .  . 

“It  will  remove  the  lack  of  public 
confidence  which  has  seriously  handi¬ 
capped  advertising  in  performing  its 
Important  service  to  business  and  pub¬ 
lic  alike.” 


Ten  Delegates  to  Philadelphia 
Dali-as,  Tex.,  March  25. — The  Dallas 
Ad  League,  at  its  meeting  this  week, 
laid  plans  for  attending  the  convention 
of  the  Associated  Ad  Clubs  of  the  World 
in  Philadelphia  in  June.  R.  V.  Holland 
was  appointed  chairman  of  the  “On-to- 
Philadelphia”  committee.  The  I^aK'ie 
voted  to  pay  the  expenses  of  ten  dele¬ 
gates  to  be  elected  by  the  membership 
of  the  Club. 


The  South  Bend  (Ind.)  Tribune  is 
planning  to  erect  a  new  building  ♦<> 
accommodate  its  growing  busines.s 
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Konals 


The  American  Tobacco  Company, 
In  so  far  as  its  Advertising  De¬ 
partment  is  concerned,  has  won 
the  reputation  of  being  "terribly  exact¬ 
ing.” 

In  other  words,  it  is  perfectly  possi¬ 
ble  for  artists  or  an  organization  to 
submit  a  hundred  ideas  and  not  “put 
one  of  them  over.” 

More  than  once  some  aggrieved  per¬ 
son  has  stormed  forth  from  the  main 
offices  or  the  agency  handling  the  ac¬ 
count,  with  the  avowed  intention  of 
"telling  all  about  it” — warning  others 
NOT  to  "submit  anything,  because  they 
don’t  give  it  a  fair  deal.” 

But  that  Is  an  old  story. 

Past  performance  has  shown  that  the 
American  Tobacco  Company  knows 
how  to  advertise  its  own  manifold  in¬ 
terests  ns  well  as  it  knows  how  to 
manufacture  cigarettes  and  chewing 
and  smoking  tobacco,  and  to  properly 
distribute  them. 

*  •  * 

It  is  rather  interesting  to  watch  the 
.steady  stream  of  ingenious  ideas  em¬ 
anating  from  this  source.  The  Ameri¬ 
can  Tobacco  Company  has  set  a  pretty 
stiff  advertising  pace  for  the  country 
to  follow — and  we  do  not  restrict  this 
to  tobacco  manufacturers,  by  any 
means. 

Clever,  new  ideas  are  no  drug  on  the 
market.  Something  under  one  idea  in 
one  thousand  is  really  inspired — con¬ 
tains  .\LLi  the  wonderful  ingredients  of 
brilliant  sales  success. 

Very  few  campaigns  come  from  the 
.\merlcan  Tobacco  Company  that  are 
not  ingenious,  unusual,  and-  “smart” 
enough  to  command  respect. 

And  to  produce  ONE  acceptable 
scheme,  thousands-  are  turned  down, 
for  one  reason  or  another — rejected — 
passed  swiftly  but  surely  into  the  dis¬ 
card. 

The  process  of  elimination,  contrary 
to  what  the  singed  artist  may  suggest, 
is  done  with  shrewd  and  painstaking 
care.  There’s  none  of  the  biassed  and 
hasty  censorship  that  our  friend  would 
have  us  believe.  The  heads  of  the  ad¬ 
vertising  departments  of  the  American 
Tobacco  Company  play  as  fair  as  con¬ 
ditions  Justify.  But  decisions  must  be 
made  qtiickly  and  Judgments  must  have 
keen  edges.  One  campaign  follows  an¬ 
other  with  amazing  rapidity  and  fre¬ 
quency. 

*  «  • 

Any  veteran  of  the  "game”  will  wax 
picturesquely  eloquent  over  the  men¬ 
tal  drag  attached  to  such  a  stupen¬ 
dous  task. 

“B^ilrly  Goods”  are  obvious  enough 
to  be  originated  without  serious  delv¬ 
ing;  "Rather  Clevers  ’  are  not  unreason¬ 
ably  elusive,  and  the  "I’ll  Do’s”  bob 
above  the  horizon  of  the  idea  man’s 
desk,  once  every  so  often. 

The  American  Tobacco  Company’s 
advertising,  whether  in  new.spapers, 
magazines,  in  cars  or  on  billboards,  has 
been  consistently  top  notch  for  many 
years. 

Coming  under  the  general  classifica¬ 
tion  of  “Ingenious,”  the  very  charac¬ 
ter  of  the  product  calls  for  topical 
gingery  schemes.  The  word  "pep,”  as 
applied  to  publicity,  must  have  origi¬ 
nated  not  very  far  away  from  tobacco. 

The  newspaper  copy  more  especially 
has  been  thoroughly  entertaining.  Much 
of  it  is  WORTH  READING,  even  if 
you  don’t  smoke. 

The  dally  campaign  Just  started  for 
a  popular  brand  of  cigarettes,  where 
the  letters  of  the  alphabet  are  employ¬ 
ed  to  corking  adventure,  is  proof  of  the 
Ingenuity  of  the  American  Tobacco 
Company,  when  it  sepks  a  "connected 
series”  of  ads. 


One  initial  is  used  at  a  time.  The 
campaign  began  with  a  large  three-col¬ 
umn  .\  and  is  working  on  through  to  3. 

Woven  into  and  around  these  giant 
letters  is  the  text.  Human  interest  is 
also  Introduced,  in  *^t'e  shape  of  stylish¬ 
ly  garbed  "New  Yorky”  figures  of  men 
and  women. 

To  further  legitimatize  the  initials, 
the  "A  is  for  Aroma”  thought  and  “B 
is  for  Blend”  alliteration,  plays  an  im¬ 
portant  copy  part. 

*  •  * 

Por  another  brand,  a  “Judge  and 
Jury”  series  has  been  invented.  The 
first  advertisement  shows  the  stern 
Judge  on  his  official  bench.  He  is  de¬ 
livering  his  charge  to  the  Jury,  al¬ 
though  the  Jury  does  not  actually  ap¬ 
pear  in  the  initial  design. 

Can’t  you  see  the  cracJtling  copy  pos¬ 
sibilities  of  the  suggestion?  A  certain 
blend  of  cigarette  tobacco  is  put  on 
trial.  It  must  prove  its  case — its  worth 
— its  quality. 

The  old  Judge  is  unbiassed  and  his 
words  to  the  Jury  in  that  fir.st  adver¬ 
tisement  would  make  even  the  Anti- 
Smoke  T^eague  chuckle  with  delight. 
In  rapid  succession  will  follow,  one  at 
a  time,  the  twelve  Jurors. 

.Advertisement  number  two  will  show 
the  first  of  these  Jurors,  and  so  to  the 
twelfth. 

Decide  for  yourself,  whether  or  no 
there  is  a  ripping  opportunity  for  pic- 
tori.al  and  descriptive  character  study 
in  all  this. 

-As  a  grand  finale,  the  twelve  Jurors 
will  appear  in  one  design,  while  the 
Judge  receives  their  verdict.  The  cam¬ 
paign  as  a  builder  of  ever-increasing  in¬ 
terest,  is  the  best  in  many  years. 

It  has  been  stated  on  high  authority 
that  "accumulative”  advertising  is  by 
far  the  most  desirable,  more  especially 
when  a  series  is  to  be  run  consecu¬ 
tively  in  daily  newspapers?.  As  an  ex¬ 
alted  example  of  this,  the  “Judge  and 
Jury”  scheme  stands  very  near  the 
head  of  the  line. 

The  American  Tolsacco  Company  it 
was  that  had  the  resourcefulness  to 
encourage  that  ma.ster-humorist  of  the 
whimsical,  F.  B.  Cooper,  so  long  iden¬ 
tified  with  Dife,  and  Collier’s  Weekly. 

Mr.  Cooper  has  a  keen  sense  of  the 
ridiculous.  AVhen  he  “pokes  fun”  at  the 
foibles  of  the  human  race,  no  sting  goes 
with  it.  You  will  remember  his  draw¬ 
ings  for  the  very  hirge  heads  and  the 
very  small  bodies  of  the  various  charac¬ 
ters.  Moreover,  Mr.  Cooper’s  captions 
arc  ea.sily  as  glibly  entertaining  as  his 
pictures. 

The  American  Tobacco  Company  tells 
Mr.  Cooper  to  submit  an  idea  for  ANY 
«)f  their  products  AVHENEVEH  he  hap¬ 
pens  to  have  one.  It  may  not  be  used, 
but  the.  artist  is  paid  for  it  neverthe¬ 
less.  One  of  the  Cooper  campaigns  for 
a  smoking  tol)acco  is  running  in  papers 
the  country  over.  You  can’t  pass  a 
Cooperism.  Here’s  the  scenario  of  one: 
“Man  stokes  up  pipe  on  advertised 
brand  of  tobacco  .  .  .  puffs  smoke 

rings  into  air  with  keen  relish  and  de¬ 
light.  Six  of  these  rings  float  across 
the  top  of  the  ad.  And  little  goblins  of 
wild  and  ecstatic  Joy  hang  gleefully 
from  the  rings,  kicking  their  heels  and 
otherwise  besporting  themselves.”  Mr. 
Cooper  is  enjoying  an  extensive  vogue 
Ju.st  now,  and  commandeering  him  to 
the  needs  of  the  tobacco  business  Is  a 
splendid  piece  of  genenalshlp. 

•  *  * 

There  is  the  fat  and  colorful  Omar 
Khayyam  or  “Cayenne,”  as  an  irrev¬ 
erent  reader  puts  it.  This  internation¬ 
ally  known  celebrity  has  been  smoking 
cigarettes  and  hugging  oriental  beauties 
in  all  standard  magazines  for  a  year. 


Omar  was  very  fond  of  the  good  things 
of  life  and  putting  him  into  the  adver¬ 
tising  arena  as  a  competent  Judge  of 
tobacco  was  only  another  indication  of 
A.  T.  C.  cleverness. 

The  rainbow  inserts  have  attracted 
wide  attention,  and  while  there  will  in¬ 
evitably  be  a  few  to  whom  the  use  of 
Omar  as  a  ballyhoo  will  artistically  jar, 
the  smoker  in  general  will  follow  the 
old  gentleman’s  adventures  with  keen 
delight. 

“The  eye  should  be  directed  to.  the 
advertised  article  FIRST,”  is  by  no 
means  a  new  maxim  of  the  business, 
and  in  one  of  its  plug  tobacco  cam¬ 
paigns  the  rule  has  been  accomplished 
in  a  most  subtle  manner. 

Each  ad.  exploits  one  type  of  man — ■ 
the  big  man  who  DOES  THINGS  be¬ 
cause  he  THINKS.  There  are  Dawyers, 
General  Managers,  .Tudge.s,  General.s, 
Architects,  etc.  These  men  are  shown 
in  the  act  of  .solving  their  individual 
business  riddles— always  at  their  “work¬ 
benches.”  as  it  were.  And  without  de¬ 
taching  the  mind  from  the  iob  in  hanil, 
a  man  may  reach  out  for  the  solace  of 
a  “chew.” 

The  continuity  in  the  series,  of  the 
plug  of  tobacco  well  to  the  foreground 
and  the  straightened  arm  reaching  for 
it,  compels  attention — there’s  not  the 
.slightest  doubt  about  that.  The  ethics 
of  showing  a  venerable  Judge,  “takin’  a 
chaw”  in  the  midst  of  an  important 
case,  is  not  up  for  discussion.  These 
advertisements  are  intended  for  men 
who  “chew”  and  their  sponsors  do  not 
ask  or  expect  them  to  appeal  to  the  bon- 
bonners. 

It  was  the  American  Tobacco’  Com¬ 
pany  that  first  cashed  in  on  the  pro¬ 
nounced  popularity  of  Charlie  Chaplin. 
In  a  thoroughly  legitimate  way,  they 
secured  signed  releases  on  a  set  of 
typically  funny  photographic  poses  of 
the  movie  comedian  and  wove  them  into 
the  fabric  of  a  connected  advertising 
campaign.  Charlie  was  shown  doing  his 
one-leg  spin,  with  a  cigarette  held  high 
in  air — he  was  shown  balanced  on  an 
enormous  cigarette — every  conceivable 
twist  of  face  and  figure  was  turned  to 
the  advantage  of  this  particular  brand. 
The  idea  “got  over  big”  as  it  was  sure 
to  do  from  its  Inception. 

Who  will  forget  the  Tuxedo  campaign 
and  its  astounding  te.stimonials.  The 
greatest  array  of  letters  and  portraits  of 
persons  in  the  public  eye  ever  gathered 
under  one  tent,  was  put  out  as  a  hint 
that  this  smoking  tobacco  might  not  be 
such  a  ba3  brand  to  smoke.  The  public 
seems  to  have  lieen  won  over  by  the 
crushing  mass  of  evidence. 

It  would  Ijc  possible  to  write  a  library 
in  miniature  on  the  highly  specialized 
activities  of  the  American  Tobacco  Com¬ 
pany’s  advertising  department. 

It  has  been  making  history  of  late, 
and  some  one  in  the  organization  knows 
where  to  dig  for  new  ideas. 

W.  LiVINOSTON  DAnNET). 


Fake  Solicitors  at  'Work. 

Cleveland  busine.ss  men,  adverti.sing 
firms,  and  others  are  being  solicited 
for  subscriptions  to  the  I.,abor  World, 
Pittsburgh,  by  two  men  who  say  they 
are  P.  M.  Daniels  and  B.  Megahan.  The 
matter  was  laid  before  the  Bureau  of 
Soliciting  Schemes,  of  the  Cleveland 
Chamber  of  Commerce,  which  wrote  to 
the  home  office  of  the  T^abor  World. 
That  paper  replied:  “Parties  are  im¬ 
postors.  Please  arrest.  We  will  prose¬ 
cute.”  It  Is  claimed  the  men  suspect¬ 
ed  have  been  operating  in  Canton, 
Akron,  and  other  cities  in  northern 
Ohio. 


“Clean  Up  and  Paint  Up”  Booklet 
The  National  “Clean  Up  and  Paint 
Up”  Campaign  Bureau,  St.  Louis,  has 
Issued  a  G4-page  booklet  by  Harold  G. 
Blodgett,  a.ssociate  editor  of  the  Ameri¬ 
can  Paint  and  Oil  Dealer.  It  is  entitled 
“How  You  Can  Help  Make  Your  Home 
Town  a  Better  Home  Town,”  and  is  an 
expo.sltion  of  cleanliness,  thrift,  and 
civic  pride  as  the  essentials  for  homes 
and  towns  beautiful,  illu.strated  with 
many  telling  pictures. 


“Teach  Your  Dollars 
To  Have  More  Sense” 

.viiiir  nilvcrtlsbit;  (lolliirs  iiuist  Ix'  I'llucaO'd 
to  priKluoe  for  .voii.  Iiivcstoil  in  n  tollini; 
iin-dintii  llioy  will  Ihh-oiiio  *‘ii,\  lunnir  pro- 
cliioers.”  The  IKdroit  Frix;  Tress  is  a  “lell- 
ing”  imsiluin  in  Detroit. 

(Bfjc  Detroit  jFree  Sresg 

**Miohigan*$  Or€ate$t  Kewspaper** 

V  ERR  EE  &  f  ForcifB  3  New  York 

CONKLIN  ^  RepreseaUtiTes  f  Cbicafo 


lEurmity  S'tar 

covers  Washington,  D.C.,  more 
thoroughly  with  one  edition 
than  any  other  paper  in  the 
United  States  covers  the  city 
in  which  it  is  published. 

Member  of  the  A.  B.  C. 


IL  PROGRESSO 
ITALO-AMERICANO 

Established  t88o 

(Member  Audit  Bureau  of  Circulations) 
Daily  average  net  circulation  last  postoflfice 
statement,  134,286  copies. 

II  Progresso  Italo-Americano  enjoys  the 
distinction  of  being  the  largest  and  most 
successful  Italian  paper  among  the  Italians 
in  the  United  States,  which  means  among 
a  responsive  and  responsible  class  with  pur¬ 
chasing  power  to  buy  advertised  goods. 

IL  PROGRESSO  ITALO-AMERICANO 

CHAV.  CARLO  BARSOTTI. 

Ed.  and  Pub. 

42  Elm  St.,  New  York  City 


The 

PITTSBURG  PRESS 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

I.  A.  KLEIN,  Metropolitan  Tower,  N.  Y. 
John  Glass,  Peoples  Gat  Bldg.,  Chicago 
Foreign  Advertising  Representatives 


IF  you  are  intending  to 
do  some  national  adver¬ 
tising,  the  Promotion 
Department  of  the  Shaffer 
Group  of  newspapers  will 
gladly  assist  you  with  infor¬ 
mation  regarding  the  trade 
territories  in  which  these 
newspapers  are  located. 

Chicago  Evening  Post 
Indianapolis  Star 
Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 

PROMOTION  DEPT. 
SHAFFER  GROUP 

12  S.  Market  Strret,  Chicago 


Having  the  confidence  of  its 
readers 

DETROIT  SATURDAY  NIGHT 
produces  sure  results. 

G.  LOGAN  PAYNE  CO. 

New  York  Chicago  Boston  Detroit 
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ATTRACTIVE  OFFER 
FOR  QUICK  SALE 

Two  Duplex  Flat-Bed  Presses 
Replaced  by  Scott  Web  Presses 

Ten-pa«e  preat  prints  from  type  n  4,  6,  6  or  10 
pn^  7  column  pnper  nl  5000  per  hour. 
Twelve-pnge  pre»  prints  4.  6.  6.  10  or  12 
pnge  7  column  pnpen  nl  4500  per  hour. 

Send fot  furthet  inform^^n 

Walter  Scott  &  Co. 

Plainfield,  N.  J. 


Successful 

Men  in  every  walk  of  life  are  all 
familiar  with 

Romeike’s  Press  Clippings 

Among  our  patrons  are  professional  and 
business  men  and  women,  public  person¬ 
ages  and  the  leadinjt  Banks,  Trust  Com¬ 
panies  and  Corporations. 

Romeike  Clippings 

are  an  indispensable  adjunct  to  every  busi¬ 
ness.  If  you  have  never  used  them,  write 
for  information  and  terms  to-day. 

HENRY  ROMEIKE.  INC. 

106-110  Seventh  Ave.  New  York  City 


HEMSTREErS 

ATLAS 

PRESS  CLIPPING 

BUREAU 


TENTH  AVENUE 
AT  45lh  STREET 


NEW  YORK 


Canadian  Press  Clippings 

The  problem  of  covering  the  Canadian 
Field  is  answered  by  obtaining  the  service 
of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clippings  on  all  matters  of 
interest  to  you,  printed  in  over  95  j^r  cent, 
of  the  newspapers  and  publications  of 
CANADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  office. 

74-76  CHURCH  ST..  TORONTO.  CAN. 

Price  of  service,  regular  press  clipping 
rates — special  rates  and  discounti  to  Trade 
and  Newspapers. 


We  can  increase  your  business — 
you  want  it  increased. 


You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builder  fc  r  you. 


BURRELLE 

60-62  Warren  St,  New  York  City 

Establuhtd  •  Quorttr  uf  m  Century. 


THOMAS  J.  PENCE  DEAD 


Washington  (I).  C.)  Newspaper  Man  and 

Politirian  Surrumbs  to  Pneumonia. 

Washincton.  March  28. — Thomas  .T. 
Pence,  prominent  newspaper  man  and 
secretary  of  the  democratic  National 
Committee,  died  here  Monday  morning 
of  pneumonia. 

President  Wil.son,  who  held  Mr.  Pence 
in  high  esteem  and  personal  regard, 
caused  everything  possible  to  be  done 
for  him,  and  other  high  officials  of  the 
Administration  cheered  him  throughout 
his  illness. 

The  body  was  taken  to  Raleigh,  N.  C., 
where  funeral  services  were  held  on 
Tuesday.  The  honorary  pallbearers 
were  Dr.  Cary  T.  Grayson,  Secretary 
Tumulty,  Senator  Ollie  James,  of  Ken¬ 
tucky:  Senator  Hughes,  of  New  Jer¬ 
sey:  Secretary  Daniels,  Otto  Carmi¬ 
chael,  Richard  V.  Oulahan,  and  Gov. 
Craig,  of  North  Carolina. 

Mr.  Pence’s  death  deeply  grieved 
President  Wilson  and  Secretary  Tu¬ 
multy,  who  paid  tributes  to  him.  Presi¬ 
dent  Wilson  said: 

“The  death  of  ‘Tom'  Pence  has 
brought  to  all  who  know  him  and  to  all 
whom  he  so  loyally  and  earnestly 
served,  not  only  the  deepest  grief,  but  a 
sense  of  irreparable  loss.  Few  finer 
spirits  have  ever  connected  themselves 
with  public  service.  He  lirought  very 
great  aliility  to  the  promotion  of  the 
things  he  thought  were  right  with  a 
.singular  devotion  and  .solf-forgetful- 
ness.  I  feel  that  every  man  who  de¬ 
sired  the  public  good  has  lost  a  partner, 
and  that  the  Democratic  part.v,  in 
lo.sing  him  as  secretary  o€  its  National 
(Vimmittee,  ha.s  suffered  a  loss  which  it 
may  not  lie  posidhle  to  repair  at  all.” 

Mr.  Pence  first  came  into  national 
prominence  in  1912,  in  the  preliminaries 
for  the  nomination  of  President  Wilson. 
He  entered  newspaper  work  in  1895  on 
the  Raleigh  Press,  afterwards  he  joined  , 
the  Raleigh  News  and  Observer.  He 
came  to  Washington  in  1902  as  the 
representative  of  the  News  and  Ob¬ 
server.  He  also  represented  the  Ashe¬ 
ville  Gazette  and  the  Nashville  Tennes¬ 
seean  in  subsequent  years.  He  quickly 
took  high  rank  among  the  Washington 
correspondents  as  a  newspaper  man  of 
exceptional  ability.  He  was  a  charter 
member  of  the  National  Pre.ss  Clul). 
Theodore  Tiller,  president  of  the  Clul). 
named  a  committee  of  newspaper  men 
to  attend  the  funeral. 


FUNERAL  OF  TONG  KING  CHONG 


Old-Time  Chinese  Ceremonies  Omitted  at 
the  (jhinese  Cemetery. 

San  Francisco,  March  28. — Tong 
King  Chong,  editor  and  leader  of  tho 
Young  Chinesi'  movement  in  San  Fran¬ 
cisco,  who  was  an  arch  enemy  of  Km- 
peror  Yuan  Shi-Kai,  was  buried  on 
March  20,  in  the  Chinese  cemetery  in 
Colma.  Several  hundred  of  his  Chi¬ 
nese  followers,  men  who  tielieved  in  his 
mis.sion  and  li.stened  to  his  teachings 
attended  the  funeral  In  a  liody,  but  the 
old-time  Chinese  features  were  omitted. 
There  were  thirty  automoliilos  in  the 
proces.sion,  which  left  the  Chinese 
Church  on  Clay  Street,  headed  by  the 
Chinese  boys'  hand. 

The  lx>dy  of  the  editor,  Free  Mason 
and  revolutionary  leader  had  been  lying 
in  state  in  one  of  the  local  funeral  par¬ 
lors,  since  March  7,  and  Chinese  came 
from  all  parts  of  the  country  to  view 
the  remains  of  their  leader. 

Tong  King  Chong  was  a  close  friend 
of  Sun  Yat  Sen,  the  first  provisional 
president  of  the  Chinese  republic,  and 
of  Homer  Lea,  former  Stanford  stu¬ 
dent,  who  led  the  forces  against  the 
Manchu  dynasty.  Tong,  himself,  fled 
from  China  with  a  jirice  on  his  head. 
He  founded  the  Chinese  Republic  Jour¬ 
nal  here. 


George  Washington  University,  of 
Washington,  D.  C.,  is  to  offer  a  cour.se 
in  journalism  next  fall. 


DEATH  CLAIMS  EDWIN  MOORE 


Inventor  of  Push  Pin  Dies  at  His  Home 
in  Philadelphia,  Pa. 

Kdwin  Moore,  inventor  of  the  Moore 
Push  Pin,  who  died  recently  in  Phila¬ 
delphia,  Pa.,  was  one  of  those  obser¬ 
vant  opportunists  de.scribed  so  aptly 
by  the  Rev.  Dr.  Russell  H.  Conwell,  in 
his  famous  lecture,  “Acres  of  Dia¬ 
monds.”  He  conceived  an  idea  so  simple 
that  it  seemed  absurd  that  somebody 
hadn’t  thought  of  it  before,  and  then  he 
proceeded  to  give  the  world  the  benefit 
of  his  idea  through  the  medium  of  na¬ 
tional  advertising.  That  Is  why  the 
Moore  Push  Pin  is  used  to-day  in  all 
civilized  lands. 

Mr.  Moore’s  great  asset  was  an  un¬ 
bounded  confidence  in  the  merit  of  the 
pins  and  a  great  faith  in  publicity.  In 
describing  that  trying  period  in  his  bus¬ 
iness  career,  Mr.  Moore  said,  some  time 
before  his  death:  “I  had  but  8112,  which 
was  largely  used  in  the  purchase  of 
materials.  I  made  push  pins  one  day 
and  went  out  to  sell  them  the  next,  so 
I  could  get  money  enough  to  manufac¬ 
ture  more.  I  was  both  manufacturer 
and  .salesman.”  His  first  sale  was  one 
gross  for  $2.  The  next  order  was  for 
$75  worth,  and  the  first  big  deal  was  a 
.sale  of  $1,000  to  the  Eastman  Kodak 
Company. 

Mr.  Moore  quickly  realized  the  advisa¬ 
bility  of  placing  his  push  pin  on  the 
world  tparket,  and  in  1903  his  first  na¬ 
tional  advertisement  appeared  in  the 
I.adie.s’  Home  Journal.  This  was  fol¬ 
lowed  by  others.  The  experiment  was 
a  success,  and  to-day  the  Moore  Push 
Hn  Company  owns  and  occuj)ies  a 
large,  well-equipped  plant  at  Wayne 
Junction. 


OBITUARY  NOTES. 

.  Thomas  W.  Pittman,  a  lawyer,  and 
one  of  the  founders  of  the  New  York 
Press  Club,  died  on  March  22  at  his 
home,  257  West  122d  Street,  New  York 
city,  in  his  eighty-second  year.  Mr. 
Pittman  was  the  author  of  several  suc¬ 
cessful  plays,  and  was  the  dramatic 
editor  of  the  old  New  York  Daily  News. 

Cou  Fel,ix  Rosenberc,  a  newspaper 
man  in  Cleveland,  O.,  for  many  years, 
died  March  23,  at  his  home  there,  in 
his  seventy-fourth  year.  He  was  a  na¬ 
tive  of  Austria,  and  came  to  this  coun¬ 
try  at  the  outbreak  of  the  Civil  War 
and  served  for  some  time  with  the  Con¬ 
federate  Army.  After  the  war  he  en¬ 
listed  in  the  regular  army  and  served 
for  several  years.  Col.  Rosenberg  then 
went  to  Cleveland,  where  he  became  a 
reporter  on  the  Plain  Dealer,  of  which 
he  finally  became  night  city  editor. 
When  the  Spani.sh-Amerlcan  War  start¬ 
ed  he  went  to  Cuba  as  a  major  in  the 
regiment  of  immunes  and  served  until 
the  end  of  the  war,  when  he  was  mus¬ 
tered  out  as  a  colonel. 

Ritiolph  Waobman,  sixty  years  old, 
of  the  editorial  .staff  of  the  New  Yorker 
Herold,  died  suddenly  of  heart  di.sea.se 
March  22,  at  his  home,  997  Jennings 
Street,  New  York,  where  he  lioarded 
with  Dr.  and  Mrs.  August  Wolf. 

Charpes  D.  Waldron,  editor  and  puh- 
Ii.sher  of  the  Fairhaven  Star,  which  he 
established  in  1879,  died  suddenly  on 
March  25,  at  his  home  in  Fairhaven, 
Mass. 

Georck  C.  Mattjetschbck,  sixty-two 
years  old,  originator  of  the  newspaper 
hullctin  hoard,  died  at  his  home  in  Bo¬ 
gota,  N.  J.,  March  24. 

Z.  Pope  Vose,  a  former  Rockland  (Me.) 
citizen  and  for  many  years  editor  and 
one  of  the  proprietors  of  the  Rockland 
Gazette,  died  in  Hawks  Park,  Fla.,  at 
“Shore  Acres,”  his  winter  home,  on 
Thursday,  March  2.  He  was  in  his 
eighty-first  year. 

Henry  Thomas  Piiatt  Hates,  for 
many  years  real-estate  editor  of  the 
Boston  Herald,  died  at  his  home  at  12 
Marion  Street,  Wollaston,  March  27, 
age<l  fifty-one  years.  Mr.  Hates  started 
his  career  as  a  newslwy  for  the  Herald, 
and  waus  with  the  company  about  forty 
years. 


Harold  Smith,  formerly  a  newspaper 
man  on  the  staffs  of  the  Denver  (Col.) 
Times,  Denver  Republican,  and  Fort 
Worth  (Tex.)  Record,  accidentally  kill¬ 
ed  himself  while  hunting  near  his  fath¬ 
er’s  ranch,  near  Rifle,  Col.,  a  few  days 
ago.  The  gun  was  discharged  while 
Mr.  Smith  was  crawling  through  a 
fence. 

William  E.  Barns,  sixty-three  years 
old.  editor  of  the  St.  Ixiuis  Lumberman, 
died  from  pneumonia  at  his  home  in 
St.  Louis  March  24,  after  a  two  week.s’ 
illness.  He  had  iieen  editor  of  the  Lum¬ 
berman  for  thirty  years  and  was  also 
editor  of  The  Age  of  Steel,  published  in 
that  city,  from  1886  to  1902.  He  is  sur¬ 
vived  by  a  widow  and  two  children,  both 
grown. 

Prank  R.  McAtee,  fifty-eight  years 
old,  editor  of  the  Chester  (Ill.)  Herald, 
committed  suicide  at  his  home  in  that 
city  March  24  by  shooting  himself  in 
the  right  temple.  Ill  health,  coupled 
with  pressing  financial  troubles,  are 
given  as  the  cause.  McAtee  was  one  of 
the  best-known  editors  of  southern  Il¬ 
linois,  and  had  been  identified  with  the 
newspaper  business  for  more  than  forty 
years.  He  leaves  a  widow  and  three 
children. 

James  S.  Sibley,  for  many  years  con¬ 
nected  with  the  Columbus  (O.)  Repub¬ 
lican,  died  at  his  post  after  thirty-nine 
years  of  active  duty.  Mr.  Sibley  wa.s  a 
newspaper  man  of  unusual  ability, 
wholesome,  balanced,  and  sane  in  his 
methods.  He  put  out  a  conservative, 
high-grade,  adequate  paper,  in  the  opin. 
ion  of  his  fellow-newspaper  men.  He 
entered  the  Republican  office'  at  four¬ 
teen,  and  was  distinctly  a  part  of  the 
paper’s  growth.  Hfr  never  served  any¬ 
where  else. 


ANNUITY  FOR  SAVING  LIFE 


S.  S.  Chamberlain  Leaves  Bequest  to 
San  Francisco  'Woman. 

The  will  of  Samuel  Selwyn  Chamber¬ 
lain.  at  one  time  managing  editor  of 
Hearst  newspapers,  who  died  on  Janu¬ 
ary  25  in  San  Francisco,  was  filed  for 
probate  last  Friday  in  the  Surrogate’s 
Court  at  San  Francisco.  Mr.  Cham¬ 
berlain  became  connected  with  the 
Hearst  publications  in  1889,  when  he 
became  the  editor  of  the  San  Francisco 
Examiner.  After  that  he  held  executive 
positions  on  the  New  York  Evening 
Journal,  the  American,  the  Cosmopoli¬ 
tan  Maira''ine,  and  of  late  had  been 
editor  of  the  Boston  American. 

No  petition  is  filed  with  the  will,  and 
the  amount  of  his  estate  is  not  indi¬ 
cated.  To  Miss  Ida  Isabel  Fraser,  of 
San  Francisco,  Is  bequeathed  the  sum 
of  $800  yearly  “in  consideration  for  her 
having  once  saved  my  life,  and  for 
many  important  services  rendered  to 
me.”  In  regard  to  this  legacy  the  will 
says:  “1  charge  upon  my  heirs  the 
punctual  and  regular  payments  of  this 
legacy  as  a  sacred  duty.” 

The  residue  of  the  estate  is  left  to 
the  decedent’s  widow,  Mary  Taylor 
Chamberlain,  of  Chappaqua,  N.  Y. 


Publicity  N.  Y.  Cbaracteristic 
Emphasizing  the  absolute  necessity  of 
lilieral  advertising  by  business  firms  who 
wish  to  be  successful,  Harold  L.  Cas- 
sino,  advertising  manager  of  the  S.  E. 
Cassino  Company,  said,  in  the  cour.se 
of  his  talk  at  a  recent  meeting  and 
dinner  of  the  publicity  department  of 
the  Salem  (Mass.)  Chamber  of  Com¬ 
merce,  that  New  York  is  the  mightiest 
State  in  the  Union  because  she  adver¬ 
tises  her  goods  and  sells  them  through 
advertising  all  over  the  world.  “Pub¬ 
licity  is  characteristic  of  New  York,”  he 
declared,  “and  the  enterprise  of  her 
advertisers  has  put  many  of  her  cities 
and  town  on  the  map.” 


Senator  Monroe,  of  Malone,  N.  Y.,  ha* 
Introduced  a  bill  in  the  New  York  Legis¬ 
lature,  to  permit  villages  to  establish  a 
publicity  fund,  for  advertising  the  ad¬ 
vantages  of  the  village  as  a  summer 
and  winter  resort.  It  is  believed  that 
the  bill  has  a  fair  chance  of  being  en¬ 
acted. 
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TWO  CLEVKR  AD.  SCHEMES 

The  El  Paso  (Tex.)  Times  Utilizes  Them 
with  Exrellent  Results. 

The  Klite  l.aundry,  of  K1  Pa.so. 
•Tex.,  reoently  used  a  novel  ad- 
verti.sinK  scheme  in  the  Morning 
Times;  and  by  its  use  attracted 
much  attention.  The  central  idea  was 
:in  apparently  real  controversy  be¬ 
tween  the  advertising:  manag:er  of  the 
'rimes  and  the  manaper  of  the  laundry, 
who  in  this  Instance  was  the  pur¬ 
chaser  of  advertising  space  in  the 
l)aper,  but  this  fact  was  kept  hidden 
for  several  days.  The  argument  be¬ 
tween  the  paper’s  advertising  manager 
and  the  space-buyer  was  carried  on 
in  a  certain  space  on  the  society  page 
for  .several  days.  It  hinged  over  the 
refusal  of  the  space-buyer  to  .send  any 
"copy”  for  an  ad.  to  be  used  in  the 
space. 

The  advertising  manager  in.sisted 
daily  that  "copy”  .should  l)e  forth¬ 
coming,  while  the  unknown  advertiser 
declared  hotly  that,  so  long  as  it  paid 
for  the  space  there  was  no  obligation 
to  fill  It  with  advertising.  Finally,  when 
the  Klite  Laundry  was  revealed  as  the 
advertiser,  it  was  cleverly  explained 
that  the  management  of  the  laundry  had 
been  .so  busy  with  increased  business 
that  no  time  could  be  spared  for  prep¬ 
aration  of  copy. 

In  last  Sunday’s  issue  of  the  Times 
the  Boss  Rubber  Company,  selling 
agency  in  K1  Paso  for  the  Kelly-Spring- 
lield  Tires,  inserted  an  ad,  in  which 
was  offered  a  prize  to  every  youngster 
who  should  memorize  a  little  rhyme  that 
formed  a  part  of  the  ad,  and  call  at 
the  company’s  office  Sunday  or  Mon¬ 
day  and  recite  it.  Hardly  had  the  com¬ 
pany  opened  its  office  Sunday  morning 
when  the  first  youngster  put  in  his  ap¬ 
pearance  to  recite  the  rhyme  and  claim 
the  prize,  and  all  day  Sunday  and  Mon¬ 
day  they  came.  Monday  afternoon  the 
office  force  heard  a  wee,  small  voice 
reciting  the  rhyme.  All  looked,  but  saw 
no  youngster.  Manager  Silversparre 
stepped  from  behind  the  counter,  and 
there  in  the  passageway,  the  top  of 
his  head  lacking  several  inches  of  com¬ 
ing  to  the  top  of  the  counter,  stood  a 
tot  loudly  declaiming  the  printed  rhyme. 
He  was  placed  upon  the  counter  and 
.several  times  recited  the  rhyme,  to  the 
.amusement  of  the  office  employee.s.  He 
s,ald  he  was  seven  years  old.  Then  he 
claimed  his  prize,  a  jolly  game,  and  joy¬ 
fully  went  home. 


Ad  Club  Slides  Will  Travel  Far 
Next  week  one  or  more  sets  of  lan¬ 
tern  slides  in  color,  picturing  the  his¬ 
toric  .shrines  of  Philadelphia  as  well 
as  the  important  industrial  institu¬ 
tions  and  prominent  points  of  interesl, 
together  with  a  specially  prepared 
lecture  on  “Philadelphia”  will  be  .sent 
to  ad  clubs  in  di.stant  parts  of  tbe 
country.  The  ad  clubs  will  arrange 
special  entertainments  at  which  these 
pictures  'will  be  shown  with  the  view 
of  iirou.sing  intere.st  in  the  big  Conven¬ 
tion  in  Philadelphia  next  .Tune.  Con¬ 
vention  Secretary  Ash  is  gathering 
these  slides  and  booking  them  in  dis¬ 
tant  cities.  Anyone  having  colored 
stereopticon  slides  that  ought  to  go 
into  such  an  exhibit  should  send  them 
at  once  to  Convention  headquarters. 
Secretary  Ash  is  also  working  up  a 
sot  of  motion  picture  films  on  Phila¬ 
delphia  that  will  be  sent  out  later. 


To  Prepare  New  Kind  of  Directory 

The  National  Commission,  composed 
of  representatives  of  the  various  de¬ 
partmental  organizations  of  the  Associ¬ 
ated  Advertising  Clubs  of  the  World, 
has  set  about  the  preparation  of  a 
"Directory  of  Departmental  Members.” 
including  the  standards  of  prac-tice,  and 
to  promote  the  welfare  of  the 
Departmentals.  This  directory  will  bo 
distributed  to  those  interested,  and  the 
('ommlssion  invites  the  cooperation  of 
the  Dally  Newspaper  ITepartmental 
membership  to  make  the  directory  a 
useful  ready-reference  work. 


PUBLISHER’S  NOTICE 


The  Kditor  and  Poblisher  and  the 
.lonrnaliat  maintains  an  efficient  corps  of  paid 
correspondents  at  the  following  Important  trade 
lontres ;  Boston,  Philadelphia,  Toronto,  Cleve¬ 
land,  Cincinnati,  Detroit,  St.  louia.  Chicago, 
Atlanta,  New  Orleans,  Dallas.  Indianapolis, 
VV'ashlngton,  Baltimore,  and  San  Fraoclaco. 
Other  correspondents  will  be  sdded  from 
time  to  time.  Advertisers  and  newspaper  mea 
will  find  a  ready  market  for  stories  of  adver¬ 
tising  achievements,  news  beats,  etc.,  by  ad¬ 
dressing  the  main  office,  1117  World  Building, 
New  York  city.  o 

Branch  offices  are  located  as  follows:  Chicago, 
882  S.  Michigan  Ave.,  Ryan  ft  Inman,  mgrs., 
‘phone  Harrison  2161 ;  San  Francisco,  742  Mar¬ 
ket  St.,  R.  J.  Bldwell,  manager,  'phono  Kearney 
2121. 

The  Editor  and  Poblisher  page  contains 
672  agate  lines,  168  on  four.  Columns  are  18 
picas  wide  and  twelve  inches  deep. 

Advertising  Rate  is  25e.  an  agate  line,  flOO 
a  page,  $7S  a  half  page  and  |42  a  quarter  page. 
Position  extra.  Time,  space  and  cash  discounts 
are  allowed  on  contracts. 

Small  advertisements  under  proper  elassISca- 
tion  will  be  charged  as  follows:  For  Sale  and 
Help  Wanted.  6ftern  cents  a  line;  Business  Op¬ 
portunity  and  Miscellaneous,  twenty-Svs  cents  a 
line,  and  Situations  Wanted,  ten  cents  a  lino, 
count  six  words  to  the  line.  For  those  unem¬ 
ployed  a  8fty-word  or  eight-line  advertisement 
will  he  published  two  times  FRIX. 

Readers  are  urged  to  have  the  paper  mailed  ts 
the  home  address.  This  will  Insure  prompt  de¬ 
livery. 

The  Editor  and  Poblisher  sells  renlarly 

at  10c.  a  copy.  $2.00  per  year  in  the  United 
States  and  Colonial  Possessions.  $2.60  in  Can¬ 
ada  and  $3.00  foreign,  and  ia  on  sale  each  week 
St  the  following  news  stands: 

Now  York — World  Building,  Tribune  Building, 
Park  Row  Building,  140  Nassau  Street.  Man¬ 
ning's  (opposite  the  World  Building),  88  Park 
Row;  The  Woolwortb  Building,  Times  Building, 
Korty-»'cond  Street  and  Broadway,  at  basement 
entrance  to  Subway;  Brentano’s  Book  Store. 
Twenty-sixth  Street  and  Fifth  Avenue  and 
Mack’s.  Macy's  corner,  at  Thirty -fourth  St.  en¬ 
trance. 

Baltimore— B.  K.  Edwards,  American  Building. 

Philadelphia — 1>.  G,  Ran,  7th  and  Cheetnnt 
Streets;  Wm.  Sobel,  Bulletin  Building  News 
Stand. 

Boston — Parker  House  News  Stand. 

Pittsburgh — Davis  Book  Shop,  416  Wood 
Street. 

Washington,  D.  C. — Bert  E.  Trenls,  611  Four- 
tei-ntb  Street,  N.  W. 

Chicago — Pounns  Book  Store,  87  N.  Clark 
Street;  Post  Office  News  Co.,  Monroe  Street; 
Chas.  levy  Clrc.  Co.,  27  N.  Fifth  Avenue. 

Cleveland — Schroeder’s  News  Store,  Superior 
.street,  opposite  Post  Office;  Solomon  News  Co., 
nil  Wsliiut  Street. 

Detroit— Solomon  News  Co.,  69  Larned  St,  W. 

San  Francisco— R.  J.  Bldwell  Oo.,  742  Market, 


AGRICULTURAL  EDITORS  TO  MEET 


Annual  (Conference  to  Be  Held  in  Man¬ 
hattan,  Kan.,  in  June. 

The  American  As.sooiation  of  Apri- 
cultural  Collepe  Editors  wiil  hold  Its 
fourth  annual  conference  at  the  Kan¬ 
sas  State  Agricultural  College  at  Man¬ 
hattan  under  the  auspices  of  the  de¬ 
partment  of  industrial  journalism  .Tune 
21.  22  and  23.  The  organization  com¬ 
prises  men  engaged  in  pre.ss  and  in¬ 
formation  service,  editorial  work  and 
agricultural  journalism  in  the  various 
agricultural  colleges  of  the  United 
States,  as  well  ,as  Federal  (Jovernment 
ofTlcers  engaged  in  .similar  duties.  Tt 
has  done  much  toward  making  the 
work  of  agricultural  colleges  available 
to  the  public.  The  weeutive  com¬ 
mittee,  which  is  in  charge  of  arrange¬ 
ments  for  the  meeting,  consists  of  F. 
\V.  Beckman,  Towa  State  College,  presi¬ 
dent:  F.  C.  .Teder,  North  Carolina  Col¬ 
lege  of  Agriculture  and  Mechanic  Art.s. 
vice-president:  Dr.  B.  E.  Powell,  Uni¬ 
versity  of  lllinoi.s,  secretary:  C.  A. 
Whittle,  TTniversity  of  Georgia:  N.  A. 
Crawford,  Kansas  State  Agricultural 
College. 


Anarchist  Weekly  Seized 
.\cting  on  an  order  from  the  su¬ 
perintendent  of  second  cla.ss  mails, 
agents  of  the  Bost-Oflflce  Department 
last  Monday  seized  an  entire  issue  of 
the  Revolt,  an  anarchi.st  weekly  news¬ 
paper  edited  by  Hippolyte  Havel  and 
published  by  the  Revolt  Publishing 
Co.,  at  fi3  East  107th  Street.  New 
York.  The  seizure  was  made  on  the 
ground  that  the  paper  contained  ar¬ 
ticles  which  are  calculated  to  Incite 
violence  and  that  some  of  its  articles 
were  obscene.  The  po.stal  authorities 
also  objected  to  the  general  character 
of  the  publication. 


HELP  WANTED 

AdvertUements  under  thU  oUuHftcation,  fifteen 
eente  per  tine,  eaoh  intertion.  Count  eia 
vordi  to  ttie  line. 

AilVERTlSING  MAN— By  paper  In  large 
eaatern  city.  Slate  expc-rlenoe.  At  present  the 
pnaitlnn  of  advertising  manager  Is  vacant.  Ad- 
dress  J  1703.  care  Editor  and  Piihllsher. _ 


SITUATIONS  WANTED 


Advertiiemente  under  thU  claeetfication,  ten 
cente  per  line,  each  ineertion.  Count  gii 
word*  to  the  line.  For  those  unemployed, 
not  to  exceed  60  %oords,  tioo  insertions  FREE. 


ADVERTISING  MANAGER— 33,  niarricl.  In 
giMsI  liealth.  ex|ierience<l  solicitor  and  atlvertlsing 
manager  with  leading  |>a|H>rs  in  New  York.  .Mln- 
neaisdls  and  Canada.  Able  to  furnish  highest 
refen-nej-s  ns  to  ability  and  character.  Want  to 
make  |>ermanent  connecflon  with  progriwslve  and 
growing  newspaiier.  in  eastern  or  west  central 
states.  .Address  Box  I  1787,  care  Editor  and 
I’nblislier. 

ADVEU'ITSING  MAN — Seeks  coniUH-tion  with 
pnblieatlon  or  with  mannfactnrer  haring  adver¬ 
tising  nr  sales  deiwrtment.  Age  33,  unmarried, 
American ;  successful  rei-ord  leading  New  York 
tity  newspaiier,  as  assistant  advertising  man¬ 
ager.  Have  executive,  selling  and  advertising 
exiierieme.  Salary  secomlary  to  opiiortonity.  Best 
references.  .Address  "Opportunity,"  J  1790,  care 
Editor  and  I’uhllsher. 

ADVEUTISEMENT  SOLICITOR— A  young  man 
twenty-one  years  of  age,  as  advertisement  solici¬ 
tor  for  some  small  newspaiier.  Has  lieen  with 
large  agency  three  yi-ara.  Will  start  at  a  rea¬ 
sonable  salary.  W.  W.  Westlnnd,  2041  W.  23 
Place.  Chicago.  111. 

ADVERTISING,  ASSISTANT  OR  BUSINESS 
MANAGER — IJve  wire,  hard  working  young  man, 
27  years  of  age,  12  years’  experience,  not  afraid 
of  work,  blit  love  it ;  result  producer.  Excellent 
education,  quick  to  make  and  hold  friends.  De¬ 
sires  to  make  change  where  attention  to  hiislne.ss 
at  all  times  and  results  will  show  advancement. 
Can  furnish  best  references  as  to  ability.  Integ¬ 
rity  ami  honesty.  Investigate  me.  I  am  worth 
it.  Address  "Producer,”  care  Eilitor  ami  Pub¬ 
lisher. 


ADVERTISING  MANAGER— Eight  years’  ex 
perlence.  A  real  solicitor  and  an  expert  trained 
copy  writer  able  to  show  advertisers  how  to  use 
space  ami  get  results;  young,  active  and  ambi¬ 
tious.  desires  permanent  connection  with  live 
dail.v.  Conn.,  N.  Y..  N.  .1.  or  Penn,  preferred. 
"Ad  Man.”  643  Madison  Street,  Brooklyn,  N.  Y. 

ADVERTISING  MANAGER— Here’s  opportun¬ 
ity  for  leading  newspaper  to  get  Advertising 
Manager  of  ability  and  experience ;  retail  selling 
expert  and  liellever  In  aiding  merchants  to  use 
space  pro8tably.  'Trained  solicitor,  copy  creator, 
and  invaluable  to  daily,  considering  advertising 
as  news  and  desiring  to  change  spasmodic  ac¬ 
counts  Into  steady  advertisers.  Age  36,  mar¬ 
ried.  Address  "^rvlce,”  care  Editor  and  Pub¬ 
lisher. 


BUSINESS  OR  CIRCl’L.ATION  MANAGER  - 
Man  with  dfteen  yearn  eximrience  wants  isisl- 
tloii  as  drcnlatloii  Manager  in  large  elty  or 
Business  Manager  on  small  city  daily— latter  pre¬ 
ferred.  Tliorongh  training  In  all  phases  of  the 
business  end.  ’Temis-ra te  and  reliable;  satisfne. 
lory  references.  Interview  solielKsl.  Address 
T  1796.  care  Editor  and  Pnhllsher. _ 


CIRCULATION  MANAGER— Familiar  with  all 
eireulatlon  eampaigns.  publicity  and  premium.  Now 
emplo.ved  on  New  York  Dail.v.  wants  position  In 
city  of  .lOfOOt)  and  over.  Best  references.  Ad¬ 
dress  J  1794.  care  Editor  and  I’nblisher. 


IS  YltUR  CO.MPOSING  RtMt.M  COSTING  TOO 
Mi  l'll,  Or  otlierwise  iswrly  managed?  If  so, 
there  is  only  one  |s>rson  *nl  fault— the  foreman. 
Yon  can  have  ettleieiiey  and  economy  if  you  get 
the  pro|s-r  exeeiillve  in  charge.  .Am  now  cm 
pioyed  >'11  >inc  of  South’s  Is-st  'iailies  ami  mak 
ing  giMid  in  all  ways.  Best  referem-es  as  to 
aiilllly  and  eliaraeler.  Capable  of  handling  any 
Joli.  .No  salary  less  than  $2. .’>011  |>er  year  eon 
sidered ;  no  small  Job  wanted;  guarantee  to  n- 
dnee  your  o|K'rating  expense  an, I  lin-reas,-  eltii-i 
I'm-y  in  all  meehanieal  d>'pnrlmeiits.  .\>hlress 
.1  1792,  i-are  of  Eilit)>r  and  Pidilisln-r. 


CIRCULATION  MANAGER— Who  can  do 
things.  One  who  can  develop  your  circnlntlon 
organization  to  the  highest  point  of  efficiency  from 
a  promotion  and  distribution  standpoint  ser-ks 
an  opportunity  on  an  afternoon  new8pai>er  In  a 
elty  of  not  less  than  two  hnndrerl  thousand 
population.  With  proper  editorial  cooperation 
he  will  guarantee  a  net  paid  Increase  that  will 
l>e  most  satisfactory  to  you.  Not  a  cheap  man. 
Now  employed.  Best  references.  Address  I  1763, 
care  Falltor  ami  Publisher. 


NEWSPAPER  MAN — News  or  reportorlal  situ¬ 
ation  on  Mid- west  dally  or  large  w#'ekly.  Young 
man  t22)  :  experienced.  C.  R.  .Miller,  Box  T,l, 
Mulberry  Grove,  III. 


NEWSPAPER  COMPOSING  ROOM  FOREMAN 
AND  SUPT. — Highly  successful,  wide  exiterlenee. 
seeks  opening  w-lth  organization  where  effleienc) 
Is  demamled  and  compensation  adequate;  modern 
methods,  no  four  diisber.  Address  I  1762,  care 
Editor  and  Publisher. 


NEWSPAPER  MAN— Of  21)  years’  exiwrleiiee 
ilesirea  isMltiun  with  a>lverllslng  ageuey  to  write 
copy.  Addrnw  11-1752.  care  Editor  lud  Pub¬ 
lisher. 


$5,000  cash,  $5,000  deferred,  pur¬ 
chases  prosperous  northwestern 
county  seat  weekly.  Owner  reports 
that  in  year  ending  Nov.  30,  1915, 
this  property  returned  him  for  per¬ 
sonal  effort  and  investment  $4,484.87. 
Equipment  includes  linotype,  3 
presses,  3  motors,  etc.  Proposition 
N.  J. 

CHAS.  M.  PALMER 

Newspaper  Properties 

225  Fifth  Ave.,  N.  Y.  City 

$35,066.00 

Cash,  available  as  first  payment 
upon  a  Middle  West  evening  daily 
newspaper  property. 

HARWELL,  CANNON 
&  McCarthy, 

Xewspaper  and  Uagaztne  Properties. 

Times  Bldg.,  Neiv  York 

Prominent  Newspaper 

In  Central  State.  $34,000  plant;  $20,- 
000  building,  $43,000  to  $50,000  an¬ 
nual  business  netting  from  $7,000  to 
$10,(XX);  dominant  paper.  Price 
$55,(X)0,  or  $35,000  without  building. 
Proposition  919x. 

H.  F.  HENRICHS 

fietrspaper  Propertiet, 
LITCHFIELD.  ILL. 

Newspaper  Properties  For  Sale 

RroNperous,  well  (HiuipiKHl  dally  in  beautiful, 
healthful,  KPowinK.  Kouthern  eity  of  10,000  |)opn* 
Intion.  KarniuK  handsonio  ineonie  for  mauaffer 
iK'shle  7%  on  conservative  valuation  of  $15,000. 
with  111)  effort  to  enlurKC  Income.  Five  thousand 
cash  with  lonjc  time  on  balance.  (Jreat  possl- 
hilitieH  here  for  an  e.\|)erlenred,  enertcetlc  adver- 
tlHinjr,  eireulatlon  man  as  owner.  (Ileiit  “S.C.** 
Ohl  eHliildlHhisl  Northi’m  III.,  only  ilally  in  (  ily 
of  I.O(M)  will)  dill'  Kiirroundiiifr  field.  e«|itip|sd 
witli  I.iiiot.v|H'.  et(*.,  hut  int  jolt  (ilHe«»,  Liv$*  nian, 
with  $l,*.rtOl)  rash  I’Hii  scriire  h.v  i|iiiek  a<*th>ii  a 
yi;.oiHt  iilaiit  for  $l.o(M).  nifiit  ‘■It.F.M." 


^enM|lf||ler  |  I  I H- 1 20  S«. 

l*r<»|ierHen  |  Detrolf,  lllch. 


Newspaper  and  Printing 
Plants 

AiMtnil.sed,  Iiivimtoried  and  Iiisiiraneo  valnu 
Kiiarant<Hsl.  Aeeiiraey  soenred  and  time  sav 
ed  for  sellers  and  Invi'stors.  NewspaixT 
Appraisal  Assn.,  l.T-lo  Fort  St.*  W.  Detroit. 


MISCELLANEOUS 

Aiirerti9tment$  under  thiM  clansiftcation  fifteen 
cente  per  line,  each  ineertion.  Count  eie 
words  to  the  lina. 

rite  Is  Ri^ht — 

Send  for  samples  oi  ii.ooo  words  weekly  i»f 
luiinaii  interest  eds  ainl  squibs  to  save  time  ainl 
nioiie.v  on  your  editorial  page.  Hahn,  31-1  (iruve, 
i4i  I'orte,  liid. 


The  Western  New  York  l*ul)lishers' 
Assuciutton  will  hold  its  annual  meet¬ 
ing  in  Itochester  on  Saturday,  April  IG. 


NKW'«PAT»Rll  MAX— Kxperleneed.  seeks  con¬ 
nection  with  live  publication  or  with  mannfne- 
Hirers  liavina  advertlsina  department.  Addresa 
♦T*»o  rsre  Pidltor  and  Pnhllsher. 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


TIPS  FOR  THK  AI)  MANAGER 

Frank  Sraman,  Inc.,  116  West  32d 
Street,  New  York  city.  Is  sending  out 
copy  for  the  Fatima  &  Perfection 
Cigarettes. 


Singleton  Agency,  Cleveland,  O.,  is 
placing  .'i.OOO  lines,  one  year,  with  a 
few  Texas  jiapers  for  the  Marathon 
Tire  &  Ituhher  Co. 


K.  A.  Foley  .Vdverti.sing  Agency,  of 
Philad<di>hia.  is  handling  copy  for  Gig- 
gett  &  Myers  (Velvet  Toliacco). 

Frank  I’rcsbrey  Co.,  456  Fourth  Ave¬ 
nue,  New  York  city,  is  sending  out 
copy  four  times  to  Texas  papers  for 
the  Aluminum  Cooking  Utensil  Co. 


Mitchell  .Vgenc.v,  Minneapolis,  Minn., 
is  idacing  2,000  lines,  one  year,  with 
Middle  West  papers  for  the  Northwest¬ 
ern  Knitting  Co. 


lyord  &  Thoma.s,  Chicago,  Ill.,  are 
.sending  out  1,500  line.s,  one  year,  to  a 
few  Western  i)apers  for  the  Standard 
Varnish  Co. 


O.  J.  Koch,  Milwaukee,  Wis.,  is  plac¬ 
ing  16-inch  10-tiine  orders  with  a  few 
Western  papers  for  1).  Adler  (Clothes). 


•  A.  l)e  lyaval  Hliss,  62  Pearl  Street, 
New  Y'ork  city,  is  again  placing  22-line 
four-time  oi-ders  with  a  few  newsj>a- 
jwrs  in  .sele<-ted  sections  for  Dr.  Harvey 
Koof,  “Medical,”  New  York  city. 


.John  K.  Si'eley  Company,  101  Park 
Avenue,  New  York  city,  will  shortly 
send  out  orders  to  New  York  city  news- 
pai>ers  for  the  15ud  Uigarette  Company, 
2  Kector  .Street,  New  York  city. 


PolK'i'ts  &  Mac.\vinihe,  30  North 
iH-arlKirn  Stivet.  Chicago,  will  shortly 
place  orders  with  some  New  York  city 
newspapers  for  the  .\llK‘rdon  Company, 
"Tooth  Pa.ste,”  Chicago,  111.,  and  154 
W»-.st  18th  Street,  New  York  city. 


Martin  V.  Kelley  ('ompany.  Second 
National  Hank  lUiilding,  Detroit,  Mich., 
is  sending  out  100-inch,  one-year  orders 
to  Michigan  newspapers  for  the  Mil- 
burn  Wagon  Company,  Toledo,  Ohio. 

Advertising  Agents 

COLLIN  ARMSTRONG.  INC., 
Advertising  and  Sales  Service, 

115  Broadway.  New  York. 


FRANK.  ALBERT  &  CO., 
26-28  Beaver  St.,  New  York. 
Tel.  Broad  3831. 


HOWLAND,  H.  S.,  ADV. 
AGENCY,  INC., 

20  Broad  St,  New  York. 
Tel.  Rector  2573. 


LEVEY.  H.  H.. 

Marbridge  Bldg.,  New  York. 

Tel.  Greeley  1677-78. 

Publishers’  Representatives 

KATZ  M.  L., 

Peoples  Gas  Bldg.,  Chicago,  Ill. 


CONE.  LORENZEN  &  WOOD¬ 
MAN. 

Brunswick  Bldg.,  N.  Y.;  Advtg. 
Bldg.,  Chic.;  Gumbel  Bldg.,  Kan¬ 
sas  City. 


DE  CLERQUE,  HENRY, 

Chicago  Office.  5  S.  Wabash  Ave. 
New  York  Office.  1  W.  34th  St. 


GLASS.  JOHN, 

1156-1164  Peoples  Gas  Bldg.,  Chic. 


O’FLAHERTY’S  N.  Y.  SUB- 
URB  LIST 

22  North  William  St,  New  York. 
Tel.  Beekman  3636 


PAYNE.  G.  LOGAN.  CO., 

747-748  Marquette  Bldg.,  Chicago, 
Ill.;  200  Fifth  Ave.,  New  York, 
N.  Y.;  8  Winter  St,  Boston,  Mass.; 
Kxeage  Bldg.,  Detroit,  Mich. 


The  Birchfield  Company,  advertising 
agent.s,  of  New  York,  are  putting  out 
fodi)erative  advertising,  in  newspapers, 
for  the  Liovell-McConnell  Manufacturing 
Company,  of  Newark,  N.  J.,  makers  of 
the  Klaxon  automobile  warning  signals. 


The  Freeman  Advertising  Agency, 
Inc.,  Richmond,  Va.,  is  placing  adver¬ 
tising  of  the  Two  Hundred  Thousand 
I.eague  of  Hopewell,  Va..  in  Southern 
dailies;  al.so  advertising  of  the  Roanoke 
Cycle  Company'  in  magazines;  the  Na¬ 
tional  Silo  Company  in  Southern  farm 
papers,  and  Fort  Magruder  Terrace, 
Williamsburg.  Va.,  in  Southern  dailies. 


lx)rd  &  Thomas,  Mailers  Building, 
Chi<'{tgo,  Hi.,  are  again  making  some 
5,000  line  contracts  with  Middle  West 
new.spai>ers  for  the  J.  I.  Case  Thresh¬ 
ing  .Machine  Company,  “Case  Autonio- 
Irtle,"  Racine,  Wi.s. 


Mahin  Advertising  Company,  104 
South  Michigan  Street,  Chicago,  is 
placing  ninety-line  double-column, 
four-time  orders  with  some  Western 
newspajKjrs  for  the  HasebrO't  Canneries, 
and  5,000-line  contracts  with  some 
Western  newsriaix-rs  for  B.  P.  Stei'ns 
&  Co.,  “.Shac”  Remedy.  Detroit.  Mich. 


Vanderhoof,  CMndict  &  Kckstroin, 
Marquette  Building,  ('hicago,  will  place 
the  following  ai'counts:  Canadian  Pa¬ 
cific  Railway,  Department  of  Natural 
Rcsource.s,  Crand  Trunk  Railway', 
(Irand  Trunk  Pacific  Railway,  R.  Mar¬ 
tens  &  Co.,  Petrograd  and  New  York, 
and  ('hateau  I.<aurier,  Ottawa. 


.1.  J.  Oiblxtns,  Toronto,  (’an.,  is  plac¬ 
ing  orders  with  a  few  selected  newspa¬ 
pers  for  the  Auto  Knitter  Hosiery 
Company,  Buffalo,  N.  Y. 


H.  W.  Kastor  &  Sons  Advertising 
Company,  I.yton  Building,  (Tiicago, 
are  semling  out  14-line  18-time  orders 
to  some  weekly  news|>apers  for  the 
Whitman  Agricultural  Company,  Chi¬ 
cago,  III.  _ 

Fetleral  Advertising  .\gency.  243 
West  39th  Street,  New  York  city,  is 
making  5.0ft0-Iine  contracts  with  a  few 
newspaixu's  in  selected  sections  for  A. 
G.  Hyde  &  Co.,  Heathei-ldoom  Petti¬ 
coats,  361  Broadway,  New  York  city. 


Clarkson  A.  f’ollin.s,  jr.,  120  Broad¬ 
way',  New  Yoi’k  city,  is  placing  orders 
with  .some  New  Kn.gland  newspapers 
for  the  Texas  Company.  “Tex-(’o  Oil,” 
17  Battery  Place,  New  York  city. 


Blackman-Ross  ('ompany,  95  Madi- 
.son  Avenue,  New  York  city,  is  making 
17,000-line  contracts  with  a  small  li.st 
of  newspap<'rs.  principally'  Middle  West 
and  Pacific  Coa.st  (no  Southern  or  Kast- 
ern  new.spapcrs  will  Ije  used),  for  the 
United  (igar  Manufaciurer.s’  Comi)any, 
“Tom  Keene  Cigar,”  1016  Second  Ave¬ 
nue,  New  York  city. 


Birch-Kicid  &  Co.,  110  Wi‘st  40th 
Street,  New  Yoik  city,  are  again  idac¬ 
ing  orders  with  nc^wspapers  on  50-50 
basis  for  the  l»vcll-Mc('onncil  Manu¬ 
facturing  ('ompany,  “Klaxton  Auto 
Horn,”  194  Wright  Street,  Newark, 
N.  J. 


Cheltenham  Advertising  Agency,  11 
Kast  36th  Street,  New  York  city,  will 
handle  the  advertising  of  Pyrene  Manu¬ 
facturing  Company,  “Pyrene”  Fire  Kx- 
tinguisher,  52  Vanderbilt  Avenue,  New 
York  city,  about  April  22,  1916. 


Mennen's  Chemlc'al  Company,  “Men- 
nen’s  Powder,”  42  Orange  Street.  New¬ 
ark,  N.  J.  will  shortly  use  newspapers 
for  their  .spring  champaign  through  the 
(Cheltenham  agency. 


.\c1vertiiiing  Agent  a  Bankrupt 
CiiicAcjc^,  March  29. — Harry  G.  Wuer- 
singer,  an  advertising  agent,  has  filed 
a  petition  in  bankruptcy.  The  total 
amount  of  his  liabilities  is  $92,084,  while 
his  assc'ts  consist  of  personal  property 
to  the  amount  of  $25. 


TRADE-MARK  DECISIONS 

Recent  Rulings  of  Patent  Office  .\re  of 
Interest  to  Adverti'cers. 

WAHHi.xGTo  r,  March  28. — Trade-mark 
decisions  of  considerable  significance  to 
advertisers  and  writers  of  advertising 
have  recently  lieen  handc'd  down  at 
Washington  in  several  cases  which 
have  been  pending  on  appeal  for  some 
time  past.  One  decision  throws  new  light 
on  the  interpretation  of  what  is  known 
as  the  “ten-year  clause”  in  the  Trade¬ 
mark  act,  the  clause  which  by  its  oper¬ 
ation  permits  such  situations  as  that 
with  respect  to  “Red  Cross,”  which  one 
firm  is  allowed  to  use  as  a  private 
trade  mark  while  others  are  barred. 

Words  and  phrases  that  have  the 
makings  of  excellent  advertising  slo¬ 
gans  are  being  received  more  hospita¬ 
bly  nowadays  at  the  U.  S.  Trade-mark 
division  than  formerly.  Prior  to  the 
present  Administration  any  catch  line 
that  seemed  to  have  the  slightest  sug¬ 
gestion  of  an  advertising  flavor  got  a 
cold  shoulder  at  the  Federal  Registra¬ 
tion  Bureau  for  Trade-Marks,  but  the 
present  Commissioner  of  Patents  has 
adopted  a  much  more  liberal  policy. 

The  Fisk  Rubber  Company',  a  big  ad¬ 
vertiser,  has  been  refused  its  request 
at  Wa-shington  to  register  the  word 
“Fisk”  in  connection  with  the  letter 
“F”  in  a  circle  as  a  trade-mark  for 
tires,  but  it  was  held  on  appeal  that  in¬ 
asmuch  as  the  concern  had  already  reg¬ 
istered  the  “F”  part  of  the  design  it  had 
“exhausted  all  the  registerable  matter 
In  the  mark.” 

“Stein-way,”  has  been  allowed  to  A. 
Stein  &  Co.  as  a  trade-mark  for  garters, 
despite  the  fact  that  it  is  a  play  on  the 
name  Steinway  employed  so  extensive¬ 
ly  in  piano  advertising. 

Kxten.slve  use  of  the  Parcel  Post  by 
advertisers,  and  especially  the  growing 
practice  of  making  use  of  parcel-post 
containers  as  mediums  for  the  display 
of  trade  names  and  insignia,  has  re¬ 
sulted  in  effort  on  the  part  of  many 
firms  to  devise  trade-marks  that  will 
enable  them  to  hook  up  their  activities 
with  the  postal  delivery  .service.  At  the 
outset  refusal  was  made  at  Washington 
to  register  any  mark  containing  the 
words  “Parcel  Post.”  That  raised  al¬ 
most  as  much  protest  as  the  lian  placed 
on  “Boy  Scouts”;  but  whereas  the  of¬ 
ficials  have  not  receded  from  their 
stand  with  res|)ect  to  ‘‘I$oy  Scouts,” 
they  have  rccon.sidered  with  reference 
to  “Parcel  Post.” 

These  words  do  not  now  exclude  a 
trade-mark  from  tho  register,  but  the 
trade-mark  owner  must  “disclaim”  this 
part  of  the  mark.  That  is,  he  can  use 
the  words  “Parcel  Post,”  but  he  cannot 
claim  any  monoiX)ly  on  that  part  of  his 
design  nor  prevent  any  other  adver¬ 
tiser  from  using  the  same  words. 


New  Type  Sells  Advertising  Space 
(’KDAR  Racios,  la.,  March  27. — I.iast 
Wednesday  the  Cedar  Rapids  Evening 
Gazette  made  announcement  in  a  half¬ 
page  display  advertisement  that  it  had 
just  installed  a  new  series  of  type  for 
its  adverti-sers — the  face  being  Chelten¬ 
ham  medium  italic,  in  seven  sizes,  run¬ 
ning  from  14  point  to  72  point.  The 
ad  made  a  novel  appearance.  It  was 
set  in  the  form  of  a  pyramid  made  up 
of  two  lines  of  each  of  the  seven  .sizes 
of  type,  and  was  in  rhyme.  Without 
any  personal  solicitation,  this  announce¬ 
ment  .sold  three  half-pages  in  as  many 
days,  the  advertisers  being  quick  to 
copy  the  striking  style  and  typographi¬ 
cal  display  of  the  original  ad. 


Toledo  Blade  Prints  a  Big  Ad. 

The  Toledo  Blade  last  week  pub¬ 
lished  for  Neuhausel  Brothers,  a 
department  store  of  Toledo,  the 
largest  single  advertisement  ever  is¬ 
sued  for  one  store  in  the  city  of  To¬ 
ledo.  This  advertisement  was  in  the 
form  of  a  ten-page  section  devoted  ex¬ 
clusively  to  a  sale  subsequent  to  the 
opening  of  the  firm’s  new  store.  This 
advertisement  was  disguised  by  W.  E. 
Myers,  of  the  Blade  Promotion  Depart¬ 
ment. 


HE  BELIEVES  IN  ADVERTISING 

By  Putting  His  Faith  to  the  Test  (ien. 
('arr  Has  Built  up  Fortune. 

What  faith  in  advertising,  put  to  the 
te.st  and  persistently  followed,  will  ac¬ 
complish  is  strikingly  examplifled  in  tho 
case  of  Gen.  .1.  S.  Carr,  of  Durham,  N. 
C.  In  twenty-five  years  Gen.  (Airr  has 
built  up  a  fortune  of  $4,000,000  from  an 
initial  investment  of  $12,000 — and  built 
it  up  by  advertising. 

Gen.  Carr  invested  his  capital  in  the 
manufacture  of  a  particular  brand  of 
tobacco  and  depended  on  newspaper 
advertising  and  his  trade  mark  to  build 
up  his  bu.siness.  How  he  views  the 
value  of  newspaper  adverti.sing  is  told 
by  himiself  in  these  words: 

“When  1  signed  my  fir.st  advertisimr 
contract  for  $250,000  I  didn’t  sleep  for 
a  week.  I  thought  1  was  ruined.  But 
the  results  ju.stified  the  expenditure  and 
soon  I  was  spending  $500,000  a  year  for 
advertising.  The  bigge.st  part  of  it 
went  to  the  newspapers,  for  I  had 
learned  that  the  newspaper  ad  is  the 
Ijest  in  the  world.  There  is  no  line  of 
business  that  it  does  not  help. 

“I  was  in  the  banking  business  and  1 
built  up  as  much  trade  as  my  two  near, 
est  competitors  combined  by  newspaper 
adverti.sing.  My  four  boys  are  the  big¬ 
gest  hosiery  manufacturers  in  the  coun¬ 
try,  and  they  have  relied  on  newspaper 
advertising  to  make  their  succe.ss.  Tlie 
first  thing,  of  course,  is  to  have  the 
goods,  but  after  that  you  must  make 
your  goods  known.” 


Will  Show  They  Are  from  Dallas 

Dallas,  Tex.,  Marsh  25. — 1’he  best 
way  to  advertise  the  city  of  Dallas  was 
considered  by  the  adverti.sing  commit¬ 
tee  of  the  Chamber  of  Commerce  and 
Manufacturer.s’  Association,  in  connec¬ 
tion  with  its  plans  for  publicity  dur¬ 
ing  the  convention  of  the  Associated 
Ad  Clubs  of  the  World  in  Rhiladelphia 
in  June.  The  report  of  the  special  com¬ 
mittee,  of  which  W.  C.  Everett  is  chair¬ 
man,  appointed  to  devise  ways  and 
means  for  adverti.sing  the  city  at  tln' 
convention,  was  adopted.  It  recom¬ 
mended  that  a  delegation  of  at  least 
one  hundred  repre.sentative  local  busi¬ 
ness  men  attend  the  convention  and  1k' 
seen  at  all  times  in  a  IxKly,  with  dis¬ 
tinguishing  marks,  .so  that  all  observer'- 
may  know  that  the  visitor.s  ire  from 
Dallas. 


Ad  Gainpaign  hy  Chicago  Charities 
Chicago,  March  27. — An  educational 
advertising  cami>aign  recently  conduct¬ 
ed  hy  the  United  Charities  of  (’hicago 
involved  the  di.stribution  by  mail  of  a 
series  of  three  booklets  to  a  selected 
list  of  Chicago  citizens,  to  acquaint 
them  with  the  problems  of  poverty  in 
('hicago.  Samuel  E.  Ki.ser,  of  the  staff 
of  the  Examiner,  is  the  author  of  tin' 
booklets.  The  first  is  entitled  “From 
Batch  to  .Metropolis”;  the  second,  “Chi¬ 
cago’s  Other  Self,  a  Challenge  to  Citi- 
zensliip,”  and  the  third,  “A  Great  ('om- 
munity  Good  Samaritan,”  details  tie: 
work  of  the  charities  organization. 


Advertising  in  Politics 

St.  Paul,  March  28. — The  Corning 
.Advertising  Agency,  of  St.  Paul,  has 
recently  been  showing  new  possibilities 
in  advertising  in  a  newspaper  cam¬ 
paign,  conducted  by  it  on  behalf  of  .( 
candidate  for  the  Miiinc.sota  Supreme 
Bench,  which  resulted  in  his  election. 
His  chances  were  regarded  as  very 
slight  until  the  newspaper  advertising 
expedient  was  hit  upon.  This  agency 
recently  conducted  another  campaign 
along  the  same  lines  on  behalf  of  a 
candidate  for  delegate  to  the  National 
Republican  ('onvention. 


Libel  Suit  Against  Anderson  Mail  Fails 

In  the  case  of.T.  F.  Galloway  against 
the  Anderson  (S.  C.),  Daily  Mail  f<ir 
$15,000  alleged  libel,  the  jury  on  Satur¬ 
day  found  a  verdict  for  the  newspai><  r 
This  case  was  the  first  of  its  kind  tried 
in  South  Carolina,  and  will  be  referred 
to  in  similar  cases  in  the  future. 


;  AD  FIELD  PERSONALS 

William  Gaston  Rose,  president  of  the 
Cleveland,  (Ohio)  Ad  Club,  was  one  of 
the  speakers  at  the  Guaranty  Club  din¬ 
ner  In  the  Hotel  Astor,  New  York,  on 
Wednesday. 

Karl  Allen,  for  nearly  six  years  on  the 
editorial  staff  of  the  Omaha  (Neb.) 
Daily  Newa  has  joined  the  staff  of  the 
l-arlow  Advertising  Company,  of  this 
city,  as  a  copywriter. 

j.  K.  Groom,  for  ten  years  adver¬ 
tising  manager  of  the  Aurora  (Ill.)  Bea¬ 
con-News.  has  been  appointed  manager 
of  the  Department  of  National  Adver¬ 
tising  for  the  Beacon-News  and  the 
Klgin  Courier.  The  advertising  of  the 
papers,  has  grown  to  such  proportions 
it  has  become  necessary  to  make  a  dis¬ 
tinct  department  of  the  national  busi¬ 
ness. 

K.  W.  Klllner  has  joined  the  adver- 
ti.sing  staff  of  the  New  York  Morning 
Telegraph. 

Philip  B.  Ingraham,  for  seven  years 
in  charge  of  the  advertising  department 
of  Gas  Age,  has  joined  the  soliciting 
staff  of  Dan  A.  Carroll,  special  news¬ 
paper  representative  of  New  York  city. 

B.  M.  Bryant,  formerly  in  charge  of 
the  St.  Paul  Dispatch  and  Pioneer 
Press’s  Minneapolis  bureau,  has  been 
made  classified  advertising  manager  of 
the  Dispatch  and  Pioneer  Press,  and 
advertising  manager  of  the  Farmers’ 
Dispatch. 

B.  H.  Bayless,  formerly  in  charge  of 
the  advertising  department  of  Berdan 
&  Co.,  of  Toledo,  Ohio,  has  joined  the 
advertising  department  of  the  Cham¬ 
pion  Spark  Plug  Company. 

David  P.  Porterfield  has  l>een  en¬ 
gaged  as  secretary  and  manager  of  the 
Better  Business  Bureau,  of  Indianapolis, 
which  was  recently  organized  under  the 
auspices  of  the  Advertisers’  Club  of  the 
Indianapolis  Chamber  of  Commerce. 

J.  P.  Licklider,  assistant  advertising 
agent  for  the  Missouri  Pacific  Railway 
for  four  years,  is  now  associated  with 
the  Campbell  Glass  and  Paint  Company, 
of  St.  Louis,  Mo.,  as  advertising  mana¬ 
ger. 

Milton  C.  Spence,  for  the  past  three 
years  advertising  manager  of  the  Weis- 
herger  department  store,  of  Richmond, 
Va.,  has  joined  forces  with  the  Dapprich 
Advertising  Agency.  Mr.  Spence,  pre¬ 
vious  to  his  connection  with  the  Weis- 
herger  Company,  was  with  the  Econo¬ 
my  Service  Company,  of  New  York 
city. 

I,.  A.  Van  Patten,  of  the  Cheltenham 
Advertising  Agency:  Paul  Smith,  sailes 
manager  of  the  Chalmers  organization, 
and  his  assistant.  W.  J.  Drumplemann, 
were  among  the  speakers  at  the  meeting 
of  the  Chalmer’s  automobile  dealers,  in 
Rector’s  Restaurant,  on  Friday  of  last 
week. 

I>'wls  A.  Kingman,  for  the  last  eight 
years  advertising  manager  of  the  Flor¬ 
ence  Manufacturing  Company,  has  re¬ 
signed  to  become  associated  with  the 
A.  E.  Greenleaf  Company,  of  Boston 
advertising  agent. 

Clarence  O.  Sacks  has  resigned  as  ad¬ 
vertising  manager  of  Gray  &  Davis,  Inc., 
Boston,  after  three  years  of  service,  and 
Is  now  sales  manager  of  the  Bates  Ad- 
verti.sing  Company,  of  New  York.  He 
is  succeeded  by  E.  W.  Wackwitz,  who 
has  been  his  assistant.  Mr.  Sacks  will 
handle  the  Gray  &  Davis  advertising. 
He  was  formerly  president  of  the  Row¬ 
land  .Advertising  Agency,  of  New  York. 
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AMONG  THE  LIVE  AGENCIES. 

A.  H.  Young,  of  the  New  York  office 
of  Cone,  Lorenzen  &  Woodman,  pub¬ 
lishers’  representatives,  and  J.  B.  Dig- 
nam,  of  the  Chicago  office,  have  been 
made  stockholders  in  the  company  as 
a  reward  for  their  long  and  faithful  ser¬ 
vice.  They  have  also  been  elected  di¬ 
rectors.  J.  E.  VV’oo.lman  is  president: 
A.  F.  Lorenzen,  vice-president,  and  E. 
S.  Cone,  secretary  and  treasurer. 


The  advertising  agency  of  the  Wood- 
W'ard  &  Tiernan  Printing  Company,  of 
St.  Ix>uis,  has  been  succeeded  by  Wood¬ 
wards,  Inc.,  with  headquarters  in  the 
Karpen  Building,  Chicago,  in  conjunc¬ 
tion  with  R.  L.  Whltton,  vice-president 
and  general  manager  of  this  company. 
Woodwards,  Incorporated,  is  owned  by 
the  stockholders  of  the  Woodward  & 
Tiernan  Printing  Co. 


The  Dunlap-Ward  Advertising  Com¬ 
pany,  of  Chicago  and  Detroit,  has  open¬ 
ed  an  Eastern  office  in  New  York,  with 
Carlisle  N.  Greig,  vice-president  of  the 
company,  in  charge. 


NEW  ADVERTISING  WRINKLES 

The  California  Association  Raisin 
Company,  of  Fresno,  California,  adver¬ 
tises  a  Raisin  Bread  Week.  The  scheme 
was  for  the  customer  to  cut  out  and 
.sign  the  coupon  given  in  the  ad,  and 
present  it  to  the  grocer  when  buying 
two  packages  of  Sun-Maid  Raisins,  the 
grocer  giving  a  loaf  of  California  Raisin 
Bread  free. 

A  new  scheme  to  sell  popular  sheet 
music  in  Chicago  is  being  conducted  by 
the  Globe  System,  of  New  York  city. 
The  idea  is  to  use  page  ads  in  the  news¬ 
papers  to  sell  the  newest  song  hits, 
through  drug,  stationery,  and  depart¬ 
ment  stores  in  the  outlying  districts. 

Oystero,  a  new  product,  is  being  ex¬ 
tensively  advertised  in  different  cities 
by  Schleffelin  &  CY).,  of  New  York  city. 
It  is  an  oyster-broth  powder,  and  is 
claimed  to  be  made  from  fresh,  whole 
oysters  with  only  the  moisture  evapo¬ 
rated  by  vacuum. 

The  California  Fruit  Growers  Ex¬ 
change  is  advertising  new  ways  to  use 
Sunkist  lemons.  Each  ad  contains 
several  new  recipes  for  the  use  of  lem¬ 
ons. 

Pillsbury’s  Milling  Company,  of  Min¬ 
neapolis,  Minn.,  has  started  a  novel  con¬ 
test  to  boost  the  sales  of  Pillsbury’s 
Health  Bran.  They  offer  eighty-two 
prizes  to  men  and  women,  and  twenty- 
one  prizes  to  boys  and  girls.  There  are 
four  contests,  as  follows;  For  the  best 
letters  on  “How  to  Use  Pillsbury’s 
Health  Bran,”  for  the  best  letters  on 
“How  to  Advertise  Plllsbury’s  Health 
Bran,’’  for  the  best  letters  on  “Actual 
Experiences  with  Pillsbury’s  Health 
Bran  as  a  I^axatlve  and  Health  Build¬ 
er,”  and  for  the  best  letters  on  what  the 
PTocer  thinks  of  Pillsbury’s  Health 
Bran.  The  prizes  range  from  $1  to  |10. 


Financial  Advertisers’  Association 
The  membership  of  the  Financial  Ad- 
vertiser.s’  Association,  headquarters  of 
which  organization  are  in  St.  Louis, 
John  Ring,  jr.,  of  the  Mercantile  Trust 
Company,  being  pre.sklent.  now  reports 
a  membership  of  seventy  members  The 
membership  of  the  Association  consists 
of  various  financial  institiitions  all  over 
the  United  States  Morp  niemliers  are 
expected  to  join  this  month. 


Outdoor  Ad.  Men's  Election 

At  its  annual  meeting  in  New  Or¬ 
leans  last  week  the  National  Outdoor 
Advertising  As.sociation  elected  the  fol¬ 
lowing  oRicers  for  1916:  George  Scher¬ 
er,  of  Minneapolis,  president;  George 
Kleiser,  San  Francisco;  Harry  Walker, 
Detroit,  and  E.  W.  Lloyd,  Dallas,  vice- 
presidents;  George  Fitch.  .Albany.  N. 
Y..  secretary,  and  Sam  Pratt.  New  York, 
treasurer. 
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More  than  700,000  circulation  guaranteed  ami 
proven  or  no  pay.  Member  Audit  Bureau  of 
Circulations. 


KENTUCKY 


MASONIC  HOME  JOURNAL _ LoulavlIIe.  Ky. 

(Semi-Monthly.  32  to  64  pages.)  Guaranteed 
largest  circulation  of  any  Masonic  publication  In 
the  world.  In  excess  of  90.000  copies  montbly. 
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Prove  Significant  Facts 


500,000 


20,000 
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1,465,000 


letters  were  received  from  Globe  readers  by  the  Editors  of  The 
New  York  Globe  in  one  year.  This  record-breaking  amount  of 
correspondence  shows  the  intense  interest  Globe  readers  take  in 
their  daily  paper. 

school  teachers,  drawing  over  $30,000,000  a  year  in  salaries,  con¬ 
stitute  a  purchasing  power  effectively  reached  only  through  their 
daily  official  organ.  The  Globe. 

housewives,  constituting  the  cream  of  New  York’s  great  “  middle 
class,”  regulate  the  meals  they  serve  in  accordance  with  the  Pure 
Food  Standards  published  nightly  in  The  Globe. 

children  enrolled  as  members  of  the  “  Bedtime  Stories  Club  ” 
correspond  with  their  Editor  monthly,  and  take  active  part  in 
the  club’s  multitudinous  activities.  Through  these  children  The 
Globe  exerts  a  powerful  and  good  influence  in  over  a  hundred 
thousand  high-class  homes. 

people - one-tenth  of  all  the  people  in  Greater  New  York — the 

great  responsive  “  middle  class,”  read  The  Globe  every  evening  and 
have  confidence  in  it  and.  the  advertising  it  prints. 

lines  of  advertising  were  gained  in  1915  over  1914.  The  Globe 
gained  more  lines  of  advertising  in^‘  1915  than  all  the  other  New 
York  evening  papers  put  together  ! 


The  Globe  costs  less  and  pa^s  more  per  line  per  thousand  than  any  other  New  York  evening  paper! 
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